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Vacuum  Oil  Doubles  Newspaper  Space; 
$450,000  to  Reach  Consuming  Public 


Formerly  Used  Bulk  of  Advertising  in  Magazines  and  Farm  Journals — Find  Need  to  Reach  “Larger 

Market’’ — Mass  of  Automobilists  Read  Newspapers 


fTHE  Vacuum  Oil  Company,  makers  ot 
r  flarmivle  \Ifihtloik  this  week  an- 


^  Gargoyle  Mobiloil,  this  week  an¬ 
nounced  that  they  had  more  than  doubled 
their  ncwspapc-r  advertising  appropriation 
in  order  to  reach  “a  larger  nrarkct.”  Last 
rear’s  newspaper  expenditure  of  $200,000 
has  bwn  raised  to  ^50,000  for  the  1927 
campaign,  Paul  F.  \Viggiu.  assistant  ad¬ 
vertising  manager,  informed  Editor  & 
PuausHER  in  an  exclusive  interview. 

To  the  76,000  Mobiloil  dealers,  the 
dange  in  the  Vacuum  Oil  Company’s 
advertising  policy  was  described  as  “a 
htting  climax  to  the  16  years  of  Mobiloil 
Btional  advertising.” 

“Eight  and  a  quarter  million  families 
and  more,  who  read  118  newspapers,  will 
set  Gargoyle  Mobiloil  advertised  each 

for  29  weeks  beginning  in  April  and 
naming  through  October,”  the  dealers 
were  told.  The  campaign  started  on 
April  15. 

To  EonoR  &  PuBUSHER,  Mr.  Wiggins 
said: 

“Since  1912  we  have  placed  the  bulk  of 
oor  advertising  in  the  magazines  and  farm 
ioomals,  but  as  the  market  grew  we 
have  gradually  addetl  to  this  through  the 
newspapers  in  order  to  reach  a  larger 
narket,  the  larger  mass  of  automobile 
owners  who  are  not  readers  of  the  maga¬ 
zines.” 

The  Vacuum  Oil  Company  started  ad¬ 
vertising  in  the  newspapers  in  a  small  way 
in  1%1,  gradually  increasing  the  appro¬ 
priations,  but  making  the  biggest  jump 
this  year.  The  medium  has  been  put  to 
test  by  the  firm’s  advertising  department 
on  several  outstanding  occasions  and  has 
met  the  test. 

On  a  Sunday  last  year  when  Comman¬ 
ds  Byrd  made  his  sensational  airplane 
flight  to  the  North  Pole  and  back  using 
Mobiloil  in  his  engines,  the  Vacuum  Oil 
Company  worked  fast  and  got  advertising 
copy  on  the  feat  into  a  list  of  IM  news¬ 
papers  in  the  Monday  morning  editions. 

“This  one  advertising  flash  in  the  news¬ 
papers  cost  us  about  $40,000,”  Mr.  Wig- 
gin  said  this  week,  “but  it  was  well  worth 
the  price.  If  it  were  possible  I  would 
nave  all  my  advertisements  based  exclu- 
s'vely  on  the  news. 

“Timeliness  is  one  of  the  bigge.st  ad¬ 
vantages  ^  of  newspaper  advertising. 
Coupled  with  this  is  the  fact  that  in  using 
nwspapers  an  advertiser  can  concentrate 
his  advertising  where  it  is  most  needed, 
and  where  sales  need  .strengthening.” 

A  poup  of  New  York  special  repre- 
•JJjtahves  were  called  together  by  Mr. 
”ifpn  and  the  Blackman  Company,  the 
York  advertising  agency  handling 
TO  account,  on  April  4.  The  1927  cam- 
Pa'Pi  was  explained  to  them  at  that  time 
and  various  plans  for  “co-operation” 
discussed. 

"We  are  not  interested  in  any  trick 
^^•operation.”  Mr.  Wiggin  told  Editor  & 
rmusHER,  “but  we  believe  it  is  the  duty 
M  a  newspaper  to  give  our  advertising  a 
cnance  to  be  read.  We  certainly  do  not 
want  the  tmusual. 

There  are  several  services  which  news¬ 
papers  are  offering  that  we  like,  £uch  as 
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Hatching  bigger  and  better  Mobiloil  sales 


the  use  of  a  newspaper’s  show  window  mobiles  grew  rapidly.  Between  the  years 


in  the  form  of  a  newspaper  and  carried 
on  its  masthead  the  title  “Mobiloil  Ad¬ 
vertiser.” 

Statistically  minded  persons  in  Mr.  Wig¬ 
gins’  office  were  put  to  work  and  an  im¬ 
pressive  story  on  what  $450,000  spent  in 
newspaper  advertising  means  was  pre¬ 
pared  for  this  publication.  Some  of  the 
features  of  the  campaign  as  explained 
thus  for  the  dealers  are  herewith  re¬ 
produced. 

“Babe  Ruth  fills  the  Yankee  Stadium 
home  of  the  American  League  baseball 
team,  with  70,(XX)  people. 

"But  the  great  throng  of  Mobiloil  ad¬ 
vertising  readers  could  fill  Yankee 
Stadiums  every  week  for  29  weeks  if 
there  were  two  stadiums  in  each  state 
in  the  country.  And  after  crowding  % 
stadiums  of  that  size,  enough  people 
would  have  to  he  turned  away  to  fill 
twelve  more  stadiums  just  as  big. 

“Every  week  for  29  consecutive  weeks, 
118  newspapers  in  89  cities  will  carry  the 
Mobiloil  message  to  Correct  Lubrication 
to  more  than  eight  million  readers,  a  total 
of  more  than  one-quarter  of  a  billion 
copies  of  Mobiloil  newspaper  advertise¬ 
ments  during  the  run  of  the  campaign. 

“This  is  by  far  the  biggest  and  most 
comprehensive  motor  oil  newspaper  cam¬ 
paign  ever  attempted  by  X'acuum  or  any 
other  oil  company. 

The  tremendous  number  of  one  quarter 
of  a  billion  readers  reached  in  the  effort 
of  the  Vacuum  Oil  Company  to  sell  its 
prtxlucts  for  its  dealers  is  so  vast  that 
without  comparisons  with  some  familiar 
ligures  is  almost  beyond  the  power  of  the 
mind  clearly  to  comprehend. 

“The  total  population  of  these  United 


or  possibly  the  mailing  to  dealers  of  a  of  1912  and  1919  it  increased  about  1,0(X)  States  is  less  than  one-half  the  number 


broadside  telling  about  the  advertising  per  cent,  and,  in  1921,  we  decided  to  add 


campaign.  That  is  about  the  extent  of 
the  co-operation  we  expect. 


newspapers  to  our  advertising  program. 


of  copies  of  Mobiloil  advertisements  that 
will  appear  in  the  coming  seven  months. 


feeling  that  we  were  not  buying  enough  That  is,  there  will  be  two  copies  of  ad 


“We  do  think  that  newspapers  can  also  circulation  in  the  magazines  and  farm  vertisements  for  every  man,  woman  and 


help  in  making  this  campaign  mean  more  jiapers  to  reach  adequately  the  increased  child  in  this  country. 


to  our  salesmen  by,  as  some  publishers  registration, 
have  themselves  suggested  to  us,  address-  “Our  adv 
ing  branch  meetings  of  our  dealers,  or,  as  very  conser' 
several  New  York  newspapers  have  small  space 


“Every  week  of  this  campaign  will  find 


“Our  advertising  in  newspapers  began  jn  newspapers  four  times  as  many  Mobil- 
very  conservatively.  Few  insertions  and  advertisements  as  there  were  .American 


promised,  to  show  our  men  through  their  early  period. 


small  space  was  our  policy  during  this  soldiers  overseas  during  the  World  War. 


plants  and  give  them  talks  on  the  value  “.After  1921  the  size  of  our  newspaper 
of  newspaper  space.  appropriation  increased  somewhat,  but  it 

“We  don’t  want  any  free  publicity  for  was  not  until  1926  that  we  spent  as  much 


“The  total  of  these  advertisements  will 


“.After  1921  the  size  of  our  newspaper  represent  6,037  copies  for  each  Mobiloil 
appropriation  increased  somewhat,  hut  it  dealer  in  this  country. 


CO  that  we  spent  as  much  “if  it  were  filled  once  a  day,  it  would 
Automobile  registration  require  over  two  months  to  accommodate 


Mobiloil.”  as  $200,000.  Automobile  registration  require  over  two  months  to  accommodate 

For  Editor  &  Publisher  Mr.  Wiggin  since  1921  has  gnown  even  more  amazing-  in  the  Scsquicentennital  Stadium  in  Phila- 
briefly  outlined  the  history  of  Mobiloil  ly  than  during  the  period  of  1912  and  delphia,  with  a  capacity  of  125.000,  the 
advertising.  1921.  It  has  been  more  than  doubled  in  jieople  who  will  be  reached  each  week 

“In  1912  when  we  started  advertising  tin*  last  six  years,  and  the  necessity  for  by  the  newspapers  containing  Mobiloil 
the  number  of  automobiles  registered  in  more  newspaper  advertising  on  a  larger  advcrtisiniu 

this  country  was  about  639,000,  and  we  scale  became  doubly  apparent.  “Printed  on  high  speed  presses  at  the 

bought  5,000,000  magazine  and  farm  "This  year’s  campaign  is  made  up  of  rate  of  3,000  an  hour,  these  newspapers 
paper  circulation.  The  ownership  of  29  advertisements  running  approximately  would  require  80,499  hours  of  continuous 
automobiles  in  those  days  was  largely  three  newspaper  columns  and  ranging  from  running,  or  3,354  days.  This  is  more 
confined  to  well-to-do  and  very  wealthy  a  total  of  21,000  to  28,000  lines  in  118  than  twice  the  length  of  the  great  war, 
people.  These  people,  we  thought,  w'ould  newspapers  in  100  cities.  By  doing  this  which  began  in  August,  1914,  and  ended 
be  reached  better  through  the  magazines,  we  have  added  8,300,000  circulation  to  our  on  Armistice  Day,  November  11,  1918. 

We  believed  that  there  would  be  better  magazine  and  farm  paper  circulations,  ‘if  piled  one  on  top  of  the  other  the 


“Printed  on  high  speed  presses  at  the 
rate  of  3,000  an  hour,  these  newspapers 


‘if  piled  one  on  top  of  the  other  the 


of  automobile  owners  in  this  country.” 
From  the  New  York  office  at  61  Broad- 


tisements  would  attain  the  astounding 
height  of  43,581  feet.  When  it  is  con- 


receptivity  of  our  copy  if  it  was  presented  giving  us  very  nearly  a  blanket  coverage  quarter  billion  copies  of  Mobiloil  adver- 
to  a  reader  in  the  magazines.  At  that  of  automobile  owners  in  this  country.”  tisements  would  attain  the  astounding 
time  our  copy  was  educational  in  tone  From  the  New  York  office  at  61  Broad-  height  of  43.581  feet.  W  hen  it  is  con- 
and  was  quite  long,  being  full  of  engineer-  way  the  Vacuum  Oil  Company  sent  out  sidered  that  the  Eiffel  Tower  in  France 
ing  data  and  fact.  a  broadside  on  April  15  to  its  dealers  is  the  tallest  structure  in  the  world,  it  i<? 

“We  continued  this  policy  for  10  years,  announcing  'be  big  newspaper  advertising  evident  that  nothing  of  human  construc- 
In  the  meantime,  the  registration  of  auto-  campaign.  The  broadside  was  made  up  ( Continued  on  page  22) 


way  the  Vacuum  Oil  Company  sent  out  sidered  that  the  Eiffel  Tower  in  France 
a  broadside  on  April  15  to  its  dealers  is  the  tallest  structure  in  the  world,  it  is 
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In  the  meantime,  the  registration  of  auto- 


( Continued  on  page  22) 
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Editor  &  Publisher  for  April  16,  1927 


CANTON  PUBLISHER’S  CLASSIFIED  AD 
REFORMS  MAN  WHO  RIFLED  HIS  HOME 


Penitent  Wrongdoer  Now  Working  for  C.  E.  Morris,  Publisher 
of  Canton  News — Returns  Automatic  Revolver  and 
Other  Articles  After  Reading  Advertisement 


( VVii’  tollowm^  n’liutrkabli'  story  of  Ki-turning  home  late  Wednesday  eve- 
loluit  a  ilassififd  tukrrtiscoiciit  accovi-  ning,  Morris  was  called  to  the  telephone 
f<lishcd  ill  the  Cmitoii  {(thio)  Doily  W~U'S  an<l  asked  if  he  had  "looked  on  the  back 
ZL'os  in  the  Doily  Xczes  April  jxirch,”  then  told  to  do  so.  Asking  the 

8.)  caller  to  hold  the  line,  he  looked  and 

A  1  1  11  found  the  gun  and  other  articles  wrapped 

^t)LNtj  man  whose  iKune  sha  1  i  newspapers.  Returning  to  the  tele- 

he  told  has  been  diverted  front  a  lite  ,\i,,rris  sought  to  learn  the  young 

of  crime  with  its  certain  end,  and  prop-  story  and  to  make  an  appointment 


erty  stolen  by 
him  from,  a  home 
he  entered  as  a 
burglar  has  been 
returned  through 


lisher  of  the  (.'anton 
entered  by  an  unknown,  who  now  shall 
remain  unknown,  by  breaking  in  tlie 
glass  of  a  back  door  and  the  house  was 
comiiletely  ransacked.  .\mong  other 
articles  taken  was  an  automatic  pistol 
and  its  clips,  the  projierty  of  Maj.  H. 

lanaging  editor  of  the  Can 


with  him. 

By  iire-arrangenient  the  young  man, 
who  might  Ih?  called  Brown  only  that 
is  not  his  name,  came  to  the  office  of  the 
publisher  on  Thur.sday  and  unfolded  his 
a  proper  apjK’al  story,  giving  consent  to  use  it  that 

in  the  classitietl  heljK'd.  According  to  him. 

ailvertising  cul-  boyluxid  escapade — he  looks 

unins  ot  the  t  on-  jj,,y  although  he  served 

1  a  long  term  in  the  Ohio  State  Reforma- 

.  tory — the  Morris  burglary  is  the  first  and 

only  one  he  ever  did,  and  this  only  be¬ 
cause  he  was  hungry  and  thought  to  get 
fiHid. 

"While  in  the  governor’s  office,  asso¬ 
ciating  with  Warden  Thomas,  who  also 
believes  in  men,"  said  Morris,  ‘T  learned 
that  no  man  can  be  so  bad,  unless  totally 
irresponsible  for  his  acts,  that  there  is  not 
some  good  in  him.  What  has  hap-^ened 
here  is  proof.” 

The  young  man — call  him  Brown — is 
no  longer  hungry.  .Vnd  thanks  to  one 
of  Canton’s  "hard-hearted  and  hard- 
x-aded"  business  men,  the  young  man  will 


While  the  fam¬ 
ily  was  out  to 
dinner  on  Thurs- 
<1  a  \  e  V  e  n  i  n  g, 
March  31,  the 
home  of  Cliarles 
Iv  Morris,  pub- 
Daily  \ews,  was 


W.  Miner  .  _  . _ 

ton  l>aily  News,  which  had  Ix-en  loanetl  given  a  job.  with  another  chance  to 


to  Morris  at  a  time  when  threats  were  ^ake  good, 
being  made  against  him  for  pursuing  the  Meantime,  with  scarce! v  a  clue.  Chief 
investigation  of  the  murder  of  his  pre-  of  Police  \Vi.se  and  his 'aides  had  yir- 
decessor,  Don  R.  Mellett.  tually  closed  on  their  man.  who  meantime 

The  police  were  notified  by  Morris  liad  returned  the  stolen  property  and 

and  a  thorough  investigation  was  made  thereby  earned  the  chance  now  given  him 

both  by  city  detectives  and  by  Acting  to  "make  good.” 

Bertillon  Oiief  William  (irether,  but 


nothing  was  found  which  might  lead  to 
apprehension  of  the  marauder.  With  a 
faith  both  in  humanity  atid  in  the  appeal 
of  advertising,  thinking  that  need  may 
have  driven  some  one  to  theft,  Morris 
placed  this  advertisemetit  in  the  “Help 
Wanted — Male”  columns  of  this  news¬ 
paper  : 


TACOMA  DAILIES  WIN 
$50,000  UBEL  SUIT 


If  the  r>ersiin  who  tt-ok  an  army  coH 
.45  cal.  automatic  and  other  articles  from 

- - - residence  Thiirsd.ay  evening 

will  return  the  gun  to  the  business  manager 
of  The  N'ews.  he  may  keep  the  other  articles 
without  fear  of  pros-.cuticn  and  will  be  given 
employment  if  that  is  what  he  needs.  This 
gun  is  the  “buddy”  of  an  ex-service  man 
who  carried  it  through  many  battles. 


Jury  Decides  Against  J.  H.  Ryan,  Pub> 
lisher  of  Ryan’s  Weekly,  Who 
Was  Called  “Negro  Pub¬ 
lisher’’  in  Article 


By  unanimous  verdict  a  jury  on  April 
n,  returned  a  verdict  for  the  defendant  m 
the  lawsuit  instituted  by  J.  H.  Ryan, 
publisher  of  Ryan's  Weekly,  Tacoma,  for 
The  following  day,  which  was  Satur-  damages  against  the  Tribune  Publishing 
day.  this  anonymous  response  came:  Company,  publishers  of  the  Taeiniuj 

•‘B.ack  inside  of  a  month.  Please  forget.  (Wash.)  X ezi'S-Trihunc  and  the  Taamul 
Cun.”  Ledger.  Ryan  sought  $50,(KK)  damages 

And  with  all  that  had  gone  before  left  he  alleged  were  caused  to  him  when 

open  either  a  threat  or  a  promise.  papers  last  Jul-  referred  to  him 

Still  another  communication,  also  newspaper  articles  as  a  negro  pub- 
anonymous  and  hand-printed,  came  :  lisher. 


“Your  gun  will  be  restored  to  you  in  a 
few  days.  Please  forgive  me  but  I  am  on 
my  last  legs.  I  served  time  and  had  made 
good  for  a  long  time,  building  up  a  good 
name  and  was  engaged  to  marry  a  fine  girl 
of  good  family,  but  while  with  her  at  a 
party,  to  be  a  good  sport  I  drank.  Then 
something  was  stolen  where  I  worked.  My 
past  came  up  when  the  police  investigated 
although  they  proved  1  was  innocent.  But  I 
h,ad  to  quit  my  job.  Future  nil.  Then  I 
got  started  again  and  went  hack  three* 
months  later  to  visit  the  girl.  (lot  drunk. 
Then  came  to  my  senses  and  was  alxmt  to 
be  arrested  for  breaking  into  or  attempting 
to  break  into  a  bouse.  I  don’t  think  I  did 
it  but  don’t  know  what  I  may  have  done 
while  drunk. 

“Went  hungry.  No  work.  .Always  look¬ 
ing  for  my  past  to  come  up  if  I  had  work. 
Go  back  to  old  game  liecause  I  have  the 
name  so  I  enter  your  home,  take  gun  and 
think  go  stick  up  now  got  gun. 

“Read  paper  and  found  out  who  I  robbed. 
Think  of  what  vou  went  through.  That  gun 
maybe  saved  your  life,  or  your  wife, 
children.  It  may  have  brought  you  back  to 
them.  Fond  memories.  All  I  have  to 
cherish  can’t  deprive  vou  of  yours.  So  will 
return  gun.  Trust  to  your  sense  of  honor, 
which  must  lie  high  or  you  wouldn’t  have 
your  job,  to  keep  this  from  police.” 

“Let  me  know  through  paper  if  you  get 
this;  also  let  me  know  if  you  get  gun  O.  K.” 


EDITOR  &  PI  BLISHER 
CALENDAR 


-4pril  19 — .\ssoriale(l  Press,  direc¬ 
tors'  niefling.  New  \ork. 

-April  19  - League  of  .Advertising 
Women,  monthly  dinner.  Adver¬ 
tising  Clul»  of  New  Aork. 

.April  21 — .American  .Association  of 
.Advertising  .Agencies,  New  Aork 
Council,  monthly  dinner.  Hotel 
Pennsylvania.  New  A  ork. 

.April  22-23  -  Panhandle  Press  Assn. 
20th  annual  convention,  .Amaril¬ 
lo.  Tex. 

.April  24-30 — Forest  Week. 

.April  25-26 — .Associated  Press,  an¬ 
nual  meeting.  Wahlorf-.Astoria 
Hotel.  New  Aork. 

April  25— I  nited  Press  Associa¬ 
tions.  20th  anniversary  banquet. 
President  Coolidge  speaking, 
Biltmore  Hotel.  New  Aork. 

■April  2.5 — International  News  Serv¬ 
ice,  “Garden  Lark,”  Friars  Club, 
New  York. 

.April  25 — .National  .Advertisers’ 
Day. 

.April  26-27— .American  .Association 
of  .Advertising  .Agencies,  execu¬ 
tive  committee  meeting.  New 
A  ork. 

-April  27-29 — .American  Newspaper 
Publishers'  .Assn.,  annual  con¬ 
vention.  Wahlorf-.Astoria  Hotel, 
.New  York. 

.April  28 — 100,000  Croup  News¬ 
papers.  Iiincheun.  W^aldorf-.As- 
toria  Hotel,  New  York. 

.April  28 — Bureau  of  .Advertising, 
.A.  N.  P.  .A.,  annual  banquet, 
Wahlorf-.Astoria  Hotel. 

.April  29 — Dinner  to  Ed  Howe, 
Biltmore  Hotel,  New  York. 


MEMPHIS  DAILY  SUED 
FOR  A  MILUON 


Commercial-Appeal  Attacks  PreM- 
Scimitar’s  Figures  in  Edito.-ial — 
Latter  Orders  Audit  and 
Starts  Suit 


15  ADVERTISERS  SPENT 
$1,800,000  IN  DAIUES 


Additional  Estimates  Obtained  by  A.  N. 
P.  A.  Bureau  ot  Advertising  Bring¬ 
ing  Total  Spent  by  324  Firms 
to  $102,117,000 


Fifteen  more  estimates  of  national  ad- 
yertisiiiK  expenditures  in  newspapers  dur¬ 
ing  19.^6  have  been  added  to  the  previ¬ 
ously  announced  list  of  309  by  the  Bureau 
of  .Advertising  of  the  .American  News¬ 
paper  Publishers’  Association.  The  15 
spent  a  total  of  $1,X00,0(X)  in  newspapers. 
The  new  total  estimates  of  the  Bureau 
becomes,  therefore,  a  list  of  324  advertis¬ 
ers  spending  $102,1 17,000.  They  follow: 
Elizabeth  Arden  .  $115,000 


-Associated  Oil  Co, 

B.  V.  D.  Co . 

Chicago  Great  Western  R.  R. . . 

Church  &•  Dwight  Co . 

Daggett  &  Ramsdell  .  70,fl(X> 

I^llar  Steam.ship  Line  .  70,000 

Flint  Motor  Co.  . . . 

Pacific  Steamship  Co 


200.000 

90,(XX1 

100,000 

60,000 


180,000 

100,000 


Ryan,  who  several  years  ago  served  a 
term  in  the  state  legislature,  sought  to 
Drove  that  the  reference  to  him  as  a 
negro  caused  damage  to  his  i)aper  and 
forced  his  withdrawal  as  a  candidate  to 
the  legislature  last  year.  He  attempted 
to  prove  political  animus,  also,  it  being 
understood  that  he  was  receiving  the 
backing  of  the  forces  of  Governor  Ro¬ 
land  H.  Hartley,  to  wliich  the  News- 
Tribune  was  opixised. 

Superior  Court  Judge  E.  D.  Hcxlge, 
who  heard  the  case,  held,  however,  that 
the  entire  case  hingerl  upon  the  point 
as  to  whether  Ryan  was  a  negro,  awl 
instructed  the  jury  that  if  it  determined 
this  to  l)e  the  case  it  must  hold  for  the 
defendant.  Ryan  declared  he  had  Creole 
Indian  hirxxl,  but  birth  certificates  and 
death  certificates  of  relatives  introduced 
as  evklence  caused  the  jury  to  decide 
otherwise. 

Joseph  H.  Zuker  of  Cleveland,  promi¬ 
nent  libel  attorney  and  former  Geveland 
new.spaperman,  was  associated  with  Lvle 


Philippe,  Louis,  Inc .  65,(XX) 


Piver,  L.  T.,  Inc. 


150,(X)0 


(By  Telegraph  ta  Editor  &  Pcbi.isiieri 
Memphis,  Ten'N.,  April  14. — .A  suit  ior 
$1,090,000  was  filed  here  today  by  tht 
Memphis  Press-Scimitar  against  the 
Commercial  Appeal  as  a  result  of  allega¬ 
tions  printed  by  the  Commercial  .Appeal 
that  Press-Scimitar  sworn  circulation 
figures  were  false. 

The  Commercial  .Appeal  charges  pre. 
cipitated  the  hottest  circulation  fight  this 
city  has  ever  seen.  The  Press-Scimitar, 
a  Scripps-Howard  newspaper,  in  its  suit, 
tiled  by  Baker  and  Sidlo,  general  counsel, 
declares  that  the  Commercial  .Appeals 
statements  were  made  with  knowledge  of 
their  falsity  and  asks  active,  comiK-nsaton 
and  punitive  damages.  Both  papers  are 
members  of  the  .A.  B.  C. 

The  Commercial-.Appeal  made  the  flat 
charge  in  its  last  Sunday  issue  that  the 
Press- Scimitar  circulation  figures  were 
false.  The  Press-Scimitar  Monday 
printed  a  brief  announcement  that  the 
(.'ommercial-.Appeal  would  be  held  ac¬ 
countable.  Tuesday  the  Press- Scimitar 
announced  that  the  Commercial-.Appeal 
char.ges  would  be  proven  false  through  a 
double  audit  and  that  a  civil  suit  for 
damages  would  then  be  filed  against  the 
Commercial-.Appeal. 

Both  papers  have  resorted  to  full-page 
advertisements  in  presenting  their  claims 
and  charges  and  the  word  “lie”  has  Im 
used  by  each. 

On  April  1,  the  Press-Scimitar  an¬ 
nounced  that  its  daily  average  net  paid 
circulation  for  the  past  four  and  one- 
half  months  was  93,562.  The  period  cov¬ 
ered  by  the  statement  was  that  since  the 
consolidation  of  the  Memphis  Press  and 
Xezi's-Scimitar. 

In  opening  its  attack  on  the  figures  the 
Commercial-.Appeal  said : 

“The  recent  press  runs  and  circulation 
records  show  that  the  Press-Scimitar  has 
far  less  than  93,562  paid  subscribers, 
probably  not  more  than  73,(K)0.” 

In  announcing  tlic  action  it  would  take 
the  Press-Scimitar  said  Tuesday: 

"First  a  complete  audit  of  the  figures 
.11  (piestion  has  been  called  for  from  thi 
central  office  at  Chicago  of  the  .Audit 
Bureau  of  Circulations.  In  addition,  that 
the  public  may  be  doubly  convinced,  an 
audit  has  been  ordered  from  one  of  the 
nation’s  most  noted  linns  of  certified 
public  accountants,  Haskings  &  Sells. 
Upon  completion  of  these  audits,  the  find¬ 
ing  will  be  published.  Following  these 
publications,  the  audits  will  be  utilized 
as  the  basis  for  a  civil  suit  for  damages 
by  the  Press-Scimitar  against  the  Com¬ 
mercial-.Appeal.” 

The  Press-Scimitar  announces  its  dailr 
circulation  now  is  above  96,000.  The 
Commercial-.Appeal  (morning)  announces 
its  circulation  is  103,739  and  the  Evenii^ 
.Appeal  41,542.  The  circulation  battle  is 
the  climax  of  keen  competition  betwreen 


Polk-Miller  Drug  Co .  150.000  ih*-’  Pre.ss-Scimitar  and  the  Morning  and 


Schilling,  .A.,  &  Co .  150,000 

Shell  Co.  of  California .  50,000 

Standard  Oil  Co.  of  California. 


250,000 


HOE  OmCERS  RE-ELECTED 


Board  of  Director*  Also  Re-named  at 
Stockholders  Meeting 

.At  a  meeting  of  the  stcxrkholders  of 
R.  Hoe  &  Co.,  Inc.,  held  Tuesday  the 
following  were  unanimously  re-elected  as 
directors :  Boudinot  .Atterbury,  Frederic 
G.  Coburn.  John  W.  Cutler,'  .Arthur  I. 
Hoe,  Morris  W.  Kellogg.  Fred  G.  Kent, 
Wallace  E  *■  '■  . 


Evening  .Appeals  following  the  purchase 
by  the  Scripps-Howard  pajKTs  of  the 
News-Scimitar  and  its  consolidation  with 
the  Memphis  Press  under  the  name  of 
the  Press-Scimitar. 

The  Evening  .Appeal  was  launched  a 
few  weeks  after  the  Press  and  News 
Scimitar  consolidation.  Lovick  P.  Miles, 
attorney,  succeeded  the  late  C.  P.  J 
Mixiney  as  president  of  the  Commercial 
Publishing  (Company. 


SIGNS  1,000,000  UNE  CONTRACT 


The  largest  local  advertising  contract 
ever  entered  into  by  a  San  Antonio  busi- 
McCaw,  Harold  Stanley,  ness  firm  has  just  been  signed  by  Dr 


and  Henderson  of  Tacoma  in  representing 
Through  the  “Want  .Ad”  medium  as-  the  Tribune  Publishing  Company  in  the 
sur.’.rce  desired  was  given.  case. 


H.  R.  Swartz  Harold  M.  Tillinghast. 

.At  the  annual  meeting  of  the  Board 
which  followed,  the  following  officers, 
were  all  unanimously  re-elected :  F^resi- 
Jent,  H.  R.  Swartz ;  vice-presidents, 
Harold  M.  Tillinghast,  Fred  G.  Kent, 
Haro'  A'.  Ball,  Qiarles  \V.  Gaskell, 
.Addison  J.  Gallien;  trea.surer,  Allen  W. 
Lishawa ;  secretary,  John  M.  Masterson ; 
assistant  secretary,  Louis  Roehm. 


Frederick  G.  Oppenheimer,  president,  for 
the  Joske  Bros.  Company  departmen: 
store.  It  is  with  the  E.xpress  Publishinc 
Company  and  calls  for  use  of  more  than 
l.OOO.fXX)  lines  annually  in  that  company 
two  papers.  Joske  Bros.  Co.,  under  the 
contract,  will  use  a  page  daily  except 
Saturday  in  the  Evening  Xeu’s.  with  reg 
ular  daily  advertising  also  in  the  Express 
ar.d  a  page  in  the  Sunday  Express 
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SESQUl  PUBLICITY  MAN  “CONFESSES  ALL” 

As  Managing  Editor  of  Bridgeport  (Conn.)  Herald  He  Is  Making  Atonement  by  ^‘Socking’’  Press 
Agent  Matter  —  Asks  Publishers  to  Match  Nerve  with  Space  Grabbers 


Hav  ing  recently  emerged  from  the 
inner  circles  of  the  space  bandits’ 
union  to  return  to  the  heavenly  bliss  of 
newspaper  work,  1  have  fresh  upon  my 
memory  the  impressions  of  this  journey 


By  ANDREW  McCLEAN  PARKER 

Managing  Editor,  Hridpeport  (Conn.)  Herald 

.Siidreu’  McClcan  Parker,  author  of  this  article,  joiiu'd  the  t'uhlicity  def'artment 


the  worst  thorn  in  the  side  of  an  editor. 
Fortunately,  the  average  press  agent 


IS  a  crude  beast,  usually  foraging  around  „ '  r,  ■, 

a  1  Viitrli  cr,t,n.i;nw  tolo  WKOwgoig  editor  of  the  Bridjn 


the  last  member  of  the  department  to  leave,  electing  to  return  to  nezespaper  zoork 
rajther  than  to  pursue  his  experiments  in  the  fine  art  of  space  grabbing.  Mr.  Parker 


A„,.  1  Viitrli  cr,t,n.i;n<r  tolo  managing  editor  of  the  Bridgeport  (Conn.)  Herald,  eraz-ing.  he  says,  the 

wtor  of  ^pllic  relations.”  stuff  >-‘’surreetion  of  an  hone.zt-to-goodness  line  betzveen  nezvs 

is  obvious.  And  while  ninety-nine  out  of  ^ 

a  hundred  vaguely  try  to  disguise  their  pet  ~  r-  i  r  •  «-  i  i  r-  .  ,  u  c  .u 

schemes  and  slip  one  over,  the  secret  ■''"•'Onsas,  Lalitornia,  Colorado,  (jeorgia,  iniMnes.>  oltices  through  a  number  of  the 

usually  is  as  prominent  as  the  Rock  of  l‘luho,  Illinois.  Massachusetts,  Pennsyl-  advertising  agencies  of  Philadelphia. 

Gibraltar  and  the  editor  doesn’t  have  to  Te.xas,  Washington  and  Wisconsin,  Through  a  network  of  publicity  repre¬ 
waste  much  time  in  separating  his  wheat  revealed  that  each  of  the  3.195  papers  in  sentatives  which  extended  from  the 

from  his  chaff.  these  states  which  received  this  service.  Atlantic  to  the  Pacific  and  from  New 

But  now  and  then  a  subtle  bov  will  inches  of  Exiwsition  propaganda  England  to  Tennessee,  the  constant  ham- 

shoot  over  a  fast  one  and  while  these  are  — better  than  a  full  half  page  of  pictures,  mering  at  the  editorial  desks  and  the 
few  and  far  between,  it  means  that  every-  These  figures,  showing  the  generosity  of  news  agencies  was  continued,^  and  as  a 
thine  these  davs  has  to  be  watched  care-  *^n^crican  newspaper  editors,  are  exclusive  final  word  from  the  “official”  report,  I 


inisines.>  offices  through  a  number  of  the 
advertising  agencies  of  Philadelphia. 
Through  a  network  of  publicity  repre- 


But  now  and  then  a  subtle  bov  will  incnes  oi  tt.xi)osition  propaganda  r.ngland  to  icnnessee.  tne  constant  nam- 

shoot  over  a  fast  one  and  while  these  are  — better  than  a  full  half  page  of  pictures,  mering  at  the  editorial  desks  and  the 
few  and  far  between,  it  means  that  every-  These  figures,  showing  the  generosity  of  news  agencies  was  continued,^  and  as  a 
thing  these  days  has  to  be  watched  care-  ‘^P^crican  newspaper  editors,  are  exclusive  final  word  from  the  “official”  report,  I 
fully  lest  something  is  maneuvered  past  number  of  “news”  clippings  men-  run  across  this  morsel  to  delight  the 

the  desk.  tionerl  above.  _  fellow  editors  to  whose  fold  I  have  re- 

,  , _ .  .  ,  ,  thi  page  47  of  the  report,  I  find  the  turned. 

Editors  need  not  become  alarmed  over  ci,„,iing  paragrapli,  written,  1  recall,  with  “.Advertising  and  publicity  are  totally 
the  fact  that  nearly  every  newspaper  man  &  »  .  .  .  . 


Mitors  ntea  not  oecorne  aiarmea  over  ci,„,iing  paragrapli,  written,  1  recall,  with  “.Advertising  and  publicity  are  totally 
the  fact  hat  nearly  every  newspper  man  differentproceduresanddo'notmixany 

at  some  time  or  other  feels  the  lure  of  the  “Another  effort  to  get  the  message  of  better  than  oil  and  water.  Persons  who 
so-called  easy  money  in  the  publicity  Exposition  into  the  newspaiiers  of  know  advertising  best  know  least  about 

pme.  In  actual  practice,  the  easy  money:  country  was  made  through  Philadel-  publicity  on  account  of  this  very 

IS  not  as  easy  as  It  lookS’  and  the  worst  advertising  agencies  which  were  antithesis  of  viewpoint.  The  outside 

that  most  of  us  ha\c  to  contend  with  is  a^ked  ^  send  to  newspapers  and  periodi-  promotion  of  the  Exposition  had  to  be 
a  member  or  two  of  the  local  staff  doing  ^als  a  summary  of  Exposition  facts  and  done  either  bv  advertising  or  by  publicity, 
a  weekly-  bit  for  a  movie  house  or  a  ,-,Rures  and  copies  of  the  statements  of  A  combination  of  the  two  would  have 
Rotary  Club.  .  ly  o\\ n  publicity  ex-  Herbert  Hoover  and  Secretary  Kellogg,  been  distinctly  unwise  because  one  would 
perience  _was  no  deeper  than  that  when  a,,  o,.  advertisintr  „ hti,  n.v,.  nn1i;fi,.d'  effect  of  the  other. 


opportunity  came  to  me  to  be  an  “expert’’  ;,.ere  approached  on  this  subject  con- 
on  the  staff  of  the  Sesqui-Centennial  ,,,e 


All  of  the  advertising  agencies  which  have  nullified  the  effect  of  the  other. 

,vere  approached  on  this  subject  con-  "To  make  any  effect  upon  the  people 


International  E.xposition. 

Overnight  I  lost  my  identity  as  a  news¬ 
paper  man  and  started  in  the  next  morn¬ 
ing  as  executive  assistant  to  the  publicity- 
director  of  the  big  show. 

Previously  I  had  looked  upon  publicity 
as  a  passive  nuisance  and  a  necessary- 
annoyance,  not  to  be  taken  seriously.  But 
the  outlook,  1  found,  depended  largely 
upon  the  viewpoint.  It  never  had 
occurred  to  me  that  publicity  men  were 
fellows  who  ran  around  trying  to  get 
something  for  nothing.  But  sudi  indeed 
was  the  case. 

Out  of  the  horrors  of  the  past  I  have 
before  me  the  official  and  final  report  of 
the  director  of  publicity  of  the  Exposition, 
fifty--one  legal-size,  typewritten  pages, 
single-spaced,  a  document  which  fell  to 
my  lot  to  compile  and  which  contains 
among  other  things,  a  general  estimate  of 
the  amount  of  space  which  we  were  able 
to  grab  from  the  generous  editors  of 
America. 

From  January  1  to  October  30,  1926, 
the  department  released  45,800  publicity- 
broadcasts  under  the  guise  of  news  and 
features.  A  regular  clip  sheet  went  to 
20,800  newspapers  and  other  publicaVons 
each  week,  a  list  representing  the  total 
circulation  of  newspapers  on  the  North 
.American  continent.  And  all  of  the  news¬ 
gathering  agencies,  in  addition,  were 
special  targets  for  Exposition  material. 

Out  of  this  flood  of  propaganda,  the 
records  showed  that  from  January  to 
September,  five  clipping  bureaus  alone 
returned  200,000  clippings,  with  their 
own  estimate  that  they  were  only  scratch¬ 
ing  the  surface  and  that  the  clippings  they 
gathered  represented  less  than  ten  per 
cent  of  the  number  actually  printed. 

From  May  to  July  over  22,000  photo¬ 
graphs  were  slammed  down  on  the 
editorial  desks  of  America,  more  or  less 
successfully,  the  most  notable  single 
achievement  in  this  respect  being  the 
grabbing  of  a  double  truck  spread  of  six¬ 
teen  columns  in  the  Sunday  rotogravure 
of  the  Nezv  York  Times. 

No  one  was  ever  able  to  figure  accurate¬ 
ly  amount  of  space  grabbed 

through  the  plate  and  mat  “service”  which 
was  sent  to  nearly  12,000  newspapers,  but 
a  conservative  estimate  compiled  from  a 
careful  check  of  newspapers  in  .Arizona, 


of  the  48  states  through  the  great  number 


Thus  the  pernicious  influence  of  the  of  metropolitan  dailies,  smaller  dailies, 
press  agent  was  carried  into  newspaper  and  the  innumerable  weeklies,  to  say 

lEaster 

Follotving  is  an  Easter  editorial  tcritten  a  year  ago  by  Don  R.  MeUett,  slain 
editor  of  the  Canton  ( O.)  Daily  Netes. 

^■OD.AA'  is  Easier.  In  some  ways  Easter  is  and  should  be  the  most  wonder- 

ful  day  of  all  the  year,  more  wonderful  even  than  Christmas.  It  means 
a  rebirth.  It  was  on  this  day  almost  two  thousand  years  ago  that  Christ 
Jesus  eame  bark  to  life  on  earth  and  by  so  doing  gave  to  us  renewed  life, 
liope  and  faith  in  things  eternal,  gave  to  us  the  truth  about  life  and  the  way 
to  live.  .And  ever  since  that  day  Easier  has  meant  to  us  the  coming  to  life 
of  all  things.  For  us  it  should  mean  the  rededicating  of  our  lives  to  the 
things  for  which  Jesus  stood,  to  the  things  for  which  He  so  willingly  gave 
his  life  and  suffered  that  we  might  know. 

And  how  beautiful  is  the  thought  of  Easter.  Nature,  as  well  as  man, 
seems  to  know  that  she  too  must  burst  out  into  a  new  life  at  this  lime  of 
the  year.  The  trees  are  putting  forth  their  new  buds,  the  grass  is  beginning 
to  grow  green,  the  crocus  is  just  beginning  to  unfold  its  delicate  petals  to 
the  sun.  .All  seem  to  be  ready  and  willing  to  show  their  faith,  their  trust, 
in  a  higher  power  to  bring  them  into  full  growth  and  maturity.  It  is  a 
wonderful  thought.  Nature  is  thus,  and  yet  man,  with  all  his  powers  for 
reasoning  and  understanding  oft  times  trusts  not,  plodding  on  he  knows  not 
where  without  the  help  and  guidance  of  Him  who  died  that  the  world  might 
live. 

But  springtime,  the  time  of  Easter  is  here.  New  life,  new  thoughts,  new 
love  responds  to  the  great  miracles  of  nature.  Our  Savior  made  it  so  know¬ 
ing  that  we  must  be  ever  reminded  of  the  truly  worth-while  things,  not  money 
nor  gold  but  faith,  hope  and  love.  Easter  does  this  for  us  all.  This  rebirth 
given  to  plants  and  the  trees  and  the  grass  and  the  flowers  ever  stands  as 
emblematic  of  the  rebirth  of  man,  as  a  memorial  to  the  things  which  make 
life  worth  the  striving.  It  stands  as  a  monument,  ever  re-representing  itself 
to  our  minds,  to  the  worthwhileness  of  loyalty  to  standards,  devotion  to 
truth,  faithfulness  to  mission,  steadfastness  to  ideals,  and  a  lofty  and  un¬ 
wavering  faith  in  Cod  and  in  spiritual  realities. 

.At  Easter  time  anyway,  we  leave  the  material  things  of  life  if  even  for 
only  a  moment  and  do  homage  to  the  things  through  which  the  world  must 
be  redeemed.  Nature  makes  us  do  this,  and  the  Lord  so  made  nature,  and 
gave  to  us  the  greatest  lesson  of  life  for  all  time  to  come  in  th^  rebirth  of 
Christ  Jesus.  The  Son  of  God  could  not  have  come  back  to  earth  at  any¬ 
time  of  the  year  other  than  spring  nor  could  spring  have  come  at  any  time 
of  the  year  than  at  just  the  time  when  the  Son  of  God  was  reborn. 

Easter  Time  is  truly  a  wonderful  time.  It  is  a  time  for  reverence,  a 
time  for  reconsecration  to  the  only  worth-while  things  of  life — the  things  of 
eternity.  Nature  is  leading  the  way — showing  the  light  of  wisdom.  Man 
should  follow.  The  observance  of  Easter  is  both  wise  and  beautiful,  and 
the  world  would  be  much  poorer  were  it  otherwise. 

May  this  Day  of  Resurrection  come  to  mean  more  and  more  to  all  the 
peoples  throughout  the  world  with  every  year. 


nothing  of  the  magazines  of  national  cir¬ 
culation,  would  have  reiiuireel  an  appro¬ 
priation  of  from  two  to  three  million 
dollars,  and  any  advertising  man  who  will 
face  the  fact  scinarely  will  admit  that 
this  would  be  only  a  drop  in  the  bucket. 

“What  would  have  been  the  effect  if 
-uch  an  appropriation  had  been  made  and 
the  advertising  had  been  placed?  Obvi¬ 
ously.  it  could  have  been  given  to  only  a 
very  small  number  of  publications  if  there 
were  to  be  enough  repeated  insertions  in 
each  of  them  to  make  any  effect  on  their 
readers.  Obviously,  also,  the  publications 
which  did  not  receive  this  advertising — 
and  they  would  have  been  in  the  majority 
— w-ould  either  have  declined  to  print 
anything  about  the  Exposition  at  all  in 
their  news  columns,  or,  in  a  smaller  num¬ 
ber  of  instances,  where  there  is  a  close 
association  between  the  business  offee  and 
the  editorial  management,  would  have 
adopted  a  hostile  attitude.  In  other 
words,  if  the  outside  promotion  of  the 
Exposition  had  been  placed  on  a  strictly 
commercial  basis  it  would  be  folly  to 
expect  a  majority  of  the  publications  to 
give  free  of  charge  what  their  competitors 
were  being  well-paid  for.” 

Words  of  wisdom,  those.  And  yet 
everywhere,  publications  today  are  fall¬ 
ing  for  the  press  agents’  wiles  and  are 
giving  away  their  space,  prostituting  their 
news  columns  with  material  which  other 
newspapers  print  as  advertising  at  ad¬ 
vertising  rates. 

Depending  upon  the  immediate  situa¬ 
tion,  the  job  of  publicity  man  requires 
begging,  imploring,  pleading,  faking,  and 
to  be  quite  frank  about  it,  a  whole  lot 
of  shyster  w-ork  which  in  time  has  come 
to  be  looked  upon  as  “legitimate” — from 
the  press  agent’s  view-point. 

From  beginning  to  end  the  publicity 
game  was  a  battle  of  wits  with  the  keen¬ 
est  class  of  executives  in  the  world,  the 
newspaper  editors  of  .America,  and  it  oc¬ 
curred  to  me  often  that  if  I  ever  got  back 
upon  a  newspaper  desk  my  one  aim  in  life 
would  be  to  defeat  every  press  agent 
who  attempted  to  steal  my  space. 

.  And  what  a  glorious  time  I  am  having ! 

*  A'ears  ago  as  a  youngster,  it  was  my 
privilege  to  serve  under  a  managing 
editor,  one  Robert  Bentley,  then  of  the 
Tampa  (Fla.)  Tribune.  Bless  his  heart ; 

I  hope  he  may  still  be  on  earth. 

He  said  to  me  one  day,  when  scoring 
a  doubtful  piece  of  copy; 

“Mac,  if  there’s  any  question  about  it, 
throw  it  up  to  the  ceiling.  Then  if  it 
sticks,  print  it!” 

His  logic  often  comes  back  to  me  as 
the  more  subtle  of  this  press  agent  stuff 
comes  to  my  desk.  I  find  it  a  splendid 
rule  to  follow  and  you  must  believe  that 
darn  little  of  that  copy  sticks. 

I  have  before  me  at  the  moment,  a  one- 
mail  collection  of  press  agent  stuff  which 
has  reached  my  desk.  Here  are  a  few-  of 
the  subjects : 

Six  pages  from  Henry  Ford  on  his 
Sapiro  troubles. 

Five  pages  of  appeal  for  the  standardi¬ 
zation  of  weights  and  measures. 

.A  flock  of  stuff  from  the  Inter-Ocean 
Syndicate  of  Chicago,  espousing  every¬ 
thing  from  clocks  to  decxlorizers.  These 
people  are  particularly  obnoxious  in  their 
press  agentry. 

Many  sheets  from  the  First  National 
Pictures  Space  grabbers  on  a  “College- 
men- wanted-for-movies”  scheme. 

.A  12-page  book  from  the  -Atlantic 
Deeper  Waterways  -Association. 

Four  pages  from  the  “National  Indus¬ 
tries  News  Service”  of  Washington,  with 
a  return  ptistal  which  I  am  requested  to 
sign.  It  reads :  “Send  us  your  copy. 
We  will  cooperate.”  The  stuff  is  terrible, 
and  the  effort  obviously  has  been  made 
to  disguise  the  products  they  are  attempt¬ 
ing  to  put  over.  One  story  plays  up  a 
scheme  to  keep  rugs  flat  and  to  prevent 
J  (Continued  on  page  45) 
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GREAT  WASTE  IN  FLORIDA  COMMUNITY 
ADVERTISING  HUNT  TELLS  CONVENTION 

City  Funds  Being  Badly  Handled  by  Incompetent  Committees 
He  Tells  Fourth  District  Meeting,  in  Urging  State 
Board  to  Supervise  Expenditures 


A  SSERTING  that  there  is  such 

nnc  in  thp  pvnpnditiire  r 


Carl  Hunt 


a  sen- 

ous  waste  in  the  expenditure  of  pub¬ 
licity  tax  funds  in  Florida  that  some 
action  must  be 
taken  soon,  or  the 
public  will  lose 
interest  in  the 
annual  opportun¬ 
ity  to  meet  tax 
levies  for  this 
purpose,  Carl 
ifimt,  of  Orlando, 
former  general 
manager  of  the 
Associated  Ad¬ 
vertising  Clubs  of 
the  World,  told 
the  Fourth  Dis¬ 
trict,  Interna¬ 
tional  Advertising 
Association  con¬ 
vention,  that  he  favored  a  State  Fublicity 
Board  to  assist  communities  in  wiser 
expenditures.  The  meeting  was  held  in 
Daytona  Beach,  Monday  and  Tuesday. 

“Technically,  as  I  understand  it,  the 
tax  levy  is  for  publicity  and  tourist  en¬ 
tertainment,  but  I  am  using  publicity  and 
advertising  interchangeably  because  the 
objective  is  to  make  known,  and  the  one 
great  opportunity  to  get  effective  publi¬ 
city  is  through  paid  advertising  space,” 
Mr.  Hunt  said. 

“The  need  here.”  he  continued,  “is 
urgent  for  two  reasons.  In  the  first 
place,  practically  every  city  and  county 
in  the  State,  and  this  even  includes  quite 
small  cities,  has  a  tax  levy  for  advertis¬ 
ing,  and  if  this  is  to  be  continued,  which 
of  course  we  hope  it  will  be,  there  must 
be  more  intelligent  use  of  these  funds. 
People  will  get  tired  of  the  advertising 
tax  unless  the  money  raised  for  the  pur¬ 
pose  of  advertising  can  be  employed  so 
that  it  will  yield  at  least  some  return. 

“.\nd  in  the  second  place,”  he  declared, 
“while  I  am  not  intimately  informed  upon 
the  manner  in  which  tax  advertising 
funds  have  been  employed  in  other  sec¬ 
tions  of  the  United  States,  it  would  be 
difficult  to  imagine  a  looser  or  less  intel¬ 
ligent  expenditure  of  funds  than  has  come 
to  my  attention  through  inquiry  among  a 
number  of  chamber  of  commerce  men 
about  the  State. 

“A  great  deal  of  this  money  is  used 
for  purposes  that  are  only  distantly  re¬ 
lated  to  advertising,  publicity  and  tourist 
entertainment — objectives  which  are  sev¬ 
enteenth  cousins  to  such  purposes.  And 
any  advertising  agent  who  has  had  ex¬ 
perience  in  handling  community  adver¬ 
tising  funds  in  Florida  will  tell  you  that 
even  that  portion  which  does  find  itself 
into  recognized  advertising  mediums  is 
often  used  in  a  way  that  is  utterly  as¬ 
tonishing,  because  some  committee  of 
local  character — and  a  new  committee 
each  year — determines  the  mediums  with¬ 
out  knowledge  either  of  the  advertising 
problem  or  the  circulation  or  appeal  of 
the  mediums  used. 

“I  will  give  you  just  one  example,”  he 
said.  “In  one  city,  the  chairman  of  the 
advertising  committee  insisted  upon  the 
use  of  a  certain  weekly  which  he  him¬ 
self  read,  in  the  face  of  the  fact  that  no 
advertising  man  in  the  world  would  have 
devoted  such  a  proportion  of  the  appro¬ 
priation  to  that  publication— if  indeed,  it 
would  be  included  in  the  list  at  all — be- 
cau.se  the  chairman  said  other  local  peo¬ 
ple  would  see  the  advertisements  in  that 
weekly  and  would  feel  that  the  commit¬ 
tee  was  doing  good  work.  His  notion 
prevailed,  too.  Another  member  of  the 
same  committee  brought  about  the  inclu¬ 
sion.  on  the  list,  of  a  woman’s  publication 
appealing  to  society  women,  and  that  part 
of  the  appropriation  brought  just  one  in¬ 
quiry  and  nothing  ever  came  of  that  one. 

“We  do  not  administer  our  school 
funds  in  any  such  fashion.  What  I  am 
saying  does  not  apply  to  all  community 
advertising  tax  money  in  Florida,  but  to 


a  great  deal  of  it.  It  is  only  because  the 
general  publie — the  tax  payer — has  so 
little  knowledge  of  advertising  and  the 
wonderful  things  that  it  can  do,  and  be¬ 
cause  the  public  is  often  misinformed  as 
to  the  results  obtained,  that  we  still  have 
such  faulty  administration  of  advertising 
ta.x  levies  in  many  of  our  communities. 

“Such  a  .State  Board  as  I  have  sug¬ 
gested  would  do  a  World  of  gotxl  if  the 
law  establishing  it  did  nothing  further 
than  to  retpiire  that  each  municipality 
prepare  an  advertising  plan  and  budget 
and  sulmiit  it  to  the  State  Board  for 
constructive  criticism. 

“The  public  it  at  least  entitled  to  know 
what  it  is  getting  for  its  money. 

“A  chamber  of  commerce  man  asked 
me,  awhile  back,  if  I  tliouglit  he  should 
spend  his  entire  advertising  appropria¬ 
tion  to  help  maintain  a  radio  station  in  a 
nearby  city,  in  exchange  for  which 
(though  it  was  not  so  stated  precisely 
in  the  contract)  his  city  was  to  give  the 
programs  on  one  evening  each  week.  It 
developed  that  he  was  asking  througlt 
curiosity,  for  the  arrangement  had  al¬ 
ready  been  made  by  an  advertising  com¬ 
mittee  appointed  with  power  to  act. 

“It  developed  that  tlte  price  paid  the 
radio  station  was  almost  sufficient  to  pay 
all  the  expenses  of  the  station  for  seven 
niglits  a  week.  The  chamber  of  com¬ 
merce  man  did  not  know  what,  if  any, 
connection  the  chairman  of  the  commit¬ 
tee  had  with  the  people  who  owned  the 
radio  station. 

“The  worst  of  the  situation  was  that 
this  little  station,  with  nothing  whatever 
outstanding  in  the  way  of  programs,  was 
not  even  so  much  as  known  to  a  large 
majority  of  radio  fans  in  Florida,  and 
you  may  be  assured  that  it  was  on  the 
rarest  occasions  that  it  was  picked  up 
outside  of  I'lorida.  .An  Orlando  chap  I 
know  who  prides  himself  upon  picking 
u])  far-off  stations,  had  never  heard  of 
this  one,  less  than  2(X)  miles  away. 

“Then  there  are  the  numerous  com¬ 
munities  where  appropriations  are  made 
from  the  advertising  fund  for  things  that 
hardly  so  much  as  have  a  remote  smell 
of  advertising  or  tourist  entertainment. 
I  was  told  todav  of  a  case  wlicre  one 


city — and  a  good  big  Florida  city,  too — 
is  planning  to  spend  something  more  than 
10  per  cent  of  its  advertising  and  tourist 
entertainment  money  for  the  furnishing 
of  a  public  building,  upon  the  theory, 
apparently,  that  some  tourists  will  usg 
that  building,  along  with  the  local  people. 
But  of  course  the  same  tourists  will  use 
the  sidewalks  of  that  city,  and  it  would 
seem  quite  as  logical  to  use  the  fund  for 
sidewalk  building. 

“The  existence  of  such  conditions  (and 
I  could  name  many  specific  examples) 
is  what  has  prompted  me  to  suggest  a 
State  Board  of  Advertising,  with  the 
power  to  require  each  municipality  to 
file  a  complete  statement  of  its  advertising 
and  tourist  entertainment  plans,  along 
with  its  budget,  the  State  Board  of  Ad¬ 
vertising,  in  turn,  to  review  the  plan  and 
budget  and  publisli  its  opinion  of  the 
value  of  the  plan.” 

Richard  H.  Edmonds,  editor.  Mann- 
iachircrs  Record,  Baltimore,  pointed  out 
that  a  correct  outside  viewpoint  of 
Florida  could  be  adequately  gained  only 
if  some  fund  in  which  the  whole  state 
has  an  interest  is  made  available.  Flori¬ 
da  municipalities  wisely  tax  themselves 
in  order  to  obtain  adequate  advertising 
appropriations.  The  same  theory  that 
justifies  local  budgets  to  obtain  advertis¬ 
ing  through  taxation,  justifies  a  state  ad¬ 
vertising  budget,  he  said. 

H.  G.  Andrews  of  the  Florida  State 
Chamber  of  Commerce  stressed  the 
necessity  for  clearly  analyzing  the  “sales 
points”  which  the  state  possesses,  toward 
creating  an  advertising  and  promotion 
program  which  would  appeal  accurately 
and  honestly  to  potential  business  and 
population. 

Harry  Coleman,  district  sales  manager, 
Gerlach-Barklow  Company,  Joliet,  Ill., 
spoke  on  advertising  specialties ;  Don 
Emory,  Daytona  Beach,  talked  on  "Keep¬ 
ing  the  .Advertising  and  the  Follow-Up 
in  Tune"  and  various  phases  of  public 
utility  advertising  were  treated  by  .A.  P. 
Cooke,  commercial  manager  of  the  Pen¬ 
insular  Telephone  Company,  Tampa,  and 
George  R.  Hilty,  Florida  Power  and 
Light  Company,  Miami. 

Xew  Fourth  District  officers  elected 
are:  Chairman  F'rank  H.  Burns,  Or¬ 
lando;  secretary.  Noble  T.  Praigg,  St. 
Petersburg ;  vice-chairman,  Walter  Bige¬ 
low,  Miami ;  Don  Emory,  Daytona 
Beach ;  M.  T.  Respress,  Jacksonville ; 
Marvin  Knight,  Tampa.  The  next  con¬ 
vention  will  be  held  in  St.  Petersburg. 

The  closing  session  was  featured  by 
the  adoption  of  a  resolution  calling  on 
the  state  to  appropriate  a  fund  of  not 


HIGHAM  PRESENTS  TAPESTRY  TO  N.  Y.  CLUB 


Sir  Charles  Highani.  British  advertising  agent,  and  New  York  Advertising 
Club  officials  photographed  at  the  presentation  hy  Sir  Charles  of  a  rare  16th 
century  Hemish  tapestry  to  the  Club.  Left  to  right:  Gilbert  T.  Hodges, 
vice-president  of  tbe  Advertising  Club;  Charles  C.  Green,  president,  shaking 
hands  with  Sir  Charles.  The  tapestry  can  be  seen  in  the  background. 


less  than  $350,000  yearly  for  the  next 
two  years,  to  advertise  its  agricultural 
and  industrial  resources. 

This  fund,  the  resolution  declared, 
should  be  administered  by  a  competent 
Advertising  Board  to  be  selected  by  the 
governor,  of  which  the  Commissioner  of 
.Agriculture  shall  be  a  member.  Another 
resolution  asked  the  legislature  to  sup¬ 
port  the  Printers’  Ink  .Act  now  in  force 
in  New  York  which  makes  fraudulent 
advertising  a  misdemeanor. 


WOMAN  IS  PRESIDENT 
OF  FLORIDA  PRESS 


Mrs.  Lucille  R.  Smith  of  Lake  Worth 
Named  to  Succeed  G.  E.  Hosmer 
at  Annual  Convention — Plan 
to  Combine  3  Groups 


Mrs.  Lucille  R.  Smith,  publisher  of  the 
Lake  II  orth  (Fla.)  Herald,  was  elected 
president  of  the  Florida  Press  .Association 
at  the  annual  joint  meeting  of  that  body 
with  the  .Associated  Dailies  of  Florida 
and  the  South  Florida  Press  .Association 
held  in  Ft.  Myers,  April  8  and  9.  Mrs. 
Smith  succeeds  George  E.  Hosmer,  edi¬ 
tor  of  the  Ft.  Meyers  Press.  Lake 
VV'orth  was  chosen  for  the  next  joint  con¬ 
vention. 

Other  officers  elected  were  R.  L 
Svveager,  of  the  Quincy  Times,  vice- 
president;  Bryant  Mack  of  the  Lakeland 
Ledger,  second  vice-president-  I.  R,  Mc- 
.Alpin  of  the  Dade  City  liaimer.  treas¬ 
urer,  and  R.  J.  Holly’  Florida  Utility 
.Xeics,  secretary. 

“Dad”  Mickel,  head  of  the  Southern 
Printers  School  at  Nashville,  Tenn., 
sjioke  on  “The  Key  to  Success  in  the 
Printing  Business.” 

"Florida  Land  Titles”  w-as  discussed 
by  Don  M.  I^chner,  editor  of  the  Cler¬ 
mont  Pre.^s;  “Legal  Advertising”  by 
George  Hosmer  and  Paul  Garrett  of  the 
Piinta  Gorda  Herald;  “.A  Woman’s 
Method  of  Making  a  Newspaper  Pay” 
by  Mrs.  C.  H.  Holderman,  Cocoa  Trib¬ 
une:  “The  World  Press  Congress  at 
( ieneva,”  by  Mrs.  -Lois  K.  Mays.  Florida 
delegate :  “The  Column  and  Editorial 
Page,”  by  John  Temple  Graves  11.  Jack- 
■tonville  Journal;  “Editing  a  Small  City 
Newspaper.”  hy  I.on  Burton,  Delray 
Ne7i's:  “The  I.abor  Situation,”  hy  L.  B. 
Brown,  _  St.  Petersburg  Indefemloit; 
“Necessity  of  One  Strong  Press  .Associa¬ 
tion  in  Florida,”  by  J.  E.  Worthington, 
Lake  U’ales  Highlander,  and  Lucile  R. 
Smith,  Lake  Worth  Herald. 

•Saturday’s  closing  .session  was  featured 
by  talk  of  consolidation  of  the  three  or¬ 
ganizations.  the  boosting  of  dues  and  the 
employment  of  a  full-time  field  secretary. 
The  matters  were  referred  back  to  the 
re.solutions  committee. 

The  editors  favored  a  survey  of  the 
State  public  schools  with  a  State  appro¬ 
priation. 

.A  message  of  appreciation  was  unani¬ 
mously  voteel  to  Richard  H.  Edmonds, 
editor  of  the  Manufacturer.<^  Record,  for 
his  valuable  assistance  in  development  of 
the  State. 

The  directors  left  by  steamer  Saturday 
afteri^on  for  the  Everglades  for  an  in¬ 
spection  of  the  lower  Tamiami  Trail. 

Officers  of  the  South  Florida  Press 
.Association  are  Carl  Taylor,  Clermont, 
president ;  I»n  Lochner,  Clermont  Press, 
vice-president ;  Roy  Gallemore,  Barlow 
Record,  treasurer ;  Mrs.  George  Keller, 
Mount  Dora,  secretary.  Clermont  was 
selected  as  the  convention  city  for  the 
semi-annual  session  of  this  organization. 
The  convention  passed  a  resolution  in¬ 
dorsing  the  invitation  of  Hollywood, 
Fla,,  for  the  National  Fxlitorial  .Associa¬ 
tion  convention  in  1928. 

NEWS  MAN  WRITES  PLAY 

Walter  B.  Lister,  former  renorter  for 
the  Clnrland  Press,  and  George  S. 
Brooks,  a  Batavia,  N.  A’.,  world  war 
“huddie.”  are  authors  of  a  play  “Spread 
Eagle.”  which  opene<l  in  the  Martin 
Beck  Theatre.  New  York  City.  .April  5. 
T-ister  is  now  city  editor  of  the  Brook¬ 
lyn  (N.  Y.)  Daily  Times.  .After  the 
war  he  returned  to  the  Cln'etand  Press, 
later  going  to  the  Houston  (Tex.)  Press 
as  its  managing  editor. 
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PROXY  COMMITTEE  ANSWERS  NOYES’  LETTER 


Movement  to  Mutualize  Press  Service  Not  “Hearst  Directed”  J.  F.  Neylan  and  Col.  Ewing  Declare  in 
Letters  to  Members — Ewing  Opposed  Three  Grades  of  Membership  in  1900,  He  States 


AIK.MHKKS  of  the  >elf-ai>i)oime(l  "The  fact  i>  that  the  directors  have  he  will  not  gain  one  thing  by  the  modifi- 
proxy  committee  of  three  Associated  been  campaigning  for  proxies  for  months,  cation? 


Press  members  who  are  leading  a  move-  “In  addition,  they  are  not  confining  "In  addition,  Mr.  Noyes  ignores  the 
ment  to  change  the  A.  P.  by-laws  as  themselves  to  discussing  these  questions  fact  that  the  proxy  committee  is  com- 
they  relate  to  the  bond  votes  and  the  among  the  membership.  Mr.  Adolph  po.sed  of  Mr.  Vandenberg,  of  the  Grand 
memher.ship  protest  rights  this  week  Ochs,  who  is  reputerl  to  be  the  dominant  Rapids  Herald,  of  Grand  Rapids,  Mich., 
wrote  replies  to  the  letter  sent  associa-  figure  in  the  Associated  Press,  has  been  and  of  Colonel  Robert  Ewing,  of  the 
tion  mcmlx.-rs  last  week  by  Frank  B.  discussing  this  question  in  the  public  N'ew  Orlean  States,  and  myself. 

Noyes,  publisher  of  the  IVashington  l>rints.  If  you  will  read  the  conclusion  "Mr.  Noyes  knows  that  Mr.  Vanden- 
Etvtif'ig  Star,  and  president  of  the  A.  P.  "f  Mr.  Noyes’  letter  you  will  also  be  berg  and  Colonel  Ewing  have  no  con- 
.\lr.  Noyes’  letter  was  published  by  able  to  inform  yourself  as  to  whether  nection  whatever  with  Mr.  Hearst,  but 
Editor  &  Publisher  last  week.  In  it,  Mr.  Noyes  and  his  associates  are  inter-  that  they  represent  hundreds  of  mem- 
the  -A.  P.  president  urged  members  to  ested  in  getting  proxies.  hers  of  the  Associated  Press  who  are 

attend  the  annual  convention  in  New  ‘‘Secondly :  XIr.  Noyes  endeavors  to  interested  in  mutualizing  the  organization. 
York  on  .\pril  25,  if  possible,  and  offered  make  it  appear  that  Mr.  Hearst  spon-  "The  attempt  of  Mr.  Noyes  to  make  it 

them  the  opportunity  to  cancel  any  proxy  sors  these  two  measures.  apiiear  that  Xir.  Hearst  precipitated  these 

they  might  already  have  made  over  to  “No  one  knows  better  than  Mr.  Noyes,  is>ues  when  he  sat  within  ten  feet  of 
the  proxy  committee  of  three,  the  mem-  who  was  presiding  at  the  time,  that  Mr.  .\dolph  Ochs  in  the  1926  conyen- 
bers  of  which  are  John  Francis  Neylan,  these  two  issues  arose  in  the  1926  con-  timi  and  heard  XIr.  Ochs  precipitate 
publisher  of  the  San  Francisco  Co//;  Col.  vention  and  were  precipitated  by  Mr.  these  matters  requires  little  comment. 
Robert  Ewing,  publisher  of  the  Nezv  .Vdolph  Ochs.  The  stenographic  record  of  the  conven- 

Orlcans  States,  and  .Arthur  H.  Vanden-  "Of  course,  Mr.  Ochs  utilized  these  tion  shows  that  Mr.  Noyes  heard  Mr. 
berg,  publisher  of  the  Grand  Rapids  two  matters,  first,  to  make  it  appear  that  ( )chs  because  he  ruled  on  points  of  order 
(Mich.)  Herald.  Mr.  Hearst  had  more  votes  than  he  in  relation  to  the  precipitation  of  the  is- 

Mr.  Noyes  also  expressed  the  opinion  should  have;  and,  secondly,  that  he  had  sues, 
that  the  jtroposals  advocated  by  this  com-  protest  rights  while  ten  hundred  mem-  "In  relation  to  the_  protest  right,  Mr. 
mittee  were  for  the  benefit  of  the  “pri-  hers  had  no  protest  right.  Noyes  carefully  refrains  from  giving  any 

vately  owned  news  services"  and  “de-  "If  Mr.  Ochs  and  his  associates  on  reason  why  one  thousand  members  of  the 
signed  to  check  and  confine  the  growth  tlie  directorate  were  fair  and  sincere  in  .Associated  Press  who  do  not  now  enjoy 
of  the  .Associated  Press.’’  these  arguments,  how  do  they  answer  the  protest  right  should  not  be  accorded 

.As  phrased  by  Mr.  Neylan  the  pro-  the  fact  that  Mr.  Hearst  is  willing  to  the  same  rights  as  are  accorded  to  Mr. 

pcsals  are  for  the  Associated  Press  to  surrender  every  extra  bond  vote  he  en-  Frank  R.  Noyes  and  Mr.  .Adolph  Ochs 
give  all  members  equal  voting  rights  joys  and  is  willing  to  extend  to  every  and  Mr.  \V.  R.  Hearst,  and  to  other 

in  the  election  of  directors,  and  to  ex-  member  the  protection  of  the  protest  members  of  the  .Associated  Press  who 

tend  the  protest  rights,  now  held  by  205  right  which  he  has  for  himself  though  enjoy  protest  rights, 
members  to  the  entire  membership. 


.An  emnhatic  denial  that  the  present  |— 
movement  within  the  Associated  Press  I 
was  Hearst-directed  was  the  burden  of 
the  letter  sent  out  this  week  under  Mr.  I 
Ewing’s  signature. 

The  text  of  the  letters  are  herewith 
presented  in  full. 

Mr.  Neylan  wrote : 

“I  am  just  advised  that  Mr.  Noyes, 
president  of  the  Associated  Press,  has 
written  a  letter  to  the  entire  membership. 

“This  letter  is  an  obvious  eleventh-hour 
attempt  to  confuse  the  issues  and  to 
prevent  real  action  by  throwing  a  sop 
to  the  membership  in  the  form  of  a 
very  questionable  compromise. 

“The  proposals  to  give  all  members 
equal  voting  and  protest  rights,  which 
are  more  important,  were  presented  to 
•  the  board  in  concrete  form  more  than 
six  months  ago,  and  for  six  months,  or 
until  they  learned  of  the  tremendous  in¬ 
terest  of  the  membership,  Mr.  Noyes 
and  the  directors  never  deemed  it  neces¬ 
sary  to  advise  or  confer  with  the  mem¬ 
bership. 

“Undoubtedly  they  are  now  advised 
that  in  state  after  state  the  entire  mem¬ 
bership  of  the  Associated  Press  is 
solidly  in  favor  of  the  two  propositions. 

“In  considering  these  questions  and  in 
considering  Mr.  Noyes’  letter,  every  | 
member  of  the  Associated  Press  should 
ask  himself  these  three  questions: 

“(1)  Why  should  Mr.  Adolph  Ochs  I 
or  Mr.  Frank  B.  Noyes  or  Mr.  Hearst, 
or  any  other  member  of  the  Associated 
Press,  be  permitted  to  cast  40  votes  each 
for  the  election  of  a  director  while  the  ! 
ordinary  member  of  the  Associated  Press 
is  only  given  the  privilege  of  casting  one 
vote? 

“(2)  Why  should  144  members  of  the 
.Associated  Press  be  permitted  to  cast  a 
total  of  4,285  votes  for  the  election  of 
directors  while  the  entire  remaining 
membership,  amounting  to  1,065,  can 
only  cast  1.065  votes? 

“(3)  Why  should  Mr.  Adolph  Ochs 
and  Mr.  Frank  B.  Noyes  and  Mr.  Hearst. 

^d  205  other  members  of  the  Associated 
Press  be  given  the  invaluable  protection 
of  a  protest  right  while  1,000  members 
®Te  deprived  of  this  right? 

“In  answer  to  Mr.  Noyes’  letter,  I 
would  like  to  point  out  the  following 
facts ; 

"Ftrrt.-  Mr.  Noyes  asserts;  ‘The 
board  of  directors  has  of  course  no  con¬ 
nection  with  this  campaign  for  proxies.’ 


PATH  OF  MASSACHUSETTS  JUSTICE 


Remarkable  cartoon  printed  in  Baltimore  Sun  following  Sacco-Vanzetti  sentence 


"The  memberships  of  Mr.  Noyes  and 
of  Mr.  Ochs  and  of  Mr.  Hearst  are 
valuable  today  because  they  have  protest 
rights  and  can  protect  themselves  in 
their  particular  field.  The  value  of  the 
membership  enjoyed  by  a  thousand  mem¬ 
bers  of  the  Associated  Press  is  entirely 
problematical  because  they  have  no  pro¬ 
test  rights  and  because  the  exclusiveness 
of  whatever  rights  they  have  can  be  de- 
stroyeil  at  any  minute. 

“The  small  member  of  the  Associated 
Press  is  required  to  protect  the  .Asso¬ 
ciated  Press  in  his  field. 

“Why  should  not  the  Associated  Press 
give  him  the  legal  right  to  protect  him¬ 
self  in  the  value  of  his  membership? 

“Mr.  Noyes  further  seeks  to  obscure 
the  issue  on  the  question  of  the  extra 
votes  enjoyed  by  the  bond  holders.  He 
refers  to  momentous  legal  problems. 

"The  total  outstanding  bonds  are  $103,- 
(X)0.  No  one  can  hold  more  than  $1,C)(X) 
worth  of  these  bonds.  The  ostensible 
reason  why  the  holder  of  a  $1,000  bond 
is  given  40  extra  votes  in  the  election 
of  directors  is  that  he  does  not  collect 
the  interest  on  this  $1,000  bond. 

“In  other  words,  for  $40  a  year  the 
bond  holder  gets  the  privilege  of  cast¬ 
ing  40  extra  votes,  and  among  them¬ 
selves  the  bond  holders,  who  are  less 
than  one-eighth  of  the  membership  of 
the  Associated  Press,  possess  the  arbi¬ 
trary  and  autocratic  power  to  conduct  the 
■Associated  Press  as  they  see  fit. 

“The  Associated  Press  can  give  all  its 
membership  equal  and  just  rights  in  the 
election  of  directors  by  simply  paying 
out  of  its  enormous  surplus  fund  the 
$4,000  a  year  interest  to  the  bond  holders, 
because  the  interest  of  the  entire  out¬ 
standing  bonds  is  approximately  that  sum. 

“Mr.  Noyes’  reference  to  serious  legal 
problems  in  the  bond  matter  might  fool 
a  layman,  but  I  am  perfectly  satisfied 
would  afford  hearty  amusement  to  any¬ 
body  who  had  ever  studied  law. 

“The  compromise  offer  by  Mr.  Noyes 
and  his  eleventh-hour  letter  I  think  are 
conclusive  proof  of  the  wisdom  of  the 
course  pursued  by  the  members  in  giv¬ 
ing  their  proxies  as  they  wish,  without 
dictation  from  Mr.  Noyes. 

“Mr.  Noyes  seems  very  much  con¬ 
cerned  about  getting  new  members  for 
the  Associated  Press.  Do  you  not  think 
it  would  be  wise  for  Mr.  Noyes  first  to 
explain  why  so  many  members  have 
voluntarily  given  up  their  Associated 
Press  membership  and  taken  the  service 
of  the  United  Press? 

“I  would  respectfully  suggest  that  you 
ignore  the  letter  of  Mr.  Noyes  and  per¬ 
mit  us  to  have  an  honest,  frank  and 
free  discussion  of  these  matters  in  the 
convention.” 

Mr.  Ewing  wrote; 

“Mr.  Frank  B.  Noyes,  president  of  the 
.Associated  Press,  has  sent  out  and  no 
doubt  you  have  received  a  circular  letter 
relative  to  the  mutualizing  of  the  Asso¬ 
ciated  Press  which  is  so  palpabl  unfair 
and  so  insidious  an  attempt  to  mislead 
the  membership  as  to  warrant  this  letter, 
for  which  I  ask  your  indulgence. 

“Mr.  Noyes  characterizes  the  proxy 
I  committee,  of  which  I  am  a  member,  as 
‘Mr.  Hearst’s  representatives.’  He  char¬ 
acterizes  what  we  are  seeking  to  do  as 
a  Hearst  movement. 

“These  statements  are  false.  Our 
proxy  committee  consists  of  three  mem¬ 
bers.  Only  Mr.  Neylan  of  the  San  Fran¬ 
cisco  Cali  is  a  representative  of  Mr, 
Hearst.  Mr.  A.  H.  Vandenberg  of  the 
Grand  Rapids  Herald  and  myself  are  not. 

“Mr.  Vandenberg,  far  from  being  a 
representative  of  Mr.  Hearst,  is  a  critic 
of  the  Hearst  type  of  journalism.  Mr. 
Hearst  has  not  a  penny’s  worth  of  in¬ 
terest  in  the  two  newspapers  I  own,  has 
no  voice  in  their  policies  and  has  no  in¬ 
fluence  over  my  views  on  A.  P.,  political 
or  other  matters. 

“This  is  not  a  Hearst  movement  in 
(Continued  on  page  42) 
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NEW  YORK  CIRCULATORS  DISCUSS  NEW  METHODS 

Many  Attend  Semi-Annual  Convention'  at  Syracuse — Important  Gains  in  Seven  Year  Period — Fall 

Meeting  Scheduled  for  Niagara  Falls 


CYRACUSE,  N.  Y.,  April  13.— At  the 
closing  session  'of  the  two-dav  semi¬ 
annual  convention  of  the  Xew  York  State 
Circulation  Managers  at  Hotel  Onondaga 
today  it  was  decided  to  hold  the  fall  meet¬ 
ing  in  October  at  Niagara  Falls. 

Continuation  of  the  papers  of  the  pre¬ 
vious  day  brought  first  for  consideration 
“Is  the  average  class  of  people  who  buy 
the  tabloid  newspapers  readers  of  adver¬ 
tising?’’  This  paper  was  presented  by 
Otis  O.  Scattergood  of  the  New  York 
Craf’hic.  Papers  scheduled  by  Edward  S. 
Dobson  of  the  Brooklyn  Times  aiv\  Frank 
Clancy  of  the  Buffalo  Courier-Express 
were  not  presented. 

K.  1).  M.  Decker.  Rochester  Democrat 
&  Chronicle,  president,  presided. 

Informal  discussion  was  taken  up  of  the 
following  papers  :  “Is  it  advisable  to  oper¬ 
ate  a  circulation  department  on  a  budget 
basis?”  by  Charles  Blewer,  Binghamton 
Press;  “Ways  and  Means  of  Developing 
Street  Sales,”  Louis  Trupin,  Syracuse 
Journal- American. 

F.  S.  Levy  of  the  New  York  Herald 
Tribune  discussed  “Ways  in  which  the 
association  is  proving  invaluable  to  its 
members  and  the  publishers  they  repre¬ 
sent.”  Mr.  Levy  explained  the  object  of 
the  association  as  for  “the  mutual  en¬ 
lightenment  of  its  members  and  the  fur¬ 
therance  of  the  best  interests  of  the  cir¬ 
culation  departments  of  the  newspapers 
with  which  they  are  connected.”  He  ex¬ 
plained  that  the  New  York  State  Asso¬ 
ciation  was  one  of  the  most  active  of  its 
kind  in  the  country  and  that  a  circulation 
manager  could  ill  afford  to  miss  the  dis¬ 
cussions  and  fellowship  which  came  out 
of  the  meetings. 

James  McKernan  of  New  York  City 
discussed  the  advantages  of  membership 
in  the  International  Circulation  Man¬ 
agers’  Association.  William  Argue  of 
the  Toronto  Star  supplemented  Mr.  Mc- 
Kernan’s  remarks.  Both  are  past  presi¬ 
dents  of  the  association. 

Methods  of  inducing  carriers  both  city 
and  out  of  town  to  canvass  new  readers 
was  the  first  subject  outside  the  regular 
papers.  It  was  shown  that  prizes  to  bring 
out  the  best  effort  in  a  boy,  membership 
in  clubs,  and  monetary  awards  were  good 
plans. 

Harry  Weinberg,  distributor  of  daily 
papers  in  New  York  City,  presented  a 
paper  on  methods  of  distribution. 

The  question  of  whether  sensational 
news  stories  bring  increased  business  was 
answered  by  Mr.  McKernan  in  the  nega¬ 
tive. 

Jerome  D.  Barnum,  publisher  of  the 
Syracuse  Post  Standard,  representing  the 
New  York  State  Publishers’  Association, 
gave  a  report  on  baggage  rates  on  news¬ 
papers.  He  maintained  that  it  was  un¬ 
just  for  the  railroads  to  be  permitted  to 
keep  their  rates  on  carrying  newspapers 
at  war-time  levels.  He  also  mentioned 
that  if  two  or  more  railroads  carry  news¬ 
papers  each  gets  the  regular  30  cent  per 
hundred  pound  rate,  even  though  the  dis¬ 
tance  carried  is  just  a  few  miles.  He  also 
mentioned  the  high  cost  of  freight  rates 
on  print  paper,  and  he  stated  that  New 
York  City  newspapers  pay  more  than 
$1,000,000  a  year  at  these  rates.  It  was 
brought  out  that  New  York  City  news¬ 
papers  pay  double  the  regular  rate  now, 
and  that  they  have  to  employ  their  own 
men  to  see  that  the  papers  get  on  the 
trains. 

Mr.  Levy  gave  it  as  his  opinion  that 
“the  good  sense  of  the  American  reading 
public  would  draw  the  line  on  sex  appeal 
and  the  digging  down  by  some  papers  for 
filthier  filth  to  get  circulation.”  He  said 
“some  papers  had  overstepped  the  bounds 
of  good  sense  and  good  taste,  and  that 
some  of  the  tabloids  had  found  their  way 
into  channels  such  as  schools  and  civic 
organizations  which  had  actually  banned 
such  publications.” 

Prof.  J.  O.  Simmons,  director  of  the 
Department  of  Journalism,  Syracuse  Uni¬ 


versity.  when  asked  to  give  his  opinion  of 
liow  the  tabloid  is  received  in  the  schools 
and  its  effect  on  training  for  journalism, 
stated  it  to  be  his  belief  that  the  great 
bulk  of  tlieir  circulation  was  among  “new 
readers”  of  pictures.  He  stated  that  these 
picture  readers,  however,  could  be  edu¬ 
cated  gradually  by  the  picture  papers  to 
become  readers  of  regular  newspapers.  At 
present  he  felt  many  were  of  thd  class 
who  couki  not  read  or  write.  Students 
of  journalism  have  not  given  serious  con¬ 
sideration  to  the  tabloid  as  yet,  in  his 
opinion.  .\s  secretary-treasurer  of  the 
.American  Association  of  Teachers  of 
Journalism  Professor  Simmons  said  that 
this  association  had  not  included  tabloids 
in  papers  presented  at  the  last  two  annual 
meetings  at  Columbia  University  and 
Ohio  State  University.  The  tabloids  are 
passing  through  a  stage  somewhat  simi¬ 
lar  to  the  early  period  of  some  of  our 
best  known  newspapers  of  toslay.  he  said, 
and  out  of  the  period  may  emerge  a  news¬ 
paper  in  size  and  form  of  the  tabloid  de¬ 
void  of  distasteful  qualities. 

E.  H.  O’Hara,  publisher  of  the  Syra¬ 
cuse  Herald,  addressed  the  luncheon  meet¬ 
ing.  which  closerl  the  .sessions. 

Secretary-treasurer  .Alfred  W.  Cock- 
erill  of  Utica  announced  the  following 
fifteen  new  members,  bringing  the  total 
above  the  100  mark :  Charles  .A.  Flana- 
gan.A'ctc’  York  Times;  Henry  H.  .Aschey. 
Rochester  Journal ;  M.  0.  Sullivan,  Roch¬ 
ester  Journal- American ;  Joseph  .A.  -Abey, 
Utica  Ohserirr-Dispatch :  Peter  A. 
Bloom,  .\V«*  York  Daily  Mirror:  Porter 
Canithers.  .Vcii'  York  Herald  Tribune: 
William  B.  Denhart.  -Vert’  York  Daily 
Xezi-s;  T.  J.  Desmond.  Staten  Island  Ad- 
‘I'ance ;  Thomas  J.  Dowling.  Xcu'  York 
Evening  Telegram ;  Harry  .A.  Kentor, 
Albany  Knickerbocker  Pre.'is  and  Xe-zos; 
George  J.  McNally.  Brooklyn  Standard- 
Union;  Thomas  J.  Owiltv,  .'Saratoga 
.'^brings  Saratogian :  W.  B.  Schleigh. 
Xru<  York  American;  Earl  O.  Schieg. 
Jamestmm  Post;  John  R.  Sullivan. 
Poughkeepsie  Sunday  Courier. 

“The  best  way  to  hold  reader-confi¬ 
dence  after  all  the  departments  have  co- 


A  MINIATURE  printing  press  ap- 
proximately  four  feet  in  length  and 
three  and  one-half  feet  in  width  has  been 
loaned  by  H.  R.  Swartz,  president  of 
R.  Hoe  &  Co.,  Inc..  New  York  to  the 
Scripps-Howard  Denver  newspapers  for 
exhibition  in  the  windows  of  their  Serv¬ 
ice  Bureau  during  the  period  of  the 
convention  of  the  International  Advertis¬ 
ing  Association  to  be  held  in  Denver  the 
week  of  June  26. 


operated  to  gain  it,  is  for  the  circulation 
department  to  be  wide-awake  and  ever 
on  the  job  with  regard  to  details  of 
service  and  delivery,”  said  Laverne  Lewis, 
Ithaca  Jourttal-News.  “The  manage¬ 
ment  of  any  department  may  expend 
much  time  and  money  developing  good¬ 
will  and  reader  confidence,  all  to  no  avail 
if  the  circulation  department  fails  in  any 
way  to  give  proper  service  at  the  proper 
time.  If  the  reader  can  get  better  service 
on  your  competitor’s  paper,  that  is  the 
one  he  is  going  to  take  even  though  he 
may  not  like  the  paper  as  well.” 

“The  e.xtent  to  which  a  newspaper  shall 
go  in  promoting  street  .sales  is  dependent 
upon  money,  necessity,  and  ethic.s,”  de¬ 
clared  Frank  Roberts,  Rochester  Times- 
Union.  “Certain  newspapers  employ 
hustlers  at  a  moderate  wage,  merely  to 
assure  that  paper  of  an  even  break  on 
the  street.  Other  papers  take  this  hustler 
plan  and  develop  it  until  they  find  them¬ 
selves  impirting  professionals,  under  the 
guise  of  street  hustlers,  whose  jobs,  at 
s:ilaries  out  of  all  proportion  to  their 
abilities,  consist  of  brow  beating  and  in¬ 
timidating  new.sboys  into  extra  sales.- 

“Many  newspajx'rs  are  content  to  rest 
their  case  for  street  sales  with  the  jury 
of  the  public.  To  handle  such  a  paper, 
the  newsboy  himself  must  walk  or  run 
the  half-mile  or  mile  from  the  plant  to 
his  stand  or  corner,  his  supply  piled  high 
in  his  arms,  stumbling  along  the  crowded 
sidewalks  sore  at  the  paper  itself  and  the 
system  under  which  he  makes  his  living. 
Nothing  but  public  demand  can  over¬ 
come  the  psychological  handicap  under 
which  that  newspaper  is  sold  on  the 
street. 

“Certain  papers  not  only  truck  their 
product  directly  to  the  various  corners, 
but  actually  pay  the  boy  anywhere  from 
$2  to  ^5  per  week  to  push  the  paper 
above  its  competitors.  Add  this  salary 
to  the  regular  profits  on  sales  and  the 
result  is  another  extent  to  which  w’e 
can  go  in  street  sales  promotion. 

“A  newspaper  can  write  special  8- 
column,  front-page  lines  for  street  edi- 


The  press  is  a  perfect  operating  print¬ 
ing  press  capable  of  printing  a  newspaper 
of  miniature  size  exactly  as  the  larger 
presses  operate.  Mr.  Swartz  is  a  mem¬ 
ber  of  the  Advertising  Commission  of 
the  International  Advertising  Association, 
and  treasurer  of  the  Advertising  Club  of 
New  York.  He  is  making  plans  to  at¬ 
tend  the  ccMivention  at  Denver  and  is 
among  those  who  will  head  the  party 
of  150  or  more  from  the  New  York  Club. 


tions  only — intriguing  the  imagination  of 
the  passer-by  with  large  type,  eye-catch¬ 
ing  stuff. 

“Some  owners  emphasize  the  impor¬ 
tance  of  street  sales  by  spending  sizeable 
amounts  of  money  on  banquets,  theatre 
parties,  picnics,  sight-seeing  trips,  etc., 
for  the  newsboy  in  an  effort  to  win  and 
hold  his  goodwill. 

“But,  in  my  opinion,  there  is  no  form 
of  street  promotion  which  cannot  U 
trumped  by  the  other  fellow.  A  real 
battle  for  street  supremacy  can  pvramid 
promotion  expense  so  fast  that  the  pro¬ 
portional  values  of  expenditure  and  re¬ 
sults  are  often  pitiful  reading  in  the 
weekly  report.” 

“Most  new-  business  is  secured  by  can¬ 
vassing,”  declared  Fred  S.  Ohrt,  Niagara 
l  alLi  (N.  Y.)  Gazette,  in  his  paper  on 
“Building  New  Suburban  Carrier  Circu¬ 
lation.”  “Until  the  first  of  this  year,  the 
Gazette  canvassed  for  new  subscribers 
without  the  use  of  a  free  premium.  This 
method  brought  a  lot  of  new  business  that 
could  not  be  regarded  as  permanent 
The  solicitor  cannot  sign  the  reader  for 
any  stated  time.  The  best  he  can  do  is 
to  urge  the  prospect  to  take  the  paper 
for  a  while.  A  circulation  manager 
would  rather  pay  commissions  for  four 
or  six-month  orders  and  most  solicitors 
would  rather  work  on  commission  than 
on  a  straight  salary.  Many  women  will 
often  tell  the  canvasser  to  send  them  the 
paper  just  to  get  rid  of  him  and  then 
discontinue  shortly  after  starting. 

“The  Gazette  endeavors  to  check  up 
on  discontinued  subscriptions  and  supplies 
carriers  with  postcards  and  carrier  stop 
orders  to  be  used  when  subscribers  are 
lost.  It  is  good  policy  to  employ  boys 
who  deliver  your  paper  exclusively, 
where  possible.  This  method  will  bring 
more  permanent  business  than  solicitors 
working  solely  upon  the  merits  of  the 
paper,  because  people  feel  bound  by  their 
promises  to  the  boy,  with  whom  they  are 
generally  well  acquainted.  They  will 
continue  with  the  boy  because  of  their 
acquaintance  even  though  competitive 
newspapers  offer  liberal  inducements.  In 
some  instances  we  endeavor  to  have  the 
carrier  show  our  canvasser  where  he  does 
not  deliver  the  paper  and  the  canvasser 
then  urges  the  prospective  customer  to 
subscribe.” 

W.  F.  Baldwin,  New  York  World,  de¬ 
clared  that  the  reading  public  favors  the 
ably  illustrated  newspaper,  not  particu¬ 
larly  for  the  quantity  of  pictures  used, 
but  for  the  timeliness  and  human  interest 
of  the  subjects. 

Qianging  from  independent  to  office- 
paid  carriers  produced  the  following  ef¬ 
fects  on  the  Homell  Tribune-Times  cir¬ 
culation  routine,  according  to  Lewis  Boi¬ 
ler,  its  circulation  manager; 

“1.  Each  route  being  controlled  by  the 
office,  we  have  established  definite  bound¬ 
ary  lines  and  boys  cannot  peddle  outside 
of  their  own  territory. 

“2.  Complaints  and  discontinuances 
are  easier  to  handle  because  by  looking 
up  the  streets  we  can  find  in  a  moment  to 
whom  they  belong.  It  is  unusual  to  have 
more  than  one  or  two  complaints  a  week. 

“3.  The  first  two  weeks  following  the 
change  we  gained  enough  new  subscribers 
in  Hornell  to  make  our  coverage  of  that 
city  practically  99  per  cent.  This  was 
done  by  offering  a  small  cash  prize  to  the 
carriers  obtaining  the  largest  number  of 
new  readers,  and  cost  the  paper  prac¬ 
tically  nothing  per  customer. 

“4.  Although  our  carriers  still  deliver 
on  a  commission  basis  we  have,  by  offer¬ 
ing  them  protection  on  their  territory, 
made  it  their  desire  to  serve  customers 
better.  In  years  past  the  paper  lost  a  sur¬ 
prising  amount  in  bad  debts.  Since  Jan. 
1,  we  haven’t  lost  a  cent  in  unpaid  car¬ 
rier  bills. 

‘IS.  When  a  carrier  sees  a  family  nwv- 
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NEW  YORK  STATE  CIRCULATION  MANAGERS  MEET  IN  SYRACUSE 


OflBcers,  directors  and  distinguished  guests  of  the  New  York  State  Circulation  Managers  convention  at  Semi-Annual  Meeting  at  the  Onondaga  Hotel,  Syracuse, 
Tuesday,  April  12.  Front  row,  left  to  right:  Chauiicey  F.  Stout,  Plainfield  (N.  J.)  Courier-Mews;  Daniel  W.  Tanner,  I'lica  Observer-Dispatch ;  Glen  S.  England, 
Idhnstown  Leader-Republican;  Bernard  Knight,  Syracuse  Herald;  F.  S.  Levy,  New  York  Herald  Tribune;  Charles  Waterfield,  New  York  Times.  Back  row; 
Frank  Tripp,  Elmira  Star-Gazette  and  Gannett  Group  of  Newspapers;  Louis  Gautier,  New  York  Mominp  Telegraph;  William  .Argue.  Toronto  (Can.*  Star; 
Alfred  W.  Cockerill,  Utica  Press,  secretary -treasurer;  R.  D.  M.  Decker,  R^Khest^r  Democrat  and  Chronicle,  president  of  the  New  York  State  Association;  George 
Erb,  Jr.,  Buffalo  News;  William  F.  Baldwin,  New  York  W  orld;  James  McKernan.  New  York;  James  W.  Brown,  Editi>r  &  Publisher;  and  W.  Clarence  Hixson, 

Syracuse  Post-Standard 


ing  into  a  house  that  has  been  vacant,  he 
calls  on  them  the  first  day  they  are  in 
town.  If  they  do  not  subscribe  through 
him,  we  send  a  man  from  the  office.  .About 
March  27  the  new  executive  force  for  the 
Erie  Railroad  offices  arrived.  There 
were  about  40  families  and  in  two  or  three 
days  we  were  selling  nearly  that  many 
more  papers  to  our  boys.” 

Charles  W’aterfield,  suburban  circula¬ 
tion  manager  of  the  New  York  Times, 
declared  that  the  experience  of  the  Times 
was  proof  that  quality  circulation  received 
first  consideration  from  advertisers. 

James  W.  Brown,  president  of  Editor 
&  Publisher,  in  the  course  of  his  address 
on  "The  Circulation  Manager,  His  Ideals, 
His  Duties,  and  How  He  Can  Best 
Serve,”  cited  some  comparative  figures 
of  New  York  State  circulations  and  ad¬ 
vertising  rates,  which  were  received  with 
enthusiasm. 

“On  the  evidence  of  statistics,  the  cir¬ 
culation  managers  of  New  York  State 
have  done  an  uncommonly  good  job,”  Mr. 
Brown  said.  “Seven  years  ago,  accord¬ 
ing  to  the  first  edition  of  EntxoR  &  Pub¬ 
lisher’s  International  Year  Bikik, 
New  York  State  was  credited  by  the 
E.  S.  Census  with  a  population  of  10.- 
384,829. 

“Serving  this  population  were  32  morn¬ 
ing  newspapers,  98  evening  newspapers 
and  27  Sunday  newspapers.  The  morn¬ 
ing  papers  had  an  aggregate  average  daily 
circulation  of  2.000,189  copies;  evening 
papers  had  an  aggregate  average  of  2,826.- 
830  copies ;  Sunday  editions  had  an  aggre¬ 
gate  circulation  of  3.231,118  copies  per  is- 
“ue.  The  total  daily  circulation  of 
4.828.019  copies  distributed  daily  provided 
a  newspaper  for  each  two  persons  in  the 
state,  or  a  dailv  average  of  two  per  fam¬ 
ily.  This  average  would  be  increased 
considerably  by  omission  from  the  popu¬ 
lation  of  illiterates  and  those  whose  news- 
Jiaper  reading  did  not  include  the  English 
language  dailies.  The  state  at  that  time 
had  9.8  per  cent  of  the  country’s  ponula- 
hon;  17  per  cent  of  the  daily  newspaper 
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circulation,  and  18  per  cent  of  the  Sunday 
circulation.  It  had  20.3  per  cent  of  the 
morning  circulation  and  15  per  cent  of 
the  evening  circulation. 

“Since  then  the  situation  has  changed 
remarkably  in  several  respects.  The  tab¬ 
loid  newspaper  was  in  truth  in  its  infancy 
in  1920,  and  its  development  in  the  in¬ 
tervening  years  has  wrought  a  revolution 
in  tlie  state’s  circulation  picture. 

“.According  to  Editor  &  Publisher's 
International  Year  Book  for  1927,  the 
state  has  a  population  of  11,303,296.  The 
number  of  morning  newspapers  remains 
unchanged  at  32.  In  the  evening  field, 
where  a  number  of  striking  consolidation.s 
have  occurred,  the  number  of  papers  has 
decreased  from  98  to  94.  The  number  of 
Sunday  newspapers  remains  at  27. 

“Morning  newspaper  circulation  has  in¬ 
creased  from  2,001,189  copies  a  day  to 
3,171,838  copies,  a  gain  of  1,170,649  copies, 
or  58.4  per  cent. 

“Evening  paper  circulation  has  in¬ 
creased  from  2,826,830  copies,  to  3,281,535, 
a  gain  of  454,705  copies,  or  16  per  cent. 

“Sunday  newspaper  circulation  has  in¬ 
creased  from  3,231,118  copies  to  5.012.873 
conies,  a  gain  of  1,781,755  copies,  or  55.1 
per  cent. 

“The  total  daily  circulation  of  6,453,373 
copies  provides  a  newspaper  for  each  1.75 
persons  of  the  seate’s  population,  or  al¬ 
most  three  per  family. 

“The  state,  as  of  Jan.  1,  1927,  had 
9.6  per  cent  of  the  country’s  population ; 
hut  had  increased  its  proportion  of  morn¬ 
ing  paper  circulation  from  20.3  per  cent 
to  23.7  per  cent;  had  droppeil  from  15 
per  cent  to  14.4  per  cent  of  the  total  eve¬ 
ning  circulation  of  the  country ;  but  had 
increaseil  its  pronortion  of  the  total  Sun¬ 
day  circulation  from  18  per  cent  to  20.5 
per  cent. 

“New  York’s  population  growth,  ac¬ 
cording  to  1920  and  1926  figures  of  the 
I*.  S.  Census  Bureau,  was  8.8  per  cent. 
That  of  the  entire  country  during  the 
same  period  was  10.8  per  cent.  It  will 
be  apparent  that  the  circulation  execu¬ 


tives  of  the  New  York  State  daily 
newsiiapers  have  lost  few  opportunities 
to  intensify  their  penetration  of  the  great 
New  York  market. 

“For  comjiarative  puriioses,  place  New 
A'ork  State  beside  the  area  of  the  country 
which  has  shown  the  greatest  population 
growth  in  the  period  umler  consideration. 
The  States  of  California,  Oregon  and 
Washington  in  1920  had  a  total  ixipula- 
tion  of  5,566,871.  In  1926  the  Bureau 
estimateil  for  them  a  total  population  of 
6,732.164,  showing  a  gain  of  1,165,293 
people,  or  20  per  cent. 

“Morning  paper  circulation  in  these 
states  as  of  Oct.,  1920,  totalled  770,374 
copies.  In  1926,  this  total  had  risen  to 
1,202,210  copies,  a  gain  of  431,836  copies, 
or  56  per  cent. 

“Evening  paper  circulation  in  these 
three  states  has  grown  at  abnormally  fast 
rates — from  1.349,076  to  1,877,978  copies 
per  day — an  increase  of  39  per  cent.  Sun¬ 
day  circulation  increased  from  1,367,911 
to  2,126,586  copies  per  issue — a  gain  of 
55  per  cent. 

“Thus,  New  York  circulations,  with 
the  exception  of  evening  papers,  have 
maintained  an  increase  ef|ual  to  that  of 
the  newspapers  on  the  Pacific  Coast 
which  had  more  than  twice  the  propor¬ 
tionate  increase  in  population  since  1920 
than  that  recorded  for  the  Empire  State. 
The  failure  of  evening  papers  to  maintain 
an  equal  rate  of  expansion  is  attributable 
to  the  great  number  of  important  con- 
.solidations  which  have  occurred  in  the 
New  York  evening  field  since  1920. 

“What  have  these  great  circulation 
increases  meant  to  the  newspapers — their 
publishers  and  advertisers?  The  rate 
schedule  tells  part  of  the  story. 

“The  morning  paper  rate  in  1920  was 
$4,415.  In  1926  it  was  $6,743.  The 
advance  is  52.5  per  cent,  against  a  cir¬ 
culation  increase  of  58.4  per  cent. 

“The  evening  paper  rate  in  1920  was 
87.426,  and  in  1526  it  was  $9,124.  The 
increase  is  22.9  per  cent  against  a  cir¬ 
culation  increase  of  16  per  cent. 


"The  Sunday  newspaper  rate  in  1920 
was  $5,831,  and  in  1926  it  was  ^.677. 
The  increase  is  49  per  cent  against  a 
circulation  increase  of  55.1  per  cent. 

“The  advertiser  is  thus  paying  less  for 
the  new  circulation  that  you  have  found 
than  he  was  paying  six  years  ago,  and 
if  ligures  for  ten  and  twenty  years  ago 
were  available,  they  would  no  doubt 
demonstrate  beyond  doubt  that  newsi>aper 
advertising  is  selling  at  a  lower  rate  per 
line  than  at  any  time  in  history.’’ 

“In  many  places  the  carrier  boy  and  the 
sales  boy  are  pakl  more  than  the  cost  of 
the  papers  they  sell  to  make  their  deliv¬ 
eries,”  said  C.  E.  Blewer,  Bin'^hamton 
Press.  “We  see  publications  being  rushed 
by  auto  truck  and  motorcycle  along  the 
highways  hundreds  of  miles  in  order  to 
get  delivery  in  certain  towns  first,  where 
they  leave  200  or  300  copies,  and  then 
go  30  or  40  miles  more  with  15  or  20 
copies  to  another  small  town. 

“Many  of  these  auto  deliveries  are  cost¬ 
ing  the  publisher  from  5  cents  to  7  cents 
Iier  copy  for  each  subscriber,  but.  in  his 
great  desire  to  outdo  the  other  fellow,  he 
doesn’t  see  it. 

“The  modern  daily  newspaper  is  a 
splendid  product,  and,  in  order  to  make  it 
so,  every  department  must  be  on  its  toes 
every  minute,  obtaining  features  and  up- 
to-the-minute  news  and  advertisements 
for  the  information  of  the  subscriber.  .All 
these  things  cost  a  great  deal  of  money, 
added  to  the  cost  of  distribution  and  pro¬ 
motion. 

“The  publisher  maist  watch  out  or  the 
cost  of  production  and  selling  will  make 
the  balance  sheet  show  a  loss  at  the  end 
of  the  year.” 


BLOCK  URGES  “GO-TO-CHURCH” 

Paul  Block,  publisher  of  the  Newark 
Star-Eagle,  Toledo  Blade,  Duluth  Her¬ 
ald  and  other  newspapers,  urged  readers 
to  go  to  church  during  Holy  Week  in  a 
signed  editorial  his  newspaoer  and  in  the 
advertising  columns  of  other  papers. 
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DENTISTS  IN  MONTANA  URGED  TO  UNITE 
FOR  CO-OPERATIVE  ADVERTISING 

“We  Denounce  the  Advertiser,”  Says  Dr.  Crary,  President  of 
State  Group,  “And  Withhold  from  Public  Our  Knowledge 
of  Safe  and  Sane  Dentistry” — Should  Sell 
Profession,  He  Advises 


NEW  TENNESSEE  DAILY 

The  Murfreesboro  (.Tenn.)  Daily 
Xeu’S  Batmer  was  launched  recently.  It 
is  owned  by  J.  C.  Iteasley,  Jr.,  with  J.  R. 
Williams  editor-in-chief.  United  Press 
service  is  beiiiK  used. 


BECK  RECEIVED  BY  POPE 


Profession,  He  Advises  Edward  S.  Beck,  managing  editor  of 

the  Chicago  Tribune,  and  Mrs.  Beck, 
who  are  visiting  Europe  on  a  vacation 
in  Montana  the  dentists  are  speak-  suits  to  him,  is  by  personal  contact  with  trip,  were  received  by  the  Pope,  .^pril  6, 
'  ^  ing  of  the  ethical  code  which  pro-  a  practitioner,  .^nd  if  this  contact  hap-  a  private  audience.  Before  the  audi- 
hibits  advertising  as  an  “ancient  idea”  pens  to  l>e  with  some  dentist  who  is  not  ence,  Mr.  Beck  had  a  long  conversation 
handed  down  from  the  days  when  the  more  than  suave  salesman  and  shyster,  ^yjth  Cardinal  and  Secretary  of  State 
“sciences  were  .shrouded  in  mvstery  as  what  protection  has  the  patient  1  Gasparri. 

witchcraft."  "We  denounce  the  advertiser  in  our  _ _ _ . 

The  new  idea,  as  outlined  by  Dr.  E.  fotie  of  ethics,  but  have  we  not  by  our  SEEKING  OLDEST  PRINTER 
W.  Crarv  of  Oioteau.  and  president  of  very  attitude  m  withholding  trom  the  r  .n 

the  Montana  State  Dental  Association,  Pubhc  proper  knowledge  of  what  is  1  he  p mimittee  in  charge  of  the  h ourth 
and  adviK-ated  bv  him  for  the  profession  meant  by  iniKlcrn  safe  and  sane  dentistry;  Ldncational  (.raphic  Arts  Ex^sition  is 
evervwhere  is  co-operative  advertising,  made  it  the  more  prolitable  lor  the  ad-  seeking  the  oldest  pniiter  in  the  United 
"We  live  on  public  confidence,”  Dr.  vertiser  to  ply  his  trade?  Have  we  so  State.s.  \\  hen  found,  he  will  be  given  a 
Crarv  declared,  "and  I  maintain  that  pub-  much  as  rais^  a  huger  to  protect  the  gold  medal  and  will  attend  the  L.xposi- 
lic  confidence  will  grow  with  understand-  public  trom  improper  dental  publicity?  tion  at  the  Grand  Central  f  alace, 

.  ^  What  have  we  done  to  give  the  pubhc  a  \  ork.  Sept.  ?-17,  as  a  guest  of  the  com- 


1  .1...  stawlard  bv  which  to  judge? 

We  cenounce  p.  hv  onr  *  this  connection  this  (lucstion  pre- 

co(le  o  ethics,  but  ha^  we  iwt  b^^  ^,^5^  organization 

v-ery  attitude  in  withholding  from  the  pub-  represent  the  majoritv  of  the  prac- 

hc  IWr  .r"'  ip  ticinj  dentists  of  this  state,  and  if  not, 

sane  dentist  \,  trLlp?”  hp  what  are  the  rea.sons  that  we  cannot  in- 

for  he  advertiser  to  ply  his  trade?  he  ^ 

‘‘"ur."  Crarv-s  address  delivered  at  the  .  inducements  have  we  to  offer 

association's  annual  convention,  follows  ^  way?  I  is  true  we 

in  oart*  liave  a  wonderful  group  of  clinicians  and 

“Since  the  first  Montana  State  Dental  ^ 

asscKiation  meeting  25  years  ago,  we  have  ''•n'-tl’'vh.le  ideas.  But  t^ay,  not  onlv  the 
taken  wonderful  strides  in  manv  phases  older  dentists  are  look- 

of  our  work;  have  made  a  rkord  of  'I'?'  ‘ «  America  looks  in 


sents  Itself:  Does  this  organization  TENNESSEE  PAPERS  MERGED 
really  represent  the  majority  of  the  prac-  t-.  ,  ,,  ,  j  r-  • 

ticing  dentists  of  this  state,  and  if  not,  hrzinn  (Tenn.)  d/agiicj  and 

what  are  the  reasons  that  we  cannot  in-  have  been  consolidated,  under  the 

duce  them  to  be  with  us?’  name  of  the  Eru’tn  Magnet-Times. 

“What  inducements  have  we  to  offer  Johnson  C,ty,  Tenn.,  interests  headed  ^ 
them  in  a  financial  way?  It  is  true  we  purchase.  J.  r. 

have  a  wonderful  group  of  clinicians  and  Toney  found^  the  Ergin  Magnet  ^ 
that  here  we  have  a  clearing  house  for  ^nd  has  been  editor  and  pub¬ 

lisher  ever  since. 


worthwhile  ideas.  But  today,  not  only  the 
vouii"  but  the  older  dentists  are  look- 


POSTAL  RECEIPTS  UP 


steady  progress  that  calls  for  no  apology.  -.nlTtp  postal  receipts  for  the  fifty 

But  in  others  we  haye,  and  I  sav  it  with  anpnHa'np  ^  industrial  cities  throughout  the  country 

the  interests  of  the  association  sincerely  '' for  the  month  of  March  1927,  were 
at  heart,  stood  still,  leaving  the  rest  of  ^  non-meml^r  ^3^572,432.89  as  against  $3,525,232.77  for 

the  world  to  move  along  without  us.  *  month  in  1926,  according  to  fig- 

“The  first,  and  in  my  opinion,  the  Participation  in  its  affairs  w  11  ^^es  recently  made  public  by  Poftmaster 

chief  one  of  these  phrases  to  which  I  ven-  S  Nev.,  with  an  in- 

ture  to  call  your  attention  is  our  code  of  P[  crease  ot  80.64  per  cent  led  all  the  cities. 

ethics,  in  its  relation  to  publicity,  a  sub-  .  yjc  - 

ject  which  I  concieve  to  be  of  highest  ^  Association  among  “the  prac-  EDITOR  COMMITS  SUICIDE 

importance  to  the  future  of  dentutry.  j,-,;  l.  Admire,  editor  of  the  Uilton 

Our  code  of  ct  ics  was  1  ed  o  j  oan  be  accomplished  if  we  (Okla.)  Gusher,  shot  and  killed  himselt 

•"  f  can  but  find  ways  and  means  and  the  at  his  desk,  the  evening  of  April  5.  Mr. 

professio  ,  and  ^e  medical  pro  cssio  ,  1  ^  ^  campaign  along  .Admire,  who  had  been  a  newspaper  pub- 

turn  took  Its  c(^e  from  the  days  l^fore  suggest.  lisher  at  Oilton  for  16  vears,  had  served 

Christ  when  all  learning  was  m  the  h^ds  I  ^  Oklahoma  legislature.  Up 

o  a  cw  w  o  set  t  emse  ves  a^rt  as  great  days  ahead  for  us  all  when  we  to  the  time  of  his  death,  he  had  been 
proime  s  o  be  b  ind  y  trusted  by  e  association  work  to  dentists  city  treasurer,  election  returns  revealing 

naasses,  or  w  om  t  e  sciences  were  selling  the  importance  of  proper  his  defeat  for  re-election  a  few  hours  be- 


dentistry  to  the  public 

To  this  day  the  situation  has  been  •'  ^ 

but  little  changed,  so  far  as  acquainting  - 

the  public  with  the  true  values  and  pur-  FT'MININF 

poses  of  the  sciences  that  pertain  to  rEaTlllallai:. 

health  and  physical  well  being  are  con- 
cerned,  though  other  sciences,  far  less 
vital  to  human  w’elfare,  long  ag^o  dis¬ 
carded  secrecy  and  took' the  public  into 
their  confidence,  to  their  mutual  ad¬ 
vantage. 

“Publicity,  as  it  pertains  to  our  pro¬ 
fession.  has  been  almost  whollv  neg¬ 
lected;  has  not  even  attempted  to  keep 
abreast  of  the  changing  sentiment  with¬ 
in  our  ow’n  ranks. 

“Generally  speaking,  the  public  is 
ignorant  of  dentistry,  especially  of  the 
difference  between  poor  and  good  den¬ 
tistry.  Our  code  of  ethics  forbids  us  en¬ 
lightening  patients  in  our  offices,  even  to 
the  point  of  explaining  to  them  the  cause 
of  failure  in  the  work  of  other  dentists. 

“We  should  in  some  way,  it  seems  to 
me,  just  how,  is  not  for  me  to  say,  start 
now  to  map  a  program  to  have  for  its 
objective  the  enlightenment  of  the  laity  on 
the  whys  and  wherefores  of  modern  den¬ 
tistry. 

“This  idea,  judged  by  the  standard  of 
our  code,  is,  I  realized,  somewhat  revo- 
lulionarv'  and  may  appear  preposterous  to 
some.  But  when  we  stop  to  consider  for 
a  moment  how  little  oppf)rtunity  is  of¬ 
fered  the  public  to  inform  itself  as  to 
what  constitutes  safe  and  sane  dentistry, 
b’’  reading  or  otherwise,  it  s-ems  to  nie 
that  we,  as  members  of  this  association, 
should  acc^t  the  responsibilit"  w'ithout  The  most  beautiful 
out  hesitation,  of  supplying  this  need.  the  presses  in  the  Ne 

We  live  on  public  confidence  and  I  main-  when  a  bevy  of  Juni 

tain  that  that  confidence  will  grow  with  of  the  paper.  The  ( 
understanding.  ingly.  This  picture 

“The  only  chance  that  a  layman  has  ment  before  helping 
to  acquaint  himself  with  the  importance  are  L.  K.  Nicholso 
of  dental  methods  as  they  affect  the  re- 


fore  he  took  his  life. 


FEMININE  CREW  RUNS  DAILY’S  PRESSES 


The  most  beautiful  “crew”  that  ever  ran  presses  in  any  newspaper  operated 
the  presses  in  the  New  Orleans  Times-Picayune  plant  Thursday  night,  March  24, 
when  a  bevy  of  Junior  League  revue  stars  helped  to  get  out  the  early  edition 
of  the  paper.  ^  The  girls  were  clad  in  overalls,  which  they  wore  most  becom¬ 
ingly.  This  picture  was  made  when  the  “pressroom  gang”  halted  for  nourish¬ 
ment  before  helping  to  print  the  rotogravure  supplement.  With  them  here 
are  L.  K.  Nicholson,  president  of  the  Times-Picayune  (left),  and  K.  W. 

Windle,  pressroom  foreman. 


CAN  YOU  FIGURE? 


Here  is  a  hypothetical  problem  iii  news, 
paper  economics  for  Editor  &  Plbushfji 
readers  to  play  loith.  It  is  a  test  of 
knowledge  of  the  factors  that  enter  into 
the  pMication  of  a  daily  papt'r.  It  is  i« 
sense  a  trick  question.  Editor  vk  Pig. 
LiSHKR  will  publish  the  answer  to  it  n 
the  issue  of  April  30th.  In  the  mean, 
time  u'e  shall  be  glad  to  reeek'c  answers 
and  discussion  from  readers,  particularlj 
from  students  and  young  bu.siness 
employes. 

.A  newspaper  prints  and  sell>  .50,000 
28-i>age  papers  six  days  iK-r  week,  real¬ 
izing  1‘4  cents  per  copy.  The  i>n>por. 
lions  are  60  per  cent  advertising  and  -K) 
per  cent  editorial.  The  average  rate  b 
12  cents  per  agate  line.  The  page  size  u 
8  columns,  21  inches  deep.  Costs  are  as 
follows:  Newsprint,  delivered  i)resi- 
room,  4,'i  cents  per  pound,  with  .08  per 
cent  wastage;  Editorial,  $1,650  per  week; 
all  mechanical  departments,  $5,400  per 
week;  advertising  sales  co.st,  16  [ler  cent 
of  the  average  advertising  rate :  circula¬ 
tion,  $1,000  per  week;  business  otfice  and 
administration,  $1,200,  per  week;  all 
other  expenses,  including  heat,  liijht, 
power,  rents,  interest  and  depreciation, 
$1,500  per  week. 

How  much  does  this  newspaper  win  or 
lose  per  year? 

Question:  What  is  wrong  with  the 
above  picture? 

Please  address  communications  to 
‘Problem  Editor,"  Editor  &  PvBusHn 
1700  Times  Bldg.,  New  York. 

NEW  OKLAHOMA  PAPER 

C.  C.  Colbert,  former  editor  of  the  Fori 
Cobb  (Okla.)  Excess  has  started  pub¬ 
lication  of  the  Geary  (Okla.)  Blame 
County  Star. 

ISSUES  OKLAHOMA  SURVEY 

The  Oklahoma  Farmer-Stockman,  pub¬ 
lished  by  the  same  company  which  pub¬ 
lishes  the  Oklahoma  City  Oklahoman  and 
Times,  has  just  issued  a  handsome  book¬ 
let,  “In  Oklahoma,”  giving  information  on 
the  Oklahoma  farm  market.  The  booklet 
is  issued  annually.  E.  K.  Gaylord  » 
president  of  the  publishing  company. 

PUBLISHER  TORNADO  VICTIM 

H.  R.  Dollahite,  editor  and  owner  of 
the  Rock  Springs  (Tex.)  Edwards 
County  Leader,  weekly,  and  his  daughter 
Mattie,  were  killed  in  the  tornado  whiA 
razed  that  town  Tuesday  night. 

DICKEY  CASE  MOVED  UP 

The  action  of  Walter  S.  Dickey,  ownn 
and  editor  of  the  Kansas  City  Joumd- 
Post,  to  set  aside  the  sale  of  the  Kansas 
City  Star  to  Irwin  Kirkwood  and  asso¬ 
ciates,  was  advanced  last  week  on  the 
Missouri  supreme  court  docket  to  the 
October  term  of  the  court.  The  case 
was  advanced  at  request  of  attorneys  of 
the  Star. 

REPORTER  NOW  MAYOR 

Thomas  W.  Butler,  33,  who  was  elected 
mayor  of  Alton,  Ill.,  on  Tuesday,  April 
5.  was  a  reporter  for  the  St.  Louis  Globe- 
Democrat  during  1916  and  1917,  covering 
the  St.  Louis  County  run,  and  rejoined 
that  paper  after  his  discharge  from  the 
122nd  Field  Artillery,  which  he  joined 
when  the  war  broke  out.  Later  he  was 
a  copy  editor  on  the  old  St.  Louis  Re¬ 
public.  .After  several  months  there  he 
went  to  .Alton  and  engaged  in  the  grocery 
business. 

AD  MAN  SENTENCED 

Vincent  De  Pascal,  26,  said  to  be 
author  of  a  book  on  crime,  was  sentenced 
to  one  year  in  the  Bridewell  Chicago, 
-April  7,  for  the  theft  of  $1,200  in  bonds 
on  April  11,  1926.  While  serving  a  nine 
months’  sentence  in  Sing  Sing  he  won  a 
prize  of  $1,000  and  a  trip  around  the 
world  in  an  advertising  copy  contest.  D« 
Pascal  was  at  one  time  an  advertising 
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advertising  service 

MEN  ORGANIZE 

Advertising  Services  to 
Work  for  Better  Practices  in 
Field — D.  H.  Livingston 
Named  President 

Representatives  of  advertising  syndi¬ 
cates  meeting  in  New  York  April  8,  for- 
oJly  inaugurated  a  new  association  under 


York;  F.  Schaffer,  Chicago  Tribune  DAILY  RUNS  OWN  AD  graphic  iK‘\\>papers  such  as  those  from 
Advertising  Service;  M.  B.  Ccjnhaim,  ov'rsii-'o  t's-s  a  L'nited  States."  These  papers,  he  de- 

Meyer-Both  Company,  Chicago;  Evan  S.  SEIRIES  TO  AID  STOREIS  dared,  are  being  sold  on  every  street 

Rusher,  Standard  Corporation,  Chicago ;  _  corner  in  the  larger  cities  of  the  Do- 

Frank  V.  Martin,  president  of  the  Frank  Cleveland  Plain  Dealer  Aims  to  Stimu-  ”’>»'on  and  constitute  a  serious  menace  to 


\'.  Martin  Company,  Detroit,  and  H. 
f’hilpott.  Furniture  Record,  Grand 
Rapids,  Mich. 


ADVERTISERS  TO  OPEN 
ENGRAVING  PLANT 


late  Buying  and  Quicken  Style 

REFUSES  LOCAL  RATE 
— ,  ...  TO  NATIONAL  RRM 

\\  1th  the  aim  ot  stimulating  buying  by  _ 

quickening  style  interest  among  its  worn-  _  ,  v  ..  ...... 

en  readers,  the  Cleveland  Plain  Dealer  D«rh«*n  (N.  C.)  Herald  by  Mainteining 


.  ...  Aj.  _  recently  inaugurated  a  sales  promotion 

the  name  Group  of  St.  Louis  Firms  Will  Make  campaign,  marked  by  several  outstanding 

Cervices.  Officers  elected  were  D.  H.  .  .  .  ..  ..  a  r...  a  t. 


v«c",ie5£„.  o<Th'.'a„,„ry  cli-dicU..  ’ 

>1  M  •  what  she  should  buy ;  tying  up  with  this. 

News  Plans  paper  carries  Style  advertising  which  M.  F.  Murdaugh,  advertising  manager 

-  stresses  the  buying  note.  of  the  Durham  (N.  C.)  Herald,  recently 

Twelve  or  15  of  the  largest  members  of  A  recem  piece  of  Plain  Detder  copy  sent  the  following  letter  to  Cranston  Wil- 
the  Associated  Retailers  of  St.  Louis  will  presented  a  sketched  scene  on  the  Rue  Hams,  manager  of  the  Southern  News- 
soon  operate  their  own  photo-engraving  de  La  Paix,  Paris,  and  below,  carried  paper  Publishers  Association, 
plant  to  make  zinc  cuts  for  advertising  three  short  columns  of  copy,  telling  the  “I  have  just  read  that  part  of  the 
illustrations.  The  group  is  now  engaged  beauties  of  new  shades  of  blue.  March  10  Bulletin  mentioning  the  fact 

in  buying  machinery  and  in  selecting  a  At  the  bottom  the  ad  carried  this  cap-  that  several  North  Carolina  newspapers 

location,  and  will  proceed  with  their  plans  tion;  “This  is  num^r  one  of  the  Plain  have  been  granting  Vick  Chemical  Com- 

despite  the  protests  of  the  SL  Louis  Photo  Dealer’s  new  ‘Fashion^  Bulletins.’  The  pany  local  rates. 

Engravers’  Club,  which  has  expressed  ap-  merchandise  illustrated  is  on  sale  at  style  “Please  put  the  Durham  Herald  down 
prehension  that  the  business  of  its  mem-  shops  and  stores  regularly  advertised  in  as  being  one  North  Carolina  paper  that 
ber  firms  would  be  disrupted.  this  newspaper.”  has  never  made  any  such  concession  to 

K.  F.  Niemoeller,  manager  of  the  Asso-  The  last  sentence,  it  will  be  noted,  af-  Vick,  or  any  other  advertiser.  Vick 

ciated  Retailers,  said  it  was  believed  the  forded  a  definite  tie-up  between  the  news-  uses  our  columns  liberally,  and  they  don’t 

stores  could  get  better  service  operating  paper’s  own  promotion  copy  and  the  re-  ask  for  rate  concessions  because  they 
a  private  shop  than  if  they  depended  on  tailer’s  ad.  _  _  _  fully  understand  our  policy,  and  under¬ 
public  establishments,  as  they  have  done  The  general  effect  of  the  innovation  is  stand  also  that  we  have  sufficient  ‘diges- 

in  the  past.  This  is  the  prime  motivat-  multiple,  it  was  said.  The  plan  served  tive  apparatus’  to  maintain  our  policy 

ing  factor  in  embarking  on  the  enter-  to  benefit  the  stores  by  stimulating  the  of  enforcing  rates. 

prise,  although  it  is  possible  that  costs  newspaper’s  readers  to  go  a-shopping  it  “Even  in  our  own  city  where  B.  C. 
.  will  be  somewhat  lower,  Mr.  Niemoeller  helped  the  newspaper  by  substantially  in-  Headache  Remedy  is  made,  we  require 

U.  M.  Livingston  added.  He  said  the  shop  probably  would  creasing  its  advertising  linage ;  and  it  af-  that  firm  to  pay  national  rates  simply 

be  opened  within  two  months.  forded  a  valuable  service  to  the  buying  through  the  fact  that  their  copy  is  general 

Advertising  Service.  New  \  ork,  presi-  piiih  has  dis-  public  as  a  whole.  _  —and  not  of  a  local  nature, 

dent;  N.  B.  Conhaim.  Meyer- Both  tom-  ^  .  .  ..  ®  ..  connected  with  project  has  aroused  considerable  “Just  so  long  as  some  of  our  news- 

pany,  Chicago,  vice-president;  F.  E.  pranhir  arts  industries  of  St  Louis  mterest  among  Cleveland  merchants,  papers  in  the  South  refuse  to  recognize 
Evans.  Evans  &  Brisehois.  secretary,  and  .u  .  ci-  nm.ests  vvith  the  The  plan  is  molded  somewhat  along  the  the  difference  between  local  and  general 

C.  L.  Gibson.  Standard  Corpj.ration.  ^m  to  n  e  lines  of  a  “news  advertising  service” ;  the  advertising— just  that  long  will  they  have 

Chicago,  treasurer.  The  association  has  startinir  nrivate  orintir^  and  allied  high  spots  in  spring  fashions  are  stressed  squabbles  with  advertisers  similar  to  the 

,lc„  ......n...!  h..;.d.iiiarfprs  nffire  at  10  tlCC  Ot  Starting  private  printing  anO  aUieO  •  inHiv  dual  stores  he-  rate  rontroverc. 


Own  CuU  in  Jointly  Owned  Eatnb- 
lithment — Deny  "Shopping 
Newt’’  Plant 

Twelve  or  15  of  the  largest  members  of 


a  Firm  Policy  Maket  Vick  Chemi* 
cal  (Vmpany  Accept  Na¬ 
tional  Clattification 


D.  H.  Livingston 

Advertising  Service,  New  York,  presi¬ 


dent;  N.  B.  Conhaim.  Meyer- Both  tom-  ^  .  .  ..  °  ..  connected  with  The  project  has  aroused  considerable  “Just  so  long  as  some  of  our  news- 

pany,  Chicago,  vice-president;  F.  F..  pranhir  arts  industries  of  St  Louis  interest  among  Cleveland  merchants,  papers  in  the  South  refuse  to  recognize 
Evans.  F^vans  &  Brisehois.  secretary,  and  .u  .  nm.ests  vvith  the  The  plan  is  molded  somewhat  along  the  the  difference  between  local  and  general 

C.  L.  Gibson.  Standard  Corpj.ration.  ^m  to  n  e  lines  of  a  “news  advertising  service” ;  the  advertising— just  that  long  will  they  have 

Chicago,  treasurer.  The  association  has  startinir  nrivate  orintir^  and  allied  high  spots  in  spring  fashions  are  stressed  squabbles  with  advertisers  similar  to  the 

also  opened  a  headiiuarters  office  at  10  ,  .  p  ®  ^  pxnrpssed  t^at  the  re  '^be  copy,  without  individual  stores  be-  rate  controversy  now  going  on  between 

W.  47th  street.  New  York,  with  Joseph  Fear  was  exp^ss^  J^iotler-  mentioned. . Vick  Chemical  Company,  and  a  few 

A.  W  inder.  formerly  of  the  W  inder  Serv-  •  ’  .  .  ^ouM  insta?  fullv-  Carlisle  N.  Greig  is  now  directing  the  North  Carolina  papers.  The  papers 

r*/MTinanv’  in  rliariTP.  ^  ^  ^  col^c  T\rr*mrifirwn  wnrt  nf  tViP  Plain  Dealer.  tfieinQelvF*c  ViavA  fUo 


ice  Company,  in  charge. 

The  primary  purpose  of  the  new  or 


equipped  printing  and  other  plants  as 


.  ‘  ■  .invvn  in  the  nreamhle  stores  have  done  in  other  cities  for  the 

r  r™nsH.u, C  cMabS  aS 


among  service  companies,  to  eliminate  un-  aemea  in 

fair  and  illegal  methods  of  competition,  these  steps, 

and  to  elevate  to  higher  levels  the  gen-  “The  plant  will 
eral  field  of  syndicate  advertising.”  and  it  is  not  our 

Mr.  Livingston,  the  first  president,  in-  shopping  bulletins  c 
formed  FIditor  &  Publisher  that  the  as-  vertising,”  Mr.  Nie 


“The  plant  will  make  only  zinc  cuts, 
and  it  is  not  our  purpose  to  print  any 
shopping  bulletins  or  other  forms  of  ad- 


sales  promotion  work  of  the  Plain  Dealer,  themselves  have  established  the  precedent, 

-  and  they  can’t  blame  Vick  for  expecting 

WOULD  EXCLUDE  U.  S.  PAPERS  them  to  stick  to  it. 

-  “We  are  glad  to  be  on  the  sidelines 

Canadian  Officials  Asked  to  Bar  Cer-  ^^o^ing  on--but  we  decline  to  get  into 
.  D  ui-  .•  *tich  an  awkward  situation  ourselves, 

tain  Pornographic  Publication 

Exclusion  from  Canada  of  a  certain  GREENVILLE  PIEDMONT  SOLD 
type  of  Pornographic  newspaper  pub-  _ 


snoppmg  oui  eiius.or  o  ner  urms  ur  United  States  was  urged  _  „  „  TT: - „  ^ 

vertising  Mr.  Niemoeller  stated  From  ^  Speaker  Lemieux  of  the  House  of  B.  H.  Peace  of  News,  New  Owner  of 
12  to  l.S  firms  will  cet  their  nhoto-en-  ^ _  _  u.  r- _ »» 


sociation’s  membership  comprised  95  per  12  to  15  firms  will  get  their  photo-en-  Ottawa,  April  7,  when  he  South  Carolina  Paper 

cent  of  the  concerns  producing  syndicated  graving  vyork  done  at  the  plant,  and  this  ii  j  .l-  Minister  of  Customs  and  c  i  r  .u  -rr  /o  r- v  r.-  j 

advertising  services  for  merchants,  banks,  is  not  going  to  put  any  public  shops  out  ,  Postmaster  General  to  devise  means  Sales  of  the  Greenville  (S.  C.) 

and  newspapers.  of  business.  We  are  going  ahead  with  ^  orScTng  Canada  daily  newspaper  by  R. 

The  original  meeting  of  advertising  our  plans  and  do  not  intend  to  discuss  the  i;/»ations  asso- 

syndicate  representatives  looking  toward  matter.”  remarks  were  made  be-  ^ame  effective  Tuesday. 

formation  of  an  association  was  held  in  -  fore  the  House  during  discussion  of  the  Principal  owner  of 

New  York  City  at  the  offices  of  the  bill  to  reduce  oostagTfn  neS^^  Greenville  News  morning  paper 

Century  Advertising  Service  on  Feb.  8.  JOINS  100,000  GROUP  ^  W^  ’*^hanma^* 

Those  attending  this  meeting  were  (jnd.)  Tribune  has  which  was  passed  with  third  reading. 

agreed  that  through  lack  of  co-c.peration  ^een  voted  a  member  of  the  100,000  Group  “Even  in  France,”  the  speaker  stated,  a  T  McCain  and  Aiarlc*  H  Garri.nn 

rKofcrpeqhr  ^  -^inle^af  man\1i^^^^^^^ 

in  to  the  great  damage  of  the  service  busi-  - — -  editor  respectively  of  the  Piedmont. 

ness  as  a  whole.  The  best  means  of  i^iiuc  ANH  Pll  OT  1  flST  IN  ARCTIC 

COrrw*tiny  tVii«  citn^tinn  thpv  \Af^A  I  VV11-.M1>0  Ani/  rlLXJl  i^KJDl  1 1V-.  pniTOR  HFI.n  FOR  ATTAriC 


r-ven  m  r  ranee,  me  speaKer  siaiea,  a  t  ^  xj  n 

i,  o„  f«„  ,0  »,b  p«,„.- 

_ _ _  editor  respectively  of  the  Piedmont. 


ness  as  a  whole.  The  best  means  of 
correcting  this  situation,  they  decided, 
was  to  piKil  their  experiences  and  benefit 
by  the  interchanging  of  ideas. 

Present  at  this  preliminary  meeting 
were  representatives  of  the  Century  .Ad¬ 
vertising  Service,  New  York ;  the 
Standard  Corporation  of  Chicago ;  the 
Metro  Associated  Service,  New  York; 
Meyer-Etoth  Company,  Chicago ;  Econo¬ 
my  Services  of  the  Dry  Goods  Economist, 
New  York;  Zuckerman  Services,  Chica¬ 
go  ;  Bonnet-Brown  Corporation,  Chicago ; 
ffie  Chicago  Tribune  Advertising  Serv¬ 
in’  ^  Co  *  Grand  Rapids, 

Mich. ;  Evans  &  Brisehois,  Grand 
Rapids,  Mich. ;  Frank  V.  Martin  Com¬ 
ply,  Detroit,  and  Holland  .Advertising 
Company,  New  York. 

At  the  organization  meeting  last  week 
a  tentative  code  of  practices  was  adopted, 
but  the  text  was  withheld  from  publica¬ 
tion. 

of  the  new  association  are: 
“•  C.  I^ble,  president  of  the  Century 
Adwrtising  Service,  Inc.,  New  York ;  At 
L.  Hwst,  general  manager  of  the  Econo¬ 
my  Services  of  the  DiV  Goods  Econo¬ 
mist  ;  Irving  Nichols,  general  manager  of 
Metro  Associated  Services,  Inc.,  New 


Above  is  latest  photograph  of  members  of  Detroit  News-Wilkins  Elxpedition 
'Standing  before  one  of  the  planes  at  Point  Barrow.  Capt.  Wilkins  has  been 
reported  missing  since  March  29  and  searching  airplanes  find  no  trace  of  him. 
Left  to  right:  Howard  Mason,  radio  operator;  Ben  Orville  Ellison,  chief  pilot; 
Porter,  mechanic;  Noel  Wein,  pilot;  Capt.  Wilkins,  commander;  Alger  Graham, 
pilot,  and  A.  M.  Smith,  correspondent. 


EDITOR  HELD  FOR  ATTACK 

Herbert  L.  Dodd,  editor  of  the  Lake 
City  (Fla.)  Reporter,  weekly,  was  ar¬ 
rested  and  placed  under  $500  bond  April 
12  on  a  charge  of  aggravated  assault 
and  attempt  to  murder  in  connection  with 
an  alleged  attack  Monday  night  on  C.  W. 
Stewart,  secretary  of  the  Chamber  of 
Commerce.  Stewart  charged  that  Dodd 
slashed  at  him  with  a  drawn  knife. 
There  had  been  ill  feeling  between  the 
two  for  some  time.  Stewart  recently 
resigned  from  the  Chamber  of  (Tom- 
merce,  effective  May  1. 

U.  S.  SEEKING  WRITERS 

The  United  States  Civil  Service  Com¬ 
mission  will  hold  an  open  competitive  ex¬ 
amination  of  applicants  for  assistant  in 
agricultural  information.  Applications 
must  be  on  file  with  the  Civil  Service 
Commission  at  Washington,  D.  C.,  not 
later  than  May  10.  'The  entrance  salary 
is  $2,700  a  year.  The  duties  will  consist 
of  writing  or  editing  articles  alc^  agri¬ 
cultural,  financial,  or  economic  lines  for 
the  use  of  newspapers,  farm  papers,  com¬ 
mercial  and  financial  journals. 
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USE  OF  PERFECT  PROPORTIONS  IN  ADS  i,.v  a . .  .he  g;v„  -  0^^  pnr.TVpp  “ 

AND  CUTS  IMPROVES  APPEARANCE  HOfSOK  PUUiziiR 

„  .  ,  A  *.  1  C”  J  u  u  divide  it  by  any  one  of  the  figures  given  pUce  Laurel  Wreath  on  Bust  of  Form*, 

Proportion  of  Depth  to  Width,  Accurately  Figured  by  Flam-  above  to  tmd  the  projicr  short  dimension.  n  Y  w  M  P  hi"  K  d  F 


1 — When  the  short  dimension  is  known,  JOURNAUSM  STUDENTS 

lultiply  It  by  any  one  ot  the  hgures  given  IJOMOP  PI  II  1X71? P  ” 

3ove  to  find  the  orooer  lomi  (limension.  nUINUK.  r  UL>I  1  ZiEilv 


bidge’s  Formulas,  Gives  Reader  Visual 
Effect  of  Unity 


By  CHARLES  W.  MEARS 
Counselor  in  Marketing 


Thus  if  a  cut  is  to  measure  6  inches 
on  its  short  side,  its  long  side  may  prop¬ 
erly  be  any  one  of  the  following  that 
best  suits  the  subject  matter : 

6Xl  dld2=8!4  inches. 

6x1. 6 18=91  A  inches. 

0Xl-7321  =  l()i4  inches. 

6X2=12  inches. 

6X3.2361  =  13  fa  inches. 


N.  Y.  World  Publisher  and  Foun¬ 
der  of  Columbia’s  Journalism 
School 


Alumni  and  seniors  and  juniors  of  tht 
School  of  Journalism,  Columbia  Uni¬ 
versity,  paid  honor  Tuesday  to  the  mem¬ 
ory  of  Joseph  Pulitzer,  founder  of  the 
New  York  World,  wlio  endowed  the 


fFHE  new  tvpc  faces  that  are  making  tions,  we  come  back  to  relative  proiior-  6X3.2361  =  13i‘8  inches.  York  World,  who  endowed  the 

newspapers  so  much  easier  to  read  tion— to  the  same  point  that  led  to  the  If  the  cut  is  to  measure  6  inches  on  its  school,  by  placing  a’ laurel  wreath  on  the 

are  based  on  one  very  simple  discovery—  production  of  the  most  readable  type  in  long  side,  the  short  side  may  properly  bust  of  Mr.  Pulitzer  in  the  Journalism 

the  discovery  that  what  counts  most  in  the  entire  historv  of  the  printing  art.  be  any  one  of  the  following  that  best  building. 

legibility  is  the  amount  of  white  light  Artists  like  the  notion  that  the_  ability  suits  the  subject  matter;  Miss  Mary  Smethurst  and  Ernest  Wat- 

that  shows  throug^h  the  type  characiers  to  know  whether  relative  nroportions  of  6-|-1.414-=4*4  inches.  ren.  representing  the  junior  and  senior 

on  the  printed  page.  any  sort  of  two-dimension  production  is  ti-^1.618=3ti  inches.  classes,  placed  the  wreath  as  part  of  the 

Heretofore,  we  have  had  proportion-  an  inborn  ability.  It  you  have  it,  you  6-i-1.73_l_ — 3;a  inches.  annual  Founder’s  Day  ceremony,  and  Tal- 

ately  too  much  white  light  outside  the  are  an  artist,  and  it  you  lack  it,  you  are  6-.- ,.=3  inches.  ^-ott  Williams,  Director  Emeritus  of  the 

characters  and  too  little  white  light  in-  a  dock-walloper.  But  it  remained  for  6-^_._3f)l=_iA  inches.  _  school,  eulogized  Mr.  Pulitzer, 

side.  Increasing  the  inner  light  also  gives  Jay  Hambidge  to  knock  that  notion  end-  Thus  it  will  be  seen  that  a  known  di-  “Joseph  Pulitzer  made  certain  and  se- 
the  type  designer  an  opportunity  to  use  ways  and  to  prove  that  proportion  is  mension  of  any  restangle  gives  a  choice  the  freedom  of  the  press  and  tht 

_ _ mathematical.  of  ten  sizes,  all  of  them  symmetrical.  immortality  of  the  newspaper,”  Dr.  Wil- 

Hambid<^e  studii-d  proportion  for  20  Subject  matter  will  dictate  choice.  .\  Hams  asserted,  “and  I  call  upon  you  stn- 

years.  His  analyses  of  Greek  art,  of  motor  car  seen  from  the  side  has  its  dents  to  remember  him  and  the  W^orld 

plant  growth  and  of  the  human  figure  longest  dimension  horizontal.  .\  human  and  to  carry  . on  the  ideals  as  outlin^  In 

are  masterpieces,  out  of  which  came  the  being  standing  or  sitting  erect  has  his  Mr.  Pulitzer  and  put  into  practice  bv 

discovery  that  rectangles  are  peculiarly  longest  dimension  vertical.  the  World.” 

pleasing  to  the  eye  when  they  are  con-  Thus  if  a  motor  car  picture  is  to  run  Dr.  Williams  told  the  200  assembltd 
.  .  .  ,  structed  according  to  a  definite  mathe-  6  inches  wide  its  depth  will  be  less  than  students  and  professors  that,  even  while 

This  space  is  imperfectly  maUcal  formula.  6  inches.  We  therefore  divide  6  by  one  partly  blind,  Mr.  Pulitzer  had  his  “fingen 


t>-^1.618=3iA  inches. 

6-^1.7321=3^2  inches. 

6-^2=3  inches. 

6-^2.231)1  =2fA  inches. 

Thus  it  will  be  seen  that  a  known  di¬ 


classes,  placed  the  wreath  as  part  of  ti 
annual  Founder’s  Day  ceremony,  and  Tal- 
cott  Williams,  Director  Emeritus  of  the 
school,  eulogized  Mr.  Pulitzer. 

“Joseph  Pulitzer  made  certain  and  se- 


This  space  is  imperfectly 
proportioned  according  to 
Means’  formula. 


heavier  faces,  without  consuming  in¬ 
creased  space  either  vertically  or  hori¬ 
zontally.  And  the  net  result  is  that,  with 
the  new  type,  newspaper  reading  is  easier 
tixlay  than  reading  of  “ny  sort  has  been 
at  any  previous  time  in  the  history  of 
typographv. 

Isn’t  it  interesting  that  this  simple  dis¬ 
covery — proportions  of  white  light — 
should  come  at  this  late  dav,  when  letter 
designing  is  so  many  centuries  old?  And 
isn’t  it  an  indication  that,  far  from  having 


This  space  is  a  perfect 
proportion;  width  of  col¬ 
umn  multiplied  by  1.618, 
second  figure  in  Mr. 
Mears’  formula  to  de¬ 
termine  length. 


or  more  of  the  Hambidge  figures.  ^  on  the  pulse  of  the  world.” 

_C)n  the  other  hand,  if  a  human  being’s  “I  remember  watching  him  riding 
picture  is  to  run  6  inches  wide,  its  depth  horseback  one  day,”  he  said.  “His  horst 
should  Ix’  more  than  6  inches.  Hence  stumbled,  but  Mr.  Pulitzer  kept  him  from 
we  multiply  6  by  one  or  more  of  Ham-  falling  by  a  slight  manipulation  of  tht 
bidge  s  figures.  _  reins.  His  control  of  things  in  the  news- 

In  small  rectangles  the  difference  be-  paper  world  with  which  he  came  into  con- 
tween  a  mathematically  correct  propor-  tact  was  eiiually  wonderful.” 
tion  and  one  not  mathematically  correct  The  speaker  recalled  the  early  days  of 
may  not_  be  readily  apparent,  but  as  rec-  the  school  when  he  was  called  upon  to 
tangles  increase  in  size  the  siov-riority  of  become  its  first  director,  but  refused  when 
mathematically  accurate  dimensions  is  he  found  that  women  were  not  to  be  ad- 
outstanding.  .Almost  nobody  can  hon-  mitted  as  students, 
estly  say  that  the  4x5  rectangle  pleases  “I  went  into  conference  with  the  au- 
him  as  does  the  4.x5ti.  The  difference  thorities,”  he  continued,  “and  had  the  rule 
in  linear  measure  is  less  than  an  inch;  changed  so  that  women  could  become  stu- 
in  the  visual  impression,  the  difference  dents  at  this  great  school.” 
is  monumental.  Following  this  ceremony  a  plaque  to 

F'or  my  own  use  I  comniled  a  table  the  memory  of  Franklin  Matthews,  a  pio- 
of  all  the  symmetrical  rectangles  from  1  neer  newspaper  man  and  one  of  the 
iiich  to  25  inches  (short  dimension),  step-  school’s  first  professors,  gift  of  “alumni 
ping  up  by  eighths  of  an  inch.  The  long  who  cherish  his  memory,”  was  unveiled 
dimensions  of  these  rectangles  range  from  in  the  senior  city  room, 
li’a  inch  to  55^  inches.  Now  I  need  Mrs.  Maxwell  Geffen  and  Mrs.  David 
do  no  more  figuring.  For  a  symmetrical  Ginzburg  of  the  classes  of  1916  and  1917 
rectangle  anywhere  within  this  range,  I  unveiled  the  plaque  and  Prof.  Menyie 
simply  refer  to  my  compiled  figures,  and  Stanley  Rukeyser,  president  of  the 
there  it  is.  Thanks  to  Hambidge  and  .Alumni  .Association,  and  Gerald  B.  Spiero 
his  formula,  I  need  never  again  ignor-  of  the  class  of  1916  spoke, 
antly  use  a  rectangle  that  disappoints  the  Both  told  how  Mr.  ^^tthews.  formerly 
eve.  with  the  New  York  Tioies  and  the  Suit, 


I  I  Most  of  the  rectangles  used  in  news-  would  not  permit  students  to  call  him 

This  space  is  a  perfect  ^ - -  paper  heads,  illustrations  and  less-than  “professor”  or  “teacher,”  but  was  proud 

Draw  for  yourself  two  verv  simple  rec-  page  advertisements  are  shapes  that,  like  of  being  called  “Ross”  Matthews.  Direc- 

proportion;  width  of  col-  tangles.  Make  one  4  inches  wide  and  Topsy,  “just  growed,”  with  no  very  defi-  tor  John  \\'.  Cunliffe  of  the  School  of 

umn  multiplied  by  1  4142  5  inches  deep.  Make  the  other  4  inches  nite  rhyme,  reason  or  principle  behind  Journalism  accepted  the  plaque  in  tht 

wide  and  51 A  inches  deep.  Place  these  them-  I  anticipate  that  this  condition  name  of  Columbia  University, 

to  determine  length.  rectangles  side  by  side  and.  with  no  will  change.  ^  The  plaque  read: 

leading  suggestions  of  any  kind,  ask  any  F.asily  read  type  will  make  newspapers  .  rranluin  Matthews,  1858-1917.  .‘\sso- 
intelligent  person  to  pick  the  one  which  niore  popular  with  readers,  more  fully  c^ate  professor  of  journalism  in  Columbia 

looks  best.  Xine  of  ten  people  will  se-  tead  and  better  adv^ertising  mediums.  If  Cniversity.  Serene,  kindly,  tolerant,  he 

lect  the  deeper  rectangle:  it  is  irresistible.  P^go  make-up  becomes  more  attractive  'ton  the  affe^ionate  re^rd  of  aU  who 

When  the  liead  of  the  art  department  f"'  fho  use  of  symmetrical  rectangles  in  *^uew  him.  Presented  by  alumni  who 

orders  a  one-column  cut  of  a  society  lead- '  fhe  manner  I  have  already  indicated,  I  chmsh  his  memory, 
er’s  photograph,  does  he  let  the  depth  ean  see  that  thereby  newspapers  will  take  Ihe  ^chom  of  Journalism  entertained 
run  what  it  will,  does  he  have  some  ar-  another  step  forward  in  effectiveness.  And  after  the  ceremonies. 

— _ _ bitrarily-named  lengths  to  choose  from,  "hereas  new  tyf^  faces  cost  money,  sym-  - - 

or  is  he  guided  by  the  Hambidge  formula?  metrical  dimensions  in  heads,  cuts  and  McCELVEY  PROMOTED 

arrived  at  perfection,  we  are  just  be-  If  the  latter,  the  result  will  be  pleasing  advertisements  are  free  to  the  world.  _ 


McCELVEY  PROMOTED 


ginning  to  realize  that  almost  anything  to  the  eye. 

or  everything  we  do  can  possibly  be  done  When  the  editor  figures  out  a  new  set 
a  little  better?  I  think  so.  of  heads,  he  will  be  pleased  with  results 

Take  so  simple  a  matter  as  the  shapes  if  he.  too,  follows  the  same  formula, 
of  newsnaner  heads,  newspaper  illustra-  And  that  formula  is  this: 


.Anybody  who  w’ants  them  can  have  them. 


ATTACKING  GAMBLING 


E>isplay  Manager,  Houston  Chronicle, 
Now  Special  Business  Representative 


displa^  advert's  XartmenV'oVTh! 


vertisement  run? 


its  short  side. 


of  newsnaner  heads,  newspaper  illustra-  .And  that  formula  is  this :  -  ^  usauc  agamsi  ganioimg  advertising  department  of  the 

tions  and  less-tlian-page  advertisements.  Any  rectangle  is  pleasing  to  the  eye  v  m  .Albany  (Tex.)  C/irom’c/c,  has  been  pro- 

If  a  newspaper  column  is  two  inches  when  its  long  side  is  1.4142,  1.618,  pi,:'  Tb*  to  special  business  representative 

wide,  how  deep  may  a  one-column  ad-  1.7321,  2  or  2.2361  times  the  length  of  hv  been  succeeded  in  his  former 

vertisement  run?  its  short  side.  mini.sters  who  demanded  that  the 

The  answer  to  that  question  depends  These  figures  liappen  to  be  the  square  houses  and  advertising  staff  for  the  past  several 

of  course  upon  what  you  are  trying  to  roots  of  2.  3,  4  and  5,''’ excepting  1.618. 

accomplish.  Some  advertisers  run  copy  which  is  of  another  category  and  mvolves  ^  'he  ministerial  cudgel  by  playing  McCelvey  has  been  connected  with 

the  full  length  of  a  single  column  and  are  a  more  lengthv  explanation  than  »  needed  -  ^  ^hh  streamer  display  department  of  fhf 

satisfied  with  results.  But  the  full  length  here.  VomUpp;  out  edi-  Oironicle  for  more  than  14  vears,  and 


I 


satisfied  with  results.  But  the  full  length  here.  ^mtmg  out  ecli-  Chronicle  for  more  than  14  years,  and 

column  advertisement  is  seldom  pleasing  Hambidge  found  that  Greek  artists  were  lax  during  the  major  portion  of  this  time 

to  the  reader’s  eye.  The  reader  does  not  worked  on  the  square  root  basis,  but  this  '  orcing  the  anti-gambling  laws.  charge  of  that  department, 

get  the  visual  effect  of  unity:  the  len^h  doesn’t  mean  that  the  advertiser  or  the  nxiiv  xi/vur' cemn  urc-r-v.  v 

is  too  attenuated  in  proportion  to  the  editor  seekii^  symmetrical  forms  needs  uailt  inuw  sEMI-Wb£KLY  ^ 

width.  .  .  .  renew  his  acquaintance  with  square  The  fnglnvood  (Cal.)  Morning  Ga-  *  NEW  MISSOURI  WEEKLY 

Therefore,  if  the  advertiser  is  looking  root  extraction.  Far  from  it.  All  one  ::ette  has  temporarily  suspended  pub-  The  first  issue  of  the  Anderson  (Mo.) 
for  total  visual  effect  and  if  the  editor  needs  to  do,  in  order  to  obtain  propor-  lication  as  a  daily  and  will  resume  pub-  Enterfndse,  weekly,  was  issued  recently, 
aims  at  good  looks  in  heads  oi*  illustra-  tionately  pleasing  measurements,  is  this:  lication  as  a  semi-weekly.  Leigh  Wade  is  editor. 
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PROSPECTS  BRIGHT  FOR 
JOURNALISM  GRADS 

Never  Before  Have  Trained  Men  and 
Women  Had  Such  Opportunities 
for  Satisfactory  Careers,  Says 
Professor 


nates,  without  delay,  in  desirable  posi¬ 
tions  where  there  were  prospects  of  ad¬ 
vancement.  This  is  another  advantage 
which  no  other  institution  teaching  pro¬ 
fessional  journalism  offers. 

TEXAS  TRAIN  STARTS  JUNE  19 


There  was  never  a  time  when  the 
prosiK'Cts  of  young  men  and  women  for 
tiiuliug  satisfactory  careers  in  newspaper 
work  were  so 
got'd  as  at  pres¬ 
ent,  said  Profes¬ 
sor  .-Mien  Sin¬ 
clair  Will,  direc¬ 
tor  of  the  new 
Department  of 
Journalism  in 
Rutgers  Univers¬ 
ity,  New  Hruns- 
wick,  addressing 
an  assemblage  of 
the  student  body 
.\pril  11.  The  ad¬ 
dress  was  e  - 
planatory  of  the 
f  a  c  i  1  i  t  ies  for 


.•\llf-n  S  Will 


teaching  professional  journalism  which 
have  been  provided  at  Rutgers  in  co¬ 
operation  with  the  New  Jersey  .\ssocia- 
tion. 

Throughout  the  country.  Professor 
Will  said,  there  had  developed  a  markc<l 
demand  for  experienced  editors  and  re¬ 
porters  who  were  able  to  do  lir.st  class 
work  and  also  for  well  equipped  recruits 
who  possessed  a  collegiate  education. 
This  condition  was  partly  due  to  the 
World  War,  which  brought  about  the 
diversion  of  many  newspaiK-r  wurkers  to 
other  callings,  and  partly  to  an  increase 
in  the  number  of  ixisitions  on  the  staff  ,> 
of  papers  because  of  the  greater  general 
prosperity  of  the  publishing  husiness. 

"In  seeking  newspaper  openings.”  the 
Profes.sor  continued,  "the  first  requisite 
is  to  possess  or  acquire  the  <iualifications 
for  doing  creditable  work.  Xe.xt,  it  is 
important  to  have  sutiicient  iKitience  to 
wait  until  a  favorable  opening  is  fount. 
Once  a  recruit  has  established  himself  as 
a  reporter  or  editor  of  the  better  grade, 
the  outlook  for  continued  employment 
and  rising  pay  is  favorable. 

"The  pay  of  newsp;iper  workers  has 
been  increased  an  estimated  average  of 
35  per  cent  since  1914.  It  is  now  jwssi- 
ble  for  many  to  begin  the  work  receiving 
larger  incomes  than  most  lawyers,  phy¬ 
sicians,  or  persons  engagetl  in  husiness 
occupations  can  reasonably  hope  to  re¬ 
ceive  for  several  years  after  they  start. 
\  good  newspaper  man  can  make  a  com¬ 
fortable  living  in  an  occupation  which 
most  of  those  engaged  in  it  hclieve  to  he 
the  most  interesting  in  the  world.  As  in 
all  (Kcupations,  there  are  large  rewards 
at  the  top.” 

"The  Department  of  Journalism  at 
Rutgers,”  Professor  Will  said,  "is  the 
newest  of  all  those  established  in  Amer¬ 
ican  universities  and  therefore  has  been 
able  to  make  use  of  the  experience  of 
others.  It  is  the  only  one  which  is  con¬ 
ducted  under  the  direct  auspices  of  and  in 
co-operation  with  the  organized  news¬ 
paper  profession.  The  foundation  of  the 
Department  was  due  to  the  initiative  of 
the  New  Jersey  Press  .Association,  a  com¬ 
mittee  of  which  IxKly  co-operates  actively 
in  the  management  and  instruction.  The 
professors  are  newspaper  men  of  long 
e.xperience  on  leading  papers. 

“.All  of  the  professional  instruction  is 
real.  The  students  report  the  news  of 
New  Brunswick  and  its  vicinity  in  their 
work  and  edit  real  news  of  exactly  the 
same  kirel  as  newspapers  receive.  We 
have  the  full  daily  news  report  of  the 
As^iated  Press,  covering  the  world. 
This  news  is  transmitted  to  the  Journal¬ 
ism  room  over  a  leased  wire  and  tran¬ 
scribed  on  a  printing  telegraph  machine. 
For  practice  in  editing,  the  special  news 
service  of  the  New  York  Times  is  also 
used.  The  standards  are  those  of  the 
leading  papers  of  the  countrv,  without 
modification.” 

One  of  the  most  useful’  fruits  of  co¬ 
operation  with  the  New  Jersey  Press 
.Association,  Professor  WTll  said,  was 
that  a  committee  of  the  association  made 
special  efforts  to  place  meritorious  grad- 


Will  Tell  Story  of  State’s  Resources 
to  Northern  States 

June  19  was  selected  at  a  meeting  in 
I'ort  Worth  this  week  as  the  date  for 
departure  of  the  all-Texas  special  train 
sponsored  by  the  Texas  Daily  Press 
League  to  advertise  the  State  throughout 
the  North  and  Last. 

It  was  announced  that  the  train  will 
cost  almut  SiS.OlKl,  each  iierson  making 
the  trip  to  pay  about  S225  for  transpor¬ 
tation,  sleeping  accommodations  and 
meals.  Only  men  of  recognized  attain¬ 
ment  in  business  and  the  iirofessions  will 
he  invited,  according  to  committee  plans. 

Several  committees  were  appointed. 
Lowry  Martin.  Corsieaiui  Suit,  is  gen¬ 
eral  chairman  and  chairman  of  the  execu¬ 
tive  committee;  J.  L.  Greer.  Denison 
Herald,  transportation  and  personnel; 
Sam  llarben,  secretary,  Texas  Press  .As- 
s<.ciation,  publicity  and  advertising  ;  Cato 
Sells,  compilation,  preparations  and  pres¬ 
entation  of  material. 


ARBITRATING  UNION  DEMAND 

Chicago  local  of  the  .American  News¬ 
paper  Publishers'  .Association  has  en¬ 
tered  into  arbitration  with  the  Chicago 
Photo  Engravers  I'nion  No.  5  on  the 
demand  of  the  union  for  shorter  hours 
and  a  wage  increase  of  25  to  33’^  per 
cent. 


SPRINGSTEAD  JOINS  R.  HOE 

Specialist  in  Intaglio  Processes  Added 
to  New  York  Sales  Staff 

J.  F.  Springstead,  a  specialist  in  in¬ 
taglio  processes,  has  joined  R.  Hoc  &  Co., 
as  a  salesman  of  intaglio  presses  and 
accessories  and 
also  to  act  as  a 
consultant  on  in¬ 
taglio  work,  it 
was  announced 
this  week. 

Mr.  Springstead 
has  had  experi¬ 
ence  in  calico, 
silk,  and  other 
textile  printing 
and  engraving  as 
well  as  wide  ex¬ 
perience -with  ro¬ 
togravure.  He 
was  employed  by 
the  Xeze  York 
Sun  when  that 

newspaper  installed  the  first  intaglio  unit 
in  .America. 

Mr.  Springstead  was  sent  to  the  plant 
of  La  Prensa,  Buenos  .Aires,  early  in 
1925  to  superintend  the  erection  of  the 
first  press  of  three  Hoe  intaglio  presses 
and  the  complete  intaglio  equipment.  He 
then  trained  the  crew  in  the  priHluction 
of  the  rotogravure  supplement  including 
not  only  the  operation  of  the  press,  but 
the  preparation  of  the  cylinders  and  the 
entire  intaglio  operation. 

From  Buenos  .Aires,  Mr.  Springstead 
went  to  Havana  to  install  the  Hoe  in¬ 
taglio  press  of  Diario  de  La  Marina.  He 
will  work  out  of  the  New  A'ork  office 
of  R.  Hoe  &  Co. 


13 


RADIO  FAILING  AS  NEWS 
COMPETITOR 


Space  on  Air  Now  Almost  Completely 
Commercialized,  Says  N.  Y.  Post  Edi¬ 
torial — Borah-Butler  Debate 
“Passed  Up” 


J.  F.  Springstfad 


ROCKFORD  (ILL.)  MORNING  STAR  TO  BUILD 
NEW  $300,000  PLANT 


Proposed  Rockford  Star  plant 


about  14  feet  wide  at  this  point.  t4tfices 
of  the  publisher,  business  manager  and 
circulation  manager  will  be  on  this  floor. 

The  press  room,  mail  and  carriers  room 
will  be  located  in  the  rear  of  the  first 
floor. 

The  delivery  room  and  the  paper  stor¬ 
age  room  will  be  in  the  basement,  while 
the  heating  plant  will  be  in  a  sub-base¬ 
ment. 

.A  new  Hoe  press  will  be  installed  on 
a  special  foundation  so  that  vibrations 
will  not  be  transmitted  to  the  building. 
The  mezzanine  floor  will  be  occupied 


'T'HE  Rockford  (Ill.)  Morning  Star  has 
announced  plans  for  the  erection  of  a 
new  newspaper  plant  representing  a  total 
investment,  including  land,  building  and 
equipment  of  more  than  $30t),0(X). 

It  will  be  located  on  the  present  site, 
at  the  .southeast  corner  of  \\’yman  and 
Mulberry  streets,  where  the  newspaper 
has  been  for  the  last  19  years.  .Actual 
construction  will  be  started  early  in  May. 

The  new  building  will  have  a  front¬ 
age  of  136  feet  on  Mulberry  street  and 
66  feet  on  VVyman  street.  It  is  con¬ 
templated  first  to  erect  the  east  portion  ,  .  ,  .  ... 

of  the  building,  which  contains  all  the  1^*“  adverti.s^g  department, 
mechanical  equipment.  .After  that  por-  .„ 
tion  is  completed  and  occupied,  the  pres¬ 
ent  building  will  be  wrecked  and  the  re¬ 
maining  portion  will  be  completed. 

The  building  is  designetl  to  carry .^ven 
additional  office  floors,  and  all  provsions 
for  boiler  capacity,  elevators  and  piping 
will  be  arranged  so  tl>at  future  additions 
may  be  easily  erected. 

On  the  fir.st  floor  will  be  a  large 
public  lobby  and  business  office.  This 
room  will  be  large  with  high  ceiling  and 
two  entrances  from  Wyman  street.  A 
large  bulletin  window  between  the  two 
entrances,  recessed  about  four  feet  from 
the  building  line,  will  be  a  feature.  The 


Belief  that  ra<lio  was  becoming  "less 
and  less  like  a  newspaper”  and  more  of 
a  private  business  was  expressed  this 
week  in  an  editorial  headed  “Radio  and 
the  Press,”  published  by  the  Nezv  York 
Liening  Rost. 

The  newspaper  based  its  belief  on  a 
ctanparison  between  methorls  by  which 
the  radio  and  the  press  haiulled  the  But- 
ler-Borah  prohibition  debate  last  Fri¬ 
day.  Only  two  small  New  England  sta¬ 
tions  liroadcast  the  debate.  Time  on 
most  of  the  New  York  stations  had  been 
sokl  out  to  advertisers.  The  editorial  ■ 
Continued ; 

"Here  lies  the  reason,  we  believe,  that 
the  radio  cannot  take  the  place  of  the 
newspaper.  We  have  never  believer! 
that  it  could.  We  have  been  told  in 
turn  that  the  telegraph,  telephone,  movie 
and  radio  would  supplant  the  press. 
None  has.  Each  has  its  field  ju.st  as  the 
newspaper  has. 

"The  New  A’ork  newspapers,  filling 
their  field,  thus  gave  a  verbatim  report 
of  the  debate.  Cost  of  space,  expense 
of  coverage  and  transmission  of  news 
simply  did  not  count.  It  was  a  public 
service,  in  the  view  of  the  press,  it  was 
something  that  readers  w.anted  an<l 
should  have ;  therefore,  it  must  be  given, 
no  matter  what  the  bill  was.  In  the 
same  way  several  of  the  great  journals 
of  .America,  North  and  South,  printed 
in  full  the  text  of  the  Dawes  plan,  al¬ 
though  cable  tolls  alone  ran  high. 

"Nor  do  the  newspapers,  as  did  the 
radio,  face  with  a  demand  for  payment 
those  members  of  their  public  who  sug- 
.gest  the  publication  of  matters  of  pu’oiic 
interest.  No  news  columns  in  New 
A’ork  coukl  be  bought  for  publishing  an 
account  of  any  event,  however  impor¬ 
tant.  The  radio,  through  the  nature  of 
its  business,  apparently  has  to  take  a 
differeiu  view. 

"Nevertheless,  we  are  disappointed  over 
the  radio’s  failure  to  carry  so  significant 
a  national  event  as  the  Butler-Borah 
debate.  Its  ‘space’  is  not  entirely  com¬ 
mercialized.  as  its  transmission  of  Presi¬ 
dential  addresses,  big  athletic  events, 
banquets,  etc.,  proves,  but  its  main  at¬ 
tention  must  evidently  be  elsewhere  than 
on  its  pAissibilities  for  piApular  service  in 
the  way  of  news  and  information.  Per¬ 
haps,  in  its  struggle  to  make  it.self  self- 
sustaining,  the  radio  has  forgotten  the 
neerl  of  giving  itself  editors.  At  any 
rate,  it  is  undeniably  growing  less  and 
less  like  a  newspaper.  It  is  becoming 
more  of  a  private  business  and  growing 
further  from  the  ideal  of  the  common 
carrier  or  public  utility.” 


URGES  MORE  CHURCH  NEWS 


tee  room 

also  be  located  on  this  floor.  This 
room  will  be  available  for  small  meetings 
up  to  200  persons,  and  will  also  be  used 
by  the  public  for  receiving  special  wire 
and  radio  returns  of  any  important 
eveflts. 

Oh  the  second  floor  wiJI  be  located  the 
office  of  the  editor,  and  editorial,  com¬ 
posing  room  and  stereotype  departments. 

All  departments  on  this  floor  will  more 
than  double  the  present  •  space  occupied. 
Machinery  in  the  composing  and  stereo¬ 
type  departments  will  be  new,  designed 
for  speed  in  prorluction. 

One  of  the  comforts  of  the  new  build¬ 
ing  will  be  lockers  and  shower  stalls  for 


Florida  Publisher  Says  Press  Anxious 
to  Aid  Religious  Work 

Major  Lew  B.  Brown,  publisher  of 
the  St.  Petersburg  (Fla.)  Evening  In¬ 
dependent.  in  an  address  before  the  Min¬ 
isterial  alliance  last  Sunday  at  the  First 
Avenue  M.  E.  church,  stressed  the  value 
of  news  column  space  in  the  work  of 
the  church  and  urged  the  churches  to 
take  more  and  not  less  news  space  in 
promoting  before  the  public  the  work  of 
their  respective  organizations. 

(Thurches  of  the  nation  stand  for  the 
best  interests  of  the  country,  said  the 
.sjieaker.  w’ho  declared  his  desire  to  aid 
them  in  every  manner  possible. 

TO  REVIVE  TABLOID 

Leslie  ?I.  Roberts,  managing  director 
and  editor  of  the  Montreal  Daily  World. 
tabloid,  which  went  into  liquidation  an<l 
ceased  publication  a  few  days  ago,  states 
publication  will  resume  under  same  name 
.April  23. 


recessed  window  will  make  the  sidewalk  the  men  in  the  mechanical  department. 


Columbia  plans  to  start  a  class  in  crime 
prevention,  but  the  difficulty  will  he  to 
get  the  people  who  really  need  it  to  enroll. 
— Ncxi.  York  Evening  Post. 
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Editor  &  Publisher  for  April  16,  1927 


NEWSPAPERS  MUST  NOT 
FOLLOW  AS  SHEEP 

President  Eyerly  Tells  Pennsylvania 

Group  Time  for  Leadership  Is  at 

Hand — Filth  Not  News — Success¬ 
ful  Meeting  at  Pottstown 

Kilty  newspaper  men  from  various  sec¬ 
tions  of  District  One,  of  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Association, 
gathered  in  Pottstown  last  Saturday 
afternoon  for  the  first  regional  meeting. 
The  meeting  was  followed  by  a  dinner 
with  W.  L.  Binder,  president  and  gen¬ 
eral  manager  of  the  Pottstown  News,  as 
host.  An  open  forum  was  conducted  by 
J.  H.  Zerbey,  Jr.,  general  manager  of 
the  Pottsville  Morning  Paper,  and  W. 
L.  Sanborn,  of  Lansdale,  representing 
the  North  Penn  Reporter. 

The  forum  discussion  related  to  “shop 
problems,”  in  which  a  score  or  more 
of  the  visitors  participated.  Among  those 
w'ho  spoke  were :  David  B.  IDavies, 
Frank  R.  Long,  E.  S.  Moser,  Albert  \V. 
Fell,  John  T.  Wagner,  Harry  W. 
Feather,  William  L.  Binder,  William  O. 
Heinly,  Philip  A.  Livingston,  John  C. 
Dye,  Robert  H.  Harris,  W.  E.  Griffith, 
Nolan  Kyler,  Hawley  Quier,  Robert  M. 
Zeller,  J.  H.  Kirschner,  Col.  C.  J.  Smith, 
I.  J.  Hornstein,  Harry  B.  Hey  wood,  and 
others. 

Director  Fell  said  that  he  was  proud  of 
the  state  organization,  which  now  has  in 
its  membership  more  than  50  per  cent  of 
the  daily  and  weekly  newspapers  in  the 
state.  The  publishers  must  be  organ¬ 
ized  if  they  would  maintain  the  highest 
standards  in  their  business  and  in  pro¬ 
fession. 

President  Eyerly  said  that  so  much 
depends  upon  the  point  of  view  toward 
a  newspaper  especially  as  it  relates  to 
the  filth  that  is  found  in  tabloids  and 
papers  that  are  not  tabloid.  The  news¬ 
paper  should  not  be  regarded  as  a  mere 
article  of  merchandise.  When  we  con¬ 
sider  it  as  an  instrument  through  which 
good  can  be  done  and  wrongs  can  be 
righted  we  are  awed  by  its  responsi¬ 
bility. 

Back  of  every  newspaper  that  is  a 
success  is  a  personality  and  it  may  not 
alv.’ays  be  in  the  editorial  office.  The 
object  of  the  newspaper  should  be  to 
point  the  community  to  higher  things 
rather  than  the  low.  Filth  is  not  news. 
The  yardstick  by  which  we  should  mea¬ 
sure  our  news  columns,  as  husbands  and 
fathers,  is  that  we  should  so  handle  news 
that  our  own  children  can  absorb  it  with¬ 
out  blasting  their  innocence  and  cor¬ 
rupting  their  minds.  The  real  news¬ 
paper  no  longer  follows  like  sheep  fol¬ 
low  a  leader. 

LATHAN  GOES  TO  ASHEVILLE 

Robert  Lathan,  for  the  past  17  years 
editor  of  the  Charleston  (S.  C.)  Nev^ 
and  Courier,  has  resigned  to  become  edi¬ 
tor  of  the  Asheinlle  (N.  C.)  Citizen. 
He  succeeds  Donald  Gillis,  who  died  re¬ 
cently.  Two  years  ago  Mr.  Lathan  was 
awarded  the  Pulitzer  prize  for  the  best 
editorial  appearing  in  any  American 
newspaper  in  1924. 

PLANNING  MORNING  PAPER 

The  Hamilton  (Ont.)  Herald,  at  pres¬ 
ent  publishing  as  an  evening  daily,  has 
made  application  to  the  Canadian  Press 
for  a  morning  paper  membership.  The 
application  will  be  considered  at  the  meet¬ 
ing  of  the  board  of  directors  of  the  C. 
P.  to  be  held  in  connection  with  the  an¬ 
nual  meeting  on  May  4. 

DENVER  RAISES  I.  A.  A.  FUND 

Denver,  Colo.,  April  14. — Funds  needed 
for  entertainment  program  convention  are 
assured  at  end  of  two  day  campaign 
among  Denver  business  men  by  represen¬ 
tatives  local  convention  committee,  it  was 
announced  tonight  by  Ralph  Faxon,  presi¬ 
dent,  Denver  Advertising  Qub.  1600 
reservations  with  cash  deposits  have  been 
received. 

Art  is  long.  Especially  the  art  of  col¬ 
lecting  installment  payments. — Vancoxever 
Svn. 


GERMAN  AD  MAN  HERE 

Dr.  Kauffmann,  Berlin  Agent,  Studying 
American  Advertising  Methods 

That  America  can  teach  advertising 
to  the  world  and  at  the  same  time  learn 
something  from  Euroix.*,  is  the  opinion 
expressed  by  Dr. 

Kurt  Kauffmann, 
advertising 
counsel  of  Berlin, 
who  has  just 
arrived  in  New 
York  from  Ger¬ 
many  in  order  to 
study  American 
advertising 
policies  and 
methods.  Dr. 

Kauffmann  urges 
a  more  frequent 
exchange  of  ideas 
between  .Ameri-  i)g  Kcrt  Kacffmann 
can  and  European 

advertising  men.  He  feels  that  while 
Kur()pean  business  men  can  learn  much 
from  America  about  the  psychology  of 
advertising,  .Americans  can,  in  turn,  get 
many  interesting  suggestions  from  a  study 
of  the  new  commercial  art  methods  now 
being  developed  in  Europe. 

Dr.  Kauffmann,  who  speaks  a  half- 
dozen  languages,  has  handled  the  adver¬ 
tising  of  42  companies  in  67  countries  and 
has  also  served  as  "Propaganda-Chef"  of 
the  International  Leipzig  Fairs.  At 
present  he  is  acting  as  general  adver¬ 
tising  counsel  for  a  number  of  German 
advertisers. 

"1  have  been  so  interested  in  the  way 
you  do  business  in  America,”  said  Dr. 
Kauffmann,  “that  after  getting  a  Ph.  D. 
degree  from  Heidelberg  in  Economics 
and  travelling  through  many  European 
countries,  I  undertook  a  course  of  study 
in  English  and  received  the  final  diploma 
of  your  Ale.xander  Hamilton  Institute. 
I  do  not  think  that  many  of  my  country¬ 
men  have  covered  the  same  ground  but 
1  found  the  study  of  American  business 
methods  fascinating  and  believe  1  really 
devoted  more  time  and  effort  to  getting 
that  diploma  than  I  did  to  secure  the 
doctor’s  degree." 

In  America,  Dr.  Kauffmann  is  visiting 
the  presidents  and  advertising  managers 
of  a  number  of  national  advertisers  as 
well  as  newspapers  and  advertising 
agencies  in  New  A’ork,  Philadelphia. 
Chicago,  St.  Louis  and  Washington. 


SUCCESS  STORY  TOLD 
OF  NEW  YORK  STORE 

Use  of  Small  Space  Regularly  in  Dailies 

Built  Up  $6,000,000  Annual  Busi¬ 
ness  for  Merchants  Who  Once 
Shunned  Advertising 

More  than  $3,000,000  worth  of  haber¬ 
dashery  is  sold  each  year  by  the  12 
Weber  &  Heilbroner  New  York 
stores,  according  to  this  concern’s  ad¬ 
vertising  success  story  written  recently 
by  W.  G.  Bryan  for  Newspaper  Adivr- 
tising,  the  publication  of  the  Association 
of  Newspaper  Advertising  Executives. 

The  store’s  clothing  and  hat  depart¬ 
ments  bring  them  another  $3,000,000 
annually,  Mr.  Bryan  stated.  These 
stores  are  advertised  in  a  persistent  way, 
using  small  display  advertisements  regu¬ 
larly  in  the  daily  newspapers  of  New 
York. 

As  told  by  Mr.  Bryan  the  story  reads 
as  follows : 

"Two  men  in  New  A'ork — gifted  re¬ 
tailers  with  small  capital — decided  they 
would  go  into  business  and  specialize  in 
the  sale  of  haberdashery. 

"They  opened  one  small  store.  Their 
stock  consisted  of  a  well-chosen  line  of 
shirts,  neckwear,  hosiery  and  other  ac¬ 
cessories  of  men’s  wear. 

"They  didn’t  advertise  in  the  begin¬ 
ning.  But  they  met  with  enough  suc¬ 
cess  to  convince  them  they  had  selected 
a  ripe  ticld  for  profit,  providing  they 
could  acquaint  enough  discriminating 
men  and  wtimen  with  their  existence 
and  the  standard  of  merchandi.se  they 
carried. 

"They  used  the  mails — sending  litera¬ 
ture  to  a  picked  list  of  names — but  their 
sales  did  not  increa.se  as  fast  as  they 
wanted  them  to. 

"Xewsi>aper  advertising  was  sug¬ 
gested  to  them.  They  shunned  it — 
were  afraid  of  it — didn’t  understand  how' 
they  could  afford  it — until  it  was  ex¬ 
plained  how  they  could  reach  hundreds 
of  thousands  at  the  price  they  were  pay¬ 
ing  to  reach  thousands. 

"Finally  they  were  influenced  to  try 
it — in  a  very  small  inexpensive  way. 

“Their  distrust  and  their  doubts  im¬ 
mediately  vanished.  They  obtained  en¬ 
couraging  results  from  the  first  series 
of  advertisements  inserted — small  three 
and  four-inch  displays,  one  column  wide. 

“This  concern  has  been  advertising 


VANCE  McCORMICK  SAILS  FOR  EUROPE 


'The  photograph  shows  Vance  McCormick,  puhlisher  of  the  Harrisburg  (Pa.) 
Patriot  and  News,  with  Jiis  stepdaughter  Miss  Gertrude  Olmstead.  With  Mrs. 
McCormick  and  their  stepdaughter,  Mr.  McCormick  is  sailing  for  an  extended 

tour  abroad. 


e\er  since.  Today  its  sign  is  over  twelve 
New  York  stores.  There  is  scarcely  a 
newspaper  reader  in  Greater  New  Aork 
who  does  not  know  of  the  exckisive 
men's  shops,  conducted  under  the  firm 
name  of  Weber  and  Heilbroner. 

“Weber  and  Heilbroner  is  a  concern 
which  believes  in  small  display  adver¬ 
tisements,  knowing  that  these  are  what 
helped  pave  the  way  to  its  present-day 
success. 

“In  the  Weber  &  Heilbroner  stores 
there  are  no  idle  clerks — no  lights  are 
burning  uselessly — no  space  is  being 
wasted.  They  utilize  every  facility  paid 
for,  because  they  are  advertised — not  big 
but  persistently  and  consistently. 

"And  because  they  are  advertised  they 
have  won  renown  for  selling  worthy 
merchandise  at  prices  which  make  it  ad¬ 
vantageous  for  people  to  patronize 
them.” 

REPORTERS  FEATURED  IN  AD 

Albany  Bank  Place*  Novel  Copy  ia 

Local  Newspapers 

“When  reporters  were  not  welcome” 
was  the  headline  of  a  novel  advertisement 
run  in  large  space  in  .Albany  N.  Y., 
newspaper  last  week  by  the  New  York 
State  National  Bank. 

The  copy  said: 

“No  one  alive  today  can  remember 
back  to  the  time  when  newspaper  re¬ 
porters  were  unwelcome  visitors.  Yet, 
January  21,  1809,  was  the  date  of  a  special 
action  of  the  legislature  which  granted 
permission  to  reporters  to  attend  sessions. 
And  on  that  day,  the  Gazette— one  of 
.Albany’s  earliest  papers— first  published 
the  proceedings. 

“Probably  there  was  no  reason  for  the 
exclusion  of  reporters  prior  to  1809  ex¬ 
cept  a  natural  desire  on  the  part  of  the 
legislators  to  prevent  misstatements. 
Shorthand  was  unknown  and  speeches 
could  not  be  reported  accurately.  Much 
of  the  business  done  was  of  interest  to 
only  a  _  few.  .And  there  were  no  tele¬ 
graph  lines  to  carry  messages  abroad. 

“Now,  each  day  through  the  state,  thou¬ 
sands  of  people  scan  their  papers  with 
real  interest  to  read  the  news  from  Al- 
bany,  the  Capital.  Reporters  today  are  a 
necessity.  They  carry  out  real  service 
in  keeping  public  facts  before  their  peo¬ 
ple.  They  mould  public  opinion. 

“Long  before  the  birth  of  the  press 
badge  or  any  of  the  great  news  gathering 
associations,  State  Bank  had  been  giving 
miother  type  of  service  to  Eastern  New 
York.  During  124  years,  we  have  built 
up  a  record  of  which  we  are  proud.  Ex- 
l^rience  has  trained  us  thoroughly  in  dl 
financial  matters.  Our  new  banking  of¬ 
fices  will  give  us  increased  facilities  with 
which  to  make  our  experience  help  you 
more.” 

WILLIAM  B.  GREEN 

\\  illiam  Burton  Green,  77,  former  pub- 
lisher  and  editor  of  papers  in  Kentucky 
and  Maryland,  died  Tuesday  in  his  home 
in  Washington,  D.  C.,  following  a  short 
illness.  Mr.  Green  was  born  in  Rock¬ 
ville,  Md.  He  founded  the  Rocki-ille 
Aavocate  and  later  the  Hart  County 
Democrat,  of  Munfordville,  Ky.,  return¬ 
ing  three  years  later  to  Rockville,  where 
T  the  Rockville  Independent. 

In  1^1  he  came  to  Washington  with  the 
late  Representative  Milton  G.  Urner,  as 
LA  >7°/  Committee  on  Accounts  of 

the  47th  Congress.  He  remained  in  the 
service  of  the  Government  30  years. 

SPEAK  AT  NA’nON  DINNER 

Field,  of  the  New  York  Her¬ 
ald  Tribune;  Frank  R.  Kent  of  the  Bal- 
ttmore  Sun,  and  William  Hard,  inde¬ 
pendent  correspondent,  were  the  speakers 
at  a  dinner  given  by  The  Nation  to  its 
subscribers  at  the  Fifth  Avenue  Restan- 
rant_  in  New  York,  on  Tuesday  evening, 
April  12.  Oswald  Garrison  Villard,  edi¬ 
tor  of  The  Nation,  presided.  The  sub¬ 
ject  of  discussion  was  President  Coolidge 
as  a  source  of  news. 

VETERAN  STAR’TS  COLUMN 

.After  serving  as  a  reporter  on  the 
Utica  (N.  Y.)  Morning  Press  for  more 
than  50  years,  William  Schachtel  is  now 
writing  a  daily  column  “Our  Town.” 
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EUROPEAN  AGENCIES 
FAR  BEHIND  U.  S. 


j,  W.  Young,  A.  A.  A.  A.  President, 
Finds  America  Leads,  After  Tour 
Abroad — Rates,  Circula¬ 
tions  Uncertain 


Jsiiis  W.  Youmo 


"Euriipean  advertising  agencies  do 
business  in  about  the  same  way  that  the 
American  agencies  did  25  years  ago,” 
Janies  \V.  Young, 
president  of  the 
American  Asso¬ 
ciation  of  Adver¬ 
tising  Agencies, 
and  vice-president 
of  J.  Walter 
Thompson  Com¬ 
pany,  of  New 
York,  reports. 

Mr.  Young  re¬ 
turned  'to  this 
country  April  1, 
following  a  three 
months’  trip  to 
England,  Bel¬ 
gium,  Denmark, 
Germany,  Swit¬ 
zerland.  France  and  Spain  with  a  view 
of  opening  new  offices  in  most  of  these 
places  for  the  advertising  firm  he  rep¬ 
resents.  . 

In  general  the  European  development 
of  advertising,  in  all  countries,  both  in 
volume  and  quality,  is  very  much  behind 
that  of  America,  declares  Mr.  Y’oung. 

“On  the  continent  there  is  practically 
no  such  thing  as  a  circulation  statement 
to  be  gotten  from  any  newspaper,  either 
as  to  quality  or  distribution  of  circula¬ 
tion.  ,  .  , 

“Advertising  rates  are  almost  entirely 
a  matter  of  bargaining.” 

Of  all  of  the  countries  he  visited  he 
said  that  probably  Germany  would  offer 
the  best  opportunity  for  American  prod¬ 
ucts  in  the  next  few  years. 

“One  reason  for  this  is  that  every¬ 
thing  .American  now  has  great  prestige  in 
Germany.  German  newspapers  and  ma¬ 
gazines  are  filled  with  articles  on  how 
things  are  done  in  America.  How  the 
American  girl  dresses;  how  the  Ameri¬ 
can  bachelor  lives;  how  the  American 
business  man  "conducts  his  business,  and 
so  on. 

“Scandanavian  countries  have  the  same 
kind  of  receptivity  of  American  ideas, 
but  of  course  you  haven’t  anything  like 
so  large  a  population  as  you  have  in 
Germany. 

“The  English  present  a  great  deal  of 
surface  receptitude  to  the  invasion  of 
American  ideas  and  products,  but  the 
facts  indicate  that  they  do  actually  take 
to  American  products  when  they  offer  a 
real  value.” 

In  this  connection  Mr.  Young  declared 
that  in  his  opinion  there  is  a  great  deal 
of  organized  effort  to  get  the  English¬ 
man  to  buy  British  goods,  but  that  in  his 
opinion  it  is  not  affecting  the  sale  of 
American  products. 

“England,  in  spite  of  the  present  eco¬ 
nomic  difficulties,  offers  a  very  good 
market  for  certain  types  of  American 
goods,”  he  declared. 

In  most  of  these  countries,  Mr.  Y'oung 
stated,  he  found  newspapers  the  most 
popular  advertising  medium,  not  only 
locally  but  nationally. 

Newspaper  circulations  of  a  million 
copies  and  over  are  not  uncommon  abroad, 
he  said.  That  one  London  Sunday  news¬ 
paper  has  a  circulation  of  over  three  mil¬ 
lion  copies  all  over  the  British  isles. 

Mr.  Young  returned  to  this  country 
to  attend  the  Federal  Trade  Commission 
hearing  in  Chattanooga.  Tenn. 


ADVERTISERS  PLANNING 
NEWSPAPER  PROGRAM 


The  University  of  California  at  Berkeley  has  the  most  complete  women’s  gym¬ 
nasium  of  any  college  in  the  country  in  the  newly  dedicated  Phoebe  Apperson 
Hearst  Memorial  Gymnasiuin.  named  in  honor  of  the  mother  of  William 
Randolph  Hearst.  Picture  shows  scene  snapped  during  presentation  of  the 
Gymnasium.  Starting  at  extreme  left,  those  in  the  picture  are:  Violet  MarshalL 
director  of  physical  education;  (iovemor  C.  C.  \oung,  William  Randolph 
Hearst,  the  donor;  president  W.  W.  Campbell  of  the  institution,  and  Miriam 
Collins,  Associated  Students’,  vice  president. 


AGREE  TO  DISCONTINUE 
MISLEADING  ADS 


Five  Firms  Cited  by  Federal  Trade 
Commission  Will  Reform  Prac¬ 
tices — Identities  Not  Revealed 
To  Public 


Verne  Burnett  to  Preside  Over  Special 
Session  Devoted  to  Newspaper  Prob¬ 
lems  at  Detroit  Meeting  of 
of  A.  N.  A.  May  9-11 

-A  special  session  devoted  to  discussion 
of  newspapers  has  been  arranged  for  the 
semi-annual  convention  of  the  .Association 
of  National  Advertisers,  Arthur  H.  Ogle, 
secretary,  announced  this  week.  The 
session  will  be  presided  over  by  Verne 
Burnett  of  the  funeral  Motors  Corpora¬ 
tion  and  chairman  of  the  .A.  N.  A.  news¬ 
paper  committee.  The  convention  is 
scheduled  to  be  held  in  Detroit  May  9.  1 
10,  11.  \ 
Decision  to  hold  the  special  newspaper 
session  was  reached  this  week,  Mr.  Ogle  . 
said,  due  to  the  apparently  growing  in-  ' 
terest  among  A.  N.  A.  members  in  news¬ 
paper  problems.  The  idea  of  the  session 
dates  back  to  last  January  when  the  exec¬ 
utive  committee  of  the  A.  N.  A.  met  with 
a  representative  group  of  eastern  news¬ 
paper  executives  at  the  Yale  Club  in  New 
York  for  a  “get-to-gether  luncheon.” 

The  .A.  N.  A.  developed  a  newspaper 
program  at  this  meeting,”  Mr.  Ogle  said, 
“and  it  has  been  given  favorable  con¬ 
sideration  by  many  newspaper  publishers. 
We  want  to  permit  our  entire  member¬ 
ship  an  opportunity  to  express  their  views 
on  newspapers  at  the  Detroit  conven¬ 
tion.” 

There  are  four  main  “planks”  in  the 
.A.  N.  .A.  newspaper  program,  Mr.  Ogle 
»aid.  The  advertisers  hope  to  co-operate 
with  publishers  in  carrying  it  out.  The 
;  "planks”  are : 

1.  A  clean-up  of  newspaper  typogra¬ 
phy. 

-■ — Retention  of  two  per  cent  cash  dis¬ 
count  and  reinstatement  where  it  has 
been  eliminated. 

3.  Elimination  of  enforced  news¬ 
paper  combinations. 

•J— thorough  circulation  analysis. 
.Mr.  Ogle  revealed  this  week  that  he 


Five  cases  involving  false  and  mislead¬ 
ing  advertising  or  misbranding  were  dis¬ 
posed  of  this  past  -week  by  the  Ferleral 
Trade  Commission. 

In  no  case  was  the  identity  of  the  con¬ 
cern  or  individuals  involved  made  public. 

In  case  No.  1  respondents  agreed  to 
desist  from  use  of  the  word,  “Ivory,”  in 
advertising  or  describing  otherwise  prcxl- 
ucts  not  manufactured  from  dentine  ob¬ 
tained  from  tusks  of  mammals. 

In  case  No.  2  respondents  agreed  to 


In  addition  to  the  Santiago  El  Mer- 
curio,  newspapers  which  the  Edwards 
publish  include  Valpariso  El  Mercurio, 

Valpariso  Estralla.  and  Santiago  Ultimas 
Xoticias. 

■Attending  the  luncheon  were  Roy  W. 

Howard,  chairman  of  the  board  of  the 

Scripps-Howard  Newspapers;  Bruce  Bli-  ^  _  ^ 

veil,  editor  of  the  .Xru’  Republic;  .Arthur  bad  made  overtures  on  "i^halT  of  the  A^ 
S.  Draper,  assistant  editor  of  the  New  N.  A.  to  have  a  representative  of  his  as- 
]ork  Herald  1  nbune :  Lewis  l.annett,  sociation  address  the  annual  April  con- 
managing  editor  of  the  Auftmi;  \\.  L.  v^ention  of  the  American  Newspaper 
Lhenery,  editor  of  Colliers;  ].  W.  T.  Publishers  Association  and  that  hK^- 
Mason,  correspondent  of  the  Lonami  quest  had  h<>en 
Daily  Express:  J.  H.  Furay.  vice-presi¬ 
dent  of  the  United  Press ;  C.  .A.  Richards, 

New  York  Merchants’  .Association :  Clif¬ 
ford  P.  Hunt,  Chemical  National  Bank; 

J.  T.  Cosby,  National  City  Bank;  Victor 
Schoepperle,  National  City  Bank ;  W.  P. 

Beazell,  .Vrtc  York  H'orld;  J.  W.  Brown, 
publisher  of  Editor  &  Pi  bushkr;  David 


quest  had  been  denied. 

A  meeting  of  the  .A.  N.  A.  executive 
committee  will  be  held  in  New  York  next 
\veek  at  the  association’s  new  offices  iit 
the  Graybar  Building. 

TAYLOR  BUYS  STOCK 


. .  . .  t  C  •.  I  XT  A  The  option  held  by  Harry  E.  Taylor 

desist  from  advertising  or  branding  as  E.  Stnilej,  general  nwnager.  North  ./^er-  upon  the  stock  owned  by  the  late  Vallee 
“wool  robes”  and  “wool  shawls”  prod-  Newspaper  Alliance :  Andrew  Ford,  Harold  in  the  Times  Publishing  Com- 

ucts  not  composed  wholly  of  wool.  managing  editor  m  the  ^  pany  and  the  Portsmouth  Publishing 

In  case  No.  3  respondents  agreetl  to  I’Jt^derick  Gregg,  Vra;  rork  Sun,  Company,  of  Portsmouth,  O.,  and  the 

desist  from  advertising  and  branding  as  R- i<nox,  Sydney  Xforntng  H^ala;  Tribune  Publishing  Company,  of  Ironton 
«TT  „  _• -  r -  .  L - — ,  and  Gardner  Cowles.  Des  Monies  Regus-  - :--j  .  .  ‘y*** 


“Havana”  cigars  made  from  tobacco  not 
grown  in  Cuba. 

In  case  No.  4  respondent  agreed  to 
discontinue  use  of  letterheads,  price  lists 
and  other  advertising  and  printed  mate¬ 
rial.  including  the  insertion  of  advertise¬ 
ments  in  newspapers,  bearing  the  state¬ 
ments,  “Direct  from  Factorv  to  You,” 
and  “Direct  from  Factory  to  User.”  when 
“in  truth  and  fact  respondent  did  not 
own,  control  or  operate  a  mill  or  factory 
for  the  manufacture  of  his  products.” 

In  case  No.  5  resnondent,  a  corpora¬ 
tion,  agreed  to  desist  from  advertising  or 
using  otherwise  the  term,  “Bakelite,”  in 
describing  umbrella  parts  containing  no 
bakelite. 


ter  and  Tribune-Capital. 


was  exercised,  Mr.  Taylor  thereby  be¬ 
coming  sole  owner  of  the  Portsmouth 
papers,  and  equal  owner  with  Mrs.  C.  H. 
Moore,  Miss  Felonise  Moore  and  John 
B.  Corns,  of  the  Ironton  Evening  and 
Sunday  Tribune. 


HONOR  CHILIAN  EDITORS 


NAMED  ADVER-nSING  DIRECTOR 

F.  L.  Crafft  has  been  named  advertis¬ 
ing  director  of  the  Denver  Post  and 
Morning  Po.';l.  F.  I.  Carruthers  remains 
as  advertising  manager  of  the  Evening 
Post  and  T.  F.  Clement  as  advertising 
manager  of  the  Morning  Post. 


?,ncl 


STARTS  SPANISH  EDITION 

The  Brawley  (Cal.)  News  has  started 
publication  of  a  Spanish  edition. 


Luncheon  for  Aguttin  Edwards 
Son  Given  by  Karl  Bickel 

■About  20  editors  and  prominent  New 
York  business  men  attended  a  li’nclT>'on 
given  .April  13  at  the  Lotos  Club  in  New 
York  by  Karl  .A.  Bickel,  president  of  the 
Uniter!  Press  .Associations,  to  .Agustiii 
Edwards.  Sr.,  and  Agustin  Edwards,  Jr., 
owners  of  the  Santiago  El  .Mercurio  and 
other  (Thilean  newspapers.  Mr.  Bickel. 
introducing  the  honor  guests,  declared  the 
luncheon  was  private  and  the  speeches 
would  not  be  reported. 


NEW  YORK-PARIS  FUGHTS 

Preparations  Being  Made  to  Cover  Air¬ 
plane  Advertures  This  Spring 

Preparations  are  being  made  to  cover 
the  various  New  York-Paris  non-stop 
airplane  flights  scheduled  for  this  spring 
and  early  summer. 

The  Paris-New  York  Non-Stop  Flight 
Corporation,  associated  with  Hayden  & 

Stone,  is  attempting  to  sell  exclusive 
rights  to  the  news  of  its  venture.  Lt. 

Com.  Noel  Davis  is  pilot.  Kenneth 
H.  Britol.  vice-president  and  general 
manager  of  the  corporation  told  Editor 

&  Publisher  this  week  that  exclusive  The  Jacksonville  (Ore.)  Post,  counti 
New  York  rights  had  been  sold  to  the  .seat  newspaper  for  the  past  20  vears  has 
.Xezv  York  Times  with  an  agreement  discontinued  publication,  leaving  fack 
that  the  Times  would  sell  it  to  other  sonville  without  a  newspaper  for  the 
newspapers.  first  time  in  50  year.s.  W.  T  Bray  was 

Hourly  reports  by  radio  from  the  air-  publisher.  Recently  the  county  seat  was 
plane  .America  on  its  flight  will  be  re-  moved  to  Medford. 

ceived  by  the  America  Trans-Oceanic  - 

Company  and  relayed  by  telegraph  to  all 
newspapers,  Grover  A.  Whalen,  vice- 
president,  of  the  company  announced  this 
week.  • 

This  flight  will  be  made  from  Roose- 
elt  Field  with  Commander  Richard  E. 


PRINTS  ON  KRAFT  PAPER 

On  the  occasion  of  the  opening  of  the 
new  $2,500,000  St.  Helens  Pulp  &  Paper 
Company,  the  Helens  (Ore.)  Sentinel 
printed  an  issue  of  light  brown  wrapping 
paper,  the  product  of  the  new  mill. 
Kraft  paper  is  at  present  the  sole  output 
of  the  new  plant. 

OREGON  PAPER  SUSPENDS 


Byrd  in  charge  starting  probably  May  15.  ciation. 


TWO  DAILIES  JOIN  A.  N.  P.  A. 

The  Tampa  (Fla.)  Tribune  and  the 
Battle  C  reek  (Mich.)  Moon-Journal  have 
been  electerl  to  membership  in  the 
American  Newspaper  Publishers  Asso- 
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WITNESSES  DENY  CONSPIRACY  CHARGES 
AT  FEDERAL  TRADE  HEARING 


Three  Newspaper  and  Two  Agency  Men  Testify  at  Chatta¬ 
nooga — S.  N.  P.  A.  Members  Bound  to  Nothing  But 
Paying  Dues,  Newmyer  Declares 


representing  the  A.  A.  A.  A.  and  his 
assistant,  R.  W.  Joyce,  of  New  York; 
Eugene  \V.  Burr,  attorney  in  charge  of 
the  case  for  tlie  I'ederal  Trade  Com¬ 
mission.  assisted  by  J.  W.  Dowlan . 
James  E.  I'inlay  of  Chattanooga,  repre¬ 
senting  S.  X.  P.  A.:  \V.  L.  Morgan, 
secretary-treasurer  of  S.  X'.  P.  A.  and 
witnesses  mentioned  elsewhere  in  the 
store. 


BARRETT  HITS  CRIME  FINDINGS 


Prominent  newspaper  and  agency  men  and  ll.  S.  officials  photographed  in 
Chattanooga  this  week  during  Federal  Trade  Commission  hearing.  Front 
row:  James  W.  Young,  of  New  York,  president  of  the  American  Association 
of  Advertising  Agents;  L.  B.  Palmer,  manager  of  the  .American  Newspaper 
Publishers'  .Association;  J.  W.  .Addison,  examiner;  Harry  S.  Adler,  general 
manager,  of  the  ('.hattanooga  (.Tenn.)  Times.  Back  row;  Wiley  L.  Morgan,' 
secretary-treasurer,  S.  N.  P.  A.;  James  O  Shaughnessy,  executive  secretary, 
American  Association  of  .Advertising  Agencies;  John  K.  Dowlan.  assistant  to 
counsel  for  Federal  Trade  Commission;  Eugene  W.  Burr,  attorney  in  charge 
of  case  for  Federal  Trade  Comniission,  both  of  New  Aork;  Cran.ston  Williams, 
of  Chattanooga,  manager,  S.  N.  P.  .A.;  James  F.  Finlay,  Chattanooga,  counsel 
for  S.  N.  P.  A.;  and  Walter  C.  Johnson,  representing  S.  N.  P.  A.  Board  of 
directors,  former  president  and  secretary  of  association 


Ridicules  New  York  Committee’s  Criti¬ 
cism  of  Newspapers 

Eindings  of  Xew  York  State  Crime 
Commission  sub-committee  on  causes  of 
crime  published  in  Editor  &  Pi  blishf.r 
last  week  were  ridiculed  this  week  in  an 
address  delivered  in  Xew  York, by  James 
Barrett,  city  editor  of  the  Nciv  York 
World. 

Eour  of  the  live  charges  made  against 
the  press  by  the  committee  were  described 
as  debatable  and  academic  by  Mr.  Bar- 
.  rett,  while  one  was  set  down  by  the  edi¬ 
tor  as  "ridiculous.” 

The  one  so  classed  was  the  committee’s 
charge  that  news  published  in  the  papers 
aided  criminals  to  escape  and  hampered 
the  police. 

"In  the  committee’s  report  a  story  pub¬ 
lished  in  a  Xew  York  newspaiier  stating 
that  ‘Bum’  Rogers  was  in  .Atlantic  City 
was  reproduced  as  an  illustration  of  how 
.nevyspape.rs  aided  criminals.”  Mr.  Barrett 
said. 

"Two  weeks  before  the  police  finally 
arrested  Rogers  in  the  Bronx,  the  Xew 
York  newspapers  knew  where  he  was. 


but  none  violated  the  coiitidence  imposed 
on  them  by  the  police. 

"In  all  my  experience  as  a  reporter  and 
editor,  I  have  never  known  of  a  case 
where  the  police  have  given  out  informa¬ 
tion  with  the  request  that  it  should  not 
he  printed  that  the  request  was  not  ob- 
>e''ved  with  strictest  confidence. 

"One  charge  made  by  the  commission 
was  certainly  delicious  and  deserves  to 
be  framed.  I  refer  to  the  charge  that 
the  publication  of  pictures  of  detectives 
should  be  avoided  by  the  newspapers. 
.Any  jKilice  reporter  knows  that  is  a  hard 
order  to  fill.  Whoever  knew  a  detective 
or  policeman  who  wasn’t  anxious  to  get 
into  the  picture?  It  is  a  difficult  job  to 
keep  from  ‘glorifying  the  cops.’  ” 

MacDONALD  DAILY’S  GUEST 

J.  Ramsay  MacDonald,  former  Labor 
Prime  Minister  of  Great  Britain,  and  his 
daughter,  Lshbcl.  will  be  the  guests  of 
honor  at  the  thirtieth  anniversary  cele¬ 
bration  of  tbe  Nett’  York  Jcttnsli  Daily 
I-ortvard  at  the  Century  Theatre,  April 
24.  The  labor  leader  will  address  the 
guests  on  “I.abor  Throughout  the 
World.” 


COURT  CONFIRMS  VERDICT 

The  United  States  Circuit  Court  of 
.Appeals  at  Boston  .April  8,  handed  down 
a  decision  confirming  a  $l.i,000  verdict 
which  was  won  in  Federal  court  more 
than  a  year  ago  by  Rev.  John  E.  Lillback, 
formerly  of  Worcester,  Mass.,  but  now 
of  Brooklyn,  X.  Y.,  against  the  Eteen- 
Miii.  a  Finnish  newspaper  published  in 
Worcester. 


{By  Tclcurapli  to  Editor  &  I'l'Blisher) 


pHATTAXOOGA,  Tenn.,  .April  13.— 
Hearings  of  complaints  of  the  Fed¬ 
eral  Trade  Commission  against  the 
Siuithern  Newspaper  Publisher.s’  Asso¬ 
ciation  and  other  newspaper  agencies 
tqiened  at  10  o’clock  Monday  morning  in 
the  federal  building,  Chattamioga.  Ex- 
;iminer  John  \\’.  Addison  is  presiding  over 
the  hearings. 

The  association  is  charged  with  com- 
spiracy  to  control  advertising  in  connec¬ 
tion  with  the  American  Association  of 
.Advertising  Agents,  American  Xews- 
paper  Publishers’  As.sociation,  the  .Ameri¬ 
can  Press  .As.sociation  and  the  Six-Point 
league. 

I•'ive  witnesses  were  e.xamined  during 
the  first  three  days.  They  were :  H.  C. 
.Adler,  general  manager  of  the  Chatta¬ 
nooga  Times;  Victor  H.,  Han.stHi,  puli- 
lisher  of  the  Birmingham  Netos  and 
Montgomery  .Advertiser;  .A.  G.  Xew- 
tnyer,  as.sociate  publisher  of  the  Neze  Or¬ 
leans  Item-Tribune,  and  former  president 
of  the  Southern  Newspaper  Publishers 
.AsscKiation ;  Thomas  H.  Basham,  of  the 
Basham  Agency,  Louisville,  Ky.,  and 
B.  E.  Wyatt,  of  the  Jolinson-Dallas 
.Agency,  Atlanta. 

It  was  at  fir.st  thought  that  the  Chatta¬ 
nooga  hearing  would  be  adjourned  to 
I’hicago,  but  it  has  been  announced  there 
will  be  no  other  sessions.  The  Chatta¬ 
nooga  hearing  was  scheduled  to  continue 
through  the  week  of  April  10.  It  was 
further  expected  that  Walter  C.  John¬ 
son,  former  president  of  the  S.  N.  P.  .A. 
•and  secretary-treasurer  of  the  association 
when  most  of  the  alleged  illegal  ac¬ 
count, s  were  contracted,  would  be  put  on 
the  stand  to  testify  before  the  hearing 
had  ■been  concluded.  His  testimony,  for 
this  reason,  will  probably  require  longer 
than  any  other  witness. 

In  brief,  the  trade  commission  charges 
that  the  above  organizations  are  in  a  con¬ 
spiracy  to  control  advertising. 

Mr.  Adler  was  the  first  witness  called. 
He  denied  that  any  contract  had  ever 
existed  forcing  his  paper  to  give  or  not 
to  give  commissions  to  direct  advertisers. 
He  further  testified  that  he  had  been  gen¬ 
eral  manager  for  27  years  of  the  Giatta- 
nooga  Times  and  that  existing  practices 
in  handling  national  advertising  had 
grown  1*0  before  his  time. 

Mr.  Hanson  was  the  second  witness. 
-As  a  chairman  of  S.  N.  P.  .A.  .Agency 


lelations  committee  he  testified  that 
actions  of  the  committee  were  only 
recommendations  to  the  membership,  and 
members  did  as  they  pleased  about  recog¬ 
nizing  an  agency.  He  said  he  didn’t 
know  what  would  happen  if  present  stand¬ 
ard  of  handling  advertising  was  destroyed 
or  impaired.  Like  Mr.  .Adler,  he  denied 
he  was  coerced  by  any  one  concerning 
commissions. 

Cranston  Williams,  manager  of  the 
S.  N.  P.  .A.,  was  called  on  to  furnish 
documents  and  papers.  He  will,  ,no 
doubt,  testify  later.  A.  G.  Newmyer,  who 
was  chairman  of  the'S.  X.  P.  .A.  agency 
relations  committee  which  made  report  on 
agency  system,  which  has  figured  con¬ 
spicuously  in  evidence  by  government, 
was  next  witness. 

Mr.  Xewmyer  testified  that  his  com¬ 
mittee  sought  information  from  all 
sources  and  that  the  report  was  based  on 
opinions  at  time.  Further  that  it  was 
only  a  recommendation  as  the  organiza¬ 
tion  had  no  way  to  bind  its  members  to 
do  anything  but  pay  their  dues. 

Mr.  Basham  testified  that  the  agency 
he  represented  bought  space  in  news¬ 
papers  without  regard  to  whether  they 
were  members  of  the  S.  X.  P.  A.  or 
.A.  X.  P.  .A..  He  showed  that  less  than 
10  agencies  in  the  south  were  members  of 
the  .A.  .A.  .A.  -A.  but  that  there  were  twice 
that  many  agencies  handling  national  ad¬ 
vertising  in  the  .south,  many  recognized 
by  the  .A.  X.  P.  A.  regardless  of  whether 
they  were  members  of  the  .A.  A.  .A.  .A. 

B.  E.  Wyatt,  of  the  Johnson-Dallas 
agency,  testified  along  the  same  lines 
pointing  out  that  the  agency  performed 
a  siKial  service  for  newspapers  and  ad¬ 
vertisers. 

.All  witnesses  are  being  placed  on  the 
stand  by  the  government  in  effort  to 
establish  its  case.  It  is  not  the  purpose 
of  the  S.  X.  P.  A.  and  other  organizations 
on  defense  side  to  present  their  ca.se  until 
after  the  government’s  case  has  been  com¬ 
pleted.  Those  attending  Chattanooga 
hearing  are ; 

John  W.  .Addison,  of  Washington, 
representing  federal  trade  commission, 
who  presided:  L.  B.  Palmer,  of  Xew 
A’ork,  manager  of  the  .A.  X.  P.  .A.; 
James  O’Shaughnessy,  executive  secre¬ 
tary.  and  J.  W.  A'^oung,  president  of  the 
.American  .Association  of  .Advertising 
.Agencies :  Clark  McKercher,  attorney 


fl, 505,427:662. 

fliBtivdiS  Li0k,st\6i0^r 
Iiv  J  &u2lc6ioiwille 

That’s  the  total  of  bank  clearings  in  Jackson¬ 
ville,  Florida,  in  1926 — nearly  twice  as  much  as 
in  1924  and  three  times  as  much  as  in  1922. 

This  is  a  dependable  index  to  the  size  of  the 
Jacksonville  market  and  the  rapidity  of  its  expan¬ 
sion. 

Jacksonville  is  a  great  market  in  itself  and  in 
addition,  it  is  the  distribution  center  for  Florida. 
Evidence  of  this  is  the  fact  that  more  than  100 
manufacturers  opened  branches  or  distributing 
offices  in  this  city  during  the  past  year. 

The  Jacksonville  trade  territory  offers  rare 
opportunities  to  the  national  advertiser,  with  the 
extra  advantage  that  he  can  secure  complete  and 
economical  coverage  in  this  territory  by  using 
one  medium — 

JACKSONVILLE.  FLA. 
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OVERWHELMING 
HOME  CIRCULATION 


686,740 


Official  sworn  state- 
ments  of  Net  Paid 
Circulation  made  by  New 
York  PNening  Newspapers 
to  U.  S.  Post  Office  for  six 
months  ending  March  31, 
1927: 

EVENING  Copies  a  Day 

JOURNAL  686)740 
Evening  World  305,404 
Evening  Sun  267,520 
Evening  Telegraml96,329 

Evening  Post  51,757 


305s404 


196,U9 


S1,7S? 


-of  the  Most  Powerful 
Sales  Force  in  the  New  York  Market 

"C' VERY  day  during  the  past  six  months 
686,740  people  bought  the  New  York 
Evening  Journal — at  3c  a  copy  daily,  5c 
Saturdays — and  carried  it  home  where  it  is 
read  by  over  2,000,000  men,  women  and 
children. 

For  28  consecutive  years  the  New  York 
Evening  Journal  has  had  the  largest 
evening  circulation  in  America. 

The  New  York  Evening  Journal  is  pur¬ 
chased  by  nealy  half  of  all  the  people  who 
buy  any  New  York  evening  newspaper — 
and  has  the  largest  quantity  of  quality 
circulation  going  into  the  homes  of  Met¬ 
ropolitan  New  York. 

Every  day  the  home  circulation  of  the 
New  York  Evening  Journal  is: 

381,336  more  than  Evening  World. 
419,220  more  than  Evening  Sun. 

490,411  more  than  Telegram. 

634,983  more  than  Evening  Post. 

113,816  more  than  Evening  World  and 
Evening  Sun  combined! 


NEW  YORK 
EVENING  JOURNAL 

Americans  largest  evening  newspaper  circulation 
.  .  .  and  at  3c  a  copy  daily,  5c  Saturday 


913  Hearst  Building 
Chicago,  Ill. 


2  Columbus  Circle 
New  York  City 


General  Motors  Building 
Detroit,  Mich. 
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EVIDENCE  COMPLETED 
IN  DAILY’S  SUIT 


Final  Arguments  to  Be  Heard  May  3 
in  Chicago  Tribune’s  Action  to 
Recover  $1,732,000  of 
City  Funds 


Taking  of  evidence  has  been  completed 
in  the  Chicago  Tribune’s  suit  to  recover 
$1,732,000  for  the  taxpayers  from  real 
estate  experts  and  city  officials  under  the 
Thompson  administration  in  1920  and 
1921.  Final  arguments  will  begin  on 
May  3. 

The  trial  is  believed  to  have  set  a  rec¬ 
ord  for  length  in  Cook  county.  Hear¬ 
ings  were  begun  on  March  2,  1926,  and 
except  for  one  live-months’  recess,  pro¬ 
gressed  steadily.  Seventy-five  witnesses 
appeared,  and  some  of  them  testified  for 
weeks  at  a  time.  It  was  estimated  that 
they  and  the  lawyers  spoke  2,400,000 
words  to  fill  11,600  pages  of  testimony. 

Two  of  the  defendants  in  the  suit,  Er¬ 
nest  H.  Lyons  and  Arthur  S.  Merigold, 
made  restitution  towards  the  close  of  the 
Tribune’s  presentation  of  evidence. 
Lyons  returned  all  he  was  financially  able 
to  restore,  giving  up  cash,  real  estate  and 
claims  with  a  total  face  value  of  $432,- 
053.  Merigold  relinquished  certificates 
of  indebtedness  and  other  claims  with  a 
face  value  of  $215,304. 

The  fees  in  question  were  paid  out  of 
the  city  treasury  to  the  experts  for  their 
services  in  connection  with  street  ap 
praisal  work  on  the  five  projects  involved 
in  Chicago’s  City  Beautiful  ordinances. 
It  is  the  contention  of  The  Tribune  that 
just  and  fair  charges  for  the  work  would 
have  been  $50  a  day  for  each,  or  a  maxi¬ 
mum  of  $50,000  for  the  three  experts  for 
a  year’s  w'ork.  Instead,  they  were  given 
more  than  $1,732,000.  Testimony  was 
introduced  at  the  hearing  to  show-  that  a 
percentage  of  the  experts’  fees  was 
turned  over  to  the  Thompson  political 
organization  for  use  in  the  campaign  then 
being  waged. 


B.  &  O.  TACTICS  CRITICIZED 


Publichers  File  Brief  Attacking  Method* 
Before  Commerce  Commission 

■  (By  telegraph  to  Editor  &  Pcbli.sher) 

Washington,  ID.  C.  .\pril  14. — Criti¬ 
cism  of  the  tactics  employed  by  the 
Baltimore  &  Ohio  railroad  in  the  news¬ 
print  case,  involving  several  Washington 
daily  papers,  was  voiced  in  a  reply  brief 
filed  with  the  Interstate  Commerce  Com¬ 
mission  today  by  attorneys  and  traffic 
specialists  for  the  newspapers,  in  re¬ 
sponse  to  a  brief  by  the  road  attacking 
a  tentative  finding  of  a  commission  ex¬ 
aminer. 

‘‘The  law  contemplates,  we  believe,” 
the  reply  brief  said,  "that  the  Commis¬ 
sion  shall  lend  its  vast  powers  and  its 
services  to  facilitate  the  ends  of  justice 
on  issues  raised  before  it,  and  that  being 
true,  it  should  not  countenance  tactics 
such  as  have  been  presented  by  defend¬ 
ant  carriers  in  these  cases  to  increase 
the  difficulties  and  expense  of  complain- 


Where  better  Classified 
mediums  are  being 
built  —  the  best 
publicity  is 
helping  build 
them 


THE  BASIL  L  SMITH  SYSTEM,  Inc. 

International  Qaitified  AdTertklUf 
ConntellMV 

Packard  Building,  Philadelpkia 


ant>  who  have  been  trying  to  secure  jus¬ 
tice  over  a  long  peril k1  of  year>. 

The  examiner’s  recommendation  to  the 
loinmission  a  few  days  ago  said  the 
'everal  complainants  sliould  be  awanled 
reparation  on  the  sum  of  alleged  over¬ 
charge  on  transportatuin  of  news  print 
paper  from  mill-producing  points  to 
Washington. 

The  Washington  Publishers  .\ssocia- 
tion.  the  Evening  Star  Newspaper  Com¬ 
pany,  and  the  Labor  Co-onerative  Educa¬ 
tional  an<l  Publishing  Society  are  named 
as  complainants. 


SUES  FOR  $50,000  SALARY 

Longcope  Aver*  Maine  Resort  Wrong¬ 
ly  Discharged  Him 

Lucerne  in  Maine  Community  .Associa¬ 
tion,  a  corporation  designed  to  purchase 
gradually  all  the  newspapers  in  the  State 
of  Maine,  is  named  as  defendant  in  a 
suit  brought  by  T.  R.  longcope  of  Well¬ 
esley,  Mass.,  who  alleges  that  he  was 
engaged  as  assistant  to  the  president  and 
offered  a  salary  of  $2!i0  a  week  to  start 
and  increases  from  time  to  time  until 
a  salary  was  reached  which  would 
amount  to  about  $50.0(X).  Terms  of  the 
contract  were  broken.  Dtngcope  declares, 
and  he  was  discharged  on  May  1.  1926 
without  reason.  He  is  seeking  $.50,000 
damages  from  the  corporation. 

The  plaintiff  declares  he  was  employed 
at  the  time  by  the  Hearst  publications, 
that  he  was  approachtxi  by  the  defend¬ 
ant  through  its  president.  H.  .M.  Saddle- 
mire,  who  outlined  to  liim  the  intention 
of  the  corporation  to  develop  the  entire 
State  of  Maine  on  a  large  scale  and 
purcha.se  the  newspapers. 

MERGER  IN  MAUCH  CHUNK 

The  Mauch  Chunk  (  Pa. )  .Vi’ti’.r  ceased 
publication  March  31  d-'<1  its  circulation 
and  goiKl  will  were  taken  over  by  the 
Times.  The  .April  1  issue  of  the  new 
Cfanbined  evening  new-p''-  -  was  know  i 
as  the  .\fauch  Chunk  Timc‘:-Xt'ii's.  Lind- 
enstein-Kimball,  Inc.,  has  been  appointed 
national  advertising  representatives  of 
the  Times-News. 


BRIDGEPORT 

Industrial  Capital  of 

CONNECTICUT 

Leads  in  number 
and  diversity 
of  products 


With  443  establishments  manu¬ 
facturing  more  than  5,000  com¬ 
modities  :  50,000  wage  earners, 
steady  employment  at  wages  that 
enable  these  workers  to  build 
homes  and  enjoy  many  of  the 
luxuries.  An  ideal  market  for 
advertised  products,  easily  and 
thoroughly  covered.  The 

POST 

TELEGRAM 

Daily  circulation  44,446 
dominates  the 
trading  aiea 

Reader  confidence  is  unsur¬ 
passed.  Enjoys  largest  adver¬ 
tising  patronage. 

National  Representatives 
GILMAN,  NICOLL  &  RUTHMAN 
New  York,  Boston,  Chicago,  San  Francisco 


A.  P.  DIRECTORS  MEETING 

Final  Sessions  Before  Annual  Meet 

Scheduled  for  April  19  in  New  York 

Directors  of  the  .\ssociate<l  Press  on 
-April  19  will  hold  their  final  meeting  be¬ 
fore  the  annual  convention  of  members 
which  begins  at  the  Waldorf-.Astoria  Ho¬ 
tel,  New  York,  .April  25. 

Consideration  of  the  bond  vote  and  pro¬ 
test  rights  questions  has  evidently 
crowded  the  expected  discussion  of  the 
•Vt'ti'  York  World's  editorial  criticism  of 
the  "HoLhevist  hegemony”  story  off  the 
calendar.  Herbert  Bayaril  Swope,  ex¬ 
ecutive  editor  of  the  World,  is  prepared 
to  meet  the  directors  on  this  matter,  but 
iin  -April  14  had  not  been  asked  to  appear 
before  them  next  week.  Unofficially, 
Epitor  &  Pi  BLiSHKR  learned  that  the 
discussion  was  not  included  on  the  budget 
prepared  for  consideration  of  the  .A.  P. 
directorate. 

It  is  reporter!  that  the  JohnsUmm  (Pa.) 
Democrat  and  the  Lexington  (Ky.)  //cr.- 
ald  are  discussing  the  same  story  with 
the  directors. 

The  World  will  stand  behind  its  edi¬ 
torials  criticising  the  .Associated  Press, 
maintaining  that  they  were  based  on  ac¬ 
curate  information.  Editor  &  Publisher 
was  told  this  week.  The  -Associated 
Press  has  never  questioned  the  World’s 
right  to  find  fault  with  the  organization, 
but  has  questioner!  the  accuracy  of  the 
newspaper’s  information  in  this  particular 
instance. 

The  case  dates  back  to  last  Nov.  19, 
when  the  Associated  Press  sent  out  a 
story  from  Washington  reporting  the 


government's  concern  over  Bolshevism  in 
Alexico.  and  subsequently  the  charge  was 
circulatwl  that  the  .A.  P.  was  used  by  the 
.''tale  Department  to  spread  propaganda 
inimical  to  a  friendly  nation.  .An  investi¬ 
gation  made  by  a  reporter  of  the  St. 
Louis  Post  Disgatch  alleged  to  show  that 
three  press  associations  had  been  asked 
to  carry  this  story  by  .Assistant  Secretarj- 
of  State  Olds,  and  that  the  .A.  P.  alone 
had  complied.  The  charge  was  denied 
by  the  State  Department  and  h>  the 
.Associated  Press. 

TO  HONOR  ED  HOWE 


Nkw  York  Writer*  to  Give  Dinner  Cele¬ 
brating  Hi*  60  Years  in  Joumalitm 

Ed  Howe,  sage  of  Potato  Hill,  and 
former  editor  of  the  Atcheson  (Kan.) 
Globe,  will  be  guest  of  Imnor  at  a  dinner 
to  be  given  -April  29,  at  the  Hotel  Bilt- 
more.  New  York,  celebrating  his  ® 
years  in  journalism.  Irving  S.  Cobb 
will  be  toasmaster. 

Members  of  the  committee  in  charge 
of  the  dinner  are  Ray  Long,  Bruce  Bar¬ 
ton,  Robert  H.  Davis,  John  Golden, 
Percy  Hammond,  Roy  W.  Howard,  Ring 
Lardner,  Burns  Mantle,  Grantland  Rice, 
and  Herbert  Bayard  Swope. 

Mr.  Howe’s  daughter,  Mrs.  Mateel 
Howe  Farnham,  has  won  a  $10,0fX)  first 
novel  award  made  by  Dodd,  Mead  &  Co, 
and  the  Pictorial  Keidtriv. 

CELEBRATES  50th  YEAR 

The  Portland  (Ore.)  Telegram  m 
April  16  published  a  special  edition  cel^ 
brating  its  fiftieth  year  of  publication. 


Said  One 


to  Another 


In  a  recent  letter  to  the  publisher  of  the  Lon¬ 
don  Daily  Mail,  Adolph  S.  Ochs,  owner  and 
publisher  of  the  New  York  Times,  said: 

‘‘The  value  of  advertising,  when  properly  safeguarded  and 
selected  w’ith  discrimination,  cannot  be  over-emphasized  for 
the  newspaper  reader.  The  advertising  columns  of  a  news¬ 
paper  do  not  consist  simply  of  sold  space.  To  the  greater 
bulk  of  readers  they  represent  a  vital  source  of  news.  They 
contain  information  w'hich  enters  into  the  daily  lives  of  the 
people  and  affects  their  interests  frequently  to  an  even 
greater  extent  than  the  news  does.  Many  advertisements 
your  daily  publishes  are  read  by  far  more  people  than  any 
single  item  of  news  is,  hut  to  secure  this  reading  public  the 
adx'ertiser  must  make  his  announcements  so  interesting 
anJ  attractive  that  theycancompete  successfully  with  news.  ” 

The  attractiveness  of  which  Mr.  Ochs  speaks  is  largely  secured 
for  the  New  York  Times,  the  London  Daily  Mail,  and  a  big 
percentage  of  other  leading  dailies,  by  their  use  of  the  Ludlow 
system  for  setting  ads  and  heads.  With  this  system  a  large 
variety  of  styles  and  sizes  of  typefaces  are  always  instantly 
available  in  any  quantity  and  are  cast  fresh  and  new  in  slugs 
as  needed  for  every  ad.  Display  from  the  smallest  sizes  up 
to  full-width  72  point,  and  even  84  point  streamer  lines,  are 
cast  on  the  Ludlow  in  bright,  new  faces  and  quickly  delivered 
on  the  galley  at  the  front  of  the  machine  ready  for  use. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

*  New  York:  63  Park  Row  San  Francisco:  5  Third  Street 
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550. 000  People  is  Better  Reached  hy 
Uhe  Richmond  NeufsJ^der  than  by 
^ny  Other  Medium. 


If  you  want  to  reach  the  550,000  Virginians  who 
live  in  Richmond  and  its  trading  area — you  can 
use  no  better  medium  than  The  Richmond  News 
Leader. 


oughly — and  the  reader  has  time  to  plan  a  buying 
trip  to  Richmond  for  the  next  day. 


Busy  people,  whether  they  live  in  a  city  or  in  the 
country — do  not  have  time  to  read  a  newspaper 
until  the  day’s  work  is  done.  Then,  they  want 
that  newspaper  to  tell  them  what  they  can  buy 
tomorrow. 


The  merchants  of  Richmond  realize  the  tremen¬ 
dous  influence  of  advertisements  in  The  News 
Leader,  as  evidenced  by  the  fact  that  in  1926  The 
News  Leader  gained  581,826  lines  of  advertising, 
while  the  other  Richmond  paper  lost. 


That  is  what  The  News  Leader  does.  In  addition 
to  its  tremendous  circulation  in  Richmond,  each 
day  huge  bundles  of  The  News  Leader  are  sent 
by  train  and  bus  into  the  trading  area  of  Rich¬ 
mond.  This  paper  is  read  leisurely  and  thor¬ 


The  Richmond  News  Leader  has  the  largest 
circulation  of  any  paper  in  Virginia.  It  carries 
more  advertising  than  any  other  Virginia  paper. 
And  it  reaches  the  550,000  people  who  come  to 
Richmond  to  buy — and  influences  the  spending 
of  their  money. 


National  Representatives 

KELLY-SMITH  COMPANY 


(jraybar  Waterman  Bldg.,  -Atlantic  Bldg.,  Tribune  Tower 


Xew  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  B.  KEOUGH,  ATLANTA,  GA. 


^tcAmond 

NEWS  LEADER 


’On  News  Leader  Square* 


CoVers  fiichmon^  jQihi  a 
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Pollard-Alling  Addressing  ^ 
Equipment  Soon  Pays 

For  Itself  ^ 

IN  addressing,  speed  means  economy.  2 

Many  users  of  Pollard-Alling  equipment 

pay  for  the  cost  of  installation  in  the  course 
of  a  year  out  of  the  saving  it  effects.  Every  5^^, 

operation — including  embossing  of  plates,  .Vm-en'l'c 

making  corrections  and  additions  in  the  lists  mlchZ'^i 
and  the  actual  addressing — is  done  ^ ' 

at  a  much  faster  rate  of  speed  than 
is  possible  with  any  other  system. 

No  matter  what  method  of  ad* 
dressing  you  are  now  using  it  will 
pay  you  to  investigate  the  advan- 
tages — the  speed  and  economy — of 
Pollard-Alling  equipment. 

If'p  manufacture  an  Automatic  Mailinf’  Machine 
for  imprintinft  names  and  addresses  on  the  margin  - 

of  newspapers  at  a  guaranteed  speed  of  12,000  | 

net  per  hour. 

Ask  for  demonstration  during  the  A.  N.  P.  A.  ■ 

Convention  at  our  exhibit  in  the  ff'hite 

and  Gold  Room,No.llO,  Waldorf-Astoria  Hotel  .  ... 

style  H  — motor  driven  Addresser 

T\  •i'l  1  4'|'|*  Kiiuipjied  with  motor  and  counter.  Prints  addresses 

l-'^l  I  sTJ  /«  I  «/l  TIJ  I  ^  for  mailer  strip  on  paper  in  rolls,  office  proof  for  refer- 

i  UHd.1.  U™AjL1  encc.  newspapers  and  publications,  directly  on  margin, 

”  ”  cut  wrappers,  envelopes,  bills,  statements  or  anything 

Addressing,  Listing  and  Mailing  Machines  to  be  .addressed.  Capacity  10.000  addresses  on  mailer 

220-230  W.  19th  Street.  New  York  City  hatlH  fLi’’;^'hS'u';.'’‘'"^’ 


Style  “C”  Reliefograph 
Operated  by  hand  lever,  not  motor 
firiven — capacity  50  eniltossed  plates 
I>er  hour.  Absolutely  noiseless.  This 
machine  may  be  e(|uippetl  with  large 
tNjKf  for  newstlealers’  lists. 


These  Daily  Newspapers  Use  the 
Pollard-Alling  System 


Action  Cath clique — Quebec 

Atlanta  Constitution  (also  tri-weekly) 

Baltimore  Sun 

Brooklyn  Daily  Eagle,  Brooklyn,  N.  Y, 

Burlington  Free  Press,  Burlington,  Vt. 

Chicago  American 
Chicago  Daily  Drovers  Journal 
Cleveland  Press,  Cleveland,  Ohio 
Commercial-Appeal,  Memphis,  Tenn.  (also  weekly) 
Daily  Metal  Trade,  Cleveland,  Ohio 
Democrat  &  Chronicle  &  Rochester  Herald, 
Rochester,  N.  Y. 

Forward  (Jewish  Daily),  New  York 
Herald-Times-Press,  Middletown,  N.  Y, 

Herald  &  Examiner,  Chicago 
Journal  &  Courier,  Lafayette,  Ind. 

Kansas  City  Daily  Drovers  Telegram 
Kansas  City  Journal  Post  (also  weekly) 

Kansas  City  Star  (also  weekly) 

Kansas  City  Times 
Lansing  (Mich.)  State  Journal 
L*£venment,  Quebec,  Canada 
LaPatrie,  Montreal,  Canada 
Mail  &  Empire,  Toronto,  Can. 

Minneapolis  Daily  Star,  Minneapolis 
Montreal  Star,  Montreal  (also  weekly) 

New  Orleans  Times-Picayune 
New  York  World,  New  York  City 
Oklahoma  City  (Oklahoman 
Oklahoma  City  Times 
Omaha  Bee  &  Daily  News,  Omaha 
Omaha  Daily  Journal-Stockman 
Philadelphia  Inquirer 

Register  and  Tribune-Capital,  -  Moines.  Iowa 
Rutland  Daily  Herald,  Rutland,  Vt. 

St.  Louis  Globe-Democrat 
St.  Paul  Dispatch 

St.  Paul  Daily  News  (also  Cloverleaf  Weeklies) 
St.  Paul  Pioneer  Press 

Topeka  Daily  Capital  (also  Capper’s  Weekly) 
Wichita  Eagle,  Kansas  x 


PoM'**r  driven  ReHefofraph  (embo$ninf  mathine) 
capacity  250  four  line  addrettging  plates  per  hour 


FIRST  LOS  ANGELES 
DAILY  STARTED  IN  1851 

Four-Page  Paper  Printed  First  Spanish 

Department  in  a  Coast  Paper — 
Lewis  and  McElroy  Its 
Founders 

'J'lid  lirst  California  lu-vvsiiapor  with  a 
ilep-irtment  printed  in  Spanish,  and  the 
first  effort  at  journalism  in  Los  .\ngeles. 
Cal.,  was  the  J.os  .Ingclcs  Star,  also 
known  in  Sixniish  as  La  Lstrclla  dc  Los 
.-liigi'lcs,  a  sheet  of  four  pages  of  live 
columns,  issued  weekly  and  founded  May 
17,  1851,  according  to  a  series  of  his¬ 
torical  features  by  Ira  Rerthelot  \Voo<l 
in  the  Los  Aiigclcs  Times. 

The  Star  was  foiin<led  by  John  A. 
Lewis  and  John  McKlroy,  who  edited 
one-half  of  the  pajx-r  in  English  and  ob¬ 
tained  the  services  of  Manuel  Clement 
Rojo,  a  S])anish  journalist,  to  care  for 
the  Spanish  .section. 

An  antupie  Hoe  press,  which  came 
around  the  Horn  in  1849  in  the  hold  of 
a  windjammer,  grtiund  out  the  2.50  copies 
of  the  paper  which  compri.sed  the  en¬ 
tire  circulation  of  tlie  paper  and  in  those 
days  considered  a  goodly  list.  Subscrip¬ 
tions  were  $10  per  year  and  advertising 
space  available  at  $2  a  square  inch  and  a 
$1  an  inch  thereafter. 

Mechanically  the  paper  was  a  success. 
But  financially  the  road  was  rough. 

Henry  Hamilton,  an  able  journalist, 
vitriolic  with  his  pen,  acciuired  the  paper 
and  ran  it  successfully  until  his  pro- 
Confederate  views  during  the  Civil  War 
met  Union  government  opposition  and 
the  publication  suppressed  on  Oct.  1,  1864. 

Hamilton  was  back  at  the  helm,  how¬ 
ever,  on  May  16,  1868,  and  on  June  1, 
1870,  the  paper  blossomed  forth  as  a 
daily,  but  after  several  changes  in  man¬ 
agement  it  failed  to  shine  after  1879. 

The  first  real  Los  Angeles  daily  was 
the  News,  issued  Jan.  1,  1869,  by  A.  J. 
King  and  R.  H.  Offutt.  .-V  troublous 
career  forced  it  to  suspension  in  1873. 


CHARGES  WISCONSIN  PRESS 

.•\  charge  that  advertising  agencies  are 
blu  ing  the  e<litorial  policy  of  state  news- 
paners  with  advertising  contracts  in  or¬ 
der  to  kill  a  hill  providing  fur  a  ten 
per  cent  tax  on  cigarettes  was  made  in 
the  Wisconsin  Legislature  this  week. 
The  charge  is  ridiculed  by  the  news- 
jxiiiers  who  declare  they  are  opposed  to 
the  principle  of  sales  taxation. 

BRISK  FIGHT  OVER 
CANADIAN  POSTAL 

Progressive  Member  Objects  to  Cut  in 

Pound  Rate,  Claiming  $500,000 
Loss  in  Revenue — Postmaster 
Favors  Bill 

“I  submit  that  this  country  is  not  in 
such  an  extraordinary  flourishing  finan¬ 
cial  position  that  we  can  afford  to  throw 
away  a  revenue  of  $500,000  a  year  in 
order  to  benefit  great  newspapers  like  the 
Montreal  Star,  that  seem  to  be  doing  well 
enough  now,”  declared  E.  J.  Garland,  an 
■Alberta  Progressive,  speaking  in  the 
House  to  the  hill  of  Hon.  Peter  J. 
\'eniot,  Postmaster-tieneral,  to  reduce 
the  postal  rate  on  certain  newspapers 
from  VA  cents  per  pound  to  1  cent. 

.After  vigorously  denying  that  he  had 
been  subjected  to  any  influence  on  the 
part  of  one  of  two  big  newspapers  in 
favor  of  this  bill,  and  promising  the 
newspajier  organizations  opposing  the  bill 
that  the  department  would  consider  any 
further  representations  they  might  make 
in  favor  of  establishing  a  zone  system, 
tlic  Postmaster-tieneral  insisted  upon  the 
passage  of  the  bill  this  session. 

Hon.  R.  B.  Bennett  urged  that  the  bill 
be  brought  into  effect  by  proclamation,  so 
that  the  opposing  interests  could  make 
their  representations,  while  C.  H.  Cahan 
(Montreal)  suggested  a  tax  on  news¬ 
papers  and  periodicals  bringing  adver¬ 
tising  into  the  country  from  the  United 
States.  The  bill  was  given  third  read¬ 
ing. 


AD  TIPS 


San  Krancisco.  Placing  orders  with  Piql 
('<iast  newspapers  for  Siissman,  VVoritiser  i 
(^ymp^ny,  coftee  and  canned  iroois.  ^ 


N.  W.  Ayer  &  Son,  508  CTiestnut  street, 
Pliiladelphia.  Placing  orders  with  newspapers 
in  various  sections  for  (Thase  &  Sanborn.  Seal 
Brand  Coffee,  Boston,  Mass. 

Barrows  -  Richardson  -  Alley,  430  Lexington 
avenue,  New  York.  Placing  orders  with  some 
newspapers  in  Pennsylvania  for  Win.  Lender- 
wo«xi  ('ompany,  Devileil  Ham,  Boston.  Again 
placing  orders  \rith  newspapers  in  various  sec¬ 
tions  for  the  Glenwood  Range  Company,  stoves 
and  ranges.  Taunton,  Mass. 

Biew  Connpany,  Inc.,  9  East  4nth  street.  New 
York.  I*lacing  orders  with  newspapers  in 
various  sections  for  Partola,  Inc.,  New  York. 

Blackman  Company,  IJO  West  4’nd  street, 
.\ew  York.  Afrain  placing  orders  \Aith  news¬ 
papers  for  the  Vacuum  Oil  Company.  Mc4^ile 
oil,  Xew  York. 

Brooke,  Smith  &  French,  Inc.,  S.  E.  Corner 
John  K.  and  Eliot  streets.  Detroit.  Reported 
to  have  secured  account  of  Sparks  Withington 
Company,  “Spartan”  horn,  Jackson,  Michigan. 

Cahill  Advertising  Company,  Pacific  Building, 
.San  Francisco.  Again  placing  orders  with  some 
Pacific  C<xist  newspapers  for  the  Western 
Meat  Company,  Calimit,  San  T'rancisco. 

Corman  Company,  49  West  45th  street.  Xew 
York.  Has  secured  account  of  the  Chilean 
Xitrate  of  S^Via  Educational  Bureau.  Xew  York. 

Crowell-Williams  &  Col,  612  Xorth  Michigan 
avenue,  Chicago.  Placing  orders  wnth  news- 
tViixrs  in  variixjs  sections  for  the  CTiicago 
Flexible  Shaft  Cx^npany,  simbeam  electric 
irons,  C*hicago. 

Dcrrance,  Sullivan  &  Co.,  130  West  42nd 
street,  X'ew  Yfwk.  tracing  Chancellor  Cigar 
account  for  the  American  Cigar  Company, 
Xew  York. 

George  L.  Dyer  Company,  .285  Mad’son  ave- 
luie.  Xew  York.  Placing  orders  with  a  few 
newspapers  for  E.  &  J.  Burke,  T.td..  ”C.  & 
C.  Ginger  Ale.”  Long  Island  City.  X.  N  . 

W.  B.  Finney  Advertising  Company,  Inc., 
Kirkwfxxl  Building,  Kansas  (ity.  Mo.  Placing 
acciHint  for  the  Columhian  Steel  Tank  Com- 
I»any,  Kansas  City.  Mo. 

Albert  Frank  &  Co.,  14  Sto*ie  strwt,  Nw 
York.  Placing  account  for  the  Cornish  Wire 
Company,  Xew  York,  manufacturers  of  an¬ 
tenna  kits,  battery  cables,  echo  tape,  flexibus 
and  aerial  wire. 

Granville  S.  Standisb  Advertising  Agency, 
Fnion  Trust  Buildi*'g,  Pnividence.  R.  T.  Pleat¬ 
ing  account  for  the  T./yons  Mfg.  Company, 
X>w  Haven.  Connecticut,  manufacturers  Ejec¬ 
tor  cigarette  case. 

Jrhnstcn-Ayrcs  Company,  574  Market  street. 


(<ympany,  coftee  and  canned  goo<i5,  5^ 
Francisco. 

Johnson,  Re€ul  &  Co..  202  South  State  str«r 
(Tiicago,  nacing  orders  with  newspapers  ■ 
various  sections  for  the  Jenny  Wren  Co®, 
p;.ny,  (Tiicago. 

H.  W.  Kastor  &  Son  Advertising  Compte 
Lylttm  Building,  Chicago.  Placing  ordcisirj 
some  Western  newspai*ers  for  Gage  Bros,  i 

n.pcny,  millinery,  Chicago. 

H.  E,  Lesan  Agency,  42l>  Lexington  avenut 
Xew  York.  Xow'  handling  account  E.  5 
Durkee  &  Company,  Durkee  salad  dressw, 
Elmhurst,  X.  Y.  ^ 

Lewis  H.  Mertz  &  Sons,  Wrigley  Build®. 
(  hicago.  Placing  orders  with  some  \Ve^ 
newspapers  for  the  Sunlite  Dessert  Compatr 
Waukesha,  \\  isconsin. 

Redffeld  Advertising  Agency,  34  West  33r 
street,  Xew  Ywk.  Placing  orders  with 
pcTpers  in  various  sections  for  the  Diamo^ 
Electric  Specialties  (Company,  radio  batter 
Newark,  X.  J. 

Reincke- Ellis  Comply,  215  North  Mkhign 
a\emie,  CTiicago.  .\ow  handling  account  a 
the  Re<l  Sun  Prixlucts  Company,  IXiuUe  Dntc* 
Malt  Syrup,  Chicago. 

J.  Walter  Thompson  Company,  Madison 
avenue.  Xew  York.  Has  secured  account  d 
.Minot  Htx>per  &  Company,  Xew  Y«>rk.  vii 
are  now-  making  up  lists  to  advertise  “Dwigir 
Anchor”  sheets  and  pillow  cases. 

United  Service  Advertising,  Inc.,  972  Brea: 
street,  Xew’ark,  X.  J.  Placing  account  for  tk 
Mu- Rad  Laboratories,  Ashury  Park,  X. 
manufacturers  of  radio  receiving  sets. 

Western  Advei*t:sing  Agency,  .214— 5th  stree, 
Kaciiie,  VVis.  Placinir  orders  with  nevirspa;,.. 
in  various  sections  for  the  S.  C.  Johnson  ( 
O'lnpany,  floor  wax,  Racine.  Wis. 

^Williams  &  Saylor,  Inc.,  450— 4th  avenue,  Nn 
York.  I’laci'iK  orders  with  newspapers  in  *■ 
lected  sections  for  the  Otis  MfR.  Company,  Otj 
underwear,  Ware,  Mass. 


NEW  OUT-OF-TOWN  OFFICE 

The  Proindcncc  (R.  I.)  Journal  »i 
Evening  Bulletin  have  established  a  nei 
Bristol  County  bureau  and  office  in  tht 
I’apino  building.  Main  street,  Warren, 
R.  1. 


ENTERS  DAILY  HELD 

The  ll'czi’oka  (Okla.)  Caf>ital-Dew 
crat,  owned  and  edited  by  C.  O.  Hedrick, 
has  entered  the  daily  field.  It  will  bt 
served  bv  the  United  Press. 
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The  Truth  In  Memphis 


Editorial  from  Memphis  Press-Scimitar  of  April  12,  1927 


Two  Audits  Will  Refute  Commercial-Appeal  Lie 


Expert  Accountants  Called  in  to  V  crify  Press-Scimitar  Circulation  Statement  Viciously  Attacked  by  Competitors — 
Their  Findings  Will  Write  the  Verdict  on  ^Tio  Should  Pay  the  Penalty — Suit  for  Damages  to  Follow. 


^HE  Memphis  Press-Scimitar  said  yesterday  that  it  did 
not  propose  to  let^go  unchallenged  the  charge  made 


Sunday  by  its  competitor,  the  Memphis  Commercial-Appeal. 

That  the  public  may  clearly  understand  the  issue  raised 
by  the  Commercial-Appeal,  we  desire  today  first  to  state  the 
case  in  detail,  and  then  to  state  what  we  intend  to  do  about 


Under  an  act  of  Congress  of  August  24,  1912,  daily  new's- 
papers  are  required  to  publish  semi-annually — in  April  and 
October  of  each  year — statements  of  their  circulation. 

In  compliance  with  that  act,  the  Press-Scimitar  on  April 
1  last,  published  as  its  daily  average  paid  circulation  for 
the  four  and  one-half  months  preceding,  the  figures — 93,562. 

That  publication  was  sworn  to  by  J.  A.  Keefe,  business 
manager  of  the  Press-Scimitar,  as  per  requirement  of  the 
Federal  law  (A  charge  of  false  statement  in  such  a  matter 
therefore  enters  the  realm  of  perjury). 

The  four  and  one-half  month  period  covered  by  the  state¬ 
ment  constituted  the  time  elapsing  since  the  consolidation 
of  the  Memphis  Press  and  the  Memphis  News-Scimitar. 

In  connection  with  its  legal  publication,  the  Press-Scimitar 
took  no  little  pride  in  informing  its  public  that  the  state¬ 
ment  showed  it  to  be  the  largest  of  any  afternoon  paper  in 
the  south. 

On  Sunday,  April  10,  the  Commereial-Appeal  published 
the  following  under  the  heading — “A  Plain  Falsehood!” 

"The  recent  press  runs  and  circulation  records  show  that 
the  Press-Scimitar  has  far  less  than  93,562  paid  subscribers. 
Probablv  not  more  than  73,0(M).  A  mere  difTerence  of  more 
than  20.000  between  fiction  and  fact — between  falsehood  and 
truth.  So  palpably  untrue  have  been  the  recent  circulation 
claims  of  the  Press-Scimitar,  that  the  Commercial-Appeal 
and  Memphis  Evening-Appeal  have  been  inclined  to  ignore 
them,  believing  they  would  fall  of  their  own  weight  of 
manifest  untruth.  But  falsehood  oft  repeated  and  long  un- 
challenge«l  may  mislead  advertisers  into  contracts  and  sub¬ 
scribers  into  commitments. 

“An  untruthful  paper  should  be  boycotted  by  subscribers 
and  advertisers. 

"Tbere  is  no  more  justification  for  lying  about  eircnlation 
tban  for  a  merchant  to  lie  about  the  quality  of  his 
merchamlise.'' 

Now — it  will  be  rea«lily  s<*en  that  an  issue  of  fact  has 
been  clearly  raised. 

Either  tbe  Press-Scimitar  lied  or  it  didn't. 

If  it  did.  it  should  he  branded  as  the  greatest  newspaper 
cheat  in  the  history  of  the  puhlishing  business,  should  be 
thorougbly  discredited  by  tbe  public,  sbould  be  entitled  to 
no  furtber  eonfidenee  from  its  reaclers  and  no  further  support 
from  its  advertisers. 


If  it  did  not — then  the  Commercial-Appeal,  having  put 
forth  such  a  charge,  should  be  made  to  pay  in  proportion 
to  the  enormity  of  the  charge. 

A  somewhat  shorter  but  decidedly  more  forceful  word 
than  falsehood  is  the  Press-Scimitar's  answer  to  the  Commer¬ 
cial-Appeal. 

The  Commercial-Appeal  lied. 

It  lied  viciously. 

And,  as  you  will  see  from  further  devtdopments,  it  lied 
stupidly. 

Its  lie  will  find  it  out. 

Frankly,  the  Press-Scimitar  is  puzzled  as  to  the  reason  for 
the  Commercial-Appeal’s  action. 

Just  why  a  newspaper  of  excellent  past  reputation  should 
suddenly  do  what  tbe  Commercial-Appeal  did  is  amazing 
to  the  Publishers  of  the  Press-Scimitar. 

But,  however  that  may  be,  the  Commercial-Appeal’s  action 
has  been  taken  and  here  is  what  the  Press-Scimitar  is  going 
to  do  about  it: 

First :  A  complete  audit  of  the  figure  in  question  has  been 
called  for  from  the  central  office  at  Chicago  of  the  Audit 
Bureau  of  Circulations. 

The  Audit  Bureau  of  Circulations,  of  which  the  Commer¬ 
cial-Appeal,  by  the  way,  as  well  as  the  Press-Scimitar,  is  a 
member,  is  tbe  official  circulation  auditing  institution  to 
which  nearly  every  reputable  newspaper  in  the  United  States 
belongs. 

In  addition,  that  the  public  may  be  doubly  convinced,  an 
audit  has  been  ordered  from  one  of  the  nation's  most  noted 
firms  of  certified  public  accountants,  Haskins  &  Sells. 

And  as  a  still  further  reinforeement  of  this  procedure,  tbe 
Press-Seimitar  has  arranged  for  results  of  these  audits  to  be 
referred  to  a  committee  of  highly  representative  Memphis’ 
citizens. 

Upon  completion  of  these  audits,  the  findings  will  be 
published.  Following  those  publications,  the  audits  will  he 
utilized  as  the  basis  for  a  civil  suit  in  damages  by  the  Press- 
Scimitar  against  the  Commercial-Appeal. 

In  conclusion,  the  Press-Scimitar  desires  to  restate  two 
sentenees  from  that  remarkable  document  published  by  tbe 
Commereial-Appeal.  Those  two  sentences  are: 

"There  is  no  more  justification  for  lying  about  circulation 
than  for  a  merchant  to  lie  about  the  quality  of  his 
merchandise.'’ 


“An  untruthful  paper  should  be  boycotted  by  subscribers 
and  advertisers.” 


Those  two  statements  constitute  a  challenge  that  the  Press- 
Seimitar  is  glad  to  accept.  With  them  it  can  agree. 

And  upon  the  final  verdict  of  who  did  the  lying,  the 
Press-Seimitar  will  rest  with  the  public  the  decision  as  to 
who  should  be  bovcotted. 


Memphis  Press-Scimitar 


A  Scripps  -  Howard  Newspaper 

Member  of  the  A.  B.  C.  Member  of  the  United  Press 

Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New'  York 


Chicago 


San  Francisco 


Los  Angeles 
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VACUUM  OIL  DOUBLES  NEWS¬ 
PAPER  SPACE 

(Cantimu’d  from  page  3) 


tion  will  serve  as  a  basis  of  comparison. 

“This  pile  of  news  print  over  eight 
miles  in  height  would  reach  into  the 
heavens  twice  the  altitude  of  Mt.  Mc¬ 
Kinley,  the  highest  mountain  peak  in  the 
North  American  continent,  higher  even 
than  any  airplane  has  ever  flown. 

“The  area  of  these  Mobiloil  newspaper 
advertisements  represents  over  200,000,000 
square  feet  of  pajx'r,  in  e.vcess  of  seven 
square  miles  or  almost  4,500  acres  whicli 
would  make  quite  a  good  sized  farm. 

“If  placed  end  to  end  the  copies  of  the 
newspapers  which  are  to  be  used  would 
cover  a  distance  of  over  400,0(X),000  feet, 
more  than  76,(KK)  miles. 

“This  tremendous  length  of  printed 
matter  would  encircle  the  earth  three 
times. 

“It  would  reach  more  than  one-third 
of  the  distance  to  the  moon. 

“h'ootball  crowds,  baseball  world  scries 
crowds,  the  largest  congregations  of 
people  ever  as.semhled  in  this  country, 
dwindle  into  insignificance  when  com¬ 
pared  with  the  hosts  of  weekly  readers 
of  Mobiloil  newspaper  advertising. 

“The  total  number  who  will  buy  the 
papers  in  the  29  weeks  of  the  campaign 
defies  the  powers  of  our  imagination.” 

Contracts  are  closed  and  newspapers 
on  the  list  are: 

Maine:  Bangor  News;  Portland  Ex¬ 
press;  Portland  Press- Herald ;  Lewiston 
Journal;  I^wiston  Sun. 

\'ermont  :  Burlington  Free  Press ; 
Rutland  Herald. 

New  Hampshire:  Manchester  Union; 
Manchester  Leader. 

Massachusetts:  Boston  Globe  (moni- 
tng)  ;  Boston  Globe  (e^fcning)  ;  Boston 
Post;  New  Bedford  Mercury:  New  Bed¬ 
ford  Standard;  Springfield  Union  &  Re¬ 
publican;  Worcester  Telegram  ;  Worces¬ 
ter  Gazette ;  Pittsfield  Berkshire  Eagle. 

Rhode  Island:  Providence  Bulletin. 

Connecticut:  Hartford  Times;  New 
Haven  Register ;  Bridgeport  Post ; 
Bridgeport  Telegram;  Waterbury  Repub¬ 
lican;  Waterbury  American. 

New  York  :  New  York  Morning 
World,  New  York  Times,  New  York 
Herald  Tribune;  .\lbany  Knickerbi)cker 
Press;  Albany  News;  Buffalo  News; 
Binghamton  Press  &  Leader ;  Elmira  Ad¬ 
vertiser;  Elmira  Star  Gazette;  Rochester 
Times  &  Union  ;  Syracuse  Post-Standard  ; 
Utica  Observer-Dispatch ;  Schenectady 
Gazette. 

Pennsylvania:  Philadelphia  Bulletin; 
Pittsburgh  Press;  Erie  Times;  Harris¬ 
burg  News;  Harrisburg  Patriot; 
Johnstown  Tribune;  Scranton  Times; 
Wilkes-Barre  Record ;  .\ltoona  Mirror ; 
Allentown  Call;  L'niontown  Herald; 
Uniontown  Genius. 

Illinois:  Chicago  Herald- Examiner ; 
Chicago  Tribune:  Peoria  Star;  Spring- 
field  State  Register ;  Quincy  Herald 
Whig ;  Decatur  Review ;  Rockford  Regis¬ 
ter  Ciazette. 

Indiana:  Ft.  Wayne  News  &  Sentinel; 
Evansville  Courier ;  Indianapolis  Star ; 
Terre  Haute  Star;  South  Bend  Tribune; 
Muncie  Star. 

Wisconsin:  Milwaukee  Journal;  La 
Crosse  Tribune  Leader  Press;  Madison 
State  Journal;  Oshkosh  Northwestern; 


The  Buffalo  Sunday  Times 
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Green  Bay  Press  Gazette ;  Superior  Tele¬ 
gram. 

Muhigan:  Detroit  News;  Grand 
Rapids  Press ;  Flint  Journal ;  Lansing 
State  Journal:  Saginaw  News  Courier. 

Mi.nnesota  :  Minneapolis  Journal;  St. 
Paul  Pioneer  Press  St.  Paul  Dispatch : 
Duluth  Herald. 

Iowa  :  Des  Moines  Register ;  Des 
Moines  Tribune-C apitai :  .noux  t  itv 
Tribune;  Davenport  Times;  Cedar  Rapids 
Ciazette;  Dubuque  Telegraph  Herald; 
Council  Bluffs  Nonpareil. 

SorTH  Dakot.v:  .\berdeen  .\merican : 
.■\berdcen  News ;  Sioux  Falls  •\rgus 
Leader. 

North  Dakota  :  Grand  Forks  Herald 
(Dioniiitg)  ■.  Grand  Forks  Herald  (cr’c- 
tiiiig)  Fargo  Forum  (morning);  Fargo 
Forum  (eirning). 

Missoiki:  Kansas  City  Star;  Kansas 
City  Times :  St.  Louis  Globe  Democrat ; 
Siiringtield  Ix'ader ;  St.  Joseph  News 
Press:  Joplin  Glohe ;  Joplin  News  Herald. 

Gkumioma:  Oklahoma  City  Okla¬ 
homan:  Oklahoma  City  Times;  Tulsa 
World;  .Miokogee  Phoenix;  Muskogee 
Times  Democrat. 

Kansas:  Wicliita  Eagle;  Topeka 

C'apital. 

Texas  :  Dallas  News  ;  I'ort  Worth  Star 
Telegram,  b'ort  Worth  Record  Telegram 
Houston  Chronicle;  Houston  Post  Dis¬ 
patch  ;  Beaumont  Enterprise ;  Beaumont 
Journal;  San  .\ntonio  b'xpress ;  Waco 
News  Tribune;  .Vmarillo  Globe  ;  .Amarillo 
News. 

Delaware:  Wilmington  Journal. 


TO  CELEBRATE  200th  YEAR 


Annapolis  (Md.)  Maryland  Gazette 
Will  Span  Two  Centuries  August  4 

The  Amiapolis  (Md.)  Maryland  Ga- 
aette  is  planning  to  celebrate  the  200th 
anniversary  of  its  birth. 

The  weekly  publication,  which  has  its 
chief  circulation  in  .Anne  .Arundel  county, 
of  which  Annapolis  is  the  county  seat  as 
well  as  the  state  capital  of  Maryland,  was 
founded  in  1727  by  William  Parks. 

Its  editors  claim  that  it  is  the  oldest  of 
all  the  newspapers  of  the  United  States 
which  are  still  published.  Other  news¬ 
papers  were  started  earlier,  but  they  have 
suspended  publication  and  been  forgotten 
long  ago. 

Part  of  the  celebration  of  the  anniver- 
.sary,  which  will  occur  on  .Aug.  4  of  this 
year,  will  be  the  publication  in  magazine 
form,  of  a  special  eilition  entitled  “Two 
Hundred  A’ears  with  the  Maryland 
Gazette.”  Files  of  the  early  issues  of  the 
paper  in  various  libraries  are  being  c.x- 
amined  for  data.  A  file,  practically  com¬ 
plete  and  running  to  within  one  year  of 
the  original  issue  is  in  the  possession  of 
the  Maryland  Historical  Society. 


HENRY  ALLEN  DEFENDS 
FLOATING  UNIVERSITY 


Urgent  Business  Caused  Him  to  Leave 
Student  Ship,  Not  Pranks  of 
S  ud?n'.s.  He  Declares, 
in  New  York 


Henry  J.  .Allen,  former  governor  of 
Kansas,  and  publisher  of  ll'icliita  (Kan.) 
Beacon,  in  an  interview  with  Editor 
&  Publisher  in 
New  York  this 
week  defended 
the  "floating  uni¬ 
versity"  as  “a 
most  practical 
way  to  study 
journalism.”  Mr. 
Allen  was  dean 
of  journalism  on 
t  h  e  round-the- 
w  o  r  1  d  student 
cruise  of  the  S.  S. 
Ryndam.  which 
he  left  at  Ham¬ 
burg,  because  of 
urgent  business 
calling  him  back  to  Wichita.  He  denied 
he  hail  left  the  ship  because  of  the  con¬ 
duct  of  some  of  the  student  body. 

"There  were  oQ  sludents  on  board 
studying  journalism,”  Mr.  .Allen  de¬ 
clared.  "If  it  were  possible,  1  think  the 
best  training  all  our  .American  editors 
could  ever  receive  is  a  similar  trip  around 
the  world  while  they  are  young.  We 
.Americans  are  so  prone  to  provincialism. 

“There  is  probably  no  other  country  in 
the  world  like  the  United  States  where 
the  young  people  need  to  have  world  af¬ 
fairs  dramatized  for  them  to  gain  their 
interest.” 

Shipboard  made  an  ideal  journalism 
class  room,  according  to  Mr.  .Allen.  He 
said  a  daily  paper  was  published  e.xcept 
when  the  students  were  “too  busy  or  too 
tired”  to  get  it  out. 

“There  were  gorgeous  assignments  to 
be  given  out,”  Mr.  .Allen  said.  “The 
first  port  we  touched,  for  instance,  was 
Panama.  1  assigned  one  of  the  students 
to  interview  the  President  of  Panama. 
Several  others  were  assigned  to  see  if 
they  could  find  any  mosquitos  near  the 
canal.” 

While  admitting  that  the  co-educational 
iilea  did  not  work  out  with  entire  success 
upon  the  high  seas,  Mr.  .Allen  said  that 
he  doubted  if  any  college  in  the  United 
States  with  450  students  could  show  a 
higher  standar<l  of  conduct. 

“.All  that  happened,”  he  said,  “was  that 
when  we  were  in  Japan  twelve  of  the 
boy  students  made  a  spectacle  of  them¬ 
selves  in  the  Imperial  Hotel  by  drinking 
too  much  saki.  We  sailed  with  400  bovs 


and  50  young  women.  .All  told,  nine 
were  sent  back  from  Japan  and  three 
from  other  ports.  I  think  that  the  stories 
which  have  been  sent  out  were  very  much 
colored.” 

Mr.  .Allen  ridiculed  the  idea  that  there 
had  been  any  excessive  amount  of 
romance,  and  said  he  did  not  know  of 
any  engagements  as  a  result  of  the  trip. 
The  reason  coeducational  cruises  were 
not  advisable,  he  said,  was  because  of 
misunderstandings  due  to  the  fact  that 
foreign  nations  were  not  accustomed  to 
liberal  .American  ideas. 

He  said  that  as  far  as  he  was  con¬ 
cerned  the  trip  around  the  world  had 
demonstrated  clearly  to  him  that  the  plan 
of  a  traveling  university  was  sound. 

“The  American  youth  derives  great 
benefit  from  learning  that  the  world  is 
round,”  Mr.  Allen  said,  “and  he  es¬ 
tablishes  contacts  and  friendships  in  other 
lands  which  develop  an  international 
viewpoint.  Finally,  he  applies  himself  to 
work  much  better  on  shipboard,  because 
there  is  nti  chance  to  cut  classes,  and  he 
Cmnot  visit  college  inns.” 


DAILY  OPENS  NEW  PLANT 


Thousands  Inspect  Salt  Lake  City 
Deseret  News  Building  April  5 

More  than  10,000  people  visited  the 
new  plant  of  the  Salt  Lake  City  Deseret 
Keii’s  on  Richards  street  which  was 
formally  opened  .April  5.  .All  employes 
who  could  be  spared  for  the  purpose 
served  as  guides,  with  General  Manager 
B.  !•'.  Grant,  .Assistant  General  Manager 
James  M.  Kirkham  and  Managing  Editor 
Harold  Goff  in  charge. 

Every  person  entering  the  plant  during 
the  day  was  presented  with  a  souvenir  in 
the  shape  of  a  piece  of  dry  mat  and  with 
a  folder  describing  the  new  building  and 
containing  a  few  words  about  the  growtt 
of  the  papjer  and  its  organization.  Musk 
was  furnished  by  an  orchestra.  (Jov- 
ernor  Dern  attended  the  ceremonies. 
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The  impression  seems  to  prevail  in  the  minds  of  some  publishers  that  because  Certified 
Dry  Mats  are  used  exclusively  by  such  papers  as 

The BuiEalo  Times,  Cleveland  Plain  Dealer,  Detroit  Times, 

Los  Angeles  Examiner,  San  Franeiseo  Examiner, 

New  York  Times,  New  York  World,  etc., 

only  the  larger  papers  use  our  product. 

At  the  Johnstown  Democrat  they  have  used  other  makes  of  mats  and 
have  made  extensive  trials  of  every  mat  offered  them. 


.As  a  result  of  their  COMPARISONS  they  adopted  Certifieds  exclusively. 
They  pride  themselves  upon  producing  one  of  the  best  printed  papers  pub¬ 
lished  in  America.  In  this  opinion  they  are  corroborated  by  many  publishers. 

Over  300  other  publishers  having  dailies  of  3,000  and  up  circulation 
use  Certified  Dry  Mats  exclusively.  We  invite  your  comparison,  too. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

fer  wet  mat  printing  with  DRY  MAT  facility — ^use  Certifieds. 
MADE  IN  U.  S.  A. 


Our  Policy 

C3 

One  Sixe 
all  mats  2o'r(24’ 

One  Quality 
onlu  the  best  oPe 
carimuke 

One  Price 

on  stanhin^ankr 
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RECENT  SURVEY  SHOWS  L.  A.  3rd  GREATEST  RADIO  MART 


EXAMINER  REACHES  RREATEST  ROND-RUYING  GROUP  IN  CITY 


Broadway  of  the  West 


EXAMINER  LEADS 
IN  MAKING  SALTS 


L  A.  WEALTH  CALLS 
FOR  MASS  APPEAL 


The  Los  Angeles  Examiner,  carrying  a 
radio-advertising  responsibility  in  the 
Pacitlc  Southwest  virtually  as  great  as 
that  of  all  other  Eos  Angeles  papers  com¬ 
bined,  has  lifted  Los  Angeles  to  third 
place  in  radio  ownership  in  America, 
though  the  city  is  fifth  in  population! 

There  it  probably  no  other  newt- 
paper  in  the  country — at  leait,  at  far 
at  we  have  been  able  to  ditcover — 
that  hat  thouldered  a  talet  burden  like 
thit  independently  of  other  local  media 
and  to  effectively.  To  have  carried 
the  bulk  of  radio  advertiting  in  a  ter¬ 
ritory  and  to  have  maintained  that  ter¬ 
ritory  in  the  logical  position  its  popu¬ 
lation  and  buying  power  would  entitle 
it  to,  would  be  quite  a  job  in  itself,  at 
any  space-buyer  would  admit.  But  to 
literally  lift  the  market  by  its  boot¬ 
straps  from  a  fifth  place  in  population 
to  a  third  place  in  buying,  stamps  the 
newspaper  that  did  half  the  job  as  one 


With  60%  of  its  population  influx  either 
wholly  or  partially  self-sustaining,  result¬ 
ing  in  a  constantly  increasing  per  capita 
wealth  as  population  mounts,  Los  Angeles 
today  offers  one  of  the  world’s  greatest 
security  markets,  according  to  figures  re¬ 
cently  released  by  one  of  the  city’s  most 
conservative  statistical  agencies. 

So  widespread  among  the  masses  is  the 
almost  unbelievable  per  capita  wealth  and 
family  income  of  the  greatest  city  West 
of  Chicago,  that  contrary  to  most  other 
communities,  security  advertising  in  Los 
.Angeles  has  become  a  matter  of  reach¬ 
ing  the  most  people.  Indicative  of  that 
trend  were  the  1^6  figures  that  showed 
The  Los  Angeles  Elxaminer  with  a 
greater  Financial  Advertising  gain  for  the 
year  than  ALL  the  other  Los  Angeles 
papers  combined! 

There  is  enough  liquid  wealth — money 
in  saving  banks — in  Los  Angeles,  to 
supply  every  man,  woman  and  child  with 
a  thousand  dollars  !  The  taxable  wealth 
of  the  county  is  second  only  to  that  of 
New  York  County,  and  exceeds,  by  a 
comfortable  margin,  that  of  Cook  County^ 
Illinois,  of  which  Chicago  is  the  county 
seat  I 

A  significant  wealth-factor  in  connec¬ 
tion  with  the  ability  of  Los  Angeles  to 
buy  sound  stock  and  bond  issues  are 
recent  reports  on  nation-wide  bank-clear¬ 
ings,  in  which  this  city  is  shown  to  be 
registering  greater  gains  week  after  week 
than  any  other  in  the  Nation. 

Advertise,  therefore,  your  financial 
offerings  in  Los  Angeles.  You  can  reach 
the  greatest  buying  power  and  investing- 
group  of  any  medium  West  of  Chicago 
through  the  morning  and  Sunday  Ex¬ 
aminer,  for  which  its  readers  pay  a 
higher  price  than  for  any  other  paper  in 
the  city. 


CITY  SAVINGS  OF  L.  A.  ARE 
DOUBLE  NATION*S 

Saving  Bank  deposits  for  the  City  of 
Los  Angeles  are  more  than  twice  as  great 
per  capita  as  the  average  for  the  United 
States. 

The  figures  are:  United  States,  $211; 
Los  Angeles  $442. 

The  national  figure  is  from  a  report 
made  by  the  savings  division  of  the 
American  Bankers’  Association.  The 
Los  Angeles  figure  is  from  the  total  of 
savings  deposits,  namely  $552,829,648  of 
the  Los  Angeles  banks,  as  furnished  in 
a  clearing  house  report,  divided  by  a 
million  and  a  quarter  population. 

In  the  past  six  years  the  wealth  in 
Los  Angeles  has  increased  more  than  tw* 
times.  This  is  a  rate  sharply  in  advance*? 
of  the  rate  of  population  growth. 


$12,000,000  IN  300  NEW 
PLANT  PAYROLLS 

More  than  300  new  manufacturing 
establishments,  employing  nearly  6,000 
people,  with  an  annual  payroll  of  $12,000- 
000  came  into  the  metropolitan  area  of 
Los  Angeles,  said  an  announcement  a 
few  days  ago  of  the  Industrial  Depart¬ 
ment  of  the  Los  Angeles  Chamber  of 
Commerce. 

The  completion  of  the  Sears-Roebuck 
distribution  plant  and  retail  store  will 
see  6,000  more  people  employed,  on  a  pay¬ 
roll  reaching  $10,000,000  a  year.  An 
additional  2,000  will  go  to  work,  for  the 
Ford  Company  at  its  new  manufacturing 
ind  assembly  plant  to  be  built  on  a  40- 
acre  site  already  acquired  at  the  Harbor. 
The  investment  will  total  $3,000,000. 


EXAMINER  LEADS  IN  FARM 
SALES 

More  farm  lands  in  Southern  Cali¬ 
fornia  are  sold  through  the  Los  Angeles 
Examiner  than  through  any  other  news¬ 
paper  in  the  territory,  judging  from  the 
preference  for  this  paper  that  is  shown 
by  farm  land  advertisers. 

From  January  1,  1927,  to  March  1, 
1927,  the  figures  show  that  The  Examiner 
carried  70,196  lines  of  this  kind  of  copy, 
as  against  the  next  nearest  paper’s  47,726 
lines. 

The  high  value  of  farm  lands  in 
this  richest  agricultural  community  in 
America  makes  this  record  especially 
significant.  It  is  an  indication,  too  of  the 
way  The  Examiner  is  reaching  new¬ 
comers  to  this  market  .  .  .  those  without 
buying  prejudice,  who  arrive  with  suffi- 
'  cient  funds  to  be  largely  self-sustaining. 


223  SCHOOLS  COMPLETED 
IN  YEAR  AND  HALF 

Two  hundred  and  twenty-three  school 
buildings  completed  since  July  1,  1925; 
39  others  under  construction  at  present 
wd  plans  prepared  for  20  more — these 
figures,  according  to  W.  E.  Record,  busi¬ 
ness  manager  of  the  Board  of  Education, 
mdicate  that  Los  Angeles  is  keeping  her 
school  facilities  adequate  for  her  increas- 
population. 

*^  223  buildings  completed  since  July 
ok'*^’  expenditure  of  $13,- 

942,720,  according  to  the  report  given  out 
Y^f^ay  by  Mr.  Record.  Nearly  $&,- 
W,000  will  be  spent  on  those  now  build¬ 
ing  and  those  to  be  built. 


The  Los  Angles  Exam¬ 
iner  has  the  largest  home- 
delivered  circulation  of 
any  paper  in  its  territory. 
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PROXY  COMMITTEE  ANSWERS 
NOYES’  LETTER 


(Continued  front  fane  7) 


any  ^ciisc  of  tire  word.  It  was  initiated 
before  Mr.  Ileafst  became  tlie  factor  he 
is  today  in  tlie  publishing  iWhl. 

■‘.Mr.  Xoyes  In'mself  knows,  for  he  was 
present,  that  at  the  reorganization  meet¬ 
ing  of  the  Associated  Press  in  University 
Hall  in  New  York  in  19(K)  1  oppo.sed  as 
I  am  oppo.sing  today  the  three  grades  of 
membership,  namely,  (a)  those  with 
Ixmds  and  the  right  of  protest;  (b)  those 
without  bonds  and  the  right  of  protest ; 
and  (c)  those  with  neither  bonds  nor  the 
right  of  protest  and  to  whom  is  given 
only  the  privilege  t)f  receiving  aiul  pay¬ 
ing  for  the  rei>ort.  Mr.  Noyes  him.sclf 
will  recall  that  among  those  who  sup- 
|v>rted  me  was  the  late  \V.  R.  Nelson  of 
the  Kaiusas  City  Star,  always  a  stalwart 
supporter  of  the  .A  P. 

“Instead  of  a  llearst  movement,  as  Mr. 
Noyes  deceptively  tells  you,  this  is  a 
movement  to  eliminate  classes  from  the 
A.  P.,  to  make  it  mutual  and  democratic, 
to  give  every  member  the  rig/it,  whether 
or  not  he  chooses  to  exercise  it,  to  a 
voice  in  the  election  of  tho.se  who  man¬ 
age  its  affairs,  to  prohibit  discrimination 
in  privileges— all  which  would  tend  to  in¬ 
crease  interest  in  and  loyalty  to  the  or¬ 
ganization. 

"Mr.  Noyes  charges  that  Mr.  llearst 
has  ffmght  the  .\.  P.  in  the  jiast.  (iranted 
he  has.  If  now  he  has  seen  the  light, 
why  should  his  offer  to  surrender  his  own 
large  bond  holding  rights — for  Mr. 
Hearst  casts  44.'!  Ix)nd  votes,  by  far  the 
largest  of  aity  memlrer — to  aid  in  dem<ic- 
ratizing  the  .\ssociated  Press  be  re 
fused  by  those  who  are  trying  t  >  bring 
this  about  for  the  best  interests  of  them¬ 
selves  and  the  .Associated  Press? 

“Mr.  Noyes’  uncalled  for  eleventh 
hour  letter  is  an  effort  ,to  .check  the 
spread  of  the  movement  to  dispossess  the 
A.  P.  of  its  feudal  character.  It  is  an 
improper  use  of  his  office  for  him  .  to 
atteini)t  to  dictate  to  the  membership 
how  they  shall  give  their  proxies,  most 
improper  to  attempt  to  have  those  who 
have  alrc.a<ly  given  us  proxies  revoke 
them. 

"It  offers  nothing  tangible  in  return. 

It  merely  makes  a  i)romise  to  lay  be^ 
fore  the  annual  meeting  the  bond  ques¬ 
tion  INCLUDING  THK  \’KKY  SF.Rt 
lOU.S  LEGAL  UUKSTIONS  IN- 
V’’OL\’FlD.  The  words  I  capitalize  are 
signiticant.  They  mean  that  Mr.  Noyes 
and  his  Hoard,  will  be  found  resolutely 
opjx>sing  mutualization,  ligbting  for  re¬ 
tention  of  class  c<introl  of  the  present 
oligarchy  on  the  ground  that  the  law 
stands  in  the  way  of  retirement  of  the 
IxMuis. 

“VVe  have  pointed  out  how  this  objec¬ 
tion  may  Ire  legally  overcome— by  giv¬ 
ing  to  tile  entire  member.sbip  each  forty 
additiiinal  votes. 

"It  will  Ire  noted  that  Mr.  Noyes  makes 
no  iiromise  at  all  in  respect  of  protest 
rights.  That  is  no  less  vital  than  the 
bon  1  question  to  jmt  every  memlrer  on 
an  eipial  footing  provided  he  has  held 
his  memlrersbip  for  live  years.  Without 
the  right  of  protest  a  member  is  at  the 
merev  of  anyone  who  may  care  to  enter 
his  liebl.  With  it  he  is  armed  with  a 
strong  weaivin  with  which  to  protect 
himself. 

"Why  should  the  .\  P.  make  llesh  of 
one  ami  fowl  of  the  other?  Why  should 
the  favored  few  enjov  protest  rights  and 
the  mass  Ire  denied  them? 

“I  renew  my  appeal  to  you  to  send 
your  proxv  to  our  committee,  if  you  feel 
that  the  .\.  P.  should  be  mutualized.  If 
you  have  done  so,  I  hoire  Mr.  Noyes’  in¬ 
sidious  and  unjust  let*er  will  not  in¬ 
fluence  you  to  revoke  it. 

“Those  who  are  making  this  fight  for 
deniocracv  have  the  interests  of  the  .As¬ 
sociated  Press  as  deeply  at  heart  as  Mr. 
Noyes.  Every  member  who  eptrusts  his 
proxy  to  our  committee  may  do  so  in 
confidence  that  it  will  lie  used  for  his 
betterment,  not  his  injury." 

In  a  statement  to  Editor  &  Pubi.ishkr. 
Mr.  Vandenlrerg  said; 

"My  letter, to  Mr.  Noyes  emphatically 


denied  that  my  interest  in  this  movement 
bears  any  relationship  to  Mr.  llearst  as 
Mr.  Noyes’s  letter  sought  to  infer.  My 
letter  declares  on  the  contrary  that  my 
interest  grows  out  of  a  long-standing  be¬ 
lief  in  the  wisdom  of  certain  changes  to 
democratize  .A.  P.  elections  and  also  to 
provide  greater  membership  protection 
for  all.  Heyond  that  statement  I  do  not  . 
care  to  release  my  letter  for  publication 
at  present  time.  No  useful  purpose 
could  he  served  in  furthering  a  spirit 
of  controversy  when  there  is  every  rea¬ 
son  to  hope  for  a  meeting  of  minds  on 
the  whole  subject  matter. 

"This  is  particularly  true  since  Mr. 
Neylan’s  letter  amply  covers  the  merits 
of  the  controversy  from  the  viewpoint  I 
support.  It  would  he  a  tragic  mistake  in 
my  judgment  for  both  pending  problems 
not  to  be  considered  on  their  merits  <le- 
void  of  all  prejudice.  1  believe  the  mas¬ 
ter  key  to  emphasize  A.  P.  loyalties  is 
to  i)ut  the  reality  of  greater  A.  P.  power 
in  the  hands  of  the  whole  membership 
and  also  to  put  the  maximum  protection 
around  all  A.  P.  memberships.  My  sole 
incentive  is  the  progressive  welfare  of 
this  greatest  of  all  the  world’s  journal¬ 
istic  institutions. 

“I  know  that  Mr.  Neylan  and  Col. 
ICwing  have  no  other  incentive.  Cer¬ 
tainly  this  same  sort  of  purpose  always 
has  inspired  President  Noyes  in  his  long 
and  splendid  service,  and  likewise  his  as¬ 
sociates.  Such  common  objectives  should 
he  able  to  find  common  ground.  1  am  in¬ 
terested  in  no  attempt  to  dictate  pre¬ 
conceived  reforms.  1  stand  solely  for  an 
order  from  the  membership  creating  a 
representative  committee  from  the  mem¬ 
bership  to  canvass  the  entire  A.  P.  for 
its  views  on  both  moot  matters  and  re¬ 
port  their  findings  in  the  form  of  de¬ 
liberate  recommendations  at  the  subse- 
(luent  convention. 

"It  is  time  this  long-standing  problem 
were  met  instead  of  dcxlged.  Surely  it  is 
not  treason  for  us  to  proix)se  that  the 
membership  shall  Irecome  thus  articulate. 
Surely  those  who  have  a  common  fidelity 
to  the  great  .A.  P.  can  agree  on  such  a 
thesis,  if  we  all  resjrect  each  other’s 
motives.” 


COAST  PRUNE  GROWERS  GRIDIRON  ELECTS  GABLEMAN 

PLANNING  CAR^PAIGN  Washington  Correspondent  of  Cincin- 

nati  Enquirer  Succeeds  Perry  S.  Heath 

$150,000  Fund  to  Be  Handled  by  State  .  r,  ,  i  'i- 

.  _  .  .  «  After  a  lapse  ot  nearly  2a  years  a 


Agency — Growers,  Shippers  and 
Commission  Men  Co¬ 
operating 


.Another  co-operative  newspaper  adver¬ 
tising  campaign  is  to  come  out  of  the 
Pacific  Northwest.  The  Blue  Mountain 
Prune  growers  of  Washington,  Oregon 
and  Idaho  are  planning  the  expenditure 
of  approximately  $150,(HK.)  in  advertising 
in  the  chief  marketing  centers  of  the 
eastern  .states  and  the  Middle  West. 
Their  problem  is  the  speetly  movement 
into  consumption  of  approximately  4,000 
cars  (6,(XX),tM)0  boxes)  of  fresh  prunes 
that  come  to  riireness  i|uite  early  in  the 
season.  The  Strang  and  Prosser  .Adver¬ 
tising  Agency  of  Seattle  has  just  been 
selected  to  handle  the  campaign. 

This  is  the  third  important  co-operative 
campaign  to  originate  in  the  Pacific 
Northwest  district  in  the  last  year,  the 
others  being  for  canned  salmon  and  for 
lumber. 

The  Prune  Growers’  organization 
brings  in  the  interesting  combination  of 
growers,  shippers  (commission  men)  and 
the  railroads  to  accomplish  the  better¬ 
ment  of  the  industry.  The  railroads  are 
taking  an  active  part  in  promoting  the 
organization  through  the  .American  Rail¬ 
way  .Association,  the  Pacific  Northwest 
regional  director  of  which  is  11.  J.  .Ar¬ 
nett. 

The  advertising  fund  is  made  im  of  a 
2  cent  per  l)ox  contribution  from  the 
growers,  plus  1  cent  from  the  shippers, 
while  the  shij.pers  contribute  still  more 
by  reducing  the  actual  handling  charges 
by  2  cents  per  box,  half  of  which  goes 
for  the  advertising  and  other  half  as  a 
direct  saving  to  the  growers.  Other  con¬ 
cessions  are  likely  to  be  made  to  the 
growers  that  may  entirely  offset  their 
advertising  expenditures,  it  was  stated. 


t  incinnati  newspaper  is  represented  again 
in  the  membership  of  the  Gridiron  Club 
of  Washington  newspaper  correspondents. 
Edward  W.  Gableman,  Washington  cor- 
resiiondent  of  the  Cincinnati  Enquirer 
was  elected  to  active  membership  succeed¬ 
ing  the  late  Perry  S.  Heath,  veteran 
Ohio  newspairerman  and  Assistant  Post¬ 
master  (jeneral  of  the  United  States. 

Soon  after  Mr.  Gableman’s  election  he 
was  presented  as  the  baby  member  of  the 
Club  to  the  only  surviving  charter  mem¬ 
ber  of  the  organization.  Col.  O.  O. 
Stealey,  who  for  many  years  was  Wash¬ 
ington  correspoixlent  of  the  Louisville 
Courier-Journal.  .Mr.  Gableman  has  rep¬ 
resented  the  Eiupurer  in  Washington  for 
eight  years  having  seen  service  previously 
in  its  state  bureau  in  Columbus  and  on 
its  local  staff  in  Cincinnati. 

Gableman's  predecessor  in  the  Gridiron 
Club  from  Cincinnati  was  the  late  Sylvan- 
us  E.  John.son  for  many  years  a  cor¬ 
respondent  and  editorial  writer  for  the 
Enquirer  in  Washington. 


SECOND  DISTRICT  TO  MEET 


ENWRIGHT  BEGINS  SENTENCE 


Boston  and  Lynn  Pub’isher  Sent  to  Jail 
For  Criminal  Libel 

Frederick  W.  Enwright,  publisher  of 
the  Lynn  (Mass.)  Tetefrain-Xaes  and 
former  publisher  of  the  now  bankrupt 
Ho.tton  'I'elenrani.  later  the  Telegraiih. 
.Monday  Iregan  his  eight  months'  sentence 
in  Charles  street  jail.  Boston,  imposeil 
I'eh.  7  for  criminally  Hireling  former 
Mayor  James  M.  Curley  of  Boston.  He 
also  ixiid  a  $500  fine. 

Earlier  in  the  day  before  going  to  jail. 
Enwright.  accompanieil  by.  luigene  B. 
Eraser,  of  the  governor’s  council,  called 
on  Governor  .Mvan  T.  Fuller  and  peti¬ 
tioned  for  clemency.  The  governor, 
after  hearing  Enwright.  referred  the  mat¬ 
ter  to  the  state  Ixiard  of  parole  for  in¬ 
vestigation  and  rejxirt. 

Last  week  Mrs.  Enwright  and  daughter 
l-'.leanore  appealed  to  Governor  Fuller. 

TODD  ESTATE  $250,000 

The  will  of  I'red  S.  Tcxld,  former  gen¬ 
eral  manager  of  the  Rochester  Demo¬ 
crat  ir  ChrtmU'lc,  presented  for  probate 
\l)ril  12.  provided  for  the  disposal  of  an 
estate  ai>proximating  $250,000. 


COMPOSING  ROOM  CHIEFS  UNITE 

.A  call  has  Ireen  issued  for  the  first 
annual  conference  of  Daily  Newspaper 
Composing  Room  Executives  of  Iowa  to 
be  held  at  Waterloo,  la.,  June  13-14.  To 
date  representatives  of  24  newspapers 
have  signified  their  intention  of  being 
present.  The  organizer  of  the  confer¬ 
ence  is  Le<m  .A.  Link  of  the  Waterloo 
(la.)  cy>urier.  Eight  manufacturers  of 
composing  room  machinery  and  supplies 
will  have  exhibits  at  the  conference. 


Tentative  Program  Prepared  for  Schen¬ 
ectady  Convention,  June  22-24 

The  second  district.  International  .Ad¬ 
vertising  .Association,  will  hold  its  annual 
convention  in  Schenectady.  N.  V.,  June 
22-24,  inclusive,  .\mong  the  speakers  will 
he  .\.  1'.  .Arnold,  director  of  development. 
National  Broadcasting  Company;  Philip 
L.  Thomson,  president  of  the  .Audit  Bu¬ 
reau  of  Circulations;  K.  S.  McHugh, 
general  commercial  manager  of  the  New 
\'ork  Telephone  Conqiany,  aiul  (.'.  King 
Woodbridge,  president.  International  .A<1- 
vertisiii"  .Association.  The  general  chair¬ 
man  in  charge  of  the  Schenectady  meeting 
is  Edwin  (j.  Conde,  club  member  and 
postmaster  of  Schenectady. 


TO  ENTER  DAILY  FIELD 

Thomas  II.  Kendall,  publisher  of  the 
Reddiiif  (Cal.)  Indefendent,  has  an¬ 
nounced  that  he  will  change  from  a 
weekly  to  a  dailv  with  the  issue  of 
-Mav  1. 


THE  UIIK'AfiO  DAILY  NEWS] 
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An  Advertisement  directed  to 

Some  Newspaper  Publisher 
Who  Has  Earned  a  Rest 

The  effort  of  building  your  property  hes  taken 
years  of  day  and  night  work  .  and  you 

now  want  to  carry  a  lighter  load 
shifting  many  of  the  cares  and  tasks  to  a 
younger  man  who  has  the  ability  and  is  fitted 
by  experience  for  such  a  position. 

Through  successive  positions  as  advertising  salesman,  advertising 
manager,  national  advertising  manager,  business  manager  and  gen¬ 
eral  manager  of  newspapers.  1  have  built  such  a  background.  The 
training  has  been  varied,  embracing  metropolitan  newspapers, 
medium  sized  dailies  and  one  still  smaller.  Elach  position  has  been 
a  step  forward  that  added  worthwhile  experiences. 

The  cycle  is  complete  .  .  .  |  am  ready  to  put  this  knowledge 

plus  the  initiative  that  has  carried  me  through  each 
of  these  positions  ...  to  work  for  some  publisher. 

I  am  thirty-four,  married,  a  college  graduate  and  expecting  only 
what  such  services  would  be  worth  to  your  paper. 

Box  C-503,  care  EDITOR  A,  PUBLISHER 


■’Jl^^econd 

$100,000  Jkgr 

In  Sirmir^ham 


AST  year  the  Pizitz 
Department  Store  at¬ 
tempted  a  one-day, 
store-wide  sale,  set¬ 
ting  its  goal  at  $100,000. 
Although  this  high  mark  was 
accomplished  by  a  narrow 
margin,  the  sale  was  a  suc¬ 
cess.  Many  merchants  in 
other  Southern  cities,  how¬ 
ever,  branded  it  as  a  mer¬ 
chandising  freak  —  a  record 
that  would  not  bear  repeating. 

On  Sunday,  March  13th,  The 
News  carried  a  ten- 
page  section  (20pages  .  _ 
in  tabloid)  in  an  at- 
tempt  to  duplicate 
the  Pizitz’  now  fa-  / 

mous  $100,000  Day. 

On  Monday  the  Pizitz  Wt 

store  was  crowded  to 
capacity  from  seven- 


\  I  /  \ 

I  \ 

Lm  the  'SouthX 


thirty  in  the  morning  through¬ 
out  the  day,  with  heavy  buy¬ 
ing  until  nine  that  night  when 
the  doors  were  closed.  The 
total  receipts  from  this  one- 
day  sale  were  $128,000 — 28% 
over  the  goal. 

In  the  Birmingham  trading 
territory,  where  this  very  re¬ 
markable  merchandising  tri¬ 
umph  was  made  possible,  your 
sales  problems  may  be  accom¬ 
plished  with  comparable  suc¬ 
cess  through  consistent  adver¬ 
tising  in  The  News. 
7^  With  its  Net  Paid 

circulation  of  more 
w/i \  than  100,000  Sunday 

'  j  \  \  and  82,000  Daily,you 

are  assured  complete 
coverage  at  one 
^  cost — the  lowest  cost 

1^  per  unit  of  results. 


Covered  by 


Net  Paid  Circulation 
Now  Greater  Thdn 

100,000  Sunday 


Wlft  prmmsiiam 


Net  Paid  Circulation 
Now  Greater  Than 

82,000  Daily 


‘C’fie  South's  Greatest  Newspaper 

NATIONAL  REPRESENTATIVES:  KELLY-SMITH  CO..  New  York,  Chrcago,  Boston,  Philadelphia.  J.  C.  HARRIS.  ]R.,  .Atlanta 
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ANNOU 


As  the  result  of  a  long  period  of  scientific  re 
tion  is  enabled  to  announce  the  completion  o 
construction  of  the  newspaper  printing  press  a 
to  be  epoch  making.  These  discoveries  ha 
which  are  now  ready  for  the  market. 


1.  A  new  and  ultra-modern  newspaper  print¬ 
ing  and  folding  unit  of  extraordinary  producing 
capacity.  This  is  in  a  wholly  new  class  in  speed 
of  production,  in  certainty  of  operation,  in 
unbreakableness,  in  freedom  from  the  excessive 
wear  and  tear  now  incident  to  the  production 
of  heavy  editions,  and  in  ease  and  economy  of 
operation.  Furthermore,  it  is  an  all-steel  ma¬ 
chine.  It  will  be  found  to  excel  not  in  a  few 
points  only  but  in  all  of  the  attributes  which 
make  for  high  speed,  fine  printing,  accurate 
folding,  and  the  owner's  unalloyed  satisfaction. 

A  single  illustration  will  serve  to  show  the 
thoroughness  with  which  in  this  machine  we 
have  dealt  with  the  practical  problems  of  the 
pressroom,  its  anti-friaring  indestructible  cylin¬ 
der  bearings.  These  cylinder  bearings  prevent 
friaring  at  all  speeds,  and  need  never  be  taken 
up  or  replaced. 


2.  An  automatic  f 
device.  This  auto 
roll  to  an  expiring 
or  stopping  the  pr 
full  running  time  of 
time.  It  not  only 
proves  printing  thr 
uniform  speed  of  o 
waste  of  printed  pa 
every  paper  change 

3.  A  two-page  ins 
ables  the  publisher 
his  pages  by  twos  in 
as  well  as  small  pr 
enables  a  sextuple 
38,  42,  46,  50  and 
octuple  press  to  pr 
58,  62,  66  and  68  pa 
their  usual  products 


SH] 
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EMENT 


es  ch  the  Wood  Newspaper  Machinery  Corpora- 
0  number  of  fundamental  improvements  in  the 
a|ts  auxiliaries,  which  improvements  it  believes 
been  incorporated  in  the  following  devices, 


la 


:  filed  paper  replenishing 
:oiii|lly  pastes  a  full  paper 
ithout  slowing  down 
preAd  thus  converts  the 
oftlachine  into  producing 
ilylases  output  and  im- 
hrolhe  maintenance  of  a 
op  on,  but  it  saves  the 
pap(  hich  now  results  from 
ge. 

nsen  mechanism  which  en- 
leri  irease  the  number  of 
insi  if  by  fours,  upon  large 
pro  1.  This  for  example 
le  p  0  produce  26,  30,  34, 
ind  aged  papers,  and  an 
pr«  14, 38,  42,  46,  50,  54, 
!  pafcpers,  in  addition  to 

,ctsT 


4.  The  Bee-Line  Press  has  now  been  equipped 
with  the  two-page  inserting  device  mentioned 
above.  This  enables  the  publisher  using  it  to 
increase  his  pages  by  twos  upon  a  press  which 
possesses  the  very  great  advantage  of  using 
semi-cylindrical  stereotype  plates.  The  semi- 
cylindrical  printing  plate  is  used  by  all  metro¬ 
politan  newspapers  because  it  is  the  best  printer 
known,  and  can  be  cast,  finished  and  cooled 
automatically  and  at  high  speed.  Such  plates 
are  made  by  Autoplate  machines  and  require 
no  hand  tooling  of  any  description. 

Publishers  are  cordially  invited  to  see 
these  devices  in  operation  at  our  plant  in 
Plainfield,  New  Jersey. 

Oscar  C.  Roesen, 

Manager  of  Sales, 

Wood  Newspaper  Machinery  Corporation, 

501  Fifth  Avenue,  New  York  City 
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AN  ADDED  ELEMENT 


EKV  reader  of  Editor  &  I’l  hi.ishkk  must  have 
found  .soli<l  benelit  from  S.  1’.  Westons  answers 
to  the  question,  "What  is  the  formula  for  news- 
pajK-r  success?”  appearim;  in  these  columns  last  week. 
'I'here  is  no  keener  expert  in  the  lield  and  his  study 
was  hastxl  on  the  practical  experience  of  a  score  of 
successful  newspajiers  selected  from  30  major  fields. 
]t  is  valuable  to  know  that  the  proportions  of  reading 
matter  and  advertising  in  those  newspapers  are  42  per 
cent  to  5<S  per  cent  and  that  the  average  ratios  in 
columns  are;  Local  news,  3/ .22;  wire  news,  14.01>; 
editorial,  2.97;  features.  22.S2.  and  husiiiess  and 
linancial,  13.99.  Mr.  Weston  found  the  following 
column  proportions  in  advertising  prevailing ;  Local, 
i0().32;  national,  20.S4,  ami  linancial,  5.74. 

W’e  believe  it  is  an  absolute  rule  that  advertising 
follows  the  Hag  of  editorial  interest.  The  companion 
rule  is  that  the  public  takes  a  newspaper  at  the  esti¬ 
mate  that  its  management  sets  up. 

There  is  an  element  in  successful  newspaper  making 
that  .should  be  added  to  the  formula.  It  is  nothing 
that  can  be  charted,  nor  brought  out  in  statistics.  It 
is  an  invisible  factor  and  difficult  to  debue.  It  has 
been  called  the  “soul”  of  the  newspaper  by  some 
i<lealists.  I’erhaps  that  is  as  good  a  definition  as 
another.  But  it  flows  from  the  mind  and  heart  of  a 
mail,  or  a  group  of  men,  and  is  a  physical  manifesta¬ 
tion  of  their  spirit,  taking  form  on  the  printed  page 
Real  success  without  it  is  impossible.  Call  it  soul 
or  genius  or  horse-.sense,  it  must  be  there ! 


As  the  warm  sfirtag  air  awakens  slumbering 
nature,  let  the  sunshine  of  hope  and  courage 
into  your  life  for  a  season  of  greater  serv  ice  to 
your  felloxvs  emd  personal  happiness. 


WHAT  MOTHERS  THINK 


RhX4?NTLY  the  present  writer  had  the  privi¬ 
lege  of  addres.siug  a  New  York  woman's  club 
— mothers  and  home-makers  of  the  type  that 
sustains  the  best  elements  of  modern  life.  Their 
names  on  any  newspaixT’s  subscription  lists  would 
be  worth  $100  each  and  cheap  at  the  price.  The 
talk  was  about  censorship  of  the  stage  and  press, 
followeil  by  a  question  peritKl. 

These  women  seemed  to  be  willing  to  accept  the 
proiRisition  that  censorship  is  a  dangerous  expialient, 
is  un-American  and  to  be  avoided.  In  regard  to 
the  press  they  did  not  appear  to  believe  that  the 
lmi>ortant  truths  of  life,  however  ugly,  should  be 
witbheld  from  the  reading  public.  Tbey  accepted  as 
a  fact  the  axiom  that  ignorance  is  the  great  unpre- 
])aredness.  They  wanted  to  know  the  truth  and  im¬ 
part  it  to  their  children.  They  did  not  want  to  bring 
up  innocent  lambs  to  be  easy  prey  for  the  wolves. 

But,  with  flashing  eyes,  they  did  protest  against 
newspajK-rs  that  viciously  exploit  crime  and  vice. 
They  looked  with  grave  suspicion  on  newspapers 
which  treat  criminals  and  libertines  in  “familiar 
terms,”  such  as  calling  them  by  their  given  names 
or  by  nick-names.  They  revolted  at  news  treatment 
which  countenances  depravity,  such  as  light  stories 
about  “love  nests”  .and  easy  reference  to  the  girl  who 
walked  home.  What  they  appeared  to  object  to  was 
flippant,  intimate  glossing  of  low  and  ugly  life. 

If  we  are  able  to  judge,  these  women  are  fairly 
typical  of  the  sentiment  of  the  motherhcMid  of 
America.  If  so,  it  is  an  outraged,  indignant  senti¬ 
ment.  It  cannot  be  trifled  with.  News  fakers  and 
■sensation  exploiters  are  tiot,  we  can  assure  them, 
getting  their  frauds  and  snares  by  these  women. 
They  are  “on.” 

The  incident  went  far  to  convince  us  that  the 
American  woman  does  tiot  ask  unreasonable  suppres¬ 
sion  of  news.  What  she  does  ask  is  that  news  be 
treated  for  the  good  the  telling  can  do,  not  the  harm. 
Incidentally,  space  buyers  who  judge  a  newspaper  by 
all  standards  save  the  place  it  holds  in  the  esteem 
of  American  motherhood,  might  have  received  from 
our  afternoon’s  experience  a  new  slant  on  values. 


American  life  msuremee  companies  are  tvriting 
more  than  16  billion  dollars  of  new  business 
this  year,  largely  by  antiquated  sales  methods, 
ll'hen  the  full  power  of  advertising  is  used  by 
insurance  the  z'olume  will  increase  and  the  sales 
cost  decrease. 


R  I  L 


As  every  man  hath  received  the  gift,  even 
so  minister  the  same  one  to  another,  as  good 
stewards  of  the  manifold  grace  of  Cod. — 1. 
Peter.  FV;  10. 


STOOD  HIS  GROUND 


READING  NOTICES 


<  <  % V  T"!'-  lind  that  we  get  more  results  from  pub- 
licity  in  the  news  columns  than  we  do  from 


rrAlllS  is  the  story,  in  brief,  of  a  newspaper  pub- 
I  lislier  who  not  only  preaches  the  gosp*.-l  of  com¬ 
munity  interest  but  practices  self-sacrificing 
loyalty  to  his  neighbors  and  makes  his  newspaper  do 
the  work  that  good  newspapers  are  intended  to  do. 
Editor  lA  I’i’Ri,ish:-;r,  in  behalf  of  American  jour¬ 
nalism,  is  proud  to  salute  W.  A.  Rupp,  publisher  of 
the  .-Iberdecn  (Wash.)  World,  a  man  of  courage 
and  honor. 

-•Xberdeen  is  the  center  of  a  community  of  some 
(O.CKK)  citizens,  one-third  of  whom  are  industrial 
workers,  largely  engaged  in  lumliering.  It  is  a 
typical  western  center,  usually  prosperous,  happy, 
thriving.  Mr.  Rupp  is  the  editor  and  publisher  of 
the  single  daily  and  becau.se  of  his  independent  and 
progressive  policies  is  held  in  high  esteem.  His 
paper  is  a  success. 

Recently  a  local  bank,  the  third  largest  financial 
institution  in  the  state,  was  learned  to  be  in  a  bad 
condition.  Rumors  that  the  bank  was  shaky  rapidly 
spread  among  the  people.  Mr.  Rupp,  who  had 
$40,()(X)  on  deposit  in  the  bank,  the  cash  being  a  fund 
he  had  saved  to  build  a  new  office  for  tbe  World, 
went  to  work  to  help  .save  the  bank.  When  others 
were  withdrawing  deposits  Mr.  Rupp  announced  that, 
win  or  lose,  he  would  not  “run  out  on  his  com¬ 
munity.”  When,  on  .Saturday,  the  state  examiners 
found  that  the  bank  could  not  open  its  doors  on 
Monday  the  editor  stood  pat.  working  all  day  on 
Sunday  preparing  a  special  edition  which  was  dis¬ 
tributed  to  every  door-step  in  .Aberdeen  and  sur¬ 
rounding  towns,  simply  detailing  the  facts  concern¬ 
ing  the  failevl  bank  and  in  a  strong  personal  editorial 
assuring  the  dejKisitors  of  the  other  smaller  local 
banks  that  their  condition  was  entirely  safe  and  that 
runs  upon  them  would  only  create  a  disaster.  The 
story  also  contained  the  fact  that  a  truck  with  money, 
in  sufficient  amount  to  satisfy  the  depositors  of  all 
the  smaller  Iianks,  was  on  its  way  from  Seattle. 

Consequently  there  was  no  run  on  the  smaller 
banks,  hut  each  showed  an  increa.se  in  deposits  on 
Monday.  There  was  no  panic  or  trouble  at  the  de¬ 
funct  liank,  as  had  been  feared.  The  city  took  Mr. 
Rupp’s  word  and  remained  calm.  Cht  Tuesday'  Mr. 
Rujip  announced  he  had  borrowed  money  and  pro¬ 
posed  to  go  ahead  with  his  building  plans  on  schedule. 

.A  newspaper  man  of  the  Northwest,  writing  these 
details  to  Editor  &  Publisher  this  week  said:  “I 
think  journalism  should  know  of  the  loyalty'  and 
pluck  of  this  man.  Our  state  bank  examiner,  after 
going  into  the  failure,  said  to  me,  ‘Mr.  Rupp  is  cer¬ 
tainly  a  game  man,’  and  Governor  Hartley,  who  dis¬ 
likes  Mr.  Rupp,  having  dismissed  him  as  a  regent 
of  the  University  of  Washington,  at  a  private  din¬ 
ner  said  to  friends,  ‘While  I  am  not  for  Mr.  Rupp 
politically,  or  he  for  me.  I'll  take  my  hat  off  to  him 
for  what  he  has  done  at  .Aberdeen.’  The  community 
understands  and  ajipreciates  the  action  of  an  editor 
who.  with  inside  information,  declined  to  save  his 
money  at  the  possible  expense  of  the  little  depositors, 
loggers,  longshoremen  and  the  workers  of  Gray’s 
Harbor.” 

Newspapers  that  are  built  on  the  .solid  foundation 
of  personal  character,  such  as  that  revealed  by  this 
iiKident.  live  to  forget  such  temporary  embarrass¬ 
ments.  Editor  &  Publisher  predicts  that  the  Aber¬ 
deen  Workl  will  flourish  in  its  community  when  the 
wreckers  of  the  local  bank  have  vanished  in  the 
mists  of  time. 


paid  space.”  said  the  representative  of  a 
large  industry  to  this  writer  recently.  He  added: 
“That  is  the  rea.son  we  are  so  hot  to  get  it.  We  would 
gladly  pay  the  rate  if  we  could  buy  the  editorial  space 
from  the  newspapers  themselves.  It  seems  queer  that 
newspiiper  men  take  a  lofty,  ethical  view  about  selling 
their  editorial  .space,  but  are  jK-rfectly  willing  to  give 
their  columns  to  .some  outside  publicity  man  to  sell. 
How  <lo  you  explain  that?” 

It  Is  a  perfect  paradox  and  cannot  be  explained. 
Editorial  space  that  is  sol<l  by  a  press  agent  is  an 
imposition  upon  newspaper  readers  who  look  to 
I'ditorial  columns  for  tlisinterested,  unpurchasable  fact 
and  opinion.  Tbe  editor  wbo  permits  misuse  of  his 
columns  by  press  agents,  while  maintaining  a  high  atti- 
tiule  in  reganl  to  what  his  reporters  and  editors  shall 
imblish.  is  blind  on  one  side. 

If  reading  notices  draw  better  for  some  industries 
than  does  display  space,  why  do  not  newspapers  return 
to  the  old  paid  “reader.”  plainly  labelled  as  advertis¬ 
ing.  after  the  fashion  of  25  years  ago  and  still  going 
strong  in  the  county  weekly  press.  This  linage 
might  very  well  be  encouraged  and  as  it  is  excellent 
.service  for  some  industries  it  should  bring  high  rates. 


“When  everything  else  fails,  just  tell  your 
prospect  how-  he  can  use  your  goods,  and  then 
name  your  price,"  .says  William  I'eather. 


A  GOOD  RULE 


The  new  rule  of  the  Rocky  Mountain  \cws  and 
Denver  Evening  Xeios,  announced  last  week,  is 
that  regular  members  of  the  sports  staffs  must 
not  act  as  officials,  referees,  judges,  scorers  or  in 
any  way'  participate  in  sporting  events  for  pay. 
Coupled  with  the  promulgation  of  this  rule  is  the 
announcement  that  these  newspapers  will  pay  sports 
writers  adequately,  making  it  unnecessary  for  them 
to  serve  interests  which  might  be  in  conflict  with  the 
newspapers. 

This  is  fair  and  sensible  and  it  is  the  solution  of 
the  “crooked  sports  news”  problem.  More  than  that, 
it  is  the  solution  of  the  problem  of  crooked  news  in 
any  department.  It  is  entirely  conceivable,  and 
highly  probable,  that  the  average  newspaper  man 
who  does  publicity  work  for  an  outside  interest  would 
intend  to  be  absolutely  loyal  to  his  newspaper,  and 
some  may  manage  to  do  this,  but  not  many  will 
care  to  continue  the  risk  of  being  influenced  by  outside 
I>ay  when  inside  pay  is  adequate. 

.\  good  sporting  department  is  worth  having  and 
is  worth  paying  for.  The  editor  who  seeks  to 
economize  a  few  dollars  a  week  on  payroll  by 
permitting  his  men  to  ilivide  their  time  and  interest 
in  outside  pursuits  i.s,  iti  our  opinion,  saving  at  the 
tap  and  wasting  at  the  bunghole. 


The  present  fight  is  not  so  much  to  gain  nne 
ideals,  political,  social  or  economic,  as  it  is  to 
hold  ancient  standards  of  common  honor, 
decency  and  right. 


THE  NEW  THRIFT 


The  easy,  compromising,  yielding  way  is  the 
long,  hard  zvay  in  the  publication  field. 


The  thrifty  press  agent  of  the  picture  “Beau 
Geste”  recently  sent  to  newspaper  editors  in  the 
vicinity  of  New  A’ork  a  column  btxist  for  his 
show.  It  was  almost  pure  advertising,  naming  the 
theatre,  the  time  of  performances  and  asserting  that 
the  picture  was  the  best  ever. 

Attached  to  the  proof  the  press  agent  tied  a  little 
coupon,  which  announced  that  if  the  editor  would  come 
to  the  theatre  with  a  copy  of  his  pajier  with  the  boost 
all  marke<l  to  prove  publication,  the  eclitor  and  his 
wife  or  sweetheart  might  have  two  seats,  providing 
they'  did  not  show  up  on  a  holiday  when  all  seats 
were  reserved  for  cash  customers. 

It  is  said  that  some  editors  do  this.  If  that  is  their 
estimate  of  the  value  of  their  advertising  columns  per¬ 
haps  no  one  should  object.  It  does  not  seem  like 
business  or  good  editing  for  the  newspaper,  but  this 
may  be  an  old-fashioned  view.  How  the  old-guard 
of  twenty  years  ago  would  have  roared  with  delight 
at  the  spectacle  of  one  of  their  number  tremblingly 
approaching  a  press  agent  with  a  marked  copy  of  the 
paper  in  hand !  My,  my,  how  times  have  changed ! 
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Editor  &  Publisher  for  April  16,  1927 


FOLKS  WORTH  KNOWING 


^  —  lor  the  St.  Louis  Post-Dispatch,  and  his 

PERSONAL  I  son,  John  Brent  Williams,  became  Eagle  1  FOLKS  WORTH  KNOWING  I 

Scouts  on  Monday  evening,  April  11.  _ 

_  This  is  the  first  time  in  the  history  of 

Y[0RMAN'  DOD(iE,  vice-president  and  scouting  in  St.  Louis  that  father  and  son  A  LFRED  (iL.\l)\\  ELL.  llgden,  Utah, 
,1  general  manager  of  the  Mergenthaler  became  Eagle  Scouts  at  the  same  time.  correspondent  for  the  .Salt  l.akc  City 
LiiH'tyP^  Comiiany,  accompanietl  by  Mrs.  The  elder  Williams  is  Scoutmaster  of  Deseret  Xeies,  is  a  reixirter  by  day  and  a 


ryec.  sailed  for  Europe  on  the  Homeric,  Troop  134.  judge  by  night. 

,  rii  9.  While  abroad  Mr.  Dodge  will  -  (llailwell  was  i 

'^it  the  offices  and  plants  of  the  foreign  jHE  EDITORIAL  ROOMS  '>orn  London. 

,.iiifactiirers  of  Linotvpes.  ,  .  .  England,  and 

nanutaciur  h  .,.,.....,..,1  IJALLETT  ABEND,  former  citv  edi-  ^  r-ah  17 

Wiliam  Randolph  Hearst  is  expettecl  T-  , 

arrive  in  New  York  next  week  from  cittgeles  (Lai.)  riims,  years  ago  as  a 

‘5!  Pa  itic  Loast  recently  managing  editor  ot  the  Mormon  convert, 

the  rat  ‘  '  • .  .  r  .t  w  i  i  Pekiuji  (China)  /.tWer,  has  resigned  his  iTvo  vears  later 

Emil  M- Scholz,  president  of  the  \\  or  d  Oriental  post  and  will  sail  this  month  he  joined  the  or¬ 
oide  Advertising  Lonx.ration.  who  is  California.  Ilan  Sn  of  he 

.miring  Eiiroiw.  recently  visited  Rome.  ,  .  r.-  .  l-  t  o  i>-  .aamzaiu  oi 

touring  i  r4.tr  a  John  Piper,  son  ot  Kdgar  B.  Piper,  News  and  was 

F.  \V.  Kellogg,  t>''Pt;r  of  the  Los  .-in-  of  the  Portland  Oregonian,  has  placed  in  charge 

files  E.rprcss  and  16  other  new  supers  jyim.(j  ,he  copy  desk  staff  of  that  news-  of  the  paper  in 
on  the  W  es^t  coast,  arrived  in  Kansas  Until  recently  he  was  on  the  ( )gden.  Some 

City,  MP”  alot'day.  to  visit  ms  ^talT  of  the  Associated  Press  at  Wash-  years  later  he  was 

Miss  Clara  Kellogg,  editor  and  pub  isher  jngton,  D.  C,  and  before  that  had  worked  relieved  of  the 
of  The  Independent,  society  publication.  Associated  Press  in  New  York  business  end,  and 

0.  S.  Warden,  manager  and  one  of  the  and  for  the  North  American  New'spaper  has  since  devoted 
proprietors  of  the  Great  Tails  (Mont.)  Alliance.  all  of  his  attention 

Tribune,  been  reappointed  a  inemPer  Collie  Howard  has  been  made  citv  edi-  .  filad_well  livi 


AiI-RKD  (Il.ADWELL 


Tribune,  has  been  reappointed  a 


f  the  ^Iontana  state  Wghway  commis-  Kno.rs-ille  Xi'^es-Sentinei.  suc- 


«ion  by  Ciovernor  J.  E.  Erickson. 

Mrs.  Mary  Harriman  Rumsey.  chair¬ 
man  of  the  board  of  Johnson  Features, 


ceeding  Sidney  Hughes  who  has  gone  to 
New  York. 

Leo  W.  (3’Brieti,  political  reporter,  .11- 


Inc,  sailed  Wednesday  on  the  Berengaria  Y.)  Tiines-Union,  is  directiii: 

for  Pans,  to  supervise  the  exhibition  of  cafetv  camnaiirn  as  serrptarv  n 


all  of  his  attention  to  editorial  work. 

Mr.  (iladwell  lives  just  outsiile  the 
city  limits  of  ( )gden,  and  a  few  years  ago 
the  County  Commissioners  of  the  county 
needed  a  new  justice  of  the  peace  in  the 
precinct  in  which  the  (iladwell  home  is 
located,  (iladwell  was  chosen  for  the 


•1  '■  ’f  ,  ‘"r  Dositioii.  and  his  reconl  has  been  so  satis- 

a  city  safety  canipaign  as  secretary  of  , 

tM<»  tniitiinitQ I  tral+if'  mmmicQimi  .  '  .  .  .  . 


election  he  was  endorsed  by  both  of  the 
major  political  parties.  \'iolators  of  the 
law  are  <lealt  with  severely  in  Justice 


appointed  a  member  of  the  Board  of 
Visitors  to  Naval  Academy,  .Lnnaiiolis. 

j.  K.  Reynolds  publisher  of  the  .Manka- 
lo  (Mitin.)  Tree  Press,  is  the  president 
of  the  Southern  Minnesota  Crime  Preven¬ 
tion  association  which  is  sponsoring  a 
program  of  legislation  in  Minnesota. 

M.  L.  Francis,  editor  and  owner  of  the 
Slater  (Mo.)  Xezi's  and  Rustler,  suf- 


thor  of  an  article  on  submarine  history  (iladwelFs  court  in  every  case  if  there 
in  the  .April  issue  of  the  C  urrenl  History  ^^e  no  extemiating  circumstances.  Boot- 


magazine. 

Thomas  R.  Evans,  fornierlv 


loggers  fear  him. 
-Another  “side-line" 


this  Utah  re¬ 


editor  of  the  Glendale  (Cal.)  Xi'ies.  has  porter  is  service  a.s  a  religious  worker, 
become  city  editor  of  the  San  Pedro  He  is  a  member  of  the  Stake  High 


(Cal.)  Pilot.  George  Ashbaugh,  of  San  Council  in  Ogden,  and  this  position  means 
Bernardino,  has  joined  the  editorial  staff  that  he  is  fre(|ueiUly  called  uixm  to  ap- 
of  the  News.  pear  in  the  pulpit  on  Sundays. 


L.  E.  Spainhower,  until  recently  with 


tered  serious  injuries  recently  when  the  Denver  office  of  the  Associated  Press,  transferred  to  assistant  sixirts  editor  of 


ftruck  bv  a  motor  car. 


has  returned  to  Montana  to  become  city  the  same  jiaper. 


Charles  S.  Parker,  publisher  of  the  editor  of  the  Helena  Independent. 


.Irlington  (Mass.)  .-Uh’oeate  and  Lexing¬ 
ton  Minute  Man,  weeklies,  and  called  the 


Bert  Coleman,  formerly  boating  and 


tt'xK-rwent  an  operation,  is  recovering, 
celebrated  his  8«th  birthday  anniver.sary  c 


Ifd  Sherman  of  the  Glens  Palls  (N.  A'.)  yachting  writer  on  the  San  Pedro  (Cal.) 
Po.ft-Star  editorial  staff  who  recentlv  Xezi's,  is  now  secretarv  of  a  Southern 


April  11  at  his  home  in  .Arlington. 

Rufus  Woods,  wlitor  of  the  ll'enatche 
(Wash.)  Daily  IVorld.  is  visiting  friend 
in  Southern  California. 


W  illiam  S.  Murray,  police  reporter  for 


California  yachting  association. 

Rud  Rennie,  of  the  .Vctc  I’orit  Herald 


the  Pall  Rh'er  (Mass.)  Globe,  is  now  Tribune  sports  staff,  who  has  been  in  the 


*  *friends  ‘-'G'  for  the  same  paper.  South  with  the  A'ankees,  seturned  to  New 


Harold  C.  Hollis,  graduate  stiKlent  at  ^  ork  with  that  team  last  week. 


,,,  |.  T-  T  4.  -  r  University  of  \\  isconsin,  is  doing  in-mi  aMm,  m  me  .11(1410011  i  >\is.  1 

Walter  T.  Layton,  edito  o  the  sp^-pjai  vvork  for  the  Madison  ( Wis. )  State  Journal  staff,  will  sail  the  latter 

Eeonomis  ,  London,  has  joined  the  board  T;...ao  ,  f  u  1  m 

(  .  ri  •/  iapital  Junes.  jiart  ot  Mav  for  (lermaiiv  where  be  will 

of  the  Lotk/on  Daily  Xczi'S.  ~  ,  .  I.;.:;*  i,;..  - 

*1,  1  r  .1,  ,1  ,4  Douglas  Turney,  former  executive  on  '  birthiilace. 

t)ip  H’or’/if/eV '(M-isif  A  TwI  Atigelcs  (Cal.)  Illustrated  Daily  Alfred  F'.  \Yesson  has  succeeded  Earl 

<.i*ner  of  he  U  uriwfcr  (Mass.)  Lcde-  .AW,  under  the  Vanderbilt  regime,  has  M-  Weltv  as  editor  of  the  Glendale 

|.;r««-6(kv/tc,  IS  recovering  from  a  slight  been  named  managing  editor  of  the  Nm,  (Cal.)  Pre.s.s.  Mr.  Weltv  goes  to  the 


;>  Henry  Noll,  of  the  Miulison  (Wis.) 
)  State  Journal  staff,  will  sail  the  latter 
jiart  of  May  for  GerjUmiy  where  be  will 
visit  his  birthjilace. " 


Henry  Justin  Smith,  managing  editor 
of  the  Chicago  Daily  Ncii's,  spoke  on 


tieeii  named  managing  editor  ot  Die  San  (tai. )  t’ress.  Air.  Weltv  goes  to  the 
Diego  (Cal.)  Independent.  llagerstozi'ii  (Md.)  Daily  .\lail.  as  as- 

I-:arnest  LaBranch.  former  Holyoke  '^Ktaiit  to  the  managing  editor, 
newspaperman  and  recently  special  writer  Garvin  Hager,  city  editor  of  the 


'LnL  r  V  r  ;  '^iLV  editor  of 

for  the /'u// Rfrvr  (.Mass.)  ('w-r.  is  now  Hager.sUn.rn  (Md.)  Daily  Mail  has 
aiisnires^of  dip'wilL^vi’mrhi/Mnodv  eriiig  j^lice.  Court  and  fire  depart-  turned  from  a  trip  to  Florida. 


auspices  of  the  William  Vaughn  Moody  r  _  ‘  . . ■ 

Foundation  nitnt  for  the  same  paper.  hdward  1).  bales,  Jr.,  federal  building 

Elbert  H.  Baker,  president  of  the  ‘^‘^’tor.  reporter,  .-//(.<my  ( N.  Y.  )  Evening  Nezvs, 

ClnvUmd  Plain  Dealer,  returned  to  -^L^dtson  (Wis.)  Capital  Times,  has  been  (Continued  on  page  30) 

Oeveland.  .April  12  from  trip  to  Hono-  — ■  — — —  i  —  ■'  i«  -  i  m,mr. 


Elbert  H.  Baker,  president  of  the 


lulu.  He  was  accompanied  by  Mrs. 
Baker. 


IN  THE  BUSINESS  OFHCE 


^ILLl.AM  .A.  GL.ASS,  for  three  years 
I  an  advertising  salesman  for  the 
I  .l/feony  (N.  A^)  Knickerbocker  Press, 
lias  resigned  to  become  manager  of  the 
•Albany  branch  of  the  Hudson  Valley- 
Coke  and  Prcxlucts  Company. 

Dick  Beach,  credit  manager.  Long 
Beach  (Cal.)  Press-Telegram,  recently 
returned  to  the  Coast  from  a  tour  of  the 
r-ast  during  which  he  visited  manv  large 

newspapers. 

J-^C)  Falhm,  Jr.,  has  joined  the  staff 
nt  the  St.  Louis  Times  as  manager  of  the 
promotion  department. 

l\r  ^  ^''^ston  has  joined  the  Ozvalonna 
(•linn.)  Journal-Chronicle  as  assistant 
teiness  manager  and  in  charge  of  all 
advertising. 

Daniel  F.  McMahon,  national  adver- 
^"^ger  of  the  Chicago  Tribune, 
I»ke  before  the  .Advertising  Club  of  St. 
uis  at  its  regular  weekly  luncheon 

.  April  12  on  "Newsnaper  Ad- 

'eDising.’ 

J-  Brent  Williams,  promotion  manager 
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(Continued  from  page  29) 
for  tile  past  two  years,  has  been  appointetl 
assistant  city  editor. 

Calvin  Chalmers  has  resigned  as  edi¬ 
tor  of  the  Fall  River  (Mass.)  Globe  and 
is  spending  several  weeks  at  St.  Johns- 
bury,  \'t. 

C.  P.  Elvins,  of  San  Luis  Obispo.  Cal., 
is  now  sports  editor  of  the  San  Fedro 
(Cal.)  News. 

Charles  L.  Mooney  of  the  Plattslmrgh 
(N.  Y.)  Republican  editorial  staff,  is  re¬ 
covering  from  a  recent  operation. 

Kay  Jones,  veteran  courthouse  reporter 
for  the  Los  Angeles  (Cal.)  Times,  has 
obtained  a  60-day  leave  of  absence  to 
travel  in  the  East. 

Charles  J.  Fisk,  recently  with  the 
Ketchikan  (Alaska)  Chronicle,  has  been 
named  editor  of  the  Anchorage  Times. 

H.  E.  M.  Chisholm  has  been  named 
publicity  officer  of  the  Department  of 
Trade  and  Commerce,  Canada.  For  the 
last  16  years  he  has  been  a  member  of 
the  Ottawa  Press  Gallery.  He  came  to 
(Ottawa  as  representative  of  the  Mani¬ 
toba  Free  Press.  For  the  last  few  years, 
he  has  been  resident  correspondent  of 
the  Toronto  Star. 

Charles  Blake,  formerly  of  the  Chicago 
Herald-Examiner,  is  now  on  the  report¬ 
ing  staff  of  the  New  York  American. 
Blake  was  the  reporter  who  found  Ken¬ 
neth  Ormiston,  the  missing  radio  opera¬ 
tor  in  the  Aimee  Semple  McPherson 
story,  in  a  Pennsylvania  city,  after  trail¬ 
ing  him  all  over  the  country. 

Frederick  Holmes,  formerly  of  the 
Baltimore  Sun;  Arthur  Elliott,  formerly 
of  Universal  Service,  and  Julian  Sea¬ 
man,  formerly  of  the  New  York  Eve¬ 
ning  World,  have  been  added  to  the  edi¬ 
torial  staff  of  the  New  York  World. 

Warde  H.  Greene,  formerly  with  the 
Cleveland  Times,  which  suspended,  has 
joined  the  reportorial  force  of  the  Cleve¬ 
land  Plain  Dealer. 

HOLDING  NEW  POSTS 

ANDREW  BERNHARD,  from  as- 
sistant  city  editor,  Sioux  City  (la.) 
Tribune  to  copy  desk,  Detroit  (Mich.) 
Free  Press. 

Earl  Berkeley,  from  assistant  slot  man, 
Albany  Knickerbocker  Press,  to  Provi¬ 
dence  (R.  I.)  Bulletin  staff. 

Edward  Davis,  from  Wilmington 
(Cal.)  Journal,  to  editor,  Compton  (CTal.) 
News-Tribune,  succeeding  Harry  Jones. 

Cecil  Hancock,  from  copy  reader, 
Fargo  (N.  D.)  Forum,  to  editorial  staff, 
St.  Paul  (Minn.)  Pioneer  Press. 

.Alfred  Willoughby,  from  staff,  MM- 
son  (Wis.)  Capital  Times,  to  Madison 
(Wis.)  State  Journal  staff. 

J.  S.  Lewis,  from  Okmulgee  (Okla.) 
Times,  to  news  editor,  Shawnee  News. 

CHANGES  OF  OWNERSHIP 

P^HITING  (la.)  Argus  has  been  pur- 
^  chased  by  H.  R.  Moethlick.  formerly 
a  publisher  in  Ute,  la.  Mrs.  Ethel  Hill 
Rowley  was  the  former  owner. 

Jesse  Ferney,  of  Walla  Walla,  Wash., 
has  purchased  the  Attalia  (Wash.) 
News-Tribune  and  the  Wallula  Gateway 
and  will  assume  the  editorship  of  the 
two  papers.  .A.  V.  Peterson,  former 
editor  of  the  two  papers  will  go  to  Castle 
Rock,  Wash.,  where  he  will  be  associated 
with  S.  L.  Moorhead  in  the  publication 
of  the  Cowlitx  County  Advocate. 

H.  G.  R»e,  formerly  in  the  mechanical 
department  of  the  Chehalis  (Wash.) 
Bee-Ni4gget,  has  purchased  the  St.  John 
Journal  and  will  assume  its  editorship. 

C.  S.  Timmons  of  Cherokee,  Okla., 
who  has  just  announced  sale  of  the  An¬ 
thony  (Kan.)  Republican-Bulletin  to 
Macic  Stanton,  will  re-enter  the  news¬ 
paper  field  at  Aline,  Okla. 

J.  M.  Best  recently  took  over  the  Man¬ 
hattan  (Kan.)  Tribune. 

E.  M.  DeWeese,  former  city  editor  of 
the  Hugo  (Okla.)  Daily  News,  has  pur¬ 
chased  the  Southeast  Oklahoman  a  Hugo 
weekly,  from  the  Schooler  Printing 
Company. 

Fredonia,  (N.  Y.)  Censor,  oldest 
weekly  newspaper  in  Chautauqua  County, 


has  been  purchased  by  E.  A.  Towne  of 
Conneaut,  O.,  and  E.  S.  Pike  of  Warren, 
O.,  from  the  estate  of  Frederick  C. 
Bickers.  Mr.  Towne,  of  the  Conneaut 
.Veivs  Herald,  will  be  manager. 

The  Canisteo  (X.  V.)  Chronicle, 

weekly,  has  been  purchased  from  Leon  L. 
Hough  by  Harold  G.  Hubbard  of  Pitts¬ 
burgh,  who  has  been  connected  lately 
with  Technical  Trade  Publications. 

MARRIED 

TTERBERT  L.  THOMAS  JR.,  of  the 
advertising  staff  of  the  Columbus 
(O.)  State  Journal,  to  Miss  Rachel  Van 
Hook  Young,  daughter  of  Harvey  R. 
Young,  advertising  manager  of  the  Col¬ 
umbus  Dispatch,  in  Columbus  recently. 

NEW  PLANTS  AND  EQUIPMENT 

T  INOTYPE  installations  have  been 
made  recently  by  the  following  news- 
I^pers:  Danbury  (Conn.)  News;  Med¬ 
ford  (Mass.)  Mercury;  Chester  (Pa.) 
Times;  Providence  (R.  1.)  Jounml  (2)  ; 
Salem  (Ore.)  Capital-Journal. 

Spokane  (Wash.)  Spokesman-Review 
has  just  placed  an  order  with  R.  Hoe  & 
Co.,  Inc.  for  eight  straight-pattern  super¬ 
speed  press  units  with  two  color  cylinders. 
The  Spokesman-Review  has  also  pur¬ 
chased  two  new  universal-units  to  be 
added  to  its  Hoe  color  press. 

Among  the  recent  shipments  from  R. 
Hoe  &  Co.,  Inc.  was  a  superspeed  octuple 
press  for  the  Auckland  (N.  Z.)  Star. 

PRESS  ASSOCIATION  NOTES 

TVEW'  United  Press  clients  are:  Her- 
kimer  (N.  Y.)  Telegram;  Houston 
(Tex.)  Press:  Dubtujue  (la.)  Telegraph- 
Herald  and  Times-Joumal;  Buffalo  Eve¬ 
ning  News;  Wichita  Evening  Eagle; 
Toronto  (O.)  Tribune;  Abilene  (Tex.) 
Times;  South  Norwalk  (Conn.)  Sen¬ 
tinel. 

R.  G.  Smith,  Salt  Lake  City  corre¬ 
spondent  for  the  Associated  Press,  was 
the  speaker  at  the  weekly  Chamber  of 
Commerce  luncheon  last  week. 

Donald  C.  Bolles,  Milwaukee  corres¬ 
pondent  for  the  Associated  Press,  and 
Mrs.  Bolles  are  parents  of  a  son,  born 
recently. 

Whit  Burnett,  formerly  of  the  New 
York  Times  telegraph  and  cable  desk,  has 
been  made  assistant  city  editor  of  the  As¬ 
sociated  Press,  New  Y’ork,  day  side. 
When  on  the  local  staff,  he  covered  the 
Browning  case. 

SCHOOLS 

PROBLEMS  confronting  newspaper 
editors  and  publishers  are  to  be  dis¬ 
cussed  at  the  annual  Editors  Short  Course 
to  be  held  at  the  University  of  Minnesota 
at  Minneapolis  May  S  to  7.  Printing 
exhibits,  round  table  discussions,  banquets 
and  talks  by  experts  will  be  featured. 

Friday  the  13th  holds  no  terror  for 
students  of  the  Department  of  Journalism, 
Syracuse  University.  On  that  day  next 
month  they  will  publish  for  one  day  the 
Elmira  Star-Gazette,  marking  the  sixth 
experiment  of  this  kind  to  be  conducted 
by  the  Syracuse  school  since  1922.  The 
venture  this  year  is  being  made  through 
thei  courtesy  of  Frank  E.  Gannett,  presi¬ 
dent  and  editor  of  the  Gannett  News¬ 
papers.  The  students  will  work  under 
direction  of  Prof.  John  O.  Simmons,  head 
of  the  department,  and  Samuel  Cahn, 
instructor. 
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Phelps  Soule,  editor  of  Yale  Univ-rsity 
Press  since  1925,  will  become  editor  and 
manager  of  the  Press  of  the  University 
of  Pennsylvania,  on  May  1.  Uiuler  his 
editorship,  the  Press  of  the  University 
of  Pennsylvania  will  become  an  active 
publishing  organization. 

.Alfred  D.  Britton,  member  of  the 
junior  class  at  the  Columbia  University 
School  of  Journalism,  has  the  distinction 
of  being  the  only  journalism  student  now 
in  school  who  has  been  elected  to  the 
(Tolumbia  Chapter  of  Phi  Beta  Kappa, 
national  honorary  scholastic  fraternity. 
He  plans  to  get  his  degree  from  the 
Journalism  School  in  1928.  Britton  last 
year  won  the  annual  Current  Events 
Contest  of  the  New  York  Times. 

.An  all-university  organization  which 
will  be  known  as  the  W.  J.  Murphy 
Press  Club  has  been  organized  on  thq 
campus  of  the  University  of  Minnesota, 
at  Minneapolis.  The  name  was  selected 
as  a  memorial  to  the  late  publisher  ot 
the  Minneapolis  Tribune  who  contributed 
$350,{X)0  towards  the  establishment  of 
a  school  of  journalism  at  the  university. 
.Alan  Kennedy  of  Minneapolis  has  been 
named  president ;  Joseph  Mader,  vice- 
president  and  Katharine  Whitney,  secre¬ 
tary  and  treasurer. 

Dr.  George  Starr  Lasher,  head  of  the 
department  of  journalism  of  the  Univer¬ 
sity  in  Athens,  was  elected  president  of 
the  Ohio  State  Journalism  Association, 
at  a  meeting  in  Columbus,  April  8. 

SPECIAL  EDITIONS 

IVrORFOLK  (Va.)  LEDGER-DIS- 
P.ATCH,  16-page  edition  on  opening 
of  the  New  Cavalier  Hotel  at  Virginia 
Beach,  Va. 

St.  Paul  Pioneer  Press  issued  a  special 
Ford  section  April  3  featuring  the  formal 
opening  of  the  Ford  Motor  Company- 
Northwest  plant  located  at  St.  Paul. 

Los  Angeles  (Cal.)  Times  First  An¬ 
nual  Review,  64-pages. 

Portland  Press-Herald  and  Express, 
16-page  Spring  Fashion  edition,  April  4. 

Worcester  (Mass.)  Telegram^Gazette, 
12-page  tabloid  editions  on  Textile  In¬ 
dustries,  April  5  and  6. 

ASSOCIATIONS 

'C’IRST  steps  toward  the  organization 
of  a  press  club  among  the  news¬ 
papermen  of  San  Pedro,  Long  Beach, 
Harbor  City,  Compton  and  Wilmington 
(Cal.)  were  taken  recently  at  a  banquet 
given  the  harbor  district  men  by  the 
Orange  County  (Cal.)  Press  Club  at 
Long  Beach.  The  club  is  expected  to  be 
officially  launched  at  another  meeting  on 
May  12. 

Boston  printers  were  guests  at  a  round¬ 
table  discussion  of  the  three-color  process 
in  advertising  held  April  14  by  the 
Worcester  (Mass."'  Club  of  Printing 
House  Craftsmen. 

Boston  (Mass.)  Press  Club  staged  its 
fifth  annual  frolic  at  the  Shubert  Thea¬ 
tre  on  Friday  afternoon,  April  8. 

William  M.  Lyon,  president  of  the 
Rhode  Island  Press  Club,  was  honored 
on  his  70th  birthday,  April  2,  at  the 


.April  meeting  of  the  club  in  Johnstoi 
R.  1.  He  was  presented  with  a  goU 
fountain  pen  and  pencil. 

Program  has  been  completed  for  tin 
20th  annual  convention  of  the  Pa*. 
HANDLE  Press  .Association,  to  be  held 
at  Amarillo,  Tex.,  April  22  and  23. 

Members  of  the  Press  Photocraphe*j 
Association,  composed  of  Boston  newj. 
paper  cameramen,  attended  the  Cople? 
Theatre,  Boston,  Tuesday  evening,  as  thj 
^ests  of  the  management.  The  eniirt 
tier  of  boxes  was  occupied  by  the  pho- 
tographers. 

Fourth  Estate  Lodge  A.  F.  A.  U 
composed  of  Boston  newspaper  men,  will 
present  a  musical  comedy  at  the  Fi® 
Arts  Theatre  in  Boston  on  April  25  and 
26.  The  comedy  is  in  charge  of  0^ 
Davis  and  Williams.  The  title  of  thu 
play  is  “The  First  Edition.” 

Annual  meeting  of  the  Oklahoma  I*. 
terscholastic  Press  Association  will 
be  held  at  the  University  of  Oklahoma, 
Norman,  April  30.  .Approximately  125 
editors  and  business  managers  of  higl 
school  publications  are  expected  to  at¬ 
tend. 


FLASHES 


A  good  many  newspapers  are  publish¬ 
ing  extracts  from  the  Bible,  which  must 
be  live  news  to  a  lot  of  their  readers.- 
b'lorence  (Ala.)  Herald. 

If  nobody  were  foolish,  newspapers 
would  have  a  lot  more  space  in  which 
to  print  other  things.  But,  then,  who’d 
read  ’em? — Windsor  (Ont.)  Boriir 
Cities  Star. 

A  decent  play,  apparently,  is  one  tint 
can  hope  for  no  free  advertising.— Fm- 
couver  Sun. 

It  is  a  mistake  to  make  light  of  China's 
revolution.  Any  proof-reader  can  testify 
to  its  atrocities. — Dallas  News. 

Fashion  determined  to  kill  the  long 
skirt  and  it  is  kilt. — Little  Rock  Arkam 
Gazette. 

To  be  sitting  on  top  of  the  world  isn’t 
such  a  hot  ambition.  Consider  the  Eski¬ 
mo. — Fort  Worth  Press. 

“I  do  not  cut  the  hair,”  says  Antoine, 
famous  French  hair  trimmer  now  in  the 
U.  S.  “I  sculpture  it.”  Wonder  if  he 
ever  takes  a  chip  off  the  old  block?- 
Weston  Leader. 

.A  woman  living  in  a  village  in  the 
province  of  Catalonia  has  given  birth  to 
a  child  with  five  arms.  This  seems  to  he 
nature’s  attempt  to  produce  the  perfes 
jazz  pianist. — Punch. 

We  might  turn  the  Chinese  pnule 
over  to  those  sports  writers  who  are 
telling  the  world  how  baseball  clnbs 
should  be  managed. — J.  R.  Wolf  in  Mi- 
waukee  Journal. 
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LOS  ANGELES  AD  CLUB  the  visitini'  of  cvt-ry  advertising!:  P.oston  representative  for  the  .Vi'ie  )'ork 

club  in  California  each  vear.  The  com-  Herald. 

ON  GOODWILL  TOUR  niittee  has  already  visited  Long:  Beach,  Elmer  O.  Hai'emax,  vice-president  of 
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Other  Cities — Gives 
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The  l,0(K)-mile  annual  ‘'Kood-will”  trip 


niittee  has  already  visited  Long  Beach,  Elmer  O,  Hai'emax,  vice-president  of 
San  Diego,  San  Bernardino  and  River-  the  Red  Hook  (X,  Y.)  Adzertiser,  died 
side  I'lnbs.  recently  after  a  long  illness. 

- - -  Lewis  \V.  IIartt,  for  the  past  23  years 

a  reporter  at  Coney  Island,  died  of 
pneumonia  last  Tuesday,  ilartt  repre- 

III'I.OL  I.T  I>  I}AT>X-L'V  70  .sented  the  BrooA’/.VH  Union  and 

I^ERBEKl  R.  BAkXE\  0,  bus  ness  y^rk  newspapers. 

'  manager  o  the  Rutland  V  t  )  Her-  ^  p  \\  arrkx,  68.  publisher  of  the 
aid  ..r  the  last  -'‘^ars.  died  March  31  ,5  j,  ,  ^lied 


Florida  in  1920  and  since  that  time  U 
been  devoting  all  of  his  time  to  paints 
and  pen  sketches. 


ot  the  chib  contact  committee  of  the  Los  at  Jacksonville,  Ha.  He  had  been  in  ^  Springs  hospital  fol- 

Angeles  •V  yertis.ng  t  lub  started  Sat-  poor  health  for  three  years.  lowing  an  illness  of  four  months, 

urday,  April  9.  Assembling  in  Sacra-  Joi.x  H.  Row^s,  69.  an  employe  ot  emploved  by  the 

inento  on  Monday,  the  ad  men  met  with  the  I  rovidence  (k.  I.)  Journal  for  39  ,-i  f  /  01  •  aiul'  f-ithcr-in- 

the  first  of  the  seven  northern  advertis-  years  as  snperintemlent  ot  the  huilding.  ‘k :/k  tr  ^ 

ing  clubs,  at  each  of  which  the  programs  died  at  his  daughters  home  in  Providence  ,  •;!  ,  i.,;',.  rmnaiF.-r  nf^thaf 


will  lx*  in  charge  of  the  traveling  group.  -April  6. 

The  party  traveled  by  caravan  from  Le  Ro 
Sacramento  to  Oakland,  and  from  there  tor  of  n 


eral  circulation  manager  of  that  paper, 
died  suddenly  recently.  His  son,  Charles 


-E  Rov  .Vrmstroxc,.  formerly  an  edi-  "“-o  >uaue...j  i.i*  so..,  « 

r  •  r  1-  j  I T.  1  Heaton,  is  m  the  Plain  Dealer  circula- 

of  newspapers  in  Indiana  and  Utah  •  ,  ’  , 


to  San  Francisco,  Palo  -Alto,  Stockton,  and  special  writer  on  the  Chicago  Her- 
Modesto,  and  Fresno.  aid  and  Chicago  Hzvning  Post,  died,  in 

Speakers  in  the  party  include  Harold  J.  Los  .Angeles,  Cal.,  March  29.  For  the 
Stonier,  president  of  the  Los  .Angeles  Ad-  past  ten  years  he  had  been  head  of  tin 
vertising  Club  and  vice-president  of  the  re.search  department  at  Universal  City. 
University  of  Southern  C'alifornia,  who  -Ai.iiert  J.  Taylor,  59,  formerly  a  car 


tion  department. 

S.  Fk.\xklix  Ye.vger.  97,  writer  and 


fta  and  Lnieago  iiz’cnmg  t'ost,  diea.in  . ,  . - :  ,  , —  ,  , 

-os  Angeles.  Cal.,  March  29.  For  the  '  •I'^trator,  who  twice  circled  the  world 
last  ten  vears  he  had  been  head  of  the  years  in  serxicc,  \\as  tound 


will  speak  on  “Building  California”;  Roy  toonist  on  the  Houston  (Tex.)  Post  and  VjV-^l  department  of  Leslies 

S.  Kellogg,  secretary  of  the  Chamberlain  the  Los  Angeles  (Cal.)  Times,  died  in  ,  ,  “  y  -  ,  ^  went  to 


Company,  Inc.,  on  “Advertising  and  Los  .Angeles  recently. 

Philosophy”:  Herman  A.  Nater,  assistant  Jonx  William  Bird,  84,  a  pioneer  b^‘‘"  ['"fC'’  years  ago 

vice-president.  Bank  of  Italy,  on  “Money  California  newspaper  publisher,  died  in  to  Florida.  He  returned  to 

Talks,”  and  Don  Francisco  of  Lord,  A'reka,  Cal.,  March  23.  He  was  born  in 

Thomas  &  Logan,  on  “Some  .Advertising  London  and  made  the  trip  to  California  '  ^  ~ 

Gold  Bricks."  “around  the  Horn”  in  18.56.  For  many  g’hf  Hakima  ]3ailt|  HfOttbltf 

The  “amtactors”  visited  Oakland,  years  he  was  on  the  staff  of  the  old  _ _ --  ■  . . .  . 

Tuesday;  San  Francisco.  Wednesday;  Alta  Californian.  I  PIU I  ri^TTII  kill  I  inH  FRflM  VI 


Palo  Alto,  Wednesday ;  Stockton.  Thurs¬ 
day  :  Modesto  and  Fre.sno,  hYiday. 


Jeax  Baitiste  -Ai  det  hit  Lapointe, 
general  manager  of  Le  Canada,  died 


Mr.  Nater,  chairman  of  the  club-con-  March  30  after  a  short  illness  at  his 
tact  committee,  was  diairman  of  each  of  home  in  Outremont.  He  was  63  years  of 
the  meetings,  with  the  exception  of  age  and  was  a  brother  of  the  late  .Alder- 
Stockton  and  Mcnlesto,  where  l)on  K.  man  L.  .A.  Lapointe. 

Thomas,  executive  director  of  the  Los  Robert  G.  I.arsex,  57,  one-time  Sun- 
Angeles  -Advertising  Club,  acted  in  that  day  editor  of  the  Boston  (Mass.)  Her- 
capacity.  Russell  AI.  Macl^nnan,  adver-  aid  and  recently  general  manager  of  the 
tising  manager  of  the  First  National-  B.  F.  Keith  theater  interests  in  Boston. 
Pacitic-Soutbwest  banking  group,  was  died  .April  1  in  New  York  while  on 
chairman  of  the  committee  in  charge  of  business  trip.  I^rsen  was  in  charge  of 
the  trip.  advertising  for  the  Keith  intere.sts  for 

The  club  contact  committee  has  as  its  many  years.  He  was  also  at  one  time 
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MISS  EMMA  GITTINGER 

Miss  Emma  R.  Gittinger,  76.  imeot 
first  women  newspaper  columnists  in  • 
United  States  died  April  6,  in  Frecicr' 
Md.  Her  “Mary  Jane”  column  first; 
peared  in  the  l-rederiek  Nezis  in  !v 
about  five  years  after  her  first  cnn-- 
tion  to  the  paper,  and  her  work  was 
linuous  until  January,  1927,  when  shtV 
came  ill. 

JAMES  E.  RICE 

James  E.  Rice,  64,  manager  of  • 
merchandising  department  of  the  Ci 
eago  Daily  Xezos,  died  .April  4  at  ij 
home  in  Evanston  of  pneumonia.  Heb* 
been  with  the  Daily  News  ten  years,  n 
prior  to  that  _with  the  Tribune  and  i 
Herald-E.vamincr. 


dead  Wednesday  morning  in  his  room 
in  Tampa,  Fla.  A'eager  was  first  em- 


Harper's  afterwards  entering  the  news- 
pajK-r  field  as  a  writer.  Thirty  years  ago 


Detroit — 


Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 
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With  •  ttable,  aiiinfltt.e, 
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The  Toledo Daily  Times 
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Arrested  On  i^oopkiM 


The  Editor  of  the  Toledo  Daily  Times  Says: 

We  are  proud  of  the  improved  appearance  of 
our  newspaper  since  adopting  the  6j  point 
Ionic  type  and  the  new  upper  and  lower  case 
Caslon  heads  set  on  one  of  your  Linotypes. 

John  D.  Dun,  Editor. 


LINOTYPE 


Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representatires  in  the  Principal  Cflt>«  of  the  World 


Speakingof  lON^IC  5  the  new  body  type, 
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The  Kansas  City  Star 
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I 


bes 
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Everywhere 


in  Kansas  City 


i 


thorough  is  The  Kansas  City 
Star’s  circulation,  so  complete 
its  coverage,  that  there  are 
actually  delivered  by  carrier,  twice 
daily  in  Greater  Kansas  City,  more 
copies  of  The  Star  than  there  are 
families  in  the  city. 


The  Star  goes  into  all  classes  of 
homes.  The  homes  of  the  rich.  The 
homes  of  the  near-rich.  The  homes 
of  the  middle  classes.  The  homes 
where  every  penny  must  be  counted 
before  it  is  spent. 


The  Star  goes  into  the  downtown 
sections.  It  is  delivered  by  carrier 
into  the  city’s  business  and  profes¬ 
sional  offices.  Business  and  profes¬ 
sional  men  need  The  Star. 


The  Star  goes  into  the  industrial 
sections,  into  the  mills,  the  packing 
plants  and  the  factories. 


Literally  saturating  its  city  of  pub¬ 
lication  twice  every  day,  and  again  on 
Sunday,  is  it  any  w’onder  that  The 
Kansas  City  Star  carries  more  than 
two-thirds  of  the  newspaper  adver¬ 
tising  in  Kansas  City’? 


"/I  M 


New  York  Office: 
15  East  40th  St. 
Vanderbilt  10172 


rzZh 


Chicago  Office: 
1418  Century  Bldg. 
Wabash  1067 


THE  KANSAS  CITY  STAR 


A  Quarter  of  a  Million  Twice  a  Day 


Editor  &  Publisher  for  April  16,  1927 


WHAPS  WHAT  IN  THE  FEATURE  FIELD 

‘Foolish  Questions”  Is  Latest  Book  from  Quiz  Craze — Aerial  Interviews 
Feature  the  Week — W.  E.  Woodward  to 
“Debunk”  Snyder  Trial 


r  ATEST  tx)ok  soon  to  come  from  the 
press  as  a  result  of  the  current  quiz- 
zing  craze  fostered  by  the  newspapers  ' 
is  "Foolish  Questions,”  written  by  H.  I. 
I’hillips,  conductor  of  the  Sun  Dial  in 
the  New  York  Sun,  which  is  distributed 
nationally  as  “Once-Overs”  by  Associ¬ 
ated  Newspapers,  Inc.,  New  York.  The 
])ul>li.sher  is  E.  J.  Clode. 

In  an  introduction  to  the  book  H.  H. 
McGure,  manager  of  Associated  News¬ 
papers,  maintains  that  the  “wisest  men 
are  those  who  laugh  and  who  create 
laughter  for  their  fellow  men.” 

"I  am  convinced,”  Mr.  McClure  wrote  ' 
out  of  his  experience  and  years  of  asso¬ 
ciation  with  humorists,  "that  there  is 
more  real  worth  in  the  observations  of 
humorists,  their  whimsical  slants  on  life 
and  their  line  sense  of  relative  values 
than  in  a  thousand  text  books.”  ■ 

Mr.  McClure  also  argued  that  “humor 
is  the  l>alance  wheel  of  intelligence — the  ' 
most  brilliant  and  Ixst-balanced  mind  has  ' 
the  keenest  appreciation  of  the  ridiculous.” 

.•\erial  interviews  and  attempts  at  in¬ 
terviews  featured  the  week  during  the  j 
endurance  flight  of  Bert  Acosta  and  ' 
Garence  D.  Chamberlain  over  Roosevelt  ■ 
Field,  L.  I. 

Peter  McGregor,  photographer  and  re-  ■ 
porter  for  NEA  Service  Inc.,  and  Acme 
Newspictures,  went  aloft  with  Pilot  Wil¬ 
liam  MacMullen.  Questions  were  writ¬ 
ten  with  chalk  on  the  side  of  the  inter¬ 
viewer’s  airplane  and  Acosta  and  Cham¬ 
berlain  -'•'lied  by  sign  language.  Such 
queries  as  “How  is  the  gas?”  and  “Do 
you  think  you’ll  beat  the  record?”,! were 
asked. 

Bruce  Gould,  member  of  the  staff  of 
the  New  York  Evening  Post,  also  went 
into  the  air  and  attempted  to  interview 
the  flyers  using  a  megaphone,  with  indif¬ 
ferent  success. 

“Who  Am  1?”,  a  new  feature  with  the 
sub-heading  of  “a  game  for  those  who 
mav  not  ‘remember  names,’  but  who 
never  ‘forget  a  face,’  ”  was  announced 
this  week  by  the  New  York  World  Syn¬ 
dicate.  A  series  of  pictures  have  been 
prepared,  with  three  clues  to  the  sub¬ 
ject’s  identity  printed  as  captions.  An¬ 
swers  are  furnished  to  be  published  on  a 
subsequent  page. 

W.  E.  Woodward,  author  of  “Bunk,” 
has  been  engaged  by  the  Post  Syndicate 
to  report  the  Snyder-Gray  murder  trial 
which  opens  next  week.  His  assignment 
is  to  “debunk  the  trial,  to  cover  it  by 
methods  exactly  opposite  to  those  of  the 
sob-sister.” 

Will  Durant,  who  wrote  the  “Story  of 
Philosophy”  will  be  the  murder  trial  re¬ 
porter  for  the  Scripps-Howard  News¬ 
papers.  Famous  Features  Syndicate  has 
commissioned  Rev.  John  Roach  Straton 
to  write  the  feature  for  them. 

“One  Hundred  and  One  Wonders  of 
the  World  We  Live  In”  by  Edison 
Watt,  is  a  new  feature  being  offered  by 
Associated  Newspapers,  Inc.,  New  York. 

Glenna  Collett,  former  United  States 
women’s  National  golf  champion,  is 
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An  or^nization  specializine  solely  in  news¬ 
paper  building  design,  manuiaeturing  and  pro¬ 
duction  problems. 
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WITH  THE  GENERAL  ADVERTISERS 

Increased  Newspaper  Campaign  Planned  by  Chancellor  Cigar* — Dailies 
Added  to  Federal  Motor  Truck  Schedule — Sheaffer  Pen 
Company  to  Hold  Sales  Conferences 


writing  a  new  weekly  colunm  called 
“The  Sportswoman”  for  the  Ledger  Syn¬ 
dicate,  Philadelphia. 

Dare  Francis,  fashion  WTiter  and  artist 
for  Associated  Newspapers,  will  sail  for 
Paris  April  30,  to  establish  permanent 
headquarters  at  the  so-called  “style  cap¬ 
ital” 

J.  N.  (Ding.)  Darling,  Nc7V  York 
Herald  Tribune  Syndicate  cartoonist,  has 
returned  to  his  home  in  Des  Moines 
after  a  South  American  trip. 

An  injunction  has  been  issued  by  a 
Chicago  court  at  the  request  of  the  Curtis 
Candy  Company  restraining  Cannar  & 
Marshall  from  using  the  name  of  “Skee- 
zix”  as  a  name  for  a  candy  bar.  Skeezix 
is  a  character  of  “Gasoline  Allc'  ”  a 
comic  strip  drawn  for  the  Chicago  Trib¬ 
une  Newspapers  Syndicate  by  Frank 
King.  The  injunction  prohibits  use  of 
Skeezix’s  picture  for  commercial  pur¬ 
poses  without  King's  permission.  The 
ruling  was  to  the  effect  that  a  cartoonist 
has  a  property  right  to  his  cartoon  char¬ 
acters  and  can  sell  such  right,  the  pur¬ 
chaser  receiving  the  exclusive  use  of 
such  proixrty. 

Publisher’s  Syndicate  of  Chicago  has 
recently  taken  over  the  selling  end  of  the 
Harrison  C.  MacDonald  Classified  Pro¬ 
motion  Service.  Arthur  S.  Rudd  has 
been  added  to  its  sales  staff. 

At  the  annual  meeting  of  Johnson  Fea¬ 
tures,  Inc.,  held  Friday,  .April  9,  the 
following  officers  were  elected:  .Mary 
Harriman  Rumsey,  chairman  of  the 
board ;  W.  H.  Johnson,  president ; 
George  Barr  Baker,  vice-president  and 
.secretary ;  asst. -secretary,  E.  R.  Mc¬ 
Grath.  H.  W.  Miller,  treasurer.  The 
follo\ying  directors  were  elected:  Mary 
H  riman  Rumsey,  George  Barr  Baker. 
F?.  L.  Shipway,  E.  Roland  Harriman.  W. 
P.  McCool,  Eleanor  Pederson  Bowman. 
Percy  Pyiie,  Jr.  and  W.  H.  Johnson. 

John.son  Features,  Inc.  and  its  allied 
companv  Editors’  Features  Service,  Inc. 
have  recently  moved  into  their  new  $75,- 
(KK)  plant  in  the  Press  and  Plate  Build- 
.ing,  ^  Cleveland,  Ohio,  wdiere  the  full 
service  of  Editors’  Feature  Service  is 
prcxluced. 

MILL  RAZED  BY  HRE 

The  International  Paper  Company  mill 
at  Glen  Park  on  Black  River  near 
Watertown,  N.  Y..  was  virtuallv  destroved 
by  fire  of  unknown  origin  .April  13.  The 
loss  is  estimated  at  about  $200.(K)0.  A 
small  machine  shop  adjoining  the  main 
building  was  the  only  part  of  the  mill 
saved.  The  company  had  not  been 
using  the  plant  for  the  past  year. 


The  Consolidated  Press 

will  be  glad  to 
see  its  friends  in 
Rooms  363-365 
at  the  Waldorf 
during  the 

Publishers’  Convention 


t^.Xt’.A.N'SIUN  of  the  advertising  pro- 
gram  for  Chancellor  cigars,  an 
.American  Tobacco  Comiwny  brand,  was 
reported  in  New  York  this  week.  The 
account  is  now  being  handled  by  Dor- 
rance,  Sullivan  &  Co.,  and  the  schedule 
is  in  the  making.  .A  larger  newspaper 
list  with  bigger  copy  is  understood  to  be 
on  the  program. 

F'ederal  Motor  Truck  Company  is  going 
to  devote  a  considerable  share  of  its  1927 
advertising  program  in  the  newspapers. 
Editor  &  Publisher  has  been  informed. 
This  was  formerly  a  magazine  and  trade 
pajier  account. 

The  Borden  Sales  Company  has 
adopted  a  newspaper  schedule  covering 
more  than  100  small  cities  in  11  western 
states.  • 

C.  K.  Hart,  advertising  manager  for 
the  W.  .A.  Sheaffer  Pen  Company,  will 
conduct  a  series  of  sales  conferences  for 
his  company  in  Des  Moines,  Minneapolis, 
St.  Paul,  Columbus,  Nashville,  Louisville, 
Birmingham,  .Atlanta,  Memphis  and  St. 
Louis  during  May  and  early  June.  Sheaf¬ 
fer  dealers,  prospects  and  salesmen  will 
be  in  attendance  at  the  meetings. 

Elden  C.  DeWitt,  multi-millionaire  pat¬ 
ent  medicine  manufacturer,  whose  death 
last  week  revealed  that  he  had  amassed 
a  fortune  of  $85,000,0(X),  was  a  firm  be¬ 
liever  in  advertising  and  attributed  his 
success  to  generous  use  of  newspaper 
space,  according  to  Judge  F.  O.  Ellison 
of  the  District  Court,  Cedar  Rapids,  la., 
one  of  the  few  Iowa  acquaintances  of  the 
manufacturer  who  recalled  his  early  days. 
DeWitt  was  closed  out  of  a  little  drug 
store  in  Elk  Point,  S.  D.,  by  his  creditors, 
and  en  route  to  Wyoming  with  his  house¬ 
hold  goods  was  forced  to  stop  in  Sioux 
City,  la.,  where  creditors  had  attached 
the  furniture.  Charles  Beggs,  an  Elk 
Point  friend,  hearing  of  DeWitt’s  pre¬ 
dicament  paid  his  bills  and  financed  him 
in  a  new  venture  in  Sioux  City  under  the 
name  of  Beggs  &  DeWitt.  The  firm 
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began  the  manufacture  of  patent  medi¬ 
cines. 

“DeWitt  always  told  me  that  news¬ 
paper  advertising  was  the  secret  of  his 
success,”  Judge  Ellison  said.  “.All  his 
profits  for  the  first  years  went  into  ad¬ 
vertising,”  he  said.  Later  the  firm  went 
to  Chicago,  where  the  partnershii>  dis¬ 
solved,  but  DeWitt  continued.  Most  fa¬ 
mous  of  his  products  were  DeWitt  Little 
Early  Risers. 

Net  income  of  the  Lambert  Pharmacal 
Company  in  the  first  quarter  was  $1,171,- 
387  against  $852,117  in  the  first  quartw 
of  1926. 

The  report  of  the  Wesson  Oil  and 
.Snowdrift  Company,  Inc.,  ami  subsidia¬ 
ries,  for  the  six  months  ended  Feb.  28, 
shows  a  net  profit  of  $1,251,177  after 
charges  and  taxes. 
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lisrs*  \ss/  Adverlisiii 

196,050V  *7.«5m74 

*(V*ir  arat  800,000)  Aeat*  Um 

Re^etentaHsMs 

Nri  V*rt  CklMK  8a*  FrtMliM 

Herb.  W.  11*10110  Job*  B.  Ledenr  A.  i.  Nwili  BUI 
*04  Tta«i  Bid*.  010  Hiont  BM*.  010  Ham  lUi 


covers  everything 


NEA  Service,  Inc. 

1200  West  Third  Street 
CLEVELAND,  OHIO 


'  I 

circulation*  \ 


-i-  conducting  the  greatest  circuJation-buildJj  4 
campaign  in  its  history.  Naturally,  the  HOLLISTB  4 
CIRCILATIOX  ORGANIZATION  is  in  charge  for  7^  J 
ILhers  erery where  recognize  this  organizatieo's  j 
riTallcd  pre-eminence  in  increased  circulation  w  ] 
many  thousands  In  sure  and  rapid-fire  fashion.  4 
by  absolutely  clean  and  satisfactory  methods.  A  Ijl  4 
line  of  metropolitan  dailies,  such  as  The  PhilidelpMi  J 
Inquirer,  The  Clefeland  PUin  Dealer.  The  Meapw  ^ 
Commercial  Appeal.  The  Indianapolis  News  and  otbai  i 
attest  Hollister  supremacy.  j 

C.  B.  HOLLISTER,  leneral  manaier  of  Hm.**  ] 
•anization,  will  he  at  the  WaWori-Astofia  Hotel  i 
in,  the  poblishers’  convention,  and  will  iWly  W"  4 
his  plan  t*  interested  poblishers.  j 

The  Herald  and  Examiner.  CHICA6I  j 

HOLnSTEK, 

'CircuJat/on  Owaiiiz(M  \ 

Home  Ad.:  717-8  Commercial  Exth.  Bll.,  Loo  AHiW  j 
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SVi  Point  Ideal  News  Face  Saves  Space 


Below  is  a  specimen  of  the  5^2  Point 
set  on  5  Point  slug.  This  is  an  extreme 
test  of  the  legibility  of  a  face. 

Note  that  the  ascending  and  descend¬ 
ing  letters  are  not  cramped  or  blunt  in 
order  to  cast  the  5^2  on  a  5  Point  slug. 

Yet  the  column  is  entirely  readable. 

With  a  column  295  lines  deep  and  8 
columns  to  the  page  5^2  Point  Inter¬ 


type  News  (on  a  5  Point  slug)  saves 
about  300  lines  per  page.  Think  of  the 
thousands  of  dollars  this  face  would 
save  without  sacrificing  readability. 
Compare  the  Intertype  Ideal  News 
face  with  the  ordinary  faces  used  for 
classified  advertisements.  The  Inter¬ 
type  design  has  several  features  of  im¬ 
portance  for  maximum  legibility — as 
well  as  the  serviceability  of  matrices. 


Face  Ordinarily  Used 

5*4  rOINT  2B  ON  5*4  POINT  SLI  G 

84TH,  19  WEST — Gentleman  appreciating 

cleanliness;  electricity;  $7;  breakfast.  Haw- 

ley,  Schuyler  315.5. _ 

84TH.  ;iie  WEST  (Apt.  2El— Beautifully  fur- 
nHhed  double  room ;  near  i>ath ;  reasonable. 
8.1TH,  .'142  WEST  (Clarke  Studio),  professlon- 
al  people,  business  girl,  elevator:  references. 
k.">TH.  327  WEST— EarRe,  front ;  every  conve- 
nience  housekeeplns  privlIeBe;  $10.  l.udwlK. 
f(5TH,  119  WEST— 2  rooms,  bath,  parlor  floor; 
desirable  front  basement  with  kitchenette 

prlvIleKes. _ 

8,">TH  (2,34.'i  Broadway) — Barge  front;  private 
bath,  foyer:  kitchen  privileges.  Weaver  (4H). 
S5TH.  342  WEST— Eady  share  large  room 

lady;  piano,  twin  beds. _ 

H.'iTH,  349  WEST — Charming  large  sunny  front 

living  room;  smaller,  >)(.  Nash. _ 

S.">TH.  349  WEST— Attractive  room,  private 
family;  student  or  business  women.  3W. 
stiTH  (Riverside  Drive)— Artistically  fur¬ 
nished  room ;  business  women ;  references. 

Telephone  Trafalgar  9li<i7. _ 

HttTH.  11  WE.ST — Enrge,  double  rooms,  well 
furnished;  kitchen  privileges;  also  small: 

rea'Siinable. _ 

87TH,  343  WEST— Earge,  beautifully  sunny 
front  room,  adjoining  private  )>ath,  refer¬ 
ences.  _ 


Intertype  Ideal  News 

_ 5^4  POINT  ON  5  POINT  SLUG 

84TH,  19  WEST— Gentleman  appreciating 

cleanliness;  electricity;  $7;  breakfast,  Haw- 

ley,  Schuyler  3155. _ _ 

84TH,  316  WEST  (Apt.  2E ) —Beautifully  fur- 
nished  double  room;  near  bath;  reasonable. 
85TH.  342  WEST  (Clarke  Studio),  professlon- 
al  people,  business  girl,  elevator:  references. 
85TH.  327  WEST— Earge.  front;  every  conve- 
nlence;  housekeeping  privilege;  tlO.  Ludwig. 
85TH.  119  WEST— 2  rooms,  bath,  parlor  floor; 
desirable  front  basement  with  kitchenette 

privileges.  _ _ 

85TH  (2.345  Broadway) — Large  front;  private 
bath,  foyer:  kitchen  privileges.  Weaver  (46). 
85TH.  342  WEST— Lady  share  large  room 

lady;  piano,  twin  beds.  Hallock. _ 

85TH.  349  WEST — Charming  large,  sunny 

front  living  room:  smaller.  $8.  Nash. _ 

85TH,  349  WEST— Attractive  room,  private 
family;  student  or  business  women.  3W. 
86TH  (Riverside  Drive ) —Artistically  fur¬ 
nished  room;  business  women;  references. 

Telephone  Trafalgar  9667. _ 

86TH.  11  WEST— Large,  double  rooms,  well 
furnished;  kitchen  privileges;  also  small; 

reasonable. _ 

87TH.  343  WEST— Large,  beautiful,  sunny 
front  room;  adjoining  private  bath,  refer¬ 
ences. 


Intertype  matrices  will  run  in  other  slug-casting  machines 
Investigate  the  advantages  of  Intertype  Ideal  News  Face 


Write  nearest  branch 
for  larger  specimens 


Standardized 


N  T  E  RT  Y  P  E 


Designed  in  5^4, 
6^,7and8Point 


intertype  corporation  :  New  York  1440  Broadway ;  Chicago  130  N.  Franklin  St. ;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Ascending  and  descending  letters  of  Intertype  Ideal  News  face  are  in 
proportion  to  small  lower  case  for  maximum  legibility. 
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ADVERTISING  AGENCY  AFFAIRS 


Ralph  Fulton  Resigns  from  N.  Y.  American  to  Open  Branch  of  Aitkin- 
Kynette  in  New  York — Harry  Rick  with  George  L.  Dyer  Company 
— Atherton  &  Currier  Formed 


I>  AU’H  FULTON  lias  resigned  from  KoIktI  Kniniet  Kane  has  resigned  as 

tlie  advertising  department  of  the  advertising  manager  for  tlie  Union  Flec- 

A'l’ti'  York  .hiirruaii,  effective  ''  I.  trie  Light  &  Power  Uonipanv,  St.  Loui.s. 

to  o]X'n  a  New  ’I'ork  office  for  Aitkin-  to  join  the  staff  of  the  Shelby  Svndicate. 

Kvnette,  Inc.,  Philadelphia  advertising  advertising  agents,  of  that  city.  Mr. 

agenev.  The  New  York  office  will  be  in  Kane  previously  was  with  the  Gardner 
the  liecksher  building.  _  .\dvertising  Company. 

Mr.  Fulton  has  been  in  the  Hear.st  or- 

ganization  for  the  last  10  years.  He  has  W.  Ferguson-Davie  has  joined  the 

been  connected  with  the  American  from  staff  of  the  Berger,  Jenkins  &  Obear 
1925  to  tha  present  time,  and  previously  -Advertising  Company,  St.  Louis, 
vras  with  the  International  Magazine 

C'omuany.  Xatt  \V.  Kmerson,  vice-president  of 

Among  accounts  of  .Aitkin-Kynette  are  the  George  Batten  Company  advertising 
Consolidated  Cigar,  Reading  Iron  Com-  agency,  sailed  from  New  York  April  2 
pany  and  Sikes  Ciimpany.  with  Mrs.  Eimerson  on  a  five  weeks’  trip 

-  too  Jamaica,  Havana  and  other  Caribbean 


LONDON 


ADVERTISEMENT 

RECORD 

$337,060 


Harry  A.  Kick,  formerly  of  Kick  & 
Giltnane,  advertising  agency,  has  joined 
the  Chicago  office  of  George  L.  Dyer 
Comnany,  as  vice-president.  Mr.  Rick’s 
former  headquarters  at  58  Fast  Washing¬ 
ton  Street,  have  been  taketi  over  by  Duke 
Hutchin.son,  formerly  associated  with  Mr. 
Rick,  who  will  operate  his  own  agency  at 
that  address. 


J.  William  .Atherton  in  partnership 
with  George  B.  Currier  has  formed  a 
new  advertising  agency  in  New  A’ork  as 
.Atherton-Currier,  Inc.  Headquarters 
will  be  in  the  Graybar  Building.  Mr. 
.Atherton  was  formerly  vice-president  of 
the  Morse  International  Agency,  while 
Mr.  Currier  was  vice-president  and  treas¬ 
urer  of  the  North  American  Dye  Corpor¬ 
ation.  Mount  X'ernon.  N.  Y.  W.  T.  Tie- 
man  will  be  space  buyer. 


Rudolph  Guenther-Russell  Law  this 
week  announced  they  had  made  an  ar¬ 
rangement  with  Emil  Brisacher  and  Staff, 
San  Francisco,  Los  Angeles,  and  Port¬ 
land.  Ore.,  whereby  the  agencies  will  op¬ 
erate  jointly. 


ports. 


Charles  C.  Green,  president  of  the  New 
York  .Advertising  Club  and  head  of  the 
agency  bearing  his  name,  sailed  for  Ber¬ 
muda  with  his  family  .April  15. 


.Arthur  N.  Day,  vice-president  of  the 
A'ost  .Advertising  Company.  St.  Louis, 
will  sjx-ak  before  the  Industrial  Division 
of  the  .Advertising  Club  of  St.  Louis,  on 
.April  22,  on  "Media  .Analysis." 


PAPER  BAN  SUSPENDED 

A  large  delegation  of  news  vendors 
have  approached  Mayor  Martin  of  Mon¬ 
treal  to  ask  that  the  order  of  the  ad¬ 
ministration  passed  recently  forbidding 
them  to  place  papers  along  the  sidewalk, 
be  modified  or  rescinded.  They  pointed 
out  that  under  the  regulations  it  was 
almost  impossible  to  carry  on  trade  as 
the  by-laws  not  only  prevent  keeping 
stands  on  the  streets,  but  also  force  the 
vendors  to  carry  their  stock  in  their 
arms.  The  outcome  is  that  the  order 
ha.s  been  suspended  pending  further  in¬ 
quiry. 


David  FL  Caesar,  for  fourteen  years 
with  Charles  F.  W.  Nichols,  Qiicago 
advertising  agency,  and  more  recently 
with  the  Chicago  office  of  the  H.  E. 
Lesan  .Advertising  .Agency  and  Ruthrauff 
&  Ryan,  Inc.,  has  been  aonointed  western 
advertising  manager  of  the  Southern 
Pacific  Lines.  He  will  have  his  head¬ 
quarters  in  Chicago. 


Miss  S.  .Adele  Shaw,  formerly  of  the 
editorial  staff  of  the  New  A’ork  Evening 
Post,  has  become  associated  with  the 
Edward  M.  Power  Company,  Inc.,  a 
Pittsburgh,  Pa.,  advertising  agency. 


Smith,  Sturgis  &  Moore,  Inc.,  has 
moved  from  1465  Broadway,  New  A'ork, 
to  new  offices  at  171  Madison  avenue. 


MAKING  OKLAHOMA  SURVEY 

Statistics  concerning  the  77  counties  in 
Oklahoma  as  well  as  information  about 
1,330  cities  of  the  state  are  being  col¬ 
lected  by  the  Oklahomans  Inc.,  for  use 
in  the  national  advertising  campaign  soon 
to  be  launched  by  the  organization.  The 
purpose  is  to  acquaint  the  United  States 
in  general  with  the  resources  and  op¬ 
portunities  available  in  the  state. 


IOWA  DAILY  BROADCASTING 

The  Siaux  City  (la.)  Journal  entered 
the  radio  broadcasting  field  on  .April  4 
with  a  new  1,000  watt  station  assigned 
the  call  letters  KSCJ. 


D.  H.  Nichols  has  resigned  from  Dun¬ 
lap  Ward,  Inc.,  Cleveland,  effective  May 
1,  and  will  become  associated  with  the 
King-Gibson  Company,  Chicago.  E.  .A. 
Thiele,  for  many  years  western  manager 
for  Ruggles  &  Brainerd  is  now  associate<l 
with  this  agency. 


When  a  newspaper  publiiher  ac- 


Ernest  T.  Gundlach,  president  of  the 
Gundlach  Advertising  (Company,  Chicago, 
was  elected  president  of  the  City  Club  of 
Chicago  April  15. 


THE  CHARLESTON  GAZETTE  | 
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cepts  our  Complete  Checking 
Proof  Service  he  eliminates  his 
"free"  copy  mailing  list  as  well 
as  any  other  "special"  checking 
copy  service  he  may  be  giving 
his  agencies  and  advertisers. 
Here  is  a  real  saving  in  costs 
(newsprint,  postage  and  clerks 
time).  Instead,  he  sends  us  a 
few  complete  copies  daily  and  we 
do  the  entire  detail  work  ot  dis¬ 
tributing  air  necessary  checking 
proofs — and  our  efficiency  is 
shown  in  "results." 

NOW — 400  subscribers 


Dhe  Advertising 
CHECKING  BUREAU/nc. 


79  Madison  Ave.  538  So.  Clark  St- 

New  York  Chicago 


IN  A 

SIX-DAY  WEEK 


The  advertisement  columns  of  The  Daily  Mail  have  been 
termed  “the  world’s  greatest  market-place,”  because  they 
offer  unrivalled  chances  for  bringing  purchaser,  merchant, 
and  manufacturer  into  touch  with  each  other. 

Following  the  adoption  v.>f  20  pages  as  the  standard  size  of 
The  Daily  Mail,  the  advertisement  columns  have  begun  to  meet 
the  advertiser’s  demand  for  space.  The  result  is  the  creation  of  a 
new  record  for  advertisement  revenue  on  daily  journalism. 

This  great  step  forward  in  the  history  of  The  Daily  Mail  has 
been  made  possible  by  the  installation  at  Northcliffe  House  and 
at  Manchester  of  printing  plant  for  simultaneous  production 
unequalled  in  capacity  and  efficiency  by  anything  in  Great  Britain. 

The  figures  printed  below  give  the  daily  gross  revenue  from 
advertisements  during  the  first  two  complete  weeks  of  the  enlarged 
Daily  Mail: — 


First  Week 


Mon.,  Feb. 
Tues.,  Mar. 
Wed.,  Mar. 
Thurs.,  Mar. 
Friday,  Mar. 
Sat.,  Mar. 


28 . $53,233.60 

1  .  52,564.30 

2  .  55,236.65 

3  .  56,400.65 

4  .  56,361.85 

5  . 52,515.80 


1926 

$42,519.95 

43,931.30 

44,508.45 

44,634.55 

45,784.00 

43,043.75 


Second  Week 

Mon., 

Mar. 

7... 

.  .$65,053.05 

Tues., 

Mar. 

8... 

. .  55,357.90 

Wed., 

M2ur. 

9. .  . 

. .  57,259.10 

Thurs., 

,  Mar. 

10... 

, ..  55,852.60 

Friday, 

,  Mar. 

11. . 

. ..  53,883.50 

Sat., 

Mar. 

12. . 

. .  .  49,654.30 

$44,629.70 

44,387.20 

43,669.40 

44,697.60 

44,217.45 

43,237.75 


These  figures  are  based  on  $4.85  to  the  £ 
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largest 
evening 
circulation 
in  the  south 

93,562 

Memphis  Press-Scimitar 

A  Scripps  -  Howard  Newspaper 

Member  of  the  A.  B.  C.  Member  of  the  United  Press 

Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New  York 

Chirago  Detroit  San  Franrisro  Los  Angeles  Seattle 


38  E  di  t  o  r  &  P  ub  li  sher 


BUILDING  NEWSPAPER  CIRCULATION 


Louisville  Courier-Journal  Heads  National  Spelling  Bee — Bonus  Plan  for 
Carriers  Proves  Successful — Features  Paraded 
Before  Readers 


A  GROUP  of  newspapers,  headed  by  strips  and  other  matter  usually  carried 
the  Louisville  Courier- Journal,  are  on  the  inside  feature  pages.  Comment 
now  conducting  the  third  national  spell-  and  criticism  were  invited  from  Eagle 
ing  bee,  which  extends  annually  from  readers,  and  prizes  totalling  $250  were 
March  to  June.  offered  for  the  best  letters  showing  the 

Marc  P.  Dowdell  of  the  Trenton  Times  reader’s  reaction  to  the  change. 

aiul  State  Gazette,  one  of  the  participat-  - 

ing  newspapers,  described  the  feature  The  Houston  (Tex.)  Post-Dispatch 
this  week  for  Euitor  &  Publisher  as  has  inaugurated  a  circulation  stunt  by 
“useful  in  sustaining  reader  interest  as  opening  the  “Post-Dispatch  summer  com- 
the  long  days  and  their  attendant  ten-  munity,”  a  lake  shore  project  in  which 
deucy  toward  slackening  of  circulation  a  lot  20x100  feet,  with  certain  resort 
begin.”  More  than  200  schools  are  tak-  privileges,  is  sold  to  each  six-months’ 
ing  part  in  the  Trenton  contest.  subscriber  for  $69.50,  payable  at  $9.50 

“The  feature  provides  live  material  for  down  and  the  remainder  at  $3  per  month, 
a  daily  story  and  pictures  of  school  Besides  the  lot,  the  following  are  in- 
champrons,”  Air.  Dowdell  said.  “As  a  eluded  in  the  purchase  price:  Equal  use 
result,  many  schoolboy  and  schoolgirl  with  other  lot  owners  of  entire  water- 
photographs  are  published  and  material  front,  piers,  boat  landing  and  bath  houses ; 
is  adde<l  to  the  library  which  may  at  any  membership  in  clubhouse ;  exclusive  use 
time  become  of  spot  interest.”  with  other  lot  owners  of  waterfront 

The  Trenton  Star-Gazette  is  also  join-  park, 
ing  in  on  the  annual  national  marble  “The  Post-Dispatch  is  not  in  the  real 
tournament,  which  has  its  finals  at  At-  estate  business,”  says  the  paper’s  an- 
lantic  City.  nouncement.  “\\'e  only  desire  to  render 

“Both  these  contests  receive  publicity  real  service  to  our  readers.”  The  ad- 
in  the  Sunday  Times  Advertiser  and  vertisement  also  announces  that  the 
thus  reader  interest  is  carried  through-  paper’s  automobiles  will  meet  trains 
out  the  week,”  Mr.  Dowdell  continued,  nearby  to  take  prospective  purchasers  to 
“Coming  in  the  spring  as  they  do  these  the  property. 

contests  have  a  steadying  influence  on  - 

circulation.  The  New  Bedford  (Mass.)  Standard 

“When  the  champions  go  to  Wash-  is  offering  a  contest  for  its  subscribers 
ington  for  the  spelling  contest  and  to  which  is  a  little  out  of  the  ordinary. 
.Atlantic  City  for  the  ‘mib’  tourney  daily  Under  the  title  of  “Who  and  W’hy”  a 
stories  concerning  their  doings  become  silhouette  of  a  man  or  woman  promin- 
heads  for  first  page  stories.  ent  in  New  Bedford  life  is  being  printed 

“.As  a  result  of  the  success  of  the  daily  with  a  few  words  to  assist  in  iden- 
Times  with  the  spelling  bee  two  other  tification.  A  prize  of  $1  daily  is  offered 
New  Jersey  newspapers  have  taken  it  for  the  best  answers  of  25  words  telling 
up.  These  are  the  Atlantic  City  Daily  who  the  person  is.  .As  a  wit  sharpener. 
Press  and  the  Neto  Brunswick  Home  the  Standard’s  contest  is  meeting  with 
X(~ivs.  Both  have  had  equal  success  great  success. 

with  their  ventures.”  _ - 

•An  independent  revival  of  spelling  con-  Considerable  interest  among  readers 
tests  in  the  public  schools  of  Strouds-  and  non-readers  was  aroused  recently  by 
burg.  Pa.,  was  headed  by  Nelson  A.  the  Lawrence  (Mass.)  Eagle-Tribune  in 
Frantz,  publisher  of  the  Stroudsburg  a  harmonica  contest  to  decide  the  cham- 
{Ei<emng)  Record,  and  the  Morning  pion  of  Greater  Lawrence.  The  papers 
Press,  and  a  former  school  teacher,  were  assisted  by  the  Broadway  Theatre 
About  1,000  boys  and  girls  participated  of  that  city  and  there  were  many  con- 
in  the  written  test  given  March  25,  from  testants  for  the  title.  The  public  picked 
which  24  qualified  for  the  championships  the  winner  and  there  were  also  prizes  for 
held  -April  1.  Since  the  contest  Mr.  the  runners-up. 

Frantz  has  received  numerous  letters  - 

from  readers  commending  him  on  his  .As  a  reward  for  obtaining  ten  new 
enterprise  and  urging  him  to  make  the  subscriptions  to  the  Seattle  Times,  car- 
bee  an  annual  affair.  riers  for  that  paper  were  taken  on  an 

-  all  day  excursion  to  Portland,  Ore.,  Sun- 

.A  special  bonus  jdan,  whereby  car-  day,  .April  10. 

rier  boys  are  rewarded  for  care  in  the  - 

delivery  of  papers  is  being  used  success-  The  twelfth  annual  Current  Events 
fully  by  the  I.ong  Beach  (Cal.)  Press-  Bee  under  the  auspices  of  the  Brooklyn 
Telegram,,  under  the  direction  of  Ed  Daily  Eagle  was  held  recently  w’ith  32 
Pugh,  circulation  manager.  pupils  from  16  high  schools  competing. 

Each  boy  who  delivers  his  papers  for  The  prize,  a  silver  cup,  has  been  won 
a  month  without  a  complaint  reaching  the  twice  by  Boys’  High.  The  school  win- 
circulation  office,  receives  an  honor  card  ning  it  three  times  retains  it  permanently. 

and  a  bonus  of  $1.  If  he  succeeds  in  _  — I - 

delivering  papers  for  an  entire  year  with-  In  connection  with  a  new  story  it  is 
out  any  complaints  he  receives  an  addi-  printing,  the  Chicago  Daily  News  is  con- 
tional  bonus  of  $12  making  his  annual  ducting  a  daily  Daphne-Dil  contest  and 
bonus  money  total  $24.  awarding  cash  prizes  totaling  $25  each 

Roth  the  public  and  the  carrier  boys  day  for  the  best  last  lines  to  the  Daphne- 
are  kept  interested  in  the  plan  through  Dils — or  limericks— printed, 
the  frequent  publication  in  the  Press  The  new'  story  is  ‘'Daphne’s  in  Love” 
Telegram  of  news  concerning  various  by  Negley  Farson,  a  member  of  the  for- 
honor  carriers.  cigii  staff  of  the  Daily  News. 


m 


for  April  16^  1927 


The  Cincinnati  Enquirer 
Chooses  the  Plus  Plan! 


IMPERIAL  is  justly  proud  to  serve  this 
popular  Cincinnati  and  southern  Ohio 
newspaper  through  the  medium  of  Imperial 
Metal  serviced  by  the  nationally  known 
Imperial  Plus  Metal  Plan. 

In  the  plant  of  the  Enquirer,  as  well  as 
in  the  plants  of  thousands  of  other  news¬ 
papers,  the  Plus  Plan  is  working  steadily 
day  after  day  and  year  after  year  keeping 
type  metal  in  splendid  balance  at  all  times, 
thus  averting  many  troubles  experienced  in 
shops  not  serviced  by  this  reliable  economi¬ 
cal  Plan.  In  addition,  it  is  postponing  in¬ 
definitely  the  time  when  a  new  metal  sup¬ 
ply  with  its  accompanying  expenses  will 
be  needed. 


Not  long  ago  a  photograph  of  14  boys  If  your  shop  is  not  on  an  Imperial  Plus  Metal 

in  the  yearly  bonus  class  was  published, 
and  included  in  the  group  was  one  boy 
who  had  carried  papers  for  three  years 
without  a  complaint,  as  well  as  several 
taking  a  bonus  for  two  years  in  succes¬ 
sion. 

H.  Nogle,  formerly  circulation  mana¬ 
ger  of  Dallas  (Tex.)  Journal  and  who 
has  been  assistant  circulation  manager  of 
the  Port  Arthur  Neivs.  is  now  circula¬ 
tion  manager  succeeding  F.  E.  Bulloch 
who  is  now  in  the  circulation  department 
of  the  Houston  Chronicle. 

For  two  weeks  ending  March  27  the 
Brookh'n  Daily  Eofte  carried  on  its  first 
page  what  it  termed  the  “Parade  of  tlv 
Features.”  printing  there  cartoons,  comic 
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rian  oasis,  by  all  means  get  a  copy  oj  the  Plus 
Plan  and  leam  its  many  economy  advantages. 

IMPERIAL  TYPE  METAL  CO. 

Manufacturing  the  following  metals : 

LINOTYPE  MONOTYPE 

ELROD  W  ,  LUDLOW 

INTERTYPE  -<(3^  A  STEREOTYPI 

LINOGRAPH  ;  THOMPSON 

Philadelphia  JRL  *11^  New  York 

Cleveland  JELSsliisL  Chicago 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 

New  York 
Chicago 
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EDITOR  &  PUBUSHER 


For  April  23  and  April  30 

(The  A.  P.  and  A,  N.  P.  A,  Conventions  Numbers) 


will  possess  a  Reader  Interest 

far  out  of  the  ordinary — commensurate  with  the  timeliness, 
the  importance,  the  brilliancy,  and  the  permanent 
reference  value  of  their  contents 

11,000  copies 

of  each  will  be  printed — 11,000  copies  of  each  will  be  read  with  avidity — 
at  least  30,000  newspaper  and  advertising  executives,  the 
country  over,  will  digest  every  page  of  each  issue, 

. .  , .  every  article,  every  interview,  every  news  item 

If  you  have  anything  to  say  to  these  readers  as  to  how  your  product  or 
your  service  can  help  them,  there  is  no  other  place  where  you  can 
say  it  to  better  advantage.  But  you  must  he  quick!  The 
Pre-Convention  Number  will  he  out  one  week  from  today. 

I 

I 

A  hearty  welcome  awaits  you 
from  EDITOR  8C  PUBLISHER 
at  its  two  Convention  Head¬ 
quarters — Room  116,  Astor  Gal¬ 
lery  Floor,  the  Waldorf-Astoria, 
and  Suite  1700,  Times  Building, 

Broadway  at  42nd  Street.  Let  *  " 

both  of  them,  please,  play  a  large 

part  in  your  comings  and  goings 

during  the  Conventions.  And 

USE,  please,  all  the  conveniences 

we  shall  provide  in  both  places 

for  you  and  your  friends. 


EDITOR  &  PUBLISHER 

Suite  1700,  Times  Building,  New  York 


A.  B.  C.  A.  B.  P. 

Charter  Member  Member 
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April  16,  1927 


I  WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Bessie  Bly  Is  Member  of  NEA  Cartoon  Staff — Mrs.  Frances  M.  Ford 
Not  Handicapped  by  Late  Start  on  Chicago  Daily  News — 
Women  to  Address  Advertising  Agents 


(.'luh  will  cover  the  subject  of  public 
utilities  advertising. 

Miss  Janet  Scott,  society  editor,  Albany 
(X.  Y.  1  liz'cniiii:  A'lti'j,  is  on  a  vacation 
in  llermuda. 


A  .MI-'MUl-'R  of  the  cartoon  >tatl  of 
X  >ervice  is  Bessie  R.  Bly.  who 
recently  ina<le  her  debut  into  the  world 
of  comics  w  i  t  h 
lar  domestic  fea¬ 
ture,  "  rhe\'re  .\11 
Alike." 

.\s  a  commer¬ 
cial  a  n  d  f  r  e  e- 
lance  artist.  .Mrs. 
Bly  has  worked 
in  several  dil’fer- 
ent  cities  since 
s  h  e  began  h  e  r 
citreer  in  Miime- 
a  p  o  1  is,  Minn., 
with  an  engrav¬ 
ing  compiiny.  She 
;i  1 1  racted  atten¬ 
tion  in  the  west 
with  her  |)ortrait 
work  when  she  was  only  20  and  studying 
at  the  iioiiknis  School  of  .Art  in  >an 
J-'rancisco. 

l•r<.m  ner  interest  in  portrait  painting 
grew  a  delight  m  satirical  study  of  faces. 
Probably  the  chief  appeal  of  her  present 
work  is  the  result  ot  her  clo.se  study  of 
character  and  the  caricatures  which  she 
first  drew  for  her  own  amusement. 

"IXe  been  married  nine  years,"  she 
says,  "and  in  that  time  we've  lived  in 
.seven  different  cities  and  in  everything 
from  a  tent  to  a  ten-room  house.  U'hicli 
proves  that  I've  got  a  sense  of  humor  and 
a  background  for  ideas.” 


Ressie  R.  Bly 
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of  the  pajK-r.  .'she  gathers  her  own  ma¬ 
terial  for  her  articles.  She  is  intensely 
interestcHl  in  chikl  welfare.  an<l  al.so  ad¬ 
mits  a  fondngss  for  the  radio. 

.Minna  Hall  Carothers,  president  of  the 
Federation  of  Women's  .\dvertising  C  lubs 
of  the  World,  will  be  the  principal  speaker 
at  the  monthly  dinner  of  the  X’ew  York 
Council  of  the  .American  .Association  of 
.Advertising  .Agencies  to  he  held  at  the 
Hotel  Pennsylvania  .April  21. 

She  is  the  first  woman  to  address  this 
group.  Her  talk  will  be  “From  Los  .An¬ 
geles  to  London."  and  will  deal  .with  the 
extent  and  work  of  women's  advertising 
clubs. 

She  will  be  followed  by  Mrs.  Katherine 
11.  B.  Mullally,  a  director  of  the  League 
of  .Advertising  AA'omen  of  Xew  York, 
who  will  talk  on  the  college  educational 
phases  of  advertising. 


Betty  Brainerd,  who  writes  the  col¬ 
umn  "AA'e  AA'omen.”  widely  distributed 
by  .Associated  Xewspaix;rs.  Inc.,  is  re¬ 
covering  from  an  operation  for  appendi¬ 
citis. 

Miss  Ruth  Branin  is  a  new  reporter 
on  the  staff  of  the  //ugvr.'Vori'U  (Md.) 
Morning  Herald  and  [hilly  Mail. 

Miss  Betty  M.  Snyder,  formerly  on 
the  Ilagerslmim  (Md.)  Daily  Mail  is 
now  in  charge  of  the  children's  page  of 
the  lialfiinore  Sunday  .S'l/ii. 


.Miss  Dorothy  Kneisley  is  a  new  re¬ 
porter  on  the  //a.gcrv/ort’ii  (Md. )  Ei'e- 
nina  Globe. 

SMITH  BUYS  IN  FLORIDA 


The  monthly  dinner  of  the  Xew  York 
League  of  .A<lvertising  Women  on  Tues¬ 
day  evening,  .April  19.  at  the  .Advertising 


Seymour  (Ind.)  Tribune  Publisher  New 
Owner  of  Lakeland  Ledger 

(By  ti'legrarh  to  Kiutor  &  Pcbi.isiiek) 

L\KEi..\xt).  F'la.,  .April  11. — Jay  C. 
Smith,  publisher  of  the  Seymour  (Ind.) 
Tribune  has  purchased  the  stock  ot 
Charles  G.  Mullen  and  associates,  Tampa. 


in  the  Lakeland  Eiening  and  Sun 
Ledger  and  will  be  actively  identified  a 
this  newspaper,  Sam  H.  Farabee,  pj. 
dent  and  editor  has  just  announced, 

Bryan  Mack,  business  manager,  ) 
retain  his  position  and  likewise  will  h 
a  large  financial  interest  in  the  pul" 
tion. 

Mr.  Smith  for  more  than  25 
editor  and  publisher  in  Indiana  caiile 
Florida  two  years  ago  for  the  first  ti^ 
and  was  “sold”  on  Lakeland.  He  enttn 
his  son  Eugene  in  Southern  College 
his  visits  to  Lakeland  convinced  hint 
the  future  of  both  the  Ledger  and  ^ 
city.  . 

The  Ledger  was  established  on  A. 
22,  1924,  by  Earl  Mullen  and  Sani  i 
Farabee  who  published  new  spapers  ^ 
Hickory,  X.  C.  Mr.  Mullen  left  L4 
land  a  year  a.go  to  join  the  Tampa  D* 
Time.'!  of  which  his  brother  Charles 
Mullen  is  general  manager.  He  i 
succeeded  by  Bryan  Mack,  formerly 
the  John  H.  Perry  organization. 

There  will  be  no  changes  in  the  pot 
or  nersonnel  of  the  Ledger,  it  was  si 


In  old-time  journalism,  the  most  b' 
quently  employesl  phrase  was  “.A  pleisi; 
time  was  had.”  Today  it  is,  “The  \sc 
dit.s  escaped  in  a  hieh-powered  ear.' 
U'ind.ior  (Ont.)  Border  Cities. 


.A  late  start  in  newspaper  work  did 
not  handicap  Mrs.  F'rances  M.  Ford,  of 
the  Chicago  Daily  Xeies,  who  joined  the 
staff  of  the  Daily  Xews  after  her  OOth 
birthday,  and  today,  at  the  age  of  73.  is 
at  work  daily  on  the  same  paper,  wielding 
a  powerful  intluence  over  policies  on  the 
home  pages  of  the  newspaper. 

Mrs.  Ford  was  brought  to  the  Daily 
Xews  by  A’ictor  1'.  Lawson  to  take 
charge  of  all  news  and  si)ecial  articles 
having  to  do  with  children  and  children's 
movements.  She  was  especially  fitted  for 
the  job  as  a  result  of  her  experience  in 
child  welfare  work  in  Omaha,  Des 
Moines,  I’hiladelphia  and  other  cities,  in 
the  course  of  which  she  was  as.scKiated 
with  John  1).  Morris  and  William  Byron 
Forbush. 

Mrs.  Ford  was  married  at  the  age  of 
19,  after  being  educated  at  Wellsley  Col¬ 
lege  and  Bryn  Mawr,  and  is  the  mother 
of  three  daughters,  two  of  whom  are  liv¬ 
ing.  She  has  seven  grandchildren. 

AA'hile  Mrs.  Ford  was  living  in  Omaha 
the  breakdown  of  her  husband’s  health 
forced  her  to  go  to  work.  For  a  time 
she  sang  in  a  church  choir,  and  was  ex¬ 
ecutive  secretary  of  the  woman’s  depart¬ 
ment  of  the  Trans-Mississippi  Exposition 
in  1898.  Then  she  workerl  in  Philadel¬ 
phia,  the  home  of  her  daughters,  with 
the  American  Institute  of  Child  Life. 
Her  work  took  her  all  over  the  country, 
and  it  was  in  Philadelphia  that  she  met 
Mr.  Lawson,  who  made  her  the  offer 
which  started  her  out  on  a  newspaper 
career  when  she  was  already  a  grand¬ 
mother. 

Mrs.  Ford  writes  a  signed  article  each 
week  for  the  women’s  pages  of  the  Daily 
News  and  is  assistant  to  the  music  critic 


FOR  SALE! 

Entire  Present  Press  Equipment  of 

NEW  YORK  EVENING  GRAPHIC 

consisting  of 

4  Hoe  X  Pattern  Lightning  Sextuple  Presses, 
with  Rotary  Blade  High  Speed  Folders. 

Now  printing  5  Column  Tabloid,  but  capable 
also  of  printing  Standard  8  Column  Newspapers. 

This  equipment  is  in  first-class  condition,  and  is 
being  replaced  because  the  City  of  New  York  has 
purchased  the  premises.  Can  be  inspected  run¬ 
ning  at  any  time  prior  to  the  GRAPHIC’S  re¬ 
moval  to  their  new  SCOTT  equipped  plant. 

If  these  machines  do  not  suit  your  requirements, 
we  can  meet  them  with  large  or  small  machines  of 
modern  Unit  or  Decked  type  presses  which  we 
have  in  stock  or  for  sale,  all  at  reasonable  prices. 

We  also  have  in  stock,  used,  both  hand  and  auto¬ 
matic  stereotyping  equipment. 

WALTER  SCOTT  &  CO. 

Manufacturers  of 

SCOTT  ** Multi-Unit*'  and  ** Straight-Unit**  Presses 
PLAINFIELD  -  -  .  NEW  JERSEY 

New  York 
1457  Broadway 


Chicago 

Monadhock  Block 
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EDITOR  &  PUBLISHER 

announces 

for  the  issues  of  April  23  and  April  30 

(The  Conventions  Numbers) 

One  of  the  most  humanly  interesting  documents  of  its  kind  ever  given  publication,  namely 

“THE  AMAZING  ADVENTURE  OF 
THE  ‘STARS  AND  STRIPES’” 

The  Doughboy’s  Newspaper 
Now  told  for  the  first  time — and  well  worth  the  telling! 

By  DONALD  L,  STONE  (Major  M.  I.  Res.) 

formerly  Acting  Chief  of  Press  and  Censorship,  A.  E.  F. 

The  STARS  dC  STRIPES  won  for  itself  000?  That  it  flourished  under  every  con- 
an  imperishable  place  in  the  history  of  both  ceivable  handicap?  That  it  conquered 
the  country  and  newspaper  journalism.  unbelievable  difficulties  in  problems  of 

production,  circulation,  censorship,  century- 
We  all  know  about  the  STARS  8C  old  precedents?  That  it  cemented  into  one 
STRIPES.  How  the  soldiers  loved  it.  vast  army,  with  a  sense  of  common  pur- 
How  the  whole  world  chuckled  over  it,  pose,  three  million  men?  That  after  the 
quoted  it,  applauded  it,  wept  over  it.  war,  hundreds  of  thousands  of  copies  of 

books  were  sold  made  up  of  material  that 
But  DO  we  know  that  it  was  one  of  the  first  appeared  in  its  columns? 
most  remarkable  successes  among  news¬ 
papers  of  any  country  or  any  time?  That  All  this,  and  much  more  of  similar  inter- 
its  circulation  reached  530,000  copies  est  Major  Stone  has  written  out  of  the 
weekly?  That  when  it  sounded  taps,  it  experience  of  the  men  who  carried  on  this 
turned  over  to  the  United  States  Govern-  most  remarkable  achievement  by  American 
ment,  in  money  and  in  property,  ^700,-  newspaper  men  in  Wartime  France. 

Watch  For  This  Story 

And  tell  your  newspaper  and  Ex-Service  men  friends  about  it  NOW — so  they  can  read 

it  in  these  two  issues. 

On  sale  at  principal  newsstands  in  90  cities  at  10c  a  copy.  Orders  may  be  left  with  any 
responsible  newsdealer.  Or  copies  may  be  had  at  the  same 
price,  postpaid,  from  the  publishers, 

EDITOR  &  PUBLISHER 

Suite  1700,  Times  Building,  New  York 
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REPRESENTING  THE  NEWSPAPERS 


O.  C.  Harn  of  A.  B.  C.  Call*  Specials  “Balance  Wheels  of  Publishing 
Field” — Gessford  Planning  Dinner  for  Agency  Men — 

L.  J.  Delaney  Now  with  W.  W.  Chew 


'T'HE  special  representative  is  a  “balance 
■*-  wheel”  in  the  publishing  and  advertis¬ 
ing  field.  His  important  work  is  to  steady 
the  views  of  his  principals  with  disinter¬ 
ested  advice.  He  is  bound  to  play  a  big 
part  in  the  development  of  sounder  busi¬ 
ness  practices.  These  were  some  of  the 
thoughts  expressed  by  Orlando  C.  Harn, 
managing  director  of  the  Audit  Bureau  of 
Circulations,  when  speaking  April  11  at  a 
luncheon  of  the  Newspaper  Representa¬ 
tives  Association  of  Chicago,  held  at  the 
Woman’s  City  Club. 

George  Noee,  of  Cone-Rothenberg- 
Noee,  president  of  the  Association,  pre¬ 
sided.  The  Chicago  Association  vies  with 
the  New  York  association  for  first  place 
in  point  of  size  among  the  special  repre¬ 
sentatives’  organizations  of  the  country. 
It  has  53  members  who  act  for  700  news¬ 
papers,  published  outside  of  Chicago.  It 
is  estimated  that  about  80  per  cent  of  these 
belong  to  the  Audit  Bureau  of  Circula¬ 
tions. 

“The  special  representative  is  a  very 
valuable  factor  in  working  out  improve¬ 
ment  in  publishing  and  advertising  condi¬ 
tions.  While  he  represents  the  publisher 
and  therefore  naturally  has  the  publisher’s 
point  of  view,  he  is  in  a  position  to  take  a 
broader  view  than  the  individual  publisher 
on  specific  problems.  This  is  because  he 
has  the  interests  of  several  principals  at 
heart.  He  can  see  how  they  all  would  be 
affected  if  the  pet  plan  of  some  one  of 
them  should  be  made  effective  generally. 

“In  this  way  he  acts  as  a  balance  wheel. 
His  detached  viewpoint  is  valuable  to  the 
particular  publisher  with  whom  he  feels 
himself  forced  to  disagree,  for  he  can 
save  his  principal  from  making  disastrous 
mistakes.  The  close  associates  of  that 


principal  may  be  ‘yes  men’,  either  because 
they  wish  to  curry  favor  or  because  they 
honestly  and  naturally  see  the  thing 
from  the  same  narrow  viewpoint  of  the 
boss.  But  the  special  representative 
dares  not  be  a  ‘yes  man,’  became  agree¬ 
ment  on  a  certain  pet  plan  of  one  prin¬ 
cipal  may  lead  him  to  do  his  other 
principals  an  unpardonable  injury. 

“I  look  to  see  the  special  representa¬ 
tives  play  a  big  part  in  the  development 
of  sounder  practices  which  I  believe  is 
already  underway.” 


J.  Douglas  Gessford,  general  manager 
of  Newark  Suburban  Newspapers,  a 
special  agency,  is  planning  a  dinner  to 
be  held  at  the  Down  Town  Qub  in 
Newark  about  the  end  of  this  month  for 
the  newspaper  publishers  he  represents 
and  the  advertisers  and  agency  men  in 
the  Newark  territory.  Newark  Suburban 
Newspapers  was  organized  by  Mr.  Gess¬ 
ford  last  November  when  he  resigned 
as  publisher  of  the  New  Jersey  Freie 
Zeitung.  Associated  with  him  is  John 
.\.  Dey,  former  advertising  manager  of 
the  New  Jersey  Freie  Zeitung.  His 
ageiKy  now  represents  a  list  of  nearly 
.10  New  Jersey  dailies  in  the  Newark 
suburban  area. 


L.  1.  Delaney,  formerly  space  buyer 
of  the  Thresher  Service,  Inc.,  New  York 
advertising  agency,  is  now  associated  with 
W.  W.  Chew,  newspaper  representative 
in  New  York.  Mr.  Delaney  was  at  one 
time  eastern  manager  of  the  Audit 
Bureau  of  Circulations  and  has  also  been 
connected  with  Dorrance  Sullivan  &  Co., 
and  the  F.  W  allis  Armstrong  Company, 
Philadelphia. 


The  Wilkes-Barre  (Pa.)  Sunday  In¬ 
dependent  has  appointed  Hamilton-Delis- 
ser,  Inc.,  as  national  advertising  repre¬ 
sentatives,  effective  May  1. 


SPENDER  GIVEN  FELLOWSHIP 


Will  Study  U.  S.  Journalism  as  Walter 
Hines  Page  Fellow 


W'.  E.  Stevens,  president  of  the 
Ponwna  (Cal.)  Progress-Bulletin,  has 
announced  that  M.  C.  Mogensen  &  Co. 
will  be  the  national  advertising  repre¬ 
sentatives  of  the  paper  which  was  con¬ 
solidated  last  week. 


Charles  E.  Miller,  publishers’  repre^ 
sentative,  will  move  April  18  from  225 
Fifth  avenue.  New  York,  to  the  Times 
Building  at  42nd  street  and  Broadway. 


Business  for  newspapers  this  year  will 
be  good  but  more  si»tty  than  last  year 
in  the  opinion  of  Leicester  DeLisser,  of 
Hamilton-DeLisser,  Inc.,  national  adver¬ 
tising  representatives.  Mr.  DeLisser  said 
he  had  made  a  check  of  his  client  news¬ 
papers  and  found  that  the  average  gain 
for  the  first  three  months  of  this  year 
had  been  18  per  cent  over  last  year. 
There  are  30  newspapers  on  this  agency’s 
list. 


J.  Alfred  Spender,  former  editor  ot 
the  Westminister  Gasette,  will  he  t.ie  sec¬ 
ond  British  journalist  to  visit  the  Cnited 
States  to  study  .\merican  life  and  the 
.American  press  under  the  auspices  of 
the  English-Speaking  Union,  it  was  an¬ 
nounced  Wednesday  at  a  luncheon  of 
the  Committee  on  Our  American  News¬ 
paper  Fellowships  of  the  Union.  Hj 
will  hold  the  first  Senior  Fellowslrip. 
Thomas  T.  E.  Cadett,  former  ^ub-edi- 
tor  of  the  London  Times,  holds  the 
Junior  Fellowship.  Both  fellowships  are 
in  memory  of  Walter  Hines  Page. 

In  announcing  the  first  recipient  (rf 
the  Senior  Fellowship,  Sir  Campbell 
Stuart,  vice-chairman  of  the  co-operating 
British  committee  which  nominates  the 
Fellows,  said  that  in  co-operatiui  with 
the  English-Speaking  Union  of  the  Brit¬ 
ish  Empire,  the  London  Times  has  now 
provided  a  reciprocal  fellowship  to  enabk 
a  young  .American  journalist  to  spend  a 
vear  similarly  in  Great  Britain. 


Robert  V.  Merrick,  formerly  of  the 
advertising  staff  of  the  Boston  Herald- 
Trareler,  has  resigned  to  join  the  George 
A.  McDevitt  Company.  He  will  repre¬ 
sent  the  Boston  Herald-Traveler,  Cleve¬ 
land  News  and  Neiv  Orleans  Item- 
Tribune  in  the  New  A’ork  office  of  the 
McDevitt  company. 


Mr.  Spender  will  arrive  in  New  York 
next  October  for  a  three  months’  sojotmt 


Powers  and  Stone,  Inc.,  Chicago,  has 
been  appointed  by  the  publishers  of 
Scremland  as  their  Western  representa¬ 
tives.  These  same  representatives  will 
handle  Screenland  in  New  England, 
which  will  be  covered  by  John  Powers. 
Howard  P.  Stone  will  have  active  charge 
of  Screenland’s  representation  in  the 
West,  with  headquarters  in  Chicago. 


“When  in  Rome  do  as  the  Romans  do” 
is  no  longer  advice;  it’s  a  command. — 
Wall  Street  Journal. 
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One  of  the  225  newspapers  that  have  adopted  Linotype 
Ionic  No.  5,  the  new  type-face  that  combines  greater  legi¬ 
bility  with  the  same  or  a  greater  word  count. 
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Editor  &  Publisher  for  April  1  6,  1927  f 

Do  Your  Salesmen  need  help  i 

Pennsylvania  ? 


your  salesmen  only  touch  the  high  spots  when  selling  in  the  Pennsyl¬ 
vania  Market,  you  are  unquestionably  losing  thousands  of  dollars*  worth 
of  business  annually. 

Why  don’t  you  enlist  the  aid  of  these  newspapers  listed  below?  They  all 
have  excellent  merchandising  departments  and  they  can  help  your  sales¬ 
men  reach  all  the  buyers  in  their  respective  territories.  They  are  in  con¬ 
stant  touch  with  the  dealers  and  the  jobbers.  They  know  them  person¬ 
ally  and  enjoy  their  confidence. 

The  newspapers  can  furnish  you  with  trade  lists.  They  can  tell  you  what 
dealers  favor  window  displays.  They  can  show  you  how  to  cover  the 
territory  quickly  and  economically.  In  other  words,  they  can  help  you 
sell  your  goods  to  the  dealer  and  consumer.  They  are  waiting  for  yotir 
inquiry.  Do  not  hesitate  to  write  them. 


Circulation 

••Allentown  Call . (M)  34,660 

••Allentown  Call . IS)  23,813 

ttBeaver  Falls  Tribune . (E)  7,141 

tttBctWehem  Globe  Times . (E)  13,272 

ttBrownsville  Telegraph . (E)  7,818 

•Chester  Times . (E)  19,742 

tCoatesville  Record . (E)  6,834 

•Connellsville  Courier . (E)  5,652 

••Easton  Express . (E)  34,476 

••Erie  Times . (E)  30,594 

ttCreensburg  Tribune  Review. .  (EM)  14,800 

ttHazleton  Plain  Speaker . (E)  )  on  coo 

ttHazleton  Standard-Sentinel. ..  (M)  (  ’ 

•Mount  Carmel  Item . (E)  4,340 

••Oil  City  Derrick . (M)  6,903 

••Pottsville  Republican  and 

Morning  Paper . (EM)  15,887 


•  - 

Ciroulstion 

2.500 

ihiss 

••Scranton  Times  . . 

. (E) 

43,000 

.13 

•Sharon  Herald . 

....(E) 

7,456 

.0357 

••Sunhury  Daily  Item . 

. (E) 

5,922 

.035 

•Warren  Mirror-Times . . 

...(ME) 

9,291 

.043 

•Washington  Observer  and 
Reporter  . 

.(M&E) 

17,384 

.06 

ttWest  Chester  Local  News.. 

. (E) 

11,941 

.04 

••Wilkes-Barre  Times-Leader. 

. (E) 

26,442 

.08 

ttWilliamsport  Snn  and 

Gazette  &  Bulletin . 

...(ME) 

29,931 

.09 

tYork  Dispatch . 

. (E) 

19,955 

.05 

•A.  B.  C.  Statement,  Oct.  1,  1926. 

•*A.  B.  C.  Statement,  March  31,  1927. 
tGovernment  Statement,  Oct.  1,  1926. 
ttGovemment  Statement,  March  31,  1927. 
thGovemment  Statement,  March  31,  1926. 


2,500 

lines 

.11 

.11 

.03 

.06 

.04 

.09 

.035 

.02 

,10 

.08 

.05 


.0285 

.04 


10.000 

lines 

.11 

.11 

.03 

.06 

.64 

.07 

.03 

.02 

.10 

.08 

.05 


.0285 

.04 


10,000 

lines 

.12 

.0357 

.035 

.043 


TUa  U  ear  idee 
e(  tMpor  MiTict 
•  U  1^  dietieet, 

Mr.  Oeerfc  ■.  Jeaet. 

1647  Weet  Breed  BtreeL 
RicbnxwL  Va.. 
receetlj  placH  e  hmlO 
edvertiaeBcat  la  tbe 
Help  Waated  Celomaa 
of  tM  Sanpa^ara. 

Mr.  3oa*9  adrartiaad  for  • 
No4.v  aad  fender  aua  to 
work  ia  kia  abopa 

ia  Riebawad. 

Hia  adrartiarsent 
ran  one  tine  Snnday. 

That  oifbt  at  10  b'elock. 
Mr.  Joaea  vritaa. 
be  had  aecored  tbe  aua  be 
wanted. 

Saapaper  Claaaified 
reoolta  are  net  eoafnad 
to  BaltiBora.  bet  rearh 
all  ef  tbe  aarreaadinc 
Stataa  of  Marrlan^ 
and  Bora.  , 

Too.  poaalblr.  are  la 
need  of  help  of  oobo 
bind. 

Joft  call  an  Aduker 
at  PUaa  7700. 


ba  without  tbeir 
pieecrbial  atroup  auy 
There  are  between 

30  aad  40  etruait 
aiea  rifbt  here  ia 
Baltimore. 

Ur.  Seeaer.  of  tbe  drs 
of  Popte  and  Keyaer. 

31  ftouth  Caieert  atreel. 
produced  that  nnrober  in 
exactly  three  boura. 

Mr.  Keyaer  placed  an  ad 
in  the  Help  Wanted  colanina 
of  the  Suapapera  vesterday 
aftemoen  for  a  atrvnx 
younc  man  to  pacb  dry  fooda. 
The  Eeeninf  Bna  waa  on 
the  Btraet  at  13  o’clw^. 

Before  S  o’clorb  Ur. 

Keyaer  pbooed  The  8aa  tw 
caacel  hia  ad. 

Between  35  and  40  yonne  men 
wba  .'idaaitted  their  atrcB(th 
had  anawered  bia  ad. 

Mr.  Keyaer  la  wcU  pleaaed 
with  bia  reaalu. 

Let  the  Help  Wanted  eolomu 
ot  tbe  Suapapera  take  care 
of  your  help  problaB«. 

Juat  phone  PUza  *700. 


Aronnd  HaDoween  tiaa. 
when  GebUoa  are  contianally 
rtnaiac  doorbello,  tbe  eietiina 
aometimea  retort  to  the  tactica 
of  diaconnectinc  tbe  battery  of 
tbeir  diatnrbinc  bell. 

Mra.  P.  Loeber 
1313  Goranch  AToane. 

Uetin  IM  Thoraday. 

Bat  it  waan't  an  namly 
Goblia  who  was  doiut  the 
'rinciag  of  her  front  d^rbelL 
Apartment  techern  were  cnllinf 
to  inwet  the  meant  apartment 
that  she  bad  adeeniaed 
in  the  Apartineota  for  Beat 
Columna  of  Suapnper  Claaiifiad. 
Mra.  Locker  rented  her  apaitsaat 
on  the  first  day  and  connected 
ber  doorbell  op  acnia. 

But  on  Friday  tbn 
rinffinc  coatianed. 


How  tiaaa  ebanfe. 

Tima  waa  when  yen. 
deacril^  your  inat  Oog. 
watch  or  braeelet  on 
yonr  beat  laemder 
atatiaaery  aitd  piaaed 

tba  aeiebbwho^. 

Too  were  lucky  if 
yon  got  it  bnck. 

Rot  hnw  timen 
bare  ebanged. 

Mr  U.  B.  MolW. 
rj»  M.>ntebello  Tenoce. 

with  a  diaoKuid  and 
four  sappbiraa. 

Ha  tniced  hit  aethoda 
for  its  recerery 
to  tba  Bodera  tiaaa.^ 

Ha  placed  n-thtee^line 
adrertiseocot  ia  the 
Lost  and  Foood  Coloan 
of  Suopopat  Onoiflal 
Hia  bracelet  waa  retaroed 
by  a  Claaaified  reader 
the  next  day. 

'fbe  Loat  ahd  Fonad 
Column  of  the  Snnpeptra 
is  tbe  ipodem  method - 
of  barinr  year  lost 
srticlea  retorDf*  fo  yon. 
Phone  I  nnaaiOed  Adtabep 
At  Plata  7700 


Call  an  Adtaktr  at 
riaaa  7700. 
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Charles  D.  Sergeant 


'’PO  make  the  advertisements  so  clever 
^  that  they  will  be  read  becau.se  of  the 
entertainment  they  give  independent  of 

_  the  purpose  they 

serve  is  the  idea 
behind  a  daily 
feature  of  the 
Baltimore  S  u  n 
and  the  Evening 
Sun  setting  forth 
the  efficacy  of 
the  c  1  a  s  s  i  f  ie  d 
advertisements  of 
these  papers. 

And  the  ads 
turn  the  trick. 

All  the  clever¬ 
ness  the  pencil  of 
Richard  Q.  Vardley  artist  can  put 

into  the  line  cuts 
run  at  the  top  of  the  daily  copy  is  used 
to  attract  the  eye.  Richard  Q.  Yardley, 
creator  of  the  strip  illustrating  the  his¬ 
tory  of  the  World  \\'ar,  makes  the  draw¬ 
ings. 

The  text,  set  in  a  modification  of  what 
is  called  “fifty-word  technique”  is  sharp¬ 
ened  by  the  wit  of  the  writer  for  the 
purpose  of  mak¬ 
ing  the  w  u  r  d  s 
tell  a  story  which 
anyone  will  read 
for  the  fun  he 
gets  out  of  read¬ 
ing  it,  whether 
he  has  any  idea 
of  using  the 
classified  adver¬ 
tising  columns 
or  not.  The  copy 
is  w  r  i  t  te  n  by 
Charles  Douglas 
Sergeant,  who 
got  his  training  Charles  D.  Sergeant 
in  the  reportonal 

departments  of  the  Sun  and  the  Evening 

Sun, 

The  feature  has  become  one  of  the 
most  entertaining  of  the  two  Baltimore 
papers.  People  read  it  just  for  the  fun 
they  get  out  of  it.  By  this  means  the 
classified  advertising  columns,  their  uses 
and  their  efficiency  is  written  into  the 
commen  mind  of  the  community  of  Balti¬ 
more. 

Following  are  some  examples  of  the 
work : 

A  cartoon  of  Thor,  the  thunder  god, 
dashing  madly  over  the  clouds  in  his 
chariot,  with  the  following  text: 

“Thor  was  a  Xorse  God 
Of  Mythology. 

“When  it  Thundered  it  was 
reputed  to  be  Thor  driving 
his  Chariot  across  the  Skies. 

“According  to  legend  he 
could  stir  up  more  noise 
than  a  modern  radio. 

“Down  at  414  Key  Highway 
the  other  day  Thor’s 
thunder  was  put  to  shame. 

About  60  Sunpaper  Classified 
Readers  were  thundering 
into  the  offices  of  Mr. 

F.  A.  Lazenhy. 

They  were  answering  an  ad 
Mr.  Lazenhy  had  placed  in 
the  Help  W.anted  Columns  of 
the  Snnpapers  for  a  salesman. 

Out  of  the  scramble,  Mr. 

Lazenhy  secured  his 
salesmen  and  is  well  satisfied 
with  his  Sunpaper  results. 

I.et  the  Help  Wanted  Columns 
of  the  Sunpapers  settle 
yonr  help  problems. 

Just  lift  the  receiver 
and  phone  Plaza  7700. 

To  advertise  the  value  of  the  Business 
Opportunity  Columns,  the  following 
copy  was  offered : 

Dame  Opportunity 
knocks  but  once  they  say. 

Not  so  out  at  724 
Washington  Boulevard. 

Mr.  li.  M,  Sandrock,  who 
resides  at  the  above 
address,  is  convinced 
that  she  will  knock  a 
dozen  times  if  she  is  invited. 

He  issued  her  an 

invitation  through  the  I 

Business  Opportunity  ^  I 

Columns  of  Sunpaper  Classified. 

Mr.  Sandrock  wanted  to 


rent  the  Silver  Creek 

I. edge,  on  the  Annapolis  Blvd. 

Dame  Opportunity  answered 
his  invitation,  twelve  strong 
in  the  form  of  replies  to 
his  ailvertisement. 

Invite  Dame  (ipportunity 
to  knock  on  your  door 
throuiih  the  Business 
Op;)ortunity  Columns  of 
Sunpaper  Classified. 

Mr.  Sandrock  fcuiid  his 
results  extremely  satisfying. 

Phone  Plaza  7700. 

The  fact  that  human  interest  can  easily 
be  found  in  classified  advertisements  is 
plainly  shown  by  this  copy  which  ap¬ 
peared  recently,  cleverly  illustrated : 

\'ivi.sectionists  had 
lieen  ahrofid  on 
North  Calvert  Street. 

The  huge  wooden 
Indian  that  stands 
in  front  of  the 
cigar  store  at  556 
N.  Calvert  St.  lost 
an  arm  around  Christmas. 

Mrs.  K.  Boettigheimer 
who  owns  the  cigar 
store  and  its  wooden 
adverti.sement,  wanted  the 
missing  arm  back  in 
its  proper  place. 

So  she  placed  a 
small  advertisement 
in  the  Lost  and  Found 
Columns  of  the  Sunpapers. 

The  finder  of  the  arm 
saw  the  advertisement 
and  returned  the 
missing  member  to  her 
the  other  dav. 

“Am  very  glad  to 
have  it  hack,”  she  says 
An  fidvertisement  in 
the  I.ost  and  Found 
Columns  of  the  Sunpapers 
is  the  surest  method 
of  letting  the  fii.der, 
of  anything  that  you 
lose,  know  how  to  return 
it  to  you. 

L.  L.  Heaton,  classified  advertising 
manager  of  the  New  York  Herald  Trib¬ 
une,  has  had  a  circular  printed  under  the 
title  of  “How  to  Answer  a  Want  Ad.” 
In  this  example  of  service  to  classified 
customers,  the  two  selling  points  put 
across  are:  “If  you  need  a  position  or 
if  you  feel  you  are  ready  for  a  better 
position  than  the  one  you  now  hold,  con¬ 
sult  the  New  York  Herald  Tribune.” 
The  advice  on  answering  want  ads  in¬ 
cludes  suggestions  on  neatness,  complete¬ 
ness,  conciseness,  proper  order,  ability, 
personality,  references,  and  how  to  men¬ 
tion  your  last  job. 

Samples  of  gocxl  and  bad  letters  are 
reproduced.  Mr.  Heaton,  in  a  concluding 
paragraph,  offers  to  give  advice  in  per¬ 
son  or  by  letter  to  anyone  applying  to 
him  at  the  Herald  Tribune  office. 

In  classilied  solicitation  do  you  ever 
tell  prospects  about  the  ‘‘protective  un¬ 
knowns?” 

C.  W.  Horn,  classified  advertising 
manager  of  the  .Vett’  York  Anieriean, 
has  defined  this  expression  as  follows : 

“The  protective  unknowns  arc  the  many 
things  that  enter  into  the  advertising 
equation  and  that  actually  preserve  classi¬ 
fied  advertising  for  everyone  by  the  in¬ 
ability  of  any  few  to  monopolize  its  value 
through  the  discovery  of  some  secret 
formula  that  guarantees  results.  The 
one  great  utility  of  classified  is  that  no 
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»  to  caocal  bar  advartiatMeot 
4  tba  Sa&papera.  • 

iSba  miaiataa  tba  nambar 
of  bar  iaqairlaa  at  Sd 
flinch  la  tba  pQltioc  mwar 
I  of  flaapapar  Claasflad. 

]  Why  not  raat  yonr  racaat 
J  apartmaat  tbroogh  tba 
a  Apartiotota  for  Bast  CoIqbm 
I  of  tba  Saapapan? 


Classified  promotion  copy 
that  entertains 


barriers  of  discrimination  can  be  raised 
by  a  few  to  affect  its  value  to  the  many.” 

An  exceptional  run  in  classified  adver¬ 
tising  for  this  time  of  year  is  reported 
by  J.  O.  Liebig,  classified  advertising 
manager  of  the  Lancaster  (Pa.)  Intelli¬ 
gencer.  A  recent  edition  of  the  Intelli¬ 
gencer  carriecl  nearly  seven  pages  of 
classified,  including  classified  display,  a 
new  high  record  for  this  paper. 

The  memlK*rs  of  the  rental  section  of 
the  classified  advertising  department  of 
the  Los  Angeles  (Cal.)  Examiner,  held 
a  baiuiuet  and  entertainment  April  9. 
The  affair  celebrated  a  record  volume  of 
rental  advertisements  carried  in  the 
Examiner. 

Gordon  E.  Blade,  who  recently  re¬ 
signed  as  manager  of  the  classified  adver¬ 
tising  department  of  the  Fresno  (Cal.) 
Republican,  has  taken  charge  of  adver¬ 
tising  and  sales  for  a  Fresno  firm  dealing 
in  farm  machinery. 

NEWSPRINT  PRICE  UNCHANGED 

International  Paper  Company  Makes 
Annual  Report 

There  will  be  no  change  in  the  news¬ 
print  contract  price  for  1927,  Archibald 
R.  Graustein,  president  of  the  Interna¬ 
tional  Paper  Company,  announced  this 
week.  The  present  price  is  $65  a  ton. 

“Overproduction,  or  rather  excess  ca¬ 
pacity  for  newsprint  production,  will  re¬ 
sult  in  newsprint  mills  being  run  at  a 
considerably  lower  average  in  1927  than 
in  192(),"  ^Ir.  Graustein  said. 

Net  earnings  of  the  company  and  its 
subsidiaries  amounted  to  $3.275, OCK)  in 
192().  etiual,  after  preferred  dividends,  to 
$2.15  a  share  on  common  stock,  compared 
with  $2,550,301  or  $1.14  a  share  in  1925. 
(iross  sales  last  year  were  $60,177,334 
against  $51,379,070  the  year  before.  To- 


Mr.  EDiTORt 
Ton  can  increase 
circulation  with 

Motion  Pictures! 

BaM  ku  iWwa  dMMa  af  aaiwapapaft  haw  ta 

asa  auttaa  pletarat  la  aaejaaotlan  wltk  tMal 
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Bass  Camera  Co. 

109  North  Dearborn  Street 
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tal  production  of  paper  was  740,142  tons, 
a  new  high  record.  The  increased  net 
earnings  were  made  despite  a  reduction 
in  the  price  of  newsprint  from  $70  a  ton 
to  $65. 

HOWELL  NAMED  TO  COMMITTEE 

Clark  Howell,  editor  of  the  .Atlanta 
Constitution,  was  this  week  named  a 
member  of  a  committee  on  Pardon,  Pro¬ 
bation.  Penal  Laws  and  Institutional  Cor¬ 
rection  of  the  National  Crime  Commis¬ 
sion.  The  appointment  was  made  by 
former  Gov.  Frank  O.  Lowden  of  if. 
linois. 

Another  mystery  is  lio\\  the  men  with 
wlnte-collar  job.s  can  afford  to  have  them 
laundered. — El  Baso  Times. 
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sesqui  publicity  man 
“CONFESSES  ALL” 

(Continued  from  page  5) 


people  from  killing  themselves  by  slipping 
^lished  floors 

Ten  columns  of  propaganda  from  the 
Committee  on  Public  Relations  of  tbe 
Eastern  Railroads. 

Two  long  pages  from  the  American 
\utomobile  Association.  Pure  folderol. 

Thirty-nine  typrewritten  pages  from  the 
United  Advertising  Corporation  of 
Tol^o,  playing  up  their  pet  automobiles. 

Five  pages  of  motor  truck  “news” 
irom  the  Republic  Motor  Truck  Com¬ 
pany,  containing  complete  specifications. 

ihree  pages  from  the  Modern  Science 
Institute  on  “Scientific  Air  Condition¬ 
ing.”  bidding  for  space  under  the  head- 
in?:  “Monkeys  Exult  with  Lions  over 
New  Climate  for  Zoo.” 

One  page,  a  regular  arrival  from  Lon¬ 
don,  playing  up  the  Savoy  Hotel  under 
the  heading:  “Try  this  «av  of  mak¬ 
ing  your  cocktails  last — Strange  cere¬ 
mony  in  London. 

Three  pages  of  unsigned  copy  in  which 
the  Dunlop  tire  people  attempt  to  grab 
off  a  column. 

\  full  page  from  the  press  agent  m 
Glacier  National  Park  on  "Squaws  in 
Bloomers.” 

Three  pages  on  the  Cadillac. 

Two  pages  on  the  Swiss  Industries 
Fair  with  a  signed  letter  from  a  consular 
attache  in  New  York. 

Three  pages  from  the  National  Associa¬ 
tion  of  Travelers  Aid  Societies. 

One  startling  page  from  the  Women’s 
Peace  Union  demanding  the  recall  of  all 
armed  forces  in  China. 

Three  pages  of  bla  bla  from  the 
National  Community  Foundations— what¬ 
ever  that  may  be. 

Two  contributions  (?)  labelled  “News 
Service”  from  the  Carnegie  Institute  of 
Technology. 

Two  pages  from  the  “Press  Aid  De¬ 
partment”  of  the  United  States  Lines, 
on  golf  aboard  ocean  liners. 

Innumerable  clip  sheets  from  various 
magazines. 

Advertising  in  the  guise  of  news  from 
the  Commissioners  of  the  Palisades  Inter¬ 
state  Park. 

A  column  and  a  half  from  the  American 
Jewish  Joint  Distribution  Committee  on 
European  War  Orphans. 

And  just  a  score  of  others. 

Not  a  single  one  of  these  things,  by 
any  hook  or  crook  can  be  classed  as 
“news,”  honestly  entitled  to  consideration. 
.\nd  yet,  lots  of  it  gets  by  in  many  offices. 

A  few  days  ago  a  piece  of  copy  came 
through  from  the  Inter-Ocean  Syndicate 
of  Chicago.  It  was  a  page  story  on  the 
per-minute  earnings  of  various  persons 
from  the  laborer  to  the  president.  It 
spojcc  of  the  value  of  minutes  but  the 
catch  was  hidden  away  in  the  mention 
of  the  clock-makers  of  the  United  Stales 
and  the  necessity  of  having  a  clock  in 
each  room  in  the  house. 

The  story  itself,  with  the  clockmakers 
left  out,  wasn’t  bad,  and  we  used  it  that 
way,  but  imagine  my  surprise  the  next 
day  when  1  saw  the  story  in  its  original 
form  in  another  newspaper  under  an 
.V  P.  line.  The  mighty  A.  P.  falling 
for  a  press  agent — a  little  astounding, 
but  not  so  astounding  after  all  when  I 
look  back  upon  the  Sesqui  days  and  re¬ 
call  that  the  A.  P.  fell  for  a  good  many 


reams  of  my  own  propaganda,  crude  as 
it  was. 

It  just  goes  to  show  that  there  is  no 
complete  immunity  from  the  space  grab¬ 
ber.  Eternal  vigilance  is  the  only  price 
of  safety. 

In  analyzing  this  press  agent  stuff 
from  the  editor’s  viewpoint,  one  must  re¬ 
member  first  of  all  that  the  publisher  is 
downright  unfair  to  the  legitimate  ad¬ 
vertiser  who  pays  money  for  space,  if  he 
permits  the  press  agent  to  get  the  same 
thing  for  nothing,  for  competing  firms 
and  organizations. 

If  one  company  pays  so  much  a  line 
to  tell  the  story  about  its  automobile, 
why  should  another  manufacturer  who 
perhaps  does  not  advertise,  be  permitted 
to  sneak  in  free  with  the  same  story  in 
another  form? 

I  have  had  newspaper  men  tell  me 
that  it  is  difficult  to  draw  the  line  be¬ 
tween  press  agent  stuff  and  legitimate 
news  and  features.  But  I  cannot  agree. 
There  is  a  simple  rule  which  adequately 
covers  the  situation  and  it  is  this : 

First,  be  suspicious  of  every  sheet  of 
strange  copy. 

Second,  delete  trade  names,  manufac¬ 
turers’  names,  all  mention  of  pet  ideas 
and  schemes,  and  if  there  is  anything 
left,  toss  it  in  the  w.  p.  b. 

The  radio  broadcasters  today  are 
among  the  worst  offenders  in  this  nation¬ 
wide  attack  upon  the  news  columns  of 
this  country.  I  have  been  informed  on 
excellent  authority  that  the  high-pow¬ 
ered  salesmen  for  the  radio  broadcasting 
concerns  have  the  gall  to  guarantee ; 
guarantee,  mind  you,  that  in  addition  to 
tbe  time  on  the  air,  the  advertiser  w'ill 
get  a  minimum  of  so  many  free  men¬ 
tions  of  his  name  in  the  printed  radio 
programs  as  carried  in  the  newspapers. 

These  radio  space  grabbers  are  one  of 
my  own  particular  pets,  and  never  a 
week  goes  by  that  the  Happiness  Boys, 
the  Eveready  fraternity,  the  Societv  for 
the  Prevention  of  Cannibalism  in  .Africa 
and  all  the  rest  of  them  don’t  get 
knocked  for  six  rows  of  blue-penciled 
loops. 

.And  the  thing  I  can’t  understand  about 
it  is  the  bucket  of  tears  which  the  radio 
editor  sheds  over  the  deletions.  He 
seems  to  think  that  the  paper  will  go 
to  the  dogs ;  that  no  one  will  read  his 
stuff.  But  'the  notion  strikes  me  that 
it  is  high  time  to  call  a  halt  to  the  Jesse 
James  boys  who  sneak  in  through  the 
radio  columns,  especially  when  they  have 
the  men  of  our  own  staffs  in  a  m<xKi 
like  this. 

Radio  eclitors  everywhere  have  gotten 
away  with  murder  in  the  past,  and  the 
radio  space  thieves  have  become  unusu¬ 
ally  brazen  in  the  face  of  this  situation. 
Just  recently  in  my  own  .radio  man’s 
heart-to-heart  talk  with  his  fans,  I  ran 
across  a  paragraph  in  which  he  not  only 
mentioned  by  name  the  make  of  meters 
he  used  in  his  test  work,  but  added  on 
top  of  it  that  they  were  the  best  in  the 
world. 

.And  this  radio  man,  who  would  glee- 
fullv  murder  a  press  agent  in  any  other 
field,  isn’t  yet  convinc^  that  his  meter 
talk  wasn’t  a  legitimate  piece  of  news. 

It  has  required  constant  battle,  but  I 


believe  our  own  radio  columns  today  ] 
are  as  clean  as  the  well-known  driven 
snow,  and  give  a  fair  and  square  break 
to  those  concerns  and  individuals  who  le¬ 
gitimately  use  our  space. 

-Another  constant  menace  is  the  movie 
theatre  aud  the  never-ending  request  for 
free  reading  notices  to  accompany  ad¬ 
vertisements.  I  know  of  one  newspaper 
which  continues  to  print  these  notices 
free,  but  with  a  step  in  the  right  direc¬ 
tion,  by  putting  them  under  a  head — 
“What  the  managers  say  about  their 
shows.” 

Not  many  newspapers  have  gone  that 
far  but  still  fewer  can  match  the  little 
system  we  have  on  the  Herald  of  billing 
the  theatres  at  regular  rates  for  the 
space  consumed  by  movie  readers.  It 
t(H)k  nerve,  you  will  agree,  and  a  little 
battling  to  break  down  the  traditions  of 
years  in  this  respect,  but  after  all,  a  little 
nerve  can  accomplish  wonders.  The 
only  falling  off  we  have  noticed  is  in 
the  number  of  “.Annie  Oakleys”  which 
arrive  in  the  Monday  mail.  If  the  edi¬ 
tors  and  publishers  would  show  half  the 
nerve  the  press  agents  show,  the  great 
publicity  racket  would  go  to  the  dogs  in 
no  time  at  all. 

If  it  is  legitimate  to  give  a  theatre 
advertiser  a  few  “sticks”  of  free  ^nace 
just  because  he  runs  an  ad,  then  how 
can  a  publisher  honestly  draw  the  line 
when  the  butcher,  the  baker,  the  furni¬ 
ture  store,  the  garage,  and  all  the  rest 
of  the  gang  come  running  in  with  the 
same  request? 

Our  solution  of  the  problem  was  to 
<lraw  no  distinctions  and  the  result  has 
been  a  newspaper  divided  honestly  and 
cleanly  into  two  sections — advertising  and 
news ;  fair  to  the  advertiser  and  fair  to 
the  reader. 

The  free  half-way  stuff  has  been  done 
away  with.  We  simply  don’t  stand  for 
it,  and  if  the  advertising  men  cannot 
sell  an  ad  without  giving  away  a  pre¬ 
mium  in  the  shape  of  free  space,  then 
we  don’t  want  the  ad. 

-After  more  than  a  year  as  a  publicity 
“expert,”  my  fellow  agents  upon  learn¬ 
ing  that  I  was  to  return  to  an  honest 
living,  indicated  their  belief  that  hence¬ 
forth  I  would  be  extremely  partial  to 
the  “men  of  vision”  and  the  stuff  they 
created. 

But  they  guessed  w-rong.  This  is  my 
period  of  atonement,  my  era  of  rock 
'em  and  sock  ’em,  in  which  I  crave  the 
forgiveness  of  sins  and  the  resurrection 
of  an  honest-to-goodness  line  between 
news  and  advertising. 

If  you  want  to  lick  the  press  agent 
menace,  this  thieving  of  space,  just  re¬ 
member  the  formula  of  my  old  boss. 
Bob  Bentley — 

■And  if  it  sticks,  print  it! 
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By  MARLEN  PEW 


4  \  editorial  writer,  always  a  rather 
contemptuous  critic  of  the  garden 
variety  of  reporter,  recently  compared  the 
versions  carried  by  a  number  of  New 
York  newspjipers  on  a  single  event.  All 
were  different,  yet  in  our  view  all  told 
the  same  story.  When  Kerensky  stepped 
out  on  a  platform  to  make  a  speech  a 
woman  approached  him  with  a  bunch  of 
dowers  in  her  hand.  Instead  of  pinning 
the  rose  on  him,  however,  she  slapped 
his  face.  The  news  reports  written  of 
this  incident  differed  in  detail.  Some 
said  she  slapped  him  twice.  Some  said 
he  stood  as  if  dumbfounded.  Some  said 
he  staggered  backward,  as  if  to  fall.  His 
face  was  pale  or  his  face  showed  no  trace 
of  emotion.  The  editorial  writer  evi¬ 
dently  sought  to  show  that  the  reportorial 
art  is  not  highly  developed,  that  news¬ 
papers  cannot  be  trusted  to  tell  the  e.xact 
truth  even  when  the  news  is  evidential 
or  that  no  two  men  can  describe  the  same 
thing  alike. 

♦  »  + 

'"pHE  fact  is  that  men  do  not  write  iden- 
tical  descriptions,  often  not  even 
similar  descriptions,  of  events  occurring 
in  their  view  because  men  do  not  see  the 
same  things,  or  the  same  things  alike. 
Good  observers  see  more  than  poor  ob- 
.  servers.  The  higher  the  intelligence  the 
more  one  sees.  The  woman  may  have 
struck  Kerensky  twice,  or  once.  If  she 
struck  him  but  once  the  repeat  slap  that 
some  described  was  an  exaggeration. 
But  the  truth  probably  is  that  she  struck 
him  twice  and  only  a  few  saw  the  second 
swipe.  The  woman  hated  Kerensky  for 
a  supreme  reason  in  feminine  psychology 
— her  lover,  a  Czarist  officer,  liad  been 
killed  by  Kerensky’s  forces  during  the 
revolution.  Since  the  opportunity  was 
there  to  strike  twice  we  are  inclined  to 
believe,  in  the  circumstances,  that  the 
double  blow  version  was  correct.  How 
Kerensky  took  the  Wows  was,  of  course, 
subject  to  varied  interpretation.  If  two 
thousand  people  witnessed  the  incident 
there  would,  no  doubt,  be  two  thousand 
descriptions  of  the  degree  to  which  his 
face  turned  pale  or  red  and  whether  he 
stepped  back  as  if  about  to  fall  or  stood 
his  ground  like  a  courageous  man. 

*  ♦  * 

A  N  amusing  indoor  game  is  to  get  a 
roomful  of  people  attempting  to 
describe  an  incident  which  all  have  wit¬ 
nessed.  The  result  of  such  an  experi¬ 
ment  is  a  tip-off  on  the  descriptive  powers 
of  these  amateur  reporters.  It  is  aston¬ 
ishing  how  much  more  some  will  see  than 
others.  In  such  a  test  a  woman  entered  a 
room,  sat  for  a  moment  in  a  chair  and 
departed.  A  business  man  described  the 


action  as  follows:  ‘‘At  9:14  p.  m.  Mrs. 
Blank  came  into  the  room.  She  sat  down 
and  then  went  out."  But  a  talented  16- 
year-old  girl  wrote  two  hundred  words  to 
describe  the  action.  She  pictured  Mrs. 
Blank  and  her  surroundings.  She  re¬ 
membered  how  she  had  sat  in  the  chair, 
with  grace  and  dignity.  The  quality  of 
her  step,  the  fleeting  expressions  on  her 
face,  her  dress  and  ornamentation  all  im¬ 
pressed  the  child  and  she  accurately 
described  them,  i’erhaps  the  business 
man  thought  the  little  girl  a  bit  of  a 
faker,  but  she  had  only  seen  more  than 
he.  Test  the  descriptive  qualities  of  the 
children  of  your  circle  by  playing  this 
game  at  the  dinner  table.  Some  surprises 
may  await  you  indicating  how  active  or 
fatilty  are  your  owm  powers  of  perception. 

^  OOU  stories  go  to  tlie  chopping  block 
in  every  office  every  day  because 
many  reporters  do  not  get  under  the  facts, 
have  no  descriptive  ability,  work  under 
severe  space  limitations  or  are  chilled  by 
the  snap  judgments  of  editors  and  copy 
readers.  To  many  reporters  the  art  of 
picturing  events  is  rarely  or  ever  exer¬ 
cised.  Story  writing  is  merely  filling  in 
the  names,  addresses  and  bare  facts  as 
if  on  a  form.  There  are  plenty  of  suc¬ 
cessful  newspapers  that  never  publish 
colorful  stories  and  their  editors  have  a 
right  to  challenge  me,  but  I  still  believe 
that  a  good  story,  well  told,  is  the  best 
blood  of  the  newspaper. 

*  *  « 

ALFRED  T.  NEWBERRY  recently 
wrote  a  description  of  a  negro  hang¬ 
ing  which  was  remarkable  for  detailed 
renorting.  Mr.  Newberry  does  not  re¬ 
veal  whether  he  was  an  actual  spectator 
or  got  his  story  from  a  Baltimore  Sun 
man  whom  he  merely  identifies  as 
“John.”  But  his  story  possesses  unusual 
qualities  and  if  he  wrote  it  from  imagina¬ 
tion  he  is  a  wizard.  The  negro  had  been 
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convicted  of  the  atrocious  murder  of  a 
(ioucher  College  student  and  the  hang¬ 
ing  was  scheduled  to  occur  in  the  Balti¬ 
more  county  jail,  located  at  Towson, 
Maryland.  Following  is  Mr.  Newberry’s 
account,  written  for  “Shop  Talk.” 

*  ♦  ♦ 

•415EPORTER  JOHN  was  selected  by 
the  Baltimore  Sun  to  cover  the 
story.  John  had  never  seen  a  hanging 
and  after  work,  at  midnight,  he  loafed 
about  town  awaiting  the  hour  when  he 
sliould  start  the  eight-mile  drive  to  the 
county  seat  and  witness  the  event,  due  to 
occur  at  sunrise.  Two  other  staff  men, 
Richard  L.  Field,  now  of  Nexv  York 
Herald  Tribune,  and  Richard  S.  Dodson, 
Jr.,  of  .VcTc  Yo-rk  Graphic,  were  also  to 
attend,  .\fter  eating  in  an  all-night  dairy 
lunch-room  the  three  started  in  one  of 
the  Sun’s  flivvers  for  Towson. 

♦  ♦  ♦ 

(••CHERIFF  BROWN  went  to  his  bed 
at  11  o’clock,  a  tired  man.  He  had 
insirucied  his  wife  to  call  him  at  four 
and  had  sent  final  word  to  the  lone  guard 
to  keep  a  watchful  eye  and  have  coffee 
ready  in  the  morning  for  the  newspaper 
boys  and  especially  invited  guests.  The 
guard  spent  the  night  in  a  lounging  posi¬ 
tion  on  a  chair,  facing  the  cells. 

“Friday  was  an  important  day  on  the 
calendar  at  Tow'son.  A  negro  was  to 
hang  in  mid-air  in  the  jail-yard  at  sun¬ 
rise  for  attacking  a  college  girl.  The 
negro  slept  soundly  in  the  first  cell  during 
the  night.  A  knock  on  the  door  re¬ 
sounded  above  the  assorted  tempos  of 
snores  of  prisoners  and  the  guard.  The 
latter  stirred.  .Another  knock  fully 
awaf"'""''  the  keeper.  A  man  stenped  in¬ 
to  the  prison.  He  was  a  reporter. 
Showing  his  credentials  he  took  a  chair. 
The  guard  seemed  slightly  disgruntled. 
The  condemned  man  turned  over. 
Guard  and  reporter  looked  into  the  cell. 
The  condemned  man  was  still  sleeping. 
Hours  dragged  on,  as  hours  will.  More 
reporters  arrived.  The  ante-room  began 
to  fill  up.  Presently  it  was  announced 
that  no  more  would  be  permitted  to 
enter.  Those  on  the  outside  began  to 
show  all  sorts  of  credentials.  Some  said 


they  were  deputy  sheriffs,  others  rela. 
tives  of  the  sheriff,  others  friend->  of  ia. 
fluential  persons.  The  guard  held  hj 
ground — no  more ! 

♦  ♦  * 

'••TA.AY  broke.  Hundreds  had  gathertc 
^  outside.  It  became  a  hapnt 
throng,  laughing,  singing,  whistl^ 
The  prisoner  continued  to  sleep  soundly 
The  voices  of  the  reporters,  the  dee 
roars  of  the  guard,  the  excited  voice 
outside  had  no  effect.  A  Baptist  andj 
Presbyterian  minister  entered  and  wer, 
permitted  to  go  beyond  the  barred  door 
They  stood  in  front  of  the  condemn^; 
man’s  cell,  waiting  for  him  to  stir. 
man  brought  in  a  basket  of  fotxl  froJt 
a  restaurant,  the  prisoner’s  last  mci 
The  form  in  the  cell  remained  motioi!. 
less.  No  one  dared  awaken  him. 

♦ 

4<.rpHE  sun  rose  high  in  the  heaveib 
Many  of  those  in  the  crowd  o®. 
side  became  boisterous.  They  were  yclj. 
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.  jjjat  thej'  had  to  go  to  work  and  ‘About  five  foot,  eight  inches.’  Minutes 
'anted  to  know  how  much  longer  they  passed.  The  crowd  taunted  the  prisoner. 

t  wait.  The  prisoner  awakened.  He  couple  of  drunken  men  started  to  push 
™  red  through  the  bars,  smiling  to  toward  him,  but  others  held  them  back. 
rtHone.  All  looked  at  him  with  hor-  The  noose  was  fixed  and  the  man  on  the 
^r  ‘I  am  not  a  bit  hungry,’  he  an-  scaffold  beckoned.  The  prisoner,  holding 
noiinced,  stretching  himself,  ‘give  that  the  hands  of  tlie  two  ministers,  one  lead- 
nreakfast  to  the  white  man  in  the  next  ing  and  one  following,  ascended  the  steps. 
i|l’  The  basket  was  carried  to  the  ad-  The  noose  was  applied.  The  hood  was 

■  ining  cell  and  the  food  was  placed  at  no\y  drawn  down  tight  over  his  head, 
the  opening  where  the  white  man  could  eclipsing  a  smile.  The  negro  was  told 
reach  it.  But  he  huddled  in  the  far  cor-  to  move  over  on  the  trap.  He  did  and 

of  his  cell.  All  eyes  were  on  the  his  heels  clicked  together.  Both  minis- 
negro  He  dressed  in  new  clothes  that  ters  were  reading  different  verses  from 
hk  relatives  had  brought  to  him.  The  Bibles  when  the  trap  was  sprung, 
ministers  entered  the  cell,  the  guard  lock-  Three  times  the  body  was  lowered. 

■  g  them  in.  The  clean-shaven  sheriff  Bach  time  physicians  stepped  up  and 
Lared  and  began  serving  the  coffee  listened  and  said  the  man  was  still  alive. 

to  all  "ho  could  drink.  Spoons  The  driver  of  the  hearse  started  his  en- 
clinked  against  the  cups.  The  prison  sinc.  ‘Don’t  go  away  now,  he’ll  be  dead 
was  hushed  bv  a  song  in  the  first  cell,  hi  a  few  minutes,’  the  .sheriff  yelled.  The 
.Jesus,  I  Conie.’  The  sheriff  remarked  driver  answered  he  was  only  warming 
to  the  newspaper  men,  ‘That’s  him,  the  up  his  motor, 
loud  one.’  The  singing  continued.  The  _  ♦  *  ♦ 

crowd  outside  found  a  leader  and  began  ^^TOHX  remembered  the  space  all  of 
to  tear  down  the  improvised  scaffold  en-  J  the  papers,  except  one,  had  given 
closure.  The  crowd  demanded  that  the  the  previous  hanging.  It  was  that  of 
prisoner  be  brought  out.  Isaiah  Fountain  in  Easton,  on  Mary- 

^  hl  *  land’s  Eastern  Shore.  He  knew  the 

•HIE  \DS  were  bowed  in  the  sheriff's  circumstances  in  this  case  were  almost 
IT  •  ‘Ho  3  o-niwt  iirie-  Parallel  to  that  in  the  Fountain  case. 


prisoner  be  brought  out 
♦  ♦  * 

iilJE.AUS  were  bowei 
11  ante-room.  ‘He  ^ 


^dTTi  evStS  to®nle’w; 


L 

Dl 

r/' 

f 
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S  davs  comfortable,’  said  the  sheriff,  the  editor 

There  were  tears  in  his  eyes.  He  sobbed  S  ^ 

S  A  couple  of  reporters  pulled  out  stated  ‘he  man  was 

Skerchiefs  ostensibly  to  wipe  their  ^le  time  the  trap  was 

noses  but  let  them  slip  across  their  eyes.  ^  "as  pronounced 

The  ministers  a.skcd  to  be  released  from  •  *  ♦  ♦ 

%rfL  Sie?  w:rrr"ad?^-He‘mld  S:  ‘‘F  -«ned  as  if  the  old  BaUunoreSf.r 
Triff.  The  'sheriff  said,  ‘All  right.’  "■e''e.a  poignant  spectre  at  the  Tow- 

‘But  where’s  the  hood  and  straps?’  asked  hanging  for  it  was  this  paper,  pride 

the  miard.  ‘That’s  right/  acknowledged  General  Felix  Agnus,  which 

die  sheriff,  who  pushed  his  way  through  ^Posed  the  cruelties  imposed  upon  Isaiah 

the  reporters  and  witnesses  to  reach  a  ‘‘cunlain  and  brought  about  the  law  con- 
package  on  his  desk.  He  unwrapped  the  T 

black  death  coverings  and  handed  them  to  •'lurylaiid  at  the  Maryland  Penitentiary.  ’ 


‘iJT  seemed  as  if  the  old  Baltimore  Star 
■*'were  a  poignant  spectre  at  the  Tow- 


the  guard.  They  were  fastened.  The 
ministers  resumed  singing,  the  negro’s  FASCISTS  CONTROL 

tenor  voice  joining  in.  They  all  marched  - 

down  the  walk  leading  to  the  rear  exit.  Only  Those  Enrolled  in  Party  Will 
The  sheriff  opened  another  door  and  an-  Work  Under 

nounced  K.  the  crowd  outside.  ‘He’s  com- 

ing’  *  *  *  Further  regimentation  of  newspaper 

men  of  Italy  by  the  Fascist  regime  has 
•*TT  was  7  AO.  The  crowd  outside  iiad  been  effected  so  that  only  newspaper  men 
^  thinned  some.  ^  Many  had  left  to  regularly  listed  as  holding  permission  to 
work  in  the  fields  oV  factories.  The  re-  practice  their  profession  and  who  are  en- 
maining  crowd  was  disorderly.  They  rolled  in  the  Fascist  party  will  be  al- 
jeered  the  prisoner.  Up  on  a  hill,  in  the  lowed  employment,  according  to  David 
distance,  some  of  the  society  clique  could  "E  ^Church,  foreign  editor  of  Interna- 
be  seen  astride  horses.  They  were  look-  tmiial  News  Service, 
ing  down  into  the  jail  yard.  The  crowd  A  recent  decision  of  the  Directorate  of 
surged  close  to  the  scaffold.  Some  yelled  Fascist  party  divides  the  Italian  press 
and  some  cursed.  Sheriffs  wrestl^with  camps, 

some  of  the  more  unruly.  The  prisoner  .The  Fascist  Secretary-General  will  ad- 
was  about  to  follow  the  Baptist  minister  mto  the  first  camp  only  those  news- 
up  the  steps  of  the  scaffold  when  a  man.  Papers  which  “by  their  origins,  their  ac- 
stranger  in  town,  who  is  paid  to  pull  behalf  of  the  cause,  the  political 

traps,  asked  ‘Where’s  the  rope?’  A  faithfulness  of_  their  editors,  director-^ 
search  was  made  for  the  sheriflf.  .He  was  administrative  personnel,  give  secure 
found  in  the  jail,  giving  certain  favored  Suarantees  of  their  right  to  be  considered 
prisoners  an  ideal  location  from  which  to  oi  fhe  Fascist  regime.’’ 

view  the  execution.  ‘The  rope,  sheriff Fa.scist  party  will  carry  out  ‘‘the 
they  want  the  rope,’  said  a  self-^ippointed  'i^cttssary  control^  of  the  papers’  political 
messenger.  ‘That’s  right,’  repli^  the  ^*1,,  *  j*" .  activities.”  and 

obliging  Mr.  Brown  and  he  hurried  to  undertake  to  have  all  Fascists  con- 

his^  office  and  handed  the  messenger  a  their  support  to  these  newspapers. 

coil  of  hemp.  The  man  carrying  the  rope  "  - 

received  a  cheer  as  he  appeared.  The 
yelling  was  resumed.  The  man  with  the 
rope  said,  ‘I  beg  your  pardon’  as  he 

'tepped  in  front  of  the  negro  to  get  to  OIxllyVallTVi 

the  scaffold  steps.  He  hastened  up  and  |M  MpW 

be^n  to  adjust  the  noose.  ‘How  tall  is 

j  he.  he  called  down.  Someone  replied,  ACCOUNTS 
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UR  OVN  VORir> 
or  LetTbRS 


Bj  JAMES  MELVIN  LEE 


\XYOXE  who  read  “Just  a  Suiulay 

Stroll,”  “M(H)nrise  at  Kheinis,”  “The 
Sad  Little  House,"  “The  Unfortunate 
Austrian,”  and  “Three  Authors,”  by 
Henry  Justin  Smith  in  the  i  liicago  Daily 
Ncias,  will  want  to  read  his  latest  book, 
“Innocents  Aloft"  (Pascal  Covici,  Chi¬ 
cago),  in  which  these  and  other  sketches 
are  incorporated. 

“Innocents  Aloft"  is  not  just  another 
travel  book.  It  is  a  new  thing  in  travel 
books  because  it  takes  the  reader  in  a 
lireside  trip  along  roads  in  France  not 
ordinarily  traversed  by  tourists.  Smith’s 
eye  for  news  has  caught  many  interesting 
glimpses  along  the  way  that  would  have 
escaped  the  untrained  eye  of  the  ordinary 
traveler.  The  book  is  so  friendly  in  tone 
that  the  reader  almost  believes  that  he  has 
been  personally  invited  to  step  into  the 
car  and  accompany  the  author  on  the  trip. 
The  story  Mr.  Smith  lets  run  in  the  vol¬ 
ume  is  an  account  of  how  six  novices  did 
the  French  Alps. 

From  a  literary  point  of  view  possibly 
the  best  part  of  the  volume  is  found  in 
Part  II,  “Souvenirs.”  This  contains  the 
delightful  sketches  to  which  reference  has 
already  been  made  in  the  opening  para¬ 
graph  of  this  little  chat. 

Of  these  William  McFee  in  the  intro¬ 
duction  to  the  volume  speaks  as  follows: 

llcre.  then,  are  the  travel  sketches  of  a  busy 
man  skilled  in  the  rapid  strokes  which  must  be 
used  when  the  presses  are  waiting  for  copy. 
Thev  are  sketches  done  con  ainore,  as  a  wav  of 
brief  escape  from  the  roaring  life  of  the  Loop, 
which  is.  if  we  are  to  be  honest  and  truthful, 
the  breath  of  life  for  the  authentic  newsiiaper 
man.  They  are  the  shy  comments  of  a  reitorter 
of  life,  uiton  life  itself,  the  comments  of  a 
benevolent  chief  officer  upon  life  ashore.  No¬ 
body  woitld  be  ttiore  grieved  than  their  author 
if  I  ittdulged  in  the  vocabulary  of  a  itress- 
agent  about  his  victim.  It  is  well  known  bv 
now  that  Henry  lustitt  Smith  does  tiot  view 
press-agents  with  excessive  charitv. 

The  stories  that  1  would  like  to  mark 
“must”  in  the  volume  are  the  interviews 
that  Mr.  Smith  had  with  Henri  Harbusse 
and  Romain  .Kolland.  All  that  it  is  nec¬ 
essary  to  say  in  conclusion  is  that  "Inno¬ 
cents  Aloft”  has  that  same  delightful 
chartn  as  “Deadlines.  ' 

*  * 

DECAL'SE  of  the  newspaper  space  de- 
^  voted  to  the  Sacco- V'anzetti  case 
members  of  the  working  press  will  be 
interested  in  a  summary  of  the  court 
proceedings  made  by  Felix  Frankfurter 
in  his  volume,  “The  Case  of  Sacco  and 
Vanzetti.”  (Little,  Brown  &  Co.).  Xo 
criminal  case  in  recent  history  has  at¬ 
tracted  more  editorial  comment  not  only 
in  America  but  also  in  foreign  news¬ 
papers  than  the  one  described  in  detail 
in  this  volume. 

*  * 

TTEXRY  E.  \VIXG,  who  later  became 
a  Methodist  clergyman,  was  during 
the  Civil  War  a  correspondent  for  the 
New  York  Tribune.  He  was  the  first 
to  bring  Lincoln  the  news  of  “the  lost 
army”  and  the  Battle  of  the  Wilderness. 
Wing  himself  told  about  this  incident 
in  the  little  booklet,  “When  Lincoln 
Kissed  Me”  (Methodist  Book  Concern). 

Later  Wing  became  an  official  news- 
gatherer  for  Lincoln.  His  activities  in 


covering  that  assignment  are  taken  up 
in  the  little  yolume,  “A  Reporter  for 
Lincoln”  (Macmillan  Company)  by  Ida 
M.  Tarbell.  Miss  Tarbell  has  done  a  good 
piece  of  reporting — as  she  u.sually  docs 
when  on  an  assignment.  But  I  do  wish 
she  had  given  her  authority  for  the 
assertion  that  Stanton,  Secretary  of  War 
under  Lincoln,  ordered  \\  ing  to  be  shot 
for  refusal  to  give  news  to  the  War 
Department  until  a  story  had  been  tele¬ 
graphed  to  the  Xew  York  Tribune. 
Stanton  had  no  love  for  war  correspond¬ 
ents,  but  no  such  drastic  action  has  been 
attributed  to  him  until  this  volume  by 
M  iss  Tarbell  came  out. 

*  *  * 

t'DRTY  stories  make  up  “The  Free- 
Lance  Writer’s  Handbook”  (The 
Writer  Publishing  Company.  Cambridge, 
Mass.).  The  volume  is  divided  into  ten 
sections  which  take  up  such  subjects  as 
fiction,  journalism,  plays  and  scenarios, 
verse,  book  reviewing,  humor,  publicity, 
and  advertising. 

John  Farrar,  editor  of  The  Bookman 
and  lecturer  on  journalism  at  Xew  York 
Ifiiiversity,  tells  how  to  deal  with  edi¬ 
tors.  Augustus  Thomas  writing  on  the 
theatre  tells  how  to  break  into  Broadway. 
Burgess  Johnson,  formerly  editor  of 
Jtidge  and  now  a  teacher  of  creative 
writing  at  Syracuse  University,  tells 
about  writing  for  the  newspapers.  Philip 
Kerby  chats  about  the  correspondents 
abroad.  John  Bakeless,  managing  editor 
of  The  T'orum  and  also  a  lecturer  on 
journalism  at  Xew'  York  University, 
writes  the  chapter  on  “The  Art,  Craft, 
and  Mystery  of  Bwk  Reviewing.”  Ivy 
L.  Lee  opens  the  section  on  publicity 
with  a  chapter  headed  “Corporation 
Publicity.”  One  of  the  most  valuable 
sections  of  the  hook  for  the  free  lance 
is  the  concluding  chapter,  “Questions  and 
-Answers,”  compiled  by  the  editor  of 
the  volume,  William  Dorsey  Kennedy— - 
editor-in-chief  of  The  If  riter. 

The  chapters  already  mentioned  indi¬ 
cate  the  trend  of  the  volume,  which 
should  he  helpful  to  members  of  the 
working  press  who  want  to  break  into 
jirint  in  the  magazines.  A  sort  of  ap- 
)>endi.x  headed  “The  Literary  Markets" 
is  a  directory  of  periodicals  and  syndi¬ 
cates  buying  material.  It  also  lists 
special  editorial  needs  of  various  peri¬ 
odicals. 

*  * 

A  XOTHER  valuable  pamphlet  to  come 
from  the  School  of  Journalism  at 
the  University  of  Missouri  is  “Interna¬ 
tional  Xews  ([Communications”  by  Eugene 
Webster  Sharp.  It  is  Volume  No.  45 
of  the  Journalism  Series  which  has  been 
frequently  mentioned  in  this  department. 

In  this  booklet  Mr.  Sharp  attempts  to 
show  the  definite  influence  on  the  press 
e.xerted  by  the  submarine  cable  and  the 


wireless.  In  speaking  of  the  former  Mr. 
Sharp  says: 

I'ahks.  ever  since  their  first  test  in  1850, 
have  Ijecn  one  of  the  chief  means  of  interna* 
tional  communication.  The  service  they  render, 
however,  is  dei>endent  not  primarily  upon  own¬ 
ership  of  the  cable  line  but  on  international  un* 
dcrstandinit.  The  government  which  has  juris* 
diction  over  the  shore  on  which  the  cable 
stations  and  relay  otfices  are  located  will  ex¬ 
ercise  its  sovereiifiity  by  specific  terms  in  the 
cable  landing  license  and  by  doing  what  is  best 
for  its  own  public  interest,  especially  in  time 
of  war.  Great  Britain's  strict  censorship  during 
the  World  War  was  based  on  this  principle  as 
was  her  cutting  of  (Icrman  cables. 

(chapter  1 1  contrasts  the  policy  of 
British  and  American  cables.  .At  the 
present  time,  acconling  to  the  author  of 
the  bulletin,  the  British  own  three-fifths 
of  the  cables  of  the  world  and  operate 
one-half  of  them  and  so  in  a  .sense  control 
the  cable  world.  The  reason  given  why 
the  greater  part  of  the  messages  from 
.America  go  to  Europe  over  foreign 
cables  is  the  geographical  position  of  the 
I’nited  States.  Because  the  service 
varies  inversely  as  the  length,  it  is  diffi¬ 
cult  to  operate  cables  longer  than  2,500 
miles.  Short  routes  have  to  be  chosen. 

In  chapter  III  where  the  author  dis¬ 
cusses  cable  rates  he  comments  as  fol¬ 
lows  about  press  charges : 

.Most  newspapers  and  news  association^  arc 
constaiitlv  i>ressing  for  lower  and  more  equi¬ 
table  rates  for  news  matter  so  that  thev  may 
inform  the  public  more  fully  cn  foreign  af¬ 
fairs  as  well  as  be  first  with  stories  of  prime 
imernatitmal  importance.  The  big  rich  news- 
papers,  however,  do  not  work  consistently  fttr 
lower  press  rates,  as  it  would  increase  the  C(tm- 
petition  they  would  meet. 

Cable  companies,  on  the  other  hand,  grant 
lower  rates  to  the  press  than  to  the  public, 
not  from  altruistic  motives  nor  from  any  great 
sense  of  the  high  office  of  newspapers,  but  be¬ 
cause  of  the  volume  of  news  material  sent,  and 
because  they  need  press  stories  to  keep  their 
cables  working  to  the  point  of  saturation :  thev 
prefer  to  have  their  lines  under  full  pressure 
rather  than  idle.  Hut  l>eyond  the  saturation 
l>oint  press  matter  is  not  always  given  full  con¬ 
sideration. 

Most  of  the  press  traffic  from  Kurope  to  the 
I’nited  States  moves  in  the  evening  for  the 
morning  paix^rs  here.  The  plain  English  i»ress 
messages  arc  easier  to  handle  th.an  the  coded 
commercial  messages.  Press  messages  are  usu- 
allv  handled  along  with  the  regular  traffic. 

Chapter  I\’  tells  how  wireless  entered 
the  field.  Of  its  use  by  the  press  the 
author  speaks  as  follows : 
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The  wireless  teleRraph  is  used  almost  q 
clusively  today  in  carryinit  international  ne^ 
as  compared  with  the  wireless  telephone, 
because  the  code  used  in  telegraphy  cannot  U 
picked  up  so  easily  bv  the  averaiie  owner  of  i 
receiviiiK  set.  and  partly  because  the  hunu. 
Voice  cannot  span  the  ocean  except  under  ^ 
most  ideal  conditions.  The  wireless  telepbov 
however,  is  occasionally  used  to  send  out  bol 
tins  of  important  news.  * 

The  concluding  chapter  has  for  in 
theme  “Wireless  and  the  Press."  Xhij 
comment  is  made  about  the  early  use  y 
the  wireless  by  the  press: 

As  early  as  1907  the  .Vitc  York  Times  m 
KcttinK  foreiKn  news  by  wireless  telccraph  3 
iciviiik  credit  in  the  dateline.  It  aided 
in  cstablishini;  the  first  trans-.\tlantie  wirS 
circuit  in  that  year.  One  of  the  stones  sen^ 
wireless  and  dated  No.  29.  1920.  was  kJ: 
Miches  long  and  was  used  as  the  pane  one^ 
to  a  cable  storv  from  Ixmdon.  The  wirS 
dispatch  was  filed  in  Herlin.  It  stated  ^ 
l-enin  admitted  a  plot  in  his  speech  deliv^ 
in  Moscow.  The  New  York  Times  had  * 
iwn  rcceivitiK  station  for  forcitin  wirele*, 
reailv  for  use  in  1920.  .\  story  dated  vJ 

30,  1920,  also  sent  from  Berlin  bv  wirein 
said  that  a  war  on  cake  had  been  declaredk, 
Berlin  officials.  The  story  was  four  inches 


fN  (ome  cities,  the  “leading" 
^  newspaper  maj  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
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paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 
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^  it  appeared  in  the  Times.  Since  then  wire-  cause  ot  its  clientele  bring  more  patrons  Stereotyping.”  America  may  well  be 
lejs  lus  (gradually  mcreased  m  tasair  until  in  Store  than  the  newspaper  of  larger  proud  of  the  contributions  made  to  this 

torin*  p'rominemly  hi  'each  issue  of  the  circulation.  This  assertion,  coming  as  art— a  fact  well  brought  out  by  Mr.  Kub- 
^r.  it  did  from  one  who  uses  large  space  in  ler  in  the  volume.  Paragraphs  dealing 

The  Associated  Press,  according  to  newspapers,  deserves  the  thoughtful  con-  with  boiler  plate  record  pivotal  points 

he  bulletin,  uses  the  wireless  to  obtain  sideration  of  American  publishers.  in  the  story  of  that  form  of  stereotyping, 

nne-fiftli  of  its  foreign  news  and  obtains  ♦  ♦  ♦  As  a  matter  of  fact;  the  entire  third 

the  other  four-lifths  by  cable.  The  ITARPKR  &  BROTHERS  have  just  devoted  to  stereotyping  m 

United  1  ress,  the  author  declares,  also  Xl  issued  “The  Measurement  of  Adver-  ‘  volume  contains  much 

uses  the  cable  more  treely  than  wireless  tisinir  Effects”  bv  Georee  Burton  Hotch-  ^^aturaiiy  tne  volume  contains  “lucn 
■  htsi.tiiiiiT  n..vv<;  from  abroad  The  i  ■  j  u-  u  u  w  i  about  the  invention  of  the  dry  mat  and 

in  obtaining  news  trom  aoroaa.  me  j.,ss  and  Richard  B.  Pranken — a  book  ^  i  ^  ,lpvplnnmpnt  While  the  hnok 

Chicago  Inbunc,  another  pioneer  in  us-  snonsored  bv  the  International  Adver-  later  development.  While  the  tx)OK 
•  receives  ahiiiit  s  lUM)  words  ine  iiucriiaiioii.ii  -^uver  doubtless  issued  to  promote  interest 

uig  wireless,  receives  about  a,UUU  vvords  j,s,ng  Association.  This  volume  which  :  j  u  contains  so  much  his- 

of  press  nightlv  from  Europe  and  Japan  i  j  .  reached  mv  desk  will  be  men-  ,  ^0“tains  so  muen  nis 

fr..tiLlv  idniits  tint  wireless  is  not  •  reached  my  QCSK.  Will  IK  men  torical  material  that  it  is  worth  more 

and  trankiv  admits  tnat  wireiess  is  not  („,ucd  more  in  detail  in  a  later  issue  of  ,e,  „ 

onlv  cheaiKT  but  also  taster  than  cable.  Editor  &  Publisher. 
though  not  as  dependable  as  yet.  Ihe 
use  of  radio  breiadcasting  news  is  also 
taken  up  in  this  chapter. 

The  conclusion  reached  by  Mr.  Sharp 

is  that  the  press  of  the  world  has  been  ,  .  •  .  .r;  n;  •  e-  c  l  u 

Listed  materially  by  submarine  cable  with  which  The  Ohio  Scti;stHJt>cr  for  library. 

^  bv  the  wireless  telegraph  and  tele-  ^  arch  opens.  Ihis  article  is  a  survey 
Xne'  but  that  in  turn  cable  companies  ‘^at  state, 

ind  wireless  organizations  have  been  as- 
sisted  by  the  patronage  of  the  press.  The 
concluding  thought  is  that  both  must 
continue  to  cooperate  for  mutual  pros¬ 
perity  and  for  international  peace. 


PRESSMEN’S  DISPUTE  SETTLED 


passing  mention  in  ‘‘Our  Own 
World  of  Letters.”  Many  of  the  illus¬ 
trations  used  in  the  book  are  taken  from 
13UBL1SHERS  of  community  weeklies  rare  volumes  no  longer  accessible  to  the 
should  be  sure  to  read  “How  Ohio  ordinary  reader.  Consequently  the  vol- 
W’eeklies  Serve  Their  Communities”  ume  deserves  a  place  in  any  newspaper 


ASKS  $145,000  DAMAGES 


T^HE 

1 


'i  liberal  weeklies  such  as  the  .Yeti' 
Republic  and  The  Nation  have  been 


lien  of  Walter  J.  Reck,  formerly  man¬ 
ager  of  the  Columbus  bureau  of  the  .As- 
■sociated  Press.  It  tells  how  that  organi¬ 
zation  serves  the  newspapers  in  Ohio. 
The  Ohio  Newspaper  is  published  by  the 
Department  of  Journalism  of  Ohio  State 
University,  Columbus,  Ohio. 


Manager  of  Millionair  Club,  Seattle, 
Suing  Post-Intelligencer  for  Libel 


Commercial  Men  Will  Work  for  Shop- 

•  ping  News,  Berry  Decides 

George  L.  Berry,  president  of  the  In¬ 
ternational  Pressmen  and  .Assistants' 
Union  of  North  America,  has  settled  the 
controversy  in  the  publishing  plant  of 
the  Cleveland  Shopping  Netes  by  decid¬ 
ing  commercial  pressmen  should  operate 
the  plant's  presses.  Sam  B.  .Anson,  pub¬ 
lisher  for  the  retail  merchants  who  con¬ 
trol  the  puljlication,  locked  out  the  web 
pressmen. 

“It  is  an  erroneous  impression  that  the 
type  and  character  of  machine  establishes 
the  jurisdiction,”  Berry  said.  "This  i? 
not  the  case.  It  is  the  character  of  the 
vyork  that  determines  the  jurisdictional 
rights  as  between  these  two  distinct 
branches  of  our  organization.” 

Berry  explained  that  the  Shopping 
News  is  a  commercial  printing  shop, 
therefore,  commercial  pressmen  should 
be  employed. 


.A  libel  suit  for  $145,tXX)  was  filed  in 
superior  court  .April  2,  by  M.  G.  Johan¬ 
sen.  secretary  and  manager  of  the  Mil¬ 
lionair  Club  of  Seattle,  against  the 
extremely  critical  of  the  special  corre-  *  NEWS  item  about  “A  Short  History  -'^'cattle  Post-Intelligencer 
spondeiice  from  China.  The  new  Repub-  Stereotvoing”  bv  George  A  Kub-  Johansen  charges  that  the  newspaper 

lie,  for  example,  in  its  issue  for  April  LesSenr-of’^the  Uerthk.f  Dry  Mat  P^Wished  a  series  of  articles  and  photo- 

13  has  a  two-page  article  about  the  Corporation,  has  already  appeared  in 
special  correspiMideiice  sent  ,(*’0™  China  &  Publisher.  Mr.  Kubler  has 

done  a  good  job  in  his  compilation  of 
the  historical  and  mechanical  facts  re¬ 
lating  to  the  art  of  .stereotyping. 

-  -  1  •  j  The  volume  has  historical  value  for 

newspaper  patrons  may  desire  in  signed  others  besides  stereotypers.  It  contains 
stories  the  personal  opinions  of  tho^  an  excellent  resume  of  the  origin  and 
who  are  actually  in  the  field  of  conflict  (jgyeiopnient  of  the  art  of  printing.  This 
and  It  wou  d  ^  interesting  to  know  vvhat  followed  bv  Lother  which 

reason  could  be  advanced  for  not  meeting  of  stereotvping  even 

this  desire.  Special  correspondence  is  j,,  more  detail 

something  quite  different  from  Associ-  headed  “The  History 

ated  Press  dispatche.s.  Ihe  signed  story  ^he  Newspaper”  will  be  found  an  ex- 
puts  the  resininsibihty  for  any  comment  summary  of  the  pivotal  points 

exartly  where  it  belongs.  Some  one  h;  the  story  of  the  world’s  diary, 
ought  to  make  a  survey  of  what  nevys-  Especially  valuable  are  the  paragraphs 


to  the  Nezu  York  Times.  It  takes  ex¬ 
ception  to  the  expression  of  personal 
comment  in  the  dispatches.  The  fact 
overlooked  by  the  New  Republic  is  that 


paper  readers 
matter. 


actuallv  desire 


this 


'TkAVID  L.AAVRENCE,  editor  of  the 
”  United  States  Daily,  prints  a  letter 
in  The  Nation  for  .April  13.  In  it  he 
replies  to  his  being  quoted  as  saying  that 
none  of  the  faults  of  the  .American  press 
were  of  its  own  creation.  Mr.  Lawrence 
emphasizes  that  he  had  in  mind  the 
demand  of  advertisers  for  quantity  cir¬ 
culation  and  so  the  poor  publisher  had 
to  follow  the  policy  of  printing  only  those 
things  which  appeal  to  the  mass. 

The  accuracy  of  the  point  made  by 
Mr.  Lawrence  may  be  questioned.  When 
the  .American  newspaper  editors  were 
in  New  York  City  on  their  way  to  the 
Press  Conference  at  Geneva,  they  were 
entertained  at  luncheon  by  Rodman 
Wanamaker.  One  of  the  speakers  at  this 
luncheon  was  the  advertising  manager 
of  Wanamaker’s  store.  He  said  very 
frankly  that  he  wasn’t  interested  so  much 
in  the  quantity  as  he  was  in  responsive 
circulation  and  that  the  newspaper  of 
smaller  circulation  might  possibly  be- 


dealiiig  with  the  written  letter  of  news 
and  the  so-called  market  reports  or 
“relations.”  The  latter  precursors  of  the 
newspaper  were  issued  semi-annually  for 
distribution  at  the  fairs  and  contained  all 
imiKirtant  news  covering  the  preceding 
six  months.  One  slip,  however,  should 
be  noticed  in  passing.  The  English  Mer- 
eiirie,  mentioned  on  page  43  as  having 
appeared  in  1588,  has  been  proved  to 
he  a  forgery  and  not  a  real  news  sheet. 
Mr.  Kubler  does  give  proper  credit  to 
Nathaniel  Butter  who  is  justly  entitled 
to  be  called  “the  Father  of  English 
Journalism.” 

For  readers  of  Editor  &  Publisher 
the  most  valuable  section  is  possibly  the 
one  carrying  the  caption,  “Newspaper 


graphs  about  him  which  proved  damag¬ 
ing  to  that  amount.  The  complaint  al¬ 
leges  that  the  articles  and  photographs 
were  published  in  the  Post  Intelligencer 
from  .April  2  to  April  10,  1925,  and 
that  they  falsely  charged,  among  other 
things,  that  Johansen  maintained  the  men 
aided  by  the  club  in  a  state  of  peonage. 

The  Millionair  Qub  is  a  Seattle  in¬ 
stitution  formed  for  the  purpose  of  aid¬ 
ing  unemployed  men. 

ADOPT  NEW  TYPE  DRESS 

The  Boston  Herald  and  Bostc., 
Traveler  this  week  changed  to  a  new 
style  of  body  type.  Ionic  No.  5.  The 
change  followed  balloting  conducted  by 
these  papers  among  their  readers. 
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Health  Service 


MICHIGAN 

is  growing  faster  than  any  State 
in  the  Union.  _ 

Its  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the 
only  or  leading  Newspaper  in  its 
respective  community. 

Th«  Onind  Itmpidi  PreM 
The  Flint  Daily  Jonrnal 
The  Saginaw  Newa  Courier 
The  Kriamaaoo  Oaiatta 
The  Jackion  Citixan  Patriot 
The  Bay  City  Timea  Tribune 
The  Mutko  gon  Chronicle 
The  Ann  Arbor  Tlmoo  Mowa 

National  Advertising  Reprtsmtativss 
I.  A.  KLEIN  J.  E.  LUTZ 

SO  Eaat  4Snd  Street  Tower  Building 
Now  York  City  Chicago,  lU. 


Away  Ahead! 


Z, 196, 676 
3,699,15$ 


19Z5 

19Z6 


1,502,479  *  Gain 

The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gidn  in  line¬ 
age  (41%)  than  any 
other  New  York 
paper. 


MANAGING  EDITORS 
ATTENTION! 

Let  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  help  you 
fill  that  opening  on  your  staff 
with  an  ambitions  young  man, 
schooled  in  all  branches  of  tho 
newspaper  or  magazine  field. 

Trained  men  give  best  service. 
Why  spend  time  training  a  man 
to  fill  a  position  when  you  eun 
get  one  with  experienca  by 
simply  making  your  wants 
known?  Write  or  wire  John  G. 
Earhart,  836  Exchange  Avs, 
Chicago,  IlL,  and  he  wiU  put  you 
in  touch  with  the  right  man. 

No  Charge  To  Elmployers 
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JOINS  HEARST  ORGANIZATION 

Walter  L.  Thomas,  Worcester,  to  Be 
Stationed  in  Boston 

Walter  L.  Thomas,  assistant  publisher 
and  advertising  director  of  the  Worcester 
(Mass.)  Telegram  Gaarttc,  lias  resigned 
to  accept  an  executive  position  with  Col. 


I'rank  Knox,  New  England  regional  di¬ 
rector  of  the  Hearst  organization,  and 
will  enter  upon  his  new  duties  in  a  few 
days  with  head'”-arters  in  Boston. 

Coming  to  Worcester  from  the  Brock¬ 
ton  linterprisc  in  1900,  Mr.  Thomas,  with 
tlie  exception  of  six  years  in  Manchester, 
X.  II.,  has  been  head  of  the  advertising 


department  of  the  Telegranl,  or  the  ^ 
Telegram-Gazette  since  that  time. 

AD  EXEMPT  BILL  KILLED 

The  proposal  to  exempt  newspaper  ad¬ 
vertising  from  the  reportable  expenses 
of  primary  candidates  has  been  killed  by 
the  Maine  Legislature. 


Supplies  and  Equipment 


rtnotO€, 
\ 


Fastett,  motf  easily  operated* 
most  accurate  and  dutwle  flat 
casdnff  box  you  can  buy.  Per* 
fecdy  oalanced.  New  design  lock* 
up  oar  allows  for  quick  change 
when  regulating  thickness  of  casts. 
Positive  quick  lock  •  up  at  four 
potnta  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machusery* 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


Job  Wanted? 

Consult  the  Classi¬ 
fied  department  of 

Editor  &  Publisher 

and  learn  how 
men  have  been 
put  in  touch  with 
some  of  the  best 
opportunities  in 
the  country. 


USED  NEWSPAPER  PRESSES 

^cott  16,  24  and  32-Pase  Praaaes 

GOSS  24  and  28-page  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  Offlce  &  Factory . Plainfield,  K.  J. 

New  York  Oflloe. .Brokaw  Bldg.,  1467  Broadway 
Chicago  Offlce . Honadnock  Block 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in- 
stallation  on  a  Scott 
Press  is  a  73-h.p.,  a-c. 
equipment  driving  a 
sextuple  for  the  Lake 
County  Times,  Ham¬ 
mond,  Ind. 

GENERAL  ELECTRIC 


The  Problem 

of 

Dry  Mat  Moulding 

is 

A  Question  of 

DENSITY 

Coordinate  the  density  of  the 
DRY  MAT  with  the  Den¬ 
sity  of  the  MOULDING 
BLANKET  and  the  problem 
is  solved. 

No  more  broken  moulding 
machines. 

Eliminate  spoiled  mats(flongs) 
Prevent  wrinkles. 

Increase  speed  in  moulding. 
The  right  moulders  will  do  it. 
We  have  them. 

New  England  Newspaper 
Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  address  NENSCO,  Worcester 


Hoe  Combmed  Saw  Table  and  Mono-Rail  Trimmer 

^  This  Machine  combines  the 

advantages  of  the  Hoe  Ped- 
estal  Saw  Table  and  the  Hoe 

The 

either  Style  “A”  Cut- 
ter  Head  for  trimming 
Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper.  The 
Hoe  Patented  Mono-Rail  principle 
allows  the  Operator  to  follow  the 
work  beyond  the  Cutter  Head  permit- 
ting  more  speed  and  greater  accuracy 
in  trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 


IF  IT’S  A  HOE,  IT’S  THE  BEST 


R.  HOE  &  CO.,  Inc.,  504-.520  Grand  Street.  New  York  City 


Classified 


EDITOR  Gr*  PUBLISHER 

Classified  Advertising 
Information 

TRANSIENT  RATES 

SITUATIONS  (Cash  with  Ordsr) 

1  Time  —  .4d  per  line 
3  Times  —  .30  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cuh  wHh  Order) 

I  Time  —  .60  per  line 
4  Times  —  .55  per  line 
13  Times  — -  .50  per  line 
26  Times  ^  .45  per  line 
White  space  charge  at  same  rate  per  line 
insertion  as  earned  by  frequency  ol  insertioa. 
Minimum  Contract  space,  three  lines.  Spedsl 
rates  quoted  for  52  insertions.  The  Edkor 
&  Publisher  reserves  the  right  to  classify,  edit 
or  reject  any  advertisement. 

ADVERTISING  ^ 

General  Promotion 

If  You  Want  More  Local  Advertising  put  gi 
to  work  for  you  selling  our  “Worthwhife” 
Features.  Write  F.  G.  Hogan  Syndicate, 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pi! 

Supplies 

Shading  Sheets  for  Art  work  and  Benday  d. 
frets.  Bourges  Service,  Inc.,  144  West  32^ 
St.,  New  York. 

BUSINESS  OPPORTUNITIES 


Desirable  Evening  Papers  AvaiUdile— Right 
price,  reasonable  terms.  In  the  ioHowing 
states:  New  York,  Pennsylvania,  Ohio, 

Arkansas,  North  Dakota.  Alsu  real  bargain 
for  quick  buyer  weekly  and  job  plant  within 
twenty  miles  of  New  York  I.  B.  Shale,  Timn 
Bldg.,  New  York. 

Offering  Fine  Weekly — Only  paper  in  county 
seat  town  of  ^uth-central  state,  nets  $4,000  an¬ 
nually  and  gaining  steadily.  Machine  equipped 
plant.  All  for  $14,000  and  only  $5,000  cash 
necessary.  Prop.  1509x.  The  H.  F.  Henricln 

Agency,  Litchfield,  111. _ 

Offering  High  Class  Daily  in  exclusive  mid- 
West  city  of  15,000,  yielding  owners  for  time 
and  investment  about  $25,000  a  year.  Growing 
pragressive.  healthful  field.  Offer  includes  vj 
uable  building.  Complete  with  $10,000  good  ac¬ 
counts  for  only  $165,000.  Terms  available  m 
part.  Prep.  892x.  The  H.  F.  Henrichs 

Agency.  Litchfield.  Ill. _ 

Trcjde  Joumad,  established,  in  good  conditioa, 
capable  of  expansion.  Gross  about  $20,000. 
Asking  price,  $17,500  cash.  Harris-Dibble  Ca, 
345  Madison  Avenue,  New  York  CTity. 

CIRCULATION 


OxtilaHon— When  quick,  additioaal  cireulatios 
coverage  becomes  necessary,  remember  that  esi 
twenty  years  in  this  one  line  of  endeavor  b 
ytmr  proof  against  experimenting.  Write  « 
wire  Pacific  Coast  Circulation  Service,  Bel 
Block,  Cincinnati,  Ohia 


Qrculatiaa  Buildem— Blair  &  Austin,  1504  Cm- 
tre  ave.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns.  _ 


Superior  Circulation  Builders — The  W.  S.  Kea' 
dall  Company,  104  North  Bailey  Ave.,  Louis 
ville,  Kentucky.  The  circulation-building  or¬ 
ganization  that  has  set  the  standard  for  aggres 
sive,  successful  circulation  campaigns  for  oesiiy 
twenty  years.  _ 


The  WorldTa  Largaat  Ckmilatlon  BuBdhig  Os 
ganfaation — The  only  circulatioo-building  serv¬ 
ice  in  Newspaperdom  furnishing  {rablishcn’ 
affidavits  of  the  exact  results  of  its  every 
campaign.  The  (Charles  Partlowe  Comptsy. 
Occidental  Building,  Indianapolis.  _ 


Wire  Our  Pottery  Direct  for  supplies  to  start 
a  dish  offer.  Results — Low  cost.  The  Albrigit 
China  Co.,  Carrollton,  Ohio.  _ 


15,060  New  Subscribers  on  New  York  newspape 
in  7  weeks.  New  plan  of  campaign  designed 
and  operated  by  former  publisher  with  pub¬ 
lishers’  interests  in  view.  Hudson  DePnest 
On..  1420  Bryant  Park  Bldg.,  New  York. 


7  South  Dearborn  Street 
CHICAGO.  ILL. 


Pere  Marquette  Bldg. 
NEW  ORLEANS.  LA. 


7  Waler  Street 
BOSTON.  MASS. 


Special  Service 


Local  Appeal — Mr.  Daily  Publisherl  ."^7 
brighten  your  paper  with  a  distinctive  toodi 
that  creates  immediate  interest  and  convert 
tkm?  Individuality  of  this  type  is  a  valual* 
asset.  Home-town  advertisers  naturauy  u* 
the  paper  packed  with  vigorous  local 
Likewise,  healthy  circulation  thrives  best  oo 
local  appeal  This  is  not  a  tricky  novelty  but  • 
definite,  sincere  plan  of  year-round  vtj* 
Would  you  let  a  two-cent  stamp  and  a 
of  time  stop  you  from  learning  more  about  tin. 
B-972,  Editor  &  Publisher. 

((Tontinued  on  follawing  page) 
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Employment— Equipment— Services 


EDITORIAL 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Synwcate  Features 


Situations  Wanted 


Situations  Wanted 


Equipment  for  Sale 


/{re  Girls  Growin*  Bolder  is  just  of  the  Adverti«ng  Manager  or  Solicitor  on  small  Manager  seeks  situation.  Able  take  direct  For  Sale — I>uplex  heavy  duty,  two-page, 
articles  by  '“S.  Aim^_  Semple  McPherson  in  daily.  East  preferred.  Can_  produce  copy  for  charge  all  departments,  increase  advertising  steam  table  or  matrix  drying  press  with  exten- 
her  series  of  daily  discussi^s  on  problems  Itwal  adtertisers  that  results  in  increased  linage,  to  maximum,  develop  circulation  to  limit,  op-  sion  apron  attached.  Gas  fired  automatic  steam 


coofronting  American  Home  Life  today.  Over  \cir.g,  alert,  energetic.  Married.  Looking  for  crate  plant  economically,  handle  business  de-  generator.  Will  accommodate  8-column  form, 

fifty  papers  have  already  ordered.  Immediate  permanency.  B-994,  Editor  &  Publisher.  tails  systematically,  furnish  owner  with  daily  In  excellent  condition  and  will  sell  for  first 

release.  Daily  releases,  about  1500  words.  II-  and  ruonthly  reports,  write  editorials,  handle  reasonable  offer.  Bergen  Evening  Record, 

hstrated.  Matrices  or  photos  furnished  with  Advertising  Manager,  now  operating  depart-  newsroom  and  produce  Metropolitan  paper.  Hackensack,  New  Jersey. 

copy.  Rush  your  order.  Graphic  Syndicate,  ment  on  growing  paper  in  city  of  60,000.  Ex-  I’refer  paper  not  on  satisfactorv  paying  basis.  ,  ,  -  ^ - TTT,  ^1177 - 

Ibc,,  25  City  Hall  Place,  New  \ork.  ceptional  executive  ability;  twelve  years  pre-  Can  build  business  withotit  adding  expense  and  .  V***”’i  Luttem,  Wire  SUtchers. 


release.  Daily  releases,  about  1500  words.  II- - 

hstrated.  Matrices  or  photos  furnished  with  Advertising  Manager,  now  operating  depart 


Job  Presses,  Paper  Cutters,  Wire  Stitchers, 


vious  sales  and  lay-out  experience.  Consoli-  reduce  costs  without  injury  to  pa^r.  Can  A  complete  line.  Overhauled  and  ^ar- 

dation  May  1st  makes  change  advisable.  Can  always  make  satisfactory  net  for  owner.  In  *"‘"9  marines  at  bargain  prices.  Easy 


Syndicate  Features  Wanted  dation  May  1st  makes  change  advisable.  Can  alwavs  make  satisfactorv  net  for  owner.  In  “"‘"d  marines  at  bargain  prices.  Easy 

— 1  c-  ■  “  7  a  '  ■:  7,'  producers  ii  desired.  Am  former  situation  reduced  pavroll  from  $4.niX)  “  Engraving  Co.,  114 

SymScatf*^  Edrtonal  Service  wanted,  suitable  rot  a  four-flusher.  Married  and  30  years  old.  weeklv  to  S2.300  and  from  167  persons  to  73;  E.  13th  St.,  N.  Y.  City. _ 

for  small  daily  newspaper;  prefer^ly  by  New  \\  ,ll  connect  only  with  live  newspaper  with  changed  paper  which  was  losing  $60,000  an-  Ptinters  and  Bookbinders  equipment  machin- 

tr  eastern  syndicate.  B-9%.  Editor  good  opp^umty  for  the  future.  No  has-beens  nually  to  a  profitable  investment  in  less  than  ery.  type,  supplies,  K?l^  prMstSTcut  coat  ma- 
4  PublLsher.  considered.  C-.W,  Editor  &  Publisher.  a  year.  High  grade  man,  hard  worker,  able  terial,  send  for  revised  pre-used  machine  sheet. 

"  ■  ■■  ■"  A  .  M  ■ _ 5,^ _ ,  to  successfully  cope  with  keen  competition  and  Conner  Fendler  Branch  A.T.F.  Co.,  96  Beek- 

FMPLOYMENT  1  Manager,  Solicitor— Com^t^t,  p„t  paper  on  profitable  basis  regardless  of  man  St.,  New  York  City. 

I  nqc.l'^  l  dependable,  aggressive  advertising  sirficitqr,  difficulties.  References  cover  manv  vears’  sue-  - 7-r^ - Z - - - 

- =aes=  with  successful  record  and  who  definitely  cessful  work  and  will  stand  close  'investigation,  vised  Goss  Matt  Roller  for  wet  mats  only,  for 

Hein  Wanteil  know'S  the  advertising  game,  desires  position  Have  been  emploved  on  large  and  small  papers.  cheap.  The  Goss  Printing  I*ress  Co.,  1535 

iicip  sTKUAssu  35  advertising  manager  on  daily  in  progressive  .-Vddress  B-881.  Editor  &  Ihiblisher.  Soi  Paulina  St.,  Chicago,  Ill. 


EMPLOYMENT 

Help  Wanted 


as  adverting  manager  <m  daily  in  progressive  ..\ddress  B-88L  Editor  &  Publisher. 

city  of  15,000  or  more.  Accustomed  to  produc- - ; - 

ing  and  likes  hard  work.  In  present  position  Newspaper  Man,  thoroughly  trained,  wants 


Ailrtitising  Man,  competent  and  dependable,  likes  hard  work.  In  present  position  Newspaper  Man, 

OIK  able  to  take  charge  of  advertising  depart-  years  as  solicitor  on  afternoon  daily  in  chance  to  travel 

meat  on  powing  morning  newspaMr  situated  in  60,000.  Thjrty-one  years  old,  married.  Press  agent,  pr< 


chance  to  travel.  United  States  preferred. 
Press  agent,  promotion  or  special  feature 


i  midwestern  city  that  offers  most  desirable  home  ^  personality.  Address  C-502,  Editor  &  stories.  Experienced  in  camera  work.  Married, 

life  and  educational  facilities.  Applicaiit  must  ,  i:.u  or  «  references.  B-978.  Editor  &  Publisher, 

definitely  know  the  adverti_sing  game,  able  and  - ; - ^  — ri.oi.bu  of 


So.  Paulina  St.,  Chicago,  Ill. 

Equipment  Wanted 

Wanted  to  Buy  thirty  used  eight  column,  12Vi 
em,  newspaper  chases,  standard  size,  22  -inch 


efinitely  know  the  advertising  game,  ante  arid - ^  Newspaper  Executive,  capable  of  handling  length,  at  once.  Write  Globe-News  Publishing 

'!!'"*ri?i.lT(Uat.V,ns'*  *^eviS^!enre  firs^  '^lerttr'  Business  and  Advertising  Managei^Compctent  entire  property  and  developing  it  to  the  best  Company.  Amarillo,  Texas. _ 


fully  qualifieations.  experience  in  first  letter.  “~b7.r  ^  to  me  f>est  - -  “ 

^ry  will  be  governed  largely  by  future  re-  .every  phase  of  newspa^  advertising,  possibilities.  Can  furnish  references  and  able  Wanted-the  following  used  equipment:  16 
,^s  Good  posftion  for  a  man  who  can  prove  nl  Tx’ner^^le  lT"vears”.^^  n  tSiT'irl*.  n^bf-  t"  *  Particulars.  Address  turtles.  16  chases  and  full  stereo  equipment  for 

St  he  has  real  ability  and  no  others  need  ap-  experience,  15  years  on  B-992.  Editor  &  Publisher. _  «et  mats.  "  - 

Pll..  All. correspond.mce_  treated  confidentially.  Vd linage"  and  Newspaper,  and  Publicity  Woman,  experiericed.  Editor  &  Pi 


ply.  All  correspondence  treated  confidentially,  Newspaper  and  Publicity  Woman,  experienced. 

1954.  Editor  &  Publisher. _  W  r^son  *"<1  accredited  with  “It.”  desires  steady  position 

~~  ~  ^  A  b  7  Affe  39.  married.  Op^  for  re.ason  dailv  or  weeklv  paper.  Free,  white,  and  27. 

Advtrtising  Man^Experienced.  who  can  errate  able  proposition,  salary  with  Wus.  based  ^  Energetic,  responsible,  and  experienced  in  music, 
"'rt  f'i'  H  mvnue  preferred. ,  Wdl  be  at  .V  N.  <.,ub,  society,  art.  dramatic  and  religious  news. 

Town  of  45.000,  central  state,  paper  has  dom-  P.  A.  meeting.  Write  or  wire  B-506.  Editor  &  in  campaign  and  special  publicfty.  Refer- 

hunt  circulation,  good  OTvirmiment.  State  Publisher, _  ences  in  Chicago  and  in  Oklahoma  City,  Avail- 

experience  and  salary.  B-971,  Editor  &  Pub-  _  -it  i,  ,  ,1.  able.  Ready  immediately.  B-959,  Editor  & 

lljlitr.  Business  Manageyv— Someone  will  be  at  the  publisher 


ences  in  Chicago  and  in  Oklahoma  Gty.  Avail¬ 
able.  Ready  immediately.  B-959,  Editor  & 
Publisher. 


Isher.  Business  Mamgei— Someone  will  be  at  the  ’  terly  dividend  of  Fifty  Cents  (uOc)  a  shai 

- - - „  ..  ..  Z  ~  .  A.  N.  P.  A.  Convention  who  needs  a  business  -  die  Common  Stwk  of  this  Company,  pa 

Advertbmg  Solicitor  for  Sunday  tabloid  news-  manager  who  is  also  an  auditor;  married.  33.  Reportei^Rewrite  Man— Three  years*  experi-  jiay  loth.  1927,  to  Common  stockholders  of 
paper.  Mate  ex^nence.  salary  ?w.  steady,  best  of  references.  This  man  has  had  an  ence  morning  and  afternoon  dailies,  and  year  as  ord  at  the  close  of  business  Jlay  2nd.  1927. 

P.  0.  Box  144.  Passaic.  N.  J. _  unusu.al  opportunity  of  learning  the  newspaper  publisher-editor  of  strong  country  weekly,  desires  ...iii  he  mniied  TV«n<>rep  he,.tl 

Copy  Desk  Man— Large  motion  picture  company  business.  Employed  present  organization  five  position  on  gcod-size<l  daily,  east  of  Chicago.  B-  not  close, 
r^ires  competent  man  for  writing  titles  for  a"*'  ‘a’h  turkey  face  to  face,  at  942.  Editor  &•  Publisher. _ _ 

M«5  reel.  Fjcceptional  opportunity.  State  convention.  Salary  reasonable.  C-S12.  Editor  Reporter,  34.  three  years'  varied  experience.  SHEPHERD.  Vice-President  A  Treai 


wet  mats.  Must  be  in  good  conditioo.  C-505, 
Editor  &  Publisher. 

LEGAL  ]  ~ 

INTERNATIONAL  PAPER  COMPANY 

New  York,  March  30,  10‘J7. 

The  Board  of  Directors  have  dwiared  a  quar* 
terly  dividend  of  Fifty  Cents  (50c)  a  share  on 
the  Common  Sto<*k  of  this  Company,  payable 
May  16th,  1927,  to  Common  stockholders  of  rec¬ 
ord  at  the  close  of  business  May  2nd,  1927. 

CThecks  will  be  mailed.  Transfer  books  will 


experience,  age  and  education.  C-509,  Editor 
4  Publisher. 


Reporter,  34.  three  years*  varied  experience, 
wants  joh.  C-514,  Editor  &  Publisher. 


Desk  Man.  telegraph  editor,  copy  reader,  wants  jon.  ruoiisnen _ 

experienced,  desires  position  on  Southern  after-  Rotogravure  Process  Engraver,  all  branches. 


Telefraph  Elditor  wanted,  afternoon  daily,  one  noon  daily.  Address  B-914.  Editor  &  Publisher.  15  years’  practical  newspaper  and  commercial 


tdition.  City  17,000.  Leased  wire.  Must  also 


experience,  color  and  monotone,  desires  position 


mkc  up  sport  page.  $45  to  competent  man.  Fditoi^Now  employed  on  metropolitan  daily,  of  working  superintendent  or  charge  of  engrav- 
Give  age  and  details.  Don’t  telegraph.  Post-  15  years’  experience  in  all  branches  of  news  and  i„p  department.  C-.IOl,  Editor  &  Publisher. 

Bnlktin,  Rochester,  Minn.  editorial  departments  of  newspapers,  desires  : - Z - ^ — :  - - - — ~ 

rr  ",  ;  Z  7  7  TTi  7  connect  with  Democratic  newspaper  in  Star  Reporter  and  Editor,  28,  at  present  with 

®  *?  South,  of  which  he  is  native.  Testimonials  and  New  York  daily  as  assistant  financial  editor, 

^field  who  can  invest  at  least  $5,000  and  r,,{„ence8  furnished.  B-987,  Editor  &  Publisher.  Star  reporter,  five  years  metroTOlitan  dailies. 

become  part  owner  and  editorial  hwd  of  paper  -  University  graduate,  married.  Wants  general 

rn  goodsized  Northern  city.  Address  B  979,  Editor,  successful  in  building  up  small  city  »iews  or  financial  work.  B-966.  Editor  &  Pub- 
I  Editor  &  Publisher.  ♦e.  CssKsse-Kes/  lisher. 


Situations  Wanted 


-  University  graduate,  married.  Wants  general 

Editar,  successful  in  building  up  small  city  news  or  financial  work.  B-966,  Editor  &  Pub- 

dailies,  seeks  new  field  to  conquer.  Suburban, 

Fll*  '’I.'vV"  n  o?c'^  Story  Writer,  partly  blind,  desires  position 

take  notice.  B-945.  Editor  &•  Publisher. _  writing  stories  and  special  editorials.  Frank 

rolUcr.-  Stejncrt.  809a  Allen  Ave..  St.  Louis.  Mo. 


AJrtrtlikig  Manager-Experienced,  exceUent  Editorial  Writer,  college  graduate,  ten  years’  .•ven  .•vve.._oi._i.^uis.  i.io. - 

record,  thorough  practical  knowledge  of  all  de-  experience.  Specializes  modem  literature,  poll-  Telegraph  or  Sports  Editor,  or  combination; 
pirtments  of  newspaper  publishing,  lacking  op-  tics,  drama,  human  interest.  Young,  with  per-  live  newspaper  man,  now  employed,  prefer 
I  poctunity  in  present  position,  desires  contact  with  sqnality  and  ability.  Wi.shes_  permanent  loca-  East  or  North.  City  from  25,000  to  200,000. 
publisher  needing  business  or  adyertising  man-  tion.  C-510,  Editor  &  Publisher.  Only  attractive  offer  considered.  B-999,  Edi- 

igtr  who  will  accept  responsibility.  Age  36, - - - - -  tor  &  Publisher. 


publisher  needing  business  or  adyertising  man-  tion.  C-510,  Editor  &  Publisher.  Only  attractive  offer  considered.  B-999,  Edi- 

igtr  who  will  accept  responsibility.  Age  36, - - - - -  tor  &  Publisher. 

Mnied,  University  graduate.  Address  B-950,  Editorial  Man,  thoroughly  experienced.  Sue-  —  _ - ^  ^ 

Eitor  &  Publisher.  cessful  all  kinds  reporting,  telegraph,  news,  ANIF* 

1-; - ; - :: - ^ ^ - -  city,  managing  editor,  and  publisher..  Young, _  ^  „ 

Advtrtisiiig  Manager,  18  years’  experience  in  educated,  good  appearance,  sober,  industrious.  ~  ^  *  c  1  - 

aH  branches  of  newspaper.  Employed,  seeks  References.  Handle  any  editorial  situation.  Equipment  tor  Sue 

better  opportunity.  Married.  Protestant.  Pre-  Start  at  $60  if  good  opportunity.  B-997,  Editor  - 

%  ^st  or  South.  Proven  producer.  Nation-  &  Publisher.  Complete  Pyteting  Plant,  tuitabk  for  daily 

ally  known  copy  writer.  Now  earning  $5,000 —  Z  7  7~rz  T;  T  TZ  paper,  available  at  once  on  account  ef  luspension 

will  take  less  if  your  proposition  has  a  future.  Experienced  Newspaper  Man  wants  position  as  publication  of  New  York  Commercial.  Ad- 

C-S08,  Editor  &  Publisher.  editor,  managing  editor  or  editorial  writer  on  dress  Journal  of  Commerce,  32  Broadway.  New 

7.  .  .  --ZT - ; - z - ; - r  ’'^e  daily  newspaper.  Editorials  with  a  punch.  York  City,  for  full  particulars. 

MvwtlsBig  SoUcHar,  copywriter;  5  yeara  pub-  Good  on  special  stuff.  Conservative  Repub-  zz — ; - — - 

bsber'i  aecretary,  display  man.  classified  man-  Ucan  paper  in  city  from  20,000  to  100,000  pre-  Duple*  24-page  Tubular  Presa,  with  full  ttereo- 
i|er,  premotion  and  retail  store  manager.  Age  ferred.  Minimum  salary  $75  weekly.  Em-  *ype  equipment,  for_  sale.  Will  be  available  in 
25,  jingle,  Christian,  reliable.  Now  employed,  ployed  at  present;  good  reason  for  making  1**®  summer.  Now  in  use  by  publication  moving 
^iry  secondary  to  prospects.  B-943,  Editor  &  change  if  satisfactory  opportunity  is  found.  *”•“  "'w  building  with  new  plant.  For  full 

rtbluhtr. _  WUl  submit  copies  of  paper  where  I  am  at  inforaation,  address  Toumal  of  Commerce. 

AdToiMng  Manages— 12  years*  experience  on  Pr®*ent  ^ployed  as  managing  editor,  with  32  Broadway.  New  York. - 

sute’s  now  leading  newspaper.  Available  upon  copies  bef^  I  years  ago,  Po,.  Sale  at  a  Barfaln— Scott  Rotary  Press, 

reasonable  notice.  Hopes  to  make  connection  in-  best  rrtcrence.  Utner  good  relCT^ces.  Will  Factory  overhauled  1926;  new  gears  and  bear¬ 
spring  conservative  growth.  45  years  old,  mar-  arrange  fw  pcrscmal  interview  with  interested  ings.  Prints  up  to  24  pages,  7  or  8  columns, 

ried.  References.  B-953.  Editor  &  Publisher.  persoiw,  if  desired.  Thirty  years  e^enenpe  Complete  stereotyping  equipment,  also  motors 

Tj,  ^  ; - ;z - .  - -  in  daily  newspaw  game  and  can  deliver  the  (220  V.  A.  C.).  rheostats,  etc.;  Cline  push  but- 


OWEN  SHEPHERD,  Vice-Prvsldent  &  Treasurer. 

Newspaper  Properties 

Bought.  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

BuslsMa  ZatabUihad  la  IMt 
350  Madison  Awe.,  New  York 
PaoUe  Oeaat  R«pr*a*atatlvsi 
X.  0.  Xo«T«,  lit  >.  Oanoe 
Dilva,  Bavarly  Ellis,  OslU. 


I  ritd.  References.  B-953,  Editor  &  Publisher. 


**wtiihit  Salesman,  Oassified  Manager,  at  goods.  C-5li,  Editor  &  Publisher, 
bwy  account  consolidation.  Age  34,  well  _  .  .  „ _  _  _ 


ton  control.  _  Nothing  else  to  buy;  all  ready  to 


“«ny  aci^nt  consolidation.  Age  34,  well  r.iuiUn.  j.l  NMr.n.n.r  Wnmmn  Tiru-ilr  .r*  Consolidation  reason  for  sale.  Outfit  com- 

educated,  7  years  experience,  last  three  on  “Perienced  Newspaper  Woman— Book  and  art  pigte,  as  it  stands  on  our  floor,  $9,000.  Bedford 
i^d  paper  with  difficult  competition,  but  ®tories,  M-.S.  reader,  assirtant  (Zo  La  Salle,  Ill. 

la*  shown  wonderful  results.  \^nt  opening  WaMs  position  with  newspaper,  trade  x  . 

“ywhere  with  future.  $50  minimum.  Best  fi  - 1 

references.  Wire  collect  or  vmte  C.  E.  Hutch-  Spanish. 


3)30  Laura  St.,  Jacksonville,  Fla. 


B-977.  Editor  &  Publisher. 


lAdvjrtirin,  Man-I  have  just  disposed  of  my  * 

I  is?  weekly  and  job  shop  situated  near  higger  city.  B-998,  Editor  & 

'^«ter,  N.  Y.  On  May  UtJ  will  be  avail-  - 

„  a'"’  *  positiem  as  advertising  manager  or  Managing  Editor,  thoroughly  trained  executive, 
representative  with  a  growing  daily.  42,  now  on  one  of  largest  newspapers  in  New 
,,  I®  organizing  here  was  advertising  man-  York  City,  for  family  reasons  offers  services 
*.Pmmment  Western  New  York  daily,  to  evening  daily  in  smaller  city.  B-99S,  Editor 
.exceptional  ads,  know  type,  and  &  Publisher. 

nJ..  j  PT'rtmg  business  and  the  general  busi-  ZZ  Z  :  UZ  TT  Z  ZT - ZZ - Z - 

detail  of  a  small  city  publication.  Am  31  Mechanical  Superintendent-Press  Room  Super- 
raj?  w  .age  and  will  come  to  you  at  a  very  'ntendent-Several  years  experience  in  all 
initial  salary.  Address  C-S07.  Editor  ’m-ms  of  newspaper  press  work;  knowledge  of 
?  niblisher  stereotyping,  a  working  knowledge  of  other 

44,-^,  - - -  departments.  Am  30  years  old,  a  Mechanical 

salesn^  for  small  daily  or  pro-  Engineer  by  training  and  a  university  gradti- 
PetitioB  h  "j  Celling  against  strong  com-  ate.  Member  of  Web  Pressman  Union.  Have 
litioo  th.*’  ®U"®"*rtated  ability.  Desires  po-  the  experience,  training  and  ability  to  render 
Hcer  M,  offers  opportunity  to  grow  with  and  can  guarantee  any  publisher  efficient  and 
References.  B-993,  Editor  4  satisfactory  service  in  cither  position.  C-500. 

Editor  4  Publisher. 


Publishers— 

A  worth-while  list  of  avail¬ 
able  men  is  offered  each 
week  in  the  Classified  Col¬ 
umns. 

If  you  don’t  find  the  man 
you  want,  write  this  depart¬ 
ment. 

Classified  Manager, 

Editor  &  Pnblither 


CONSOLIDATION 

The  merging  of  nawtpaper  intereata  la 
a  eubjeot  that  hai  received  apeolal  study 
and  Investigation  by  tbia  firm  for  nearly 
17  ysara.  It  ia  a  big  aubjeot  and  reqnirsa 
contlderabla  taohnlcal  knowledge,  both  as 
to  valuation  nnd  operating  methoda. 
When  properly  organised,  the  raaults  are 
never  diiappointlng. 

We  have  been  faotors  In  many  Im¬ 
portant  consoUdntions,  salsa  and  ap- 
praiiale. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


WE  CONNECT  THE  WIRES  1 


^UR  MR.  E.  S.  F£R- 
NALD  will  be  at  the 
Waldorf -.Astoria  in  New  York 
during  the  Publishers’  Cbn- 
venticra  and  will  be  glad  to 
make  appointments. 


Fernald’s  Exchange,  inc. 

■gaunrrv  aLDS.  aaeieariiiD.  Mesa 


Editor  &  Publisher  for  April  16,  1927 


DOLLAR  *  s 

ONE  DOLLAR  j[]| 
WILL  BE  i 

PAID  1 

j|  * .  PULLERS 

FOR  EACH  1 
IDEA  I 

PUBLISHED  1 

itlVTOTHER'S  DAY”  is  only  a  few 
weeks  off  and  now  is  the  time  to 
start  “cultivation”  of  your  advertisers. 
Especially  during  the  past  three  years 
has  this  day  improved  in  importance 
from  a  merchandising  viewpoint.  Proper 
publicity  plus  through  solicitation  should 
net  your  paper  a  big  gain  in  May  on 
this  one  feature  alone.  Several  papers 
in  various  sections  of  the  country  printed 
special  Mother’s  Day  editions  last  year. 
— Davis  O.  Vandivier,  Franklin,  Ind. 


W’orking  around  a  certain  brand  of 
lubricant,  the  Dayton  Sunday  Journal 
recently  ran  a  full  page  ad  built  up  of 
photos  of  garages  in  .Dayton  where  this 
particular  article  could  be  purchased. — 
jack  Sedwick. 


"My  Garden”  will  rival  the  best  fish  or 
radio  tales  and  prove  most  entertaining. 
There  is  nothing  to  prevent  a  hook-up 
with  garden  page  advertising. — Yandell 
C.  Cline. 


While  other  stores  were  having  a 
“Dollar  Day,”  one  department  store  ad¬ 
vertised  "99  cent  day,”  tying  up  with  the 
fact  that  this  was  its  ninth  year  in  its 
present  location  on  grounds  for  which 
the  firm  had  a  99-year  lease. — Thora 
lugenmann. 


"A  dog  for  the  lad  this  springtime, 
that’s  an  idea!  Get  It  through  News 
Classified,”  read  a  headline  over  the 
classified  in  the  Dayto^i  Daily  Ne-ics. — 
Tack  Sedwick. 


EDITORS  COMPLETE  TOUR 


Farm  Group  Disbands  in  St.  Louis 
Following  Mexican  Trip 

The  tour  of  about  50  .American  farm 
c<litors  through  the  Southwestern  United 
States  and  Mexico  was  disbanded  at  St. 
Louis  early  this  week  following  their  re¬ 
turn  from  Mexico  via  San  Antonio. 

The  editors,  several  of  whom  were 
accompanied  by  their  wives,  were  ban- 
(jueted  at  San  Antonio,  the  principal  ad¬ 
dress  being  by  R.  W.  Morrison,  presi¬ 
dent  of  the  South  Texas  Chamber  of 
Commerce,  the  host.  W.  M.  McIntosh, 
publisher  of  the  San  Antonio  Light  gave 
an  address  of  welcome,  to  which  Frank 
Briggs,  editor  of  Farm  S'  Ranch,  Dallas, 
responded.  .Vmong  other  speakers  was 
C.  Cobb,  Southern  Ruralist,  .Atlanta, 
Ga.,  president  of  the  farm  editors’  asso¬ 
ciation. 

The  tour  was  arranged  chiefly  for  a 
study  of  agricultural  conditions  in  the 
Southwest  and  in  Mexico.  It  was  spon¬ 
sored  by  the  Missouri  Pacific  Railway 
System. 

STARTS  37th  YEAR 

The  Fullerton  (Cal.)  Xtni's-Trihune  on 
-April  8,  started  its  37th- year  of  publica¬ 
tion.  Edgar  Johnson  is  editor  and  owner. 


Persons  renewing  or  subscribing  to 
the  Columbus  (Ind.)  Republican  during 
the  month  of  -April  were  given  three 
insertions  of  a  classified  advertisement 
as  a  bonus. — Yandell  C.  Cline,  Columbus. 
Indiana. 


The  Los  Angeles  (Cal.)^  Illustrated 
Daily  Xctos  carries  in  its  Saturday  is¬ 
sues  the  advertisements  of  eight  different 
laundries  under  the  caption :  “Modern 
l.aundries — Change  Blue  Monday  into 
Cheerful  Monday.”  Each  of  the  adver¬ 
tisements  are  25<2-inch  double  column. — 
Ilarold  J.  Ashe. 


The  Concord  (X.  H.)  Daily  Monitor 
recently  conducted  a  successful  “Warner” 
page.  A  few  days  before  a  subscription 
canvasser  was  scheduled  to  “cover” 
Warner,  the  circulation  manager  con¬ 
ceived  of  the  idea  of  spending  a  day  in 
the  small  town  in  which  time  he  col¬ 
lected  material  enough  for  several  legit¬ 
imate  news  stories.  He  also  solicited 
enough  advertising  to  fill  nearly  two- 
thirds  of  the  page.  On  the  day  the 
pa.ge  appeared  the  town  was  sampled 
thoroughly.  The  following  day  the  can¬ 
vasser  entered  the  field  and  encountered 
an  understanding  and  friendly  populace. 
-A  satisfactory  increase  in  circulation  in 
that  particular  territory  was  netted  at 
practically  no  outlay  of  expense  as  the 
paid  advertising  more  than  paid  for  the 
expense  account  of  the  manager’s  one 
day  venture  and  also  the  canvasser’s  two 
or  three  days’  soliciting. — Leon  W.  An- 
der.son. 


There’s  new  revenue  for  any  small- 
size  newspaper  in  a  Business  Directory. 
The  idea  is  old  but  always  good.  The 
Franklin  (Ind.)  F.Tcnmg  Star  'netted 
nearly  $1.()00  from  this  source  during 
1926  and  this  gain  was  not  at  the  ex¬ 
pense  of  other  forms  of  advertising. — 
Davis  O.  Vandivier. 


The  World's  Best 
Available  News 
Writers  Supply 
Speedy  Accurate 
Telegraph  News 
Through 

International 
News  Service 

63  Park  Row,  N.  Y.  City 


f 
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ONE  DOLLAR  1 
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<tfE  -  -  - 

WILL  BE  PAID  i 
F  O  R.;  E  A  C  H  [ 
“H  U  N  C  H”  1 
PUBLISHED  ' 

'T'HE  Asbury  Park  (X.  J.)  Press 
-*•  recently  conducted  a  series  of  short 
articles  captioned  “A'oungsters  of  A'ester- 
day,”  which  contained  a  brief  biograph¬ 
ical  sketch  of  each  man  and  woman 
eighty  years  old  and  over,  in  the  com¬ 
munity.  The  sketches  were  accompanied 
by  photographs  of  the  “youngsters  of 
yesterday,”  and  contained  their  views  on 
modern  customs,  laws,  etc.,  their  hobbies 
and  their  formulas  for  longevity.— Karl 
I.  Eggimann. 


It  now  is  time  to  start  printing  stories 
about  first  produce  from  the  home 
gardens.  If  newspapers  can  get  up  a 
little  friendly  rivalry,  the  stories  about 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCU’nONS 
World  Bailding  N«w  York 


In  a  city  where  golf  is  popular  a  paper 
can  create  a  great  deal  of  interest  and 
enjoyment  among  the  fans  by  establish¬ 
ing  a  corner  for  them  to  tell  their  out¬ 
standing  feat  on  the  course.  The  corner 
riiay  be  headed  “My  Best  Play”  or 
“What  I  Did  on  the  Course  Yester¬ 
day.”  An  occasional  humorous  episode 


Of  all  railroad  jobs,  that  of  the  cross¬ 
ing  watchman  is  usually  regarded  as  the 
most  prosaic  and  least  thrilling.  -An 
interview  with  the  man  at  the  busiest 
crossing  in  town  will  quickly  dispel  this 
illusion.  Narrow  escapes  and  hair-rais¬ 
ing  thrills  follow  quickly  during  the  day 
as  hair-brained  motorists  and  pedestrians 
try  to  beat  the  trains  and  ignore  the 
watchman’s  signals  and  the  lowering  of 
the  gates. — -A.  X.  Gage. 


How  many  words  can  you  construct 
out  of  the  letters  in  the  name  of  your 
newspaper?  The  Milwaukee  (Wis.) 
ll’isconstn  Nezvs  conducted  a  contest 
among  its  readers,  with  prizes,  to  an¬ 
swer  this  question.  The  stunt  proved 
excellent  promotion. — R.  L.,  Milwaukee, 
Wis. 


What  Do  You 

KNOW 

7 

• 

A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


H 


TT 


■ 

FAE-SE  FACE 

— 

■ 

by 

■ 

Sidney  Horler 

— 

— 

An  Exciting  Serial 

— 

_ 

of 

— 

International  Intrigue 

— 

— 

Color  and  Action 

Every  Page 

— 

Climax  after  Climax 

to 

_ 

A  Thrilling  Close 

— 

Ask  Us  for  Copy 

— 

i 

1 

■ 

The  O’Deli  Newspaper  Service 

1— 

55  Fifth  Ave.,  New  York  City 

I  I 


n 


would  spice  the  corner. — Dow  Richju^ 
son. 


To  relieve  the  monotony  of  parh 
dresses  on  the  front  page  of  the  socith 
section,  the  Indianapolis  Sunday  Star  } 
few  weeks  ago  under  the  caption  "Bus, 
Happy  Brides”  showed  pictures  of  so! 
ciety's  new  housekeepers  in  house  dresses 
and  aprons  scrubbing,  cooking,  ironic 
and  the  like. — A’andell  C.  Cline. 


Here  is  an  interesting  stunt  for  yoi 
to  try  .n  your  paper.  Interview  the 
local  high  school  principal  or  local  col- 
lege  head  and  obtain  copies  of  some  of 
the  recent  spring  examinations.  English 
and  the  better  known  subjects  are  pr^ 
ferable.  Print  them  in  your  paper  at 
a  feature,  giving  the  average  marks  ob¬ 
tained  by  the  students  who  took  the 
exam.  Ask  the  reader  if  he  or  she  cai 
remember  the  things  they  learned  whea 
they  attended  school  and  if  so  how  nuny 
of  the  exam  questions  they  can  ansitir 
correctly.  With  the  puzzle  craze  in  ^ 
sail  this  stunt  will  appeal. — C.  E.  Pellii. 
sier,  Boston. 


What  of  The 

FUTURE? 

Are  you  building  feature*  for 
the  competitor?  Are  you  sure 
you  can  keep  your  circulatioa- 
producera? 

EFS  i*  an  insurance  against 
rising  feature  costs,  and  tk* 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS’  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson.  President 

Cleveland,  Ohio 


HELEN  WILLS 

Will  Play  at 

WIMBLEDON 

js^ 

She  will  write  and  sketch  for 
newspapers  once  a  week 

United  Feature 
Syndicate 

World  Bldg.,  New  York 


THE  WELFARE  COMMITTEE 

o/  (Ae 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capaUe 
to  take  entire  charge  of  your 
department  or  to  fill  ^mpo^ 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Cl»* 
ence  Eyster,  care  Sttr 
Building,  Peoria,  Ill. 


